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FIVE HANDY HELPERS TO FIGHT YOUR COMPETITION 
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IM CLIPPED CORNER, 
| HELP EXTRACT 
CARBONS — | 
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IM CLEAN £0GE, 
| KEEP FINGERS CLEAN 
WHILE EXTRACTING 

ALL CARBONS AT ONCE 












WERE TOP 
ANDO BOTTOM 
WE HELP YOU 
CENTER 
LONG & SHORT 
LETTERS 










Someday soon, competition in the 
office supply field will be keen again. 
Then Webster’s MultiKopy Micro- 
metric will continue to give you the 
sales edge. Micrometric provides 















IF YOU ROLL THE 
PAPER PAST M£ 


YOU CANT ROLL 
line of carbon paper offers so much BACK. 


secretaries with five handy helpers 
who work without pay. No other 








for so little. 





F.S. WEBSTER COMPANY 


13 Amherst Street, Cambridge 42, Mass. 











{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico--one 
year,$2.00;two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, post 
office or express money or- 
ders, or in American postage 
stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 

{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

Entered as second-class 
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{‘Office Appliances”’ is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
{COPYRIGHT. Contents 
covered by copyright, 1945, 
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ADVERTISEMENTS 








These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


They do, however, offer their services in resolving any disagreements which result from relations established 


through the journal. 


customers. 

A Cotterman, I. D. 158 

Cram. The George F., Co. 163 
Acco Products, Ine. 116 Cramer Posture Chair Co. 49 
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Acme Staple Company 158 Pee 
Acme Visible Records, Inc. 81 DEF 
Adirondack Chair Co. 141 Daco Card & Index Co. 162 
Agency Paper Co. 67 Darnell Corp., Ltd. 145 
Aigner, G. J., Co. 76 Dawn Mfg. Corp., Ltd. 160 
All-Steel-Equip. Co. 82 Dayton Stencil works 159 
Allen Calculators Inc. 39 Vick, A. B., Company 29 
Allen & Co. 141 Domore Chair Co. 87 
Amberg File & Index Co. 153 Downey, C. L., Co. 149 
Amer. Carbon Paper Mfg. Co... 71 Eaton Paper Corp. 145 
Amer. Hair & Felt Co. 70 Eclipse Moulded Froducts Co...139 
American Map Co., Ine. 148 Ehrlich Upholstery Works 163 
Amer. Passbook Co. 163 Eversharp, incorporated 77 
Ames Supply Co. 84 Fair Furniture Co. 110 
Anderson-Hickey Co., Inc. 124 tederal Fibre Corp. 134 
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Art Steel Sales Corp. 115 Fulton Specialty Co. 140 
Autocopy, Inc. 167 
Autopoint Company 111 GHI 
Galef, J. L., & Son 162 
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Bainbridge Kimpton & Haupt, Globe-Wernicke Co., The 60, 61 

Inc. 13 Gratt, Geo. B., Co. 145 
Bankers Box Co. 113 Gregory Fount-O-ink Co. . 58 
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Commercial Controls Corp 23 P 
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Cook, The H. C., Co. sienna Jasper Seating Co. 149 
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M Roberts, Weldon, Rubber Co.....165 
shester /ire- i i .o...159 
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Mutertter eres. —. aeA Sinclair & Valentine Co. 144 
Myrtle Desk Company 161 Smead Mfg. Co., Inc., The....73, 74 
NO Smith, L. C. & Corona Type- re 
i writers, Inc. 3 
National Blank Book Co. 163 Speed Key Mfg. Co. 158 
National Desk Co., Ine. 120 Speed-O Print Corp. 37, 38 
Neva-Clog Products, Inc. 85 Speed Products Co. 63 
New England Woodworking Staedtler, J. S., Inc. 163 
Co. 129 Starkey Paper & Supply Co. 163 
New Indiana Chair Co. 100 Stationers Loose Leaf Co......... 165 
Norta Distributing Co. 140 Stein Bros. Mfg. Company....64, 65 
Northern States Envelope Co...108 Stewart, R. A., & Co. 161 
Nu-Plan Record Co. 162 storms, H. M., Co. 96 
Office Furniture Wholesale Dis- Sturgis Posture Chair Co. 62 
tributors 157 Superior Type Co. 161 
Old Town Rib. & Car. Co. 59 Swan Pencil Co., Inc. 152 
Oxford Filing Supply Co. 143 Seats Service Company 162 
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Peerless Imperial Co., Inc. 47 Underwood Corporation 
Peerless Steel Equip. Co. 156 eat Be Back Cover 
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Photo Materials Co. .153 Vail Mfg. Co. + 127 
Precise Developments Co. 157 Van Dyke Industries . 54 
Pronto File Corp. 126 Victor Adding Machine Co. _ 91 
Quality Park Envelope Co. 104 Victor Safe & Equip. Co. 97 
R wy 
Red Feather Products, Ltd. 45 Wabash Filing Supplies, Inc. 88 
Regal Typewriter Co. 141 Warshaw Mfg. Co. 157 
Remington Rand, Ine. 109 Webster, F. S., Co. ce 
Reuben Company 150 Wells Office Furn. Co. 135 
Rex-O-Graph, Inc. 154 Wilson Jones Co. 19 
Rite-Line Sales Co., Ine. 148 Wood Office Furn. Institute 130 
Rite-Rite Mfg. Co. 162 Woodstock Typewriter Co...102, 169 
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The rate for classified advertisements is ten cents a word, minimum charge $2.00. 


SITUATIONS WANTED 


SALES MANAGER who has built organization that takes entire plant capacity, 
seeks new field in which to use creative sales ability. Will consider sales agency 
or sales management. Principal experience in paper goods and ribbons and car- 
bons. Capable of selling almost anything that is made for office use. Has re- 
markable sales record. Partial to West Coast but will give serious attention to 
any locality that offers suitable return for demonstrated ability. Address G-85, 
care Office Appliances, Chicago 6. 

EXECUTIVE, 25 years’ experience, office supplies, loose leaf, files, systems, in- 
cluding managing store and sales. Now employed, seeks change as manager or 
ass't manager with reliable firm. A-1 references. Address G-90, care Office 
Appliances, Chicago 6. 


MECHANIC AVAILABLE: Discharged GI, not disabled. Fourteen years’ experi- 
ence typewriters, adding machines and some knowledge other business ma- 
chines. What can you offer me in way of salary, shop set-up, working con- 
ditions, etc. Address G-89, care Office Appliances, Chicago 6. 








EXECUTIVES WANTED 
GENERAL MANAGERS WANTED for business machines stores handling new and 
used typewriters, adding machines, and cash registers. Permanent. Salary and 
profit sharing basis of compensation. Location, Southern States. Write giving 
full details of yourself in first letter. Address .V-213, care Office Appliances, 
Chicago 6. 


SALES MANAGER 
OLD ESTABLISHED LOOSE LEAF and System House has opening for seasoned 
executive to direct national sales and advertising. State experience fully. Salary 
and bonus. The C. E. Sheppard Company, Long Island City, New York. 


4 


SALESMEN WANTED 

AAA-1 MANUFACTURER of most complete, fine quality line of hectograph and 
spirit duplicating materials, printed forms and supplies, inked ribbons, carbon 
papers, etc., has territory openings for steady, reliable type of salesmen who are 
workers. New exclusive products have created an unusual opportunity for able 
representatives. Permanent post war employment. Opportunity for excellent 
earnings. Salary and expenses paid. See display ad in this magazine. Write 
Ole Town Ribbon & Carbon Co., Inc., 750 Pacific Street, Brooklyn 17, N. Y. 


SALESMAN, INSIDE, experienced in filing systems and equipment, desks and 
chairs. State experience, age and enclose a recent picture with application. 
Marshall-Jackson Company, 26 So. Clark St., Chicago 3. 


STATIONERY STORE MANAGER and also outside salesman wanted for different 
locations. Send details and references, first letter. H. M. Clark, 123 N. Second 
Ave., Phoenix, Arizona 


EXCELLENT OPPORTUNITY open for experienced filing system and furniture 
man. Prefer Shaw-Walker experience. State age, salary desired and references. 
Address V-216, care Office Appliances, Chicago 6. 
WANTED FACTORY REPRESENTATIVE 
BY NATIONALLY KNOWN mid-western manufacturer of office equipment and 
supplies. Excellent opportunity. Must have experience selling dealers; be able 
to conduct sales meetings; evaluate markets; open up new dealerships. The 
position is full time and permanent. Western Pennsylvania and New York State 
——and Virginia, North Carolina and Maryland territories open. Give complete 
background and details of experience. All letters shall be kept confidential 
Write V-215, care Office Appliances, Chicago 6. 
WANTS AND FOR SALE, Continued page 5 (opposite) 
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WANTS AND FOR SALE, Continued from page 4 (opposite) 


MECHANICS AND REPAIRMEN WANTED 


ENTERPRISING DEALER in southwestern city having many natural advantages 
including most healthful climate, has opening for first-class typewriter mechanic. 
Direct factory agencies. Good pay to qualified person. Send full particulars 
including references to V-219, care Office Appliances, Chicago 6. 


MECHANIC. Long, well established, financially sound, new L. C. Smith and office 
machine dealer, needs an additional man. Work principally all makes of used 
typewriters. Good working conditions. Permanent position. Clear record neces- 
sary. Send full particulars regarding experience, references and compensation 
expected. All answers treated confidentially. O, D. Morrill, 314 S. State St., 
Ann Arbor, Michigan, 


A DIRECTOR OF SERVICE IS NEEDED by oldest and largest office machine 
dealer operating several branches in far western territory. Have factory agen- 
cies for all leading types of new office machines, also merchandising all types 
of used office machines and. new office furniture. This is an opportunity of a 
lifetime for a man of good balanced judgment, capable of absorbing and dispens- 
ing complete mechanical information on all service needs and instructing and 
developing new mechanics, capable of organizing for post war business particu- 
larly the art of selling poston iy Liberal salary in line with responsibilities to man 
fully qualified. State fully your experience and general qualifications. Enclose 
recent photo. All applications strictly confidential. Address V-227, care Office 
Appliances, Chicago 6. 


SAN FRANCISCO DEALER wants expert mechanic on all styles of Burroughs 
machines with the ability to learn to repair other makes. Salary $300.00 per 
month plus annual bonus. Address V-221, care Office Appliances, Chicago 6. 


MECHANIC FOR NIAGARA Duplicators, Typewriters and Adding Machines. Ideal 
working conditions, highest income, permanent. Correspondence invited, con- 
fidential. Lamont Office Equipment Co., 1544 Broadway, Detroit 26, Michigan. 


WANTED GOOD MECHANIC by well established mid-west typewriter and adding 
machine dealer—post war job—ood pay to right party. All applications con- 
fidential. Address V-220, care Office Appliances, Chicago 6. 


MECHANICS WANTED. Due to expansion program permanency assured. Must 
have had minimum of 5 years’ experience on two of the following: typewriters, 
adding machines and cash registers. Capital Typewriter Company, 204 W. Capi- 
tol, Little Rock Arkansas. Paul McWilliams, Manager. 





WANTED—Married man as salesman and repairman for Remington-Rand sales 
agency in Alaska. Permanent work with a future; some traveling. Give full par- 
ticulars in first letter. Lange’s, East Anchorage, Alaska. 


TYPEWRITER AND ADDING MACHINE MECHANIC wanted by leading dealer in 
prosperous Michigan city. Work involves all makes. Liberal commission arrange- 
ment or combination salary and commission. Excellent opportunity. Address 
V-217, care Office Appliances, Chicago 6. 


Forty year old West Coast dealer will pay up to $350 per month plus bonus for 
expert National cash register mechanic. Write V-218, Office Appliances, Chi- 
cago 6. 

WANTED—tTypewriter and Adding Machine Mechanic; we are established 45 
years, have Royal Agency. Offer good salary. MacTaggart-Hoffman Co., Port 
Huron, Michigan. 








TYPEWRITER MECHANIC—AIl makes preferred—Manufacturing Agency—Per- 
ae postwar job for right man. Standard Typewriter Company, Danville, 
inois, 


REPRESENTATIVES AVAILABLE 


EXPERIENCED SALESMEN with twenty years’ following among wholesale and 
retail stationers, drug, variety, office furniture and college book stores in Cali- 
fornia, desires additienal line. Commission basis. Offices in Los Angeles and 
San Francisco. Address G-83, care Office Appliances, Chicago 6. 


SALESMAN WHO HAS SOLD to and worked with dealers in 37 states during last 
10 years is interested in stationery or equipment line to the trade, preferably 
with Middle West headquarters. Has hired and trained men and has been suc- 
cessful producer for two leading manufacturers. Familiar with most products 
sold by commercial stationers. Address G-91, care Office Appliances, Chicago 6. 


EXPERIENCED SALESMAN with established following selling stationery to job- 
bers, chain, department, drug, gift, stationery stores in California, desires addi- 
tional line. Commission basis. Address G-88, care Office Appliances, Chicago 6. 


LIVE NATIONAL SALES organization calling on wholesalers and retailers looking 
for part or all of output of some manufacturer. Let us know what you have. 
Address G-86, care Office Appliances, Chicago 6. 


EXPORT REPRESENTATIVES AVAILABLE 


EXECUTIVE WITH EXCELLENT CONNECTIONS in Central America, Mexico and 
the West Indies, expecting to leave on or about October 1st for Mexico, Guate- 
mala, Honduras, El Salvador, Nicaragua, Costa Rica, Panama, Cuba, Jamaica, 
Dominican Republic and Puerto Rico, desires to take additional stationery, office 
machines, equipment, parts and supply lines and steel furniture and files which 
can be shipped knocked down. Manufacturers interested address your com- 
munications to G-82, care Office Appliances, Chicago 6. 


REPRESENTATIVES WANTED 


MANUFACTURER OF NEW SPECIALTY ITEM for stationery trade seeks repre- 
sentation in New England, Atlantic Seaboard, Virginia, Carolinas, Georgia, 
Florida, West Coast and Washington State. Excellent commission arrangement, 
good repeat business—nationally advertised. Only highest type of manufactur- 
er’s representatives with strong background considered. Write President, V-214, 
care Office Appliances, Chicago 6. 





FIELD REPRESENTATIVE WANTED by long established manufacturer. Knowl- 
edge of systems selling desired. A good opportunity for salesman to become 
affiliated with a progressive house whose products have world-wide reputation. 
Address V-226, care Office Appliances, Chicago 6. 








WANTED TO BUY MFG. BUSINESS 





RIBBONS AND CARBONS. I will consider outright purchase of small but com- 
plete plant for manufacture of inked ribbons and carbon papers. For further 
information address V-223, care Office Appliances, Chicago 6. 





WILL CONSIDER PURCHASE of interest in small manufacturing business. Have 
nation-wide contacts to help in sales development. Will give full time to busi- 
ness if suitable profit possibilities exist. Send particulars to V-224, care Office 
Appliances, Chicago 6. 








FOUNTAIN PEN REPAIRING 





WELTY’S REPAIR ALL MAKES FOUNTAIN PENS, Desk Pens, Pencils, etc. Re- 
paired at standard prices but now require 90 to 150 days’ time. We especially 
feature ‘‘CONKLIN,’’ SWAN, WATERMAN, WAHL, PARKER, WELTY, SHEAFFER 
MOORE, etc., but can repair all other makes. We feature Gold Pen Points and 
Repairing. Mail all makes to ONE place for better service. ASK ABOUT NEW 
WELTY PENS, $1.50 TO $10.00 LIST. Welty Pen and Repair Co. (Est. 1904), 
38 So. State St., Chicago 3. 


FOUNTAIN PEN REPAIRING—Largest and best equipped pen shop in Middle 
West gives TWO-DAY SERVICE on Fountain Pens and Mechanical Pencils. Au- 
thorized and recommended by Sheaffer, Parker, Eversharp, Waterman and other 
leading manufacturers. Factory prices. All work guaranteed. We pay return 
postage, furnish dealer repair envelopes. Price list and envelopes on request. 
Collins Pen Shop, 150-52 E. Fourth Street, Cincinnati 2, Ohio. 











TRADE SCHOOLS 





TYPEWRITING REPAIRING—Original, simplified Home Study Course. Students 
operating own repair shop. Weber Typewriter Mechanics School, Box 269, 


Osborn, Ohio. 








ADDING MACHINE PARTS, TYPE, ETC. 





LARGE STOCKS of new and used Adding and Calculating Machine Parts avail- 
able. quotations furnished on specific parts upon request. I. A. Dehn, Jr., 1643 
101st Ave., Oakland, Calif. 








TYPEWRITER OVERHAUL CHECK SHEETS 





INCREASE Your Tpewriter Overhaul capacity up to 25 per cent. Checking sheet 
invented by former instructor eliminates oversights—reduces service calls. 
Simple to use. Fits all makes. Cost only 2c per machine. Trial order of 100 
sheets $2. Postpaid. Business Machine Service, Wahpeton, North Dakota. 








FOR SALE AND WANTED TO BUY, USED EQUIPMENT 





ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding-Calculating Machines, 
Dictaphones, Ediphones, bought and sold. Chicago Office Appliance Co., 537 
South Dearborn St., Room 306, Chicago 5. 

ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs and 
Monroe Calculators, Typewriters and all office machines bought and sold. Teeter- 
Warsh Co., 849 N. 3d St., Milwaukee 3, Wis. 

BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkeeping Machines, Comp- 
tometers, all makes calculators bought and sold. Dorrell-Markel, 93 S. 11th, 
Minneapolis, Minn. 

BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting Machines, 
and ev erything in the office machinery line. State model, serial number and we 
will quote highest —_ prices. International Office Appliances, Inc., 326 Broad- 
way, New York 7, 

BURROUGHS, MOON HOPKINS, ELLIOTT-FISHER. We buy, sell, repair, rebuild. 
Comprehensive service for dealers. Adding and Bookkeeping Machine Service 
Co., 1307 Grand, Kansas City 6, Missouri. 

ELLIOTT-FISHER machines, calculating machines, adding machines—all office 
equipment, bought and sold. W. J. Crowley Company, 434 Caswell Bldg., Mil- 
waukee 3, Wis. 

QUANTITY of Monroe and Marchant Calculators, hand and electric, rough, com- 
plete. Inquiries solicited on all types of other machines. American Business 
Machines, 135 Grand St., New York 13, N 
DICTAPHONES—EDIPHONES—Foremost specialists in rebuilding, sales and 
purchases of dictating equipment. Write for catalog. American Dictating Ma- 
chine Co., 235 Fifth Ave., New York 3, N. Y 

KARDEX, ACME, all makes used visible filing equipment. Thousands of recon- 
ditioned cabinets, panels, books, always on han Special service and prices to 
dealers for purchase or sale. Get our quotations. Chas. S. Nathan, Inc., 548 
Broadway, New York 12, N. Y. 

GUARANTEED REBUILTS, KARDEX, other visible systems, attractively refin- 
ished, thoroughly rebuilt for years of additional service, moderately priced. Used 
equipment also bought and exchanged. Universal Office Equipment Co., 7-9 
Waverly Place, New York 3, N. Y. 
































KARDEX, ACME, POSTINDEX, etc., visible filing equipment of all types bought 
and sold. We specialize in this field and offer full cooperation to dealers. Com- 
mercial Card System, 135 Grand St., New York 13, N. Y. 





ACME (Insite) 8x5——-14 and 23 drawer units, also 6x4 and 5x3 size. Quantity 
of McCasky A ea Panels. Commercial Card System Co., 135 Grand St., 
New York 13, N. Y. 





VISIBLE EQUIPMENT bought, sold and exchanged. We specialize in rebuilt 
Kardex, Acme and International Visible Factograph cabinets, as well as other 
makes. Write and tell us what Visible Equipment you need or have for sale. 
Special prices to Dealers. E. H. Heineman, 4 North Eighth St., St. Louis 1, Mo. 





WANTED 
INTERNATIONAL Visible Factograph cabinets, in 6 and 12 drawer 8x65 size, 
complete with card holders. We are also interested in extra 8” International 
card holders in any quantity. Advise what you have available. E. H. Heineman, 
Box 552, St. Louis 1, Mo. 








RETAIL BUSINESS FOR SALE 





PTG. & OF. SUP. business for sale—Lino, litho, cylinder and automatic press 
equipped; city of 22,000; diversified agriculture, army hospital, $2,000,000 
state college, mfg., oil, gas, geologists say may become world’s largest oil field; 
monthly volume pene Ba $2500; oldest, largest. All leading exclusive agencies. 
$20,000.—Nunnery Ptg. & Of. Sup., Chickasha, Okla. 








QUICK ACTION WILL BUY OFFICE MACHINE BUSINESS worth many times price 
oemed—-5 LORS, Doing lively contract, rentals and repairs business, income over 

$5000 annually in Michigan City over 50,000 population. Will sell complete or 
on basis of accounts, good will, phone number. For family reasons, locating 
elsewhere. Address G-87, care Office Appliances, Chicago 6. 








WANTED TO BUY RETAIL BUSINESS 





FINANCIALLY RESPONSIBLE retail stationery executive wishes to buy estab- 
lished office supply and stationery store. Middle west location preferred. Will 
consider any progressive locality. Give details. Address V-225, care Office 
Appliances, Chicago 6. 
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FOR SALE—FOUR HOOVEN Automatic Typewriters Model X, Power ee 
with Aldrich Suction Feed, Set-O-Type with Pica and Elite Fonts, Drums, Felo- 
typesetters, B Addressograph Frames and many smaller articles. Write. Sidney 
Multigraph Shop, Sidney, Ohio. 





WE WILL PAY CASH for late model L. C. Smith-Elliott stencil cutters, A. B. 
Dick Mimeographs, Checkwriters and other office machines. Nettle Office Equip- 
ment Co., 37 Pearl St., Boston 10, Mass. 





WANTED: TYPEWRITERS—Adding Machines and Cash Registers, any age or 
condition, also 3 bank Corona’s and Underwood's. Tampa Typewriter Service, 


2206 E. Broadway, Tampa 5, Fla. 





COMPTOMETERS FOR SALE—Also ‘‘B’’ Addressograph Frames. ADDING MA- 
CHINE SALES & SERVICE CO., 1100 Prospect Ave., Cleveiand, Ohio. 





WANTED TO BUY Surplus equipment of all types. Ready buyer. Columbia Trad- 
ing Corp., 7 Waverly Place, New York 3, N. Y. 

MULTIGRAPH RIBBONS—and other wide inked ribbons remanufactured, also 
silk ribbons. New ribbons of all kinds in the reel. Dealer proposition. Lewis, 
113 West State, Milwaukee. 














For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 

are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 

communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
obligation. 
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2,376,423 Loose Leaf Holder. Luther W. Evans 
Richmond, Va Application September 9, 1943, Serial 2,376,481 
No. 501,717. Granted May 22, 1945 

2,376,481 Accounting Machine. William S. Gubel 
mann, Convent, N. J. Original application January 22 
1929, Serial No. 334,160. Divided and this application 
June 11, 1940, Serial No. 339,950. Granted May 22 
1945 

2,376,801 Lighting Fixture. Bernard A. Mitchell 
Chicago, Il Application April 10, 1943, Serial No 
182.649. Granted May 22, 1945 

2,377,002 Revolving Chair. Calvin S. Greenwood 
Gardner, Mass. Application August 10, 1942, Serial “{ a 
No. 454,286. Granted May 29, 1945 “Ki” 

2,377,179. Loose Leaf Binder. William Pitt, Union, Ss : 
N.. 2 Application September 29, 1943, Serial No | 
Granted May 29, 1945 
.348. Stationery. Robert E. Lee, Dayton, Ohio 
assignor to The Standard Register Company, Dayton, tit 
Ohio, a corporation of Ohio. Application November 27 
1941, Serial No. 420,707. Granted June 5, 1945 

2,377,444 Fountain Pen Presser Bar and Method 
of Producing the Same. John William Para, Elizabeth 
and Karl Weisser, Cresskill, N. J., assignors to David 2.377.444 
Kahn Inc County of Hudson, Township of North 
Bergen, N. J., a corporation of New Jersey Applica 
tion May 6, 1942, Serial No. 441,956. Granted June 5, 


1945 —- a 1 — 








’ 


ecceemer 


2,377,522. Mail Treating Machine. Commodore D p= 
Ryan and Edward P. Drake, Los Angeles, Calif., as- 1 + Dincheat Yio: 9 
signors to Commercial Controls Corporation, a corpora ? 2925.95 
tion of Delaware. Application October 1, 1941, Serial Z oy “agg 2 
No. 413,120. Granted June 5, 1945 - vache Aap 2B hol Fae OF . . 
2,377,645 Eyeshield or Visor. (Charles L. Peffer, ai t= L FF, eam 
New York, N. Y. Application February 7, 1942, Serial Ga iy : nane 


ae oe BE Bes “lp Ye 
No. 429,909. Granted June 5, 1945 Jie = Bo-+ 3 - fre ceeedd wav eid aes | 





pee eee eee ee ye oY 
2,377,762 Accounting Machine. George F. Daly. 
Endicott, N. Y., assignor to International Business 
Machines Corporation, New York, N. Y., a corporation 
of New York Application July 8, 1941, Serial No 
101,432 Granted June 5, 1945 ~ ° st 
2,377,764. Accounting Means. Arthur H. Dickinson 2 . al ZB 
Scarsdale, N. Y., assignor to International Business r on SH" Al 
Machines Corporation, New York, N. Y., a corporation eS 
of New York Application October 24, 1940 Serial { : i, 
No. 362,499. Granted June 5, 1945. 
2,377,201. Punching Apparatus. Albert W. Mills er 2.377.968 2.377.990 
and Frank J. Furman, Endicott, and Kdward J. Ra 
henda, Binghamton, N. Y., assignors to International 
Business Machines Corporation, New York, N. Y., a 
corporation of New York Application December 23 = 
1943, Serial No. 515,372. Granted June 5, 1945 ee. ma 
2,377,915. Quick Opening and Sealing Envelope. f if { { 
Benjamin M. Aldrich, Stillwater, Okla Application ‘ | 
September 16, 1943, Serial No. 502,675 Granted I b 
June 5, 1945 

2,377,968 Foldable Visual Album. Frances B 
Richman, San Francisco, Calif Application July 28 
1942, Serial No. 452,565. Granted June 12, 1945 
2,377,990. Fire Protective Means for Safes, Cab- 
inets, Ete. John D. Brush, Rochester, N. Y Appli 
cation January 20, 1944, Serial No, 519,059. Granted ; 
June 12, 1945 2; 
2,378,020 Portfolio. Norval B. Langworthy, Evan 1 
ston, Hl Application February 11, 1943, Serial No 3 GLEE 
475,576. Granted June 12, 1945 ‘ 
2,378,114. Filing Cabinet. Cornelius H. Van Donk it _— 241.284 
Green Bay, Wis. Application April 8, 1942, Serial No 
438,069. Granted June 12, 1945 

2,378,249 Trimmer. Roger A. Ruth, Rochester, 
N. ¥ assignor to Eastman Kodak Company, Roches 
toe, XxX. ¥ a corporation of New Jersey Application 
July 7, 1944 Serial No. 543,834. Granted June 12 
1945 

2,378,312 Inkwell. James F. Madigan, Payton, 
Ohio Application February 19 1944 Serial No 
523.045 Granted June 12, 1945 141.353 
2.378.371. Transeribing Apparatus. Henry L. Thol 
strup, Rochester N Y assignor to International 
Business Machines Corporation, New York; N. Y a 
corporation of New York. Applicatiom® June 30, 1943, 
Serial No. 492,89¢ Granted June 12, 1945 
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141.297 


141,284 Design for a Desk. Eimer H. Daniels ay * 
West Los Angeles, Calif assignor to Jasper Desk ie cl ) 
Company, Jasper, Ind a corporation of Indiana Ap 7 i 
plication February 15, 1945, Serial No. 117,983. Grant 
ed May 22, 1945 

141,297 Design for a Fountain Pen. Edward © 
Feig, Chicago, Il assignor to C. E. Barrett & Co., 
a partnership composed of C. F. Barrett, Miriam N 
Barrett, Grace May Barrett, and Elizabeth Barrett 
Application March ®, 2045, Merial Me. 126,277. Great burger, Shelbyville, Ind assignor to Michigan Desk Calif Application January 29, 1945, Serial No 
of May 28. 1045 Gunsens Grand Kapids Mich., a corporation of 117,653. Granted une 12, 1945. 
I agg a es neem Ged Michigar Application September 30, 1944, Serial No 141 588 Design for a Fountain Pen. David — 
Compan; Grand Rapids Mich a corporation of 115,542 Granted May 29, 1945 Englewood, N. J., assignor ot yg pp sce gg =e 
Michigan. Application September 30, 1944, Serial No 141.531 Design for a Combined Eraser and Brush Bergen, Me. Bus a corporation of <a hagprt ——. 
115.539. Granted May 29, 1945 with Holder Therefor. Earl CC. Williams Seattle tion February 2, 1945, Serial No 7,72 i 


141,356. Design for a Desk. Russell E. Branden Wash assignor to George H. Gill, Los Angeles June 12, 1945 


141.588 
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BUSINESS OPPORTUNITIES 


Wanted Abroad 





Brazilian Firm Wants Contacts With American Manufacturers—The firm 
of Kartro S. A., Rua Traipu 371, P. O. Box 3947, Sao Paulo, Brazil, han- 
dling office supplies in Brazil since 1939, is now laying the groundwork for 
establishing post-war connections with United States manufacturers. The 
firm is also represented by Kartro, Ltd., at Rio De Janeiro, Brazil; Kartro 
S. R. L., 140-25 de Mayo, Buenos Aires, Argentine; Kartro, Ltd., 219-221 
Edgware Road, London, W2, England; and Nordiska Kartre A/B, 9 Vasa- 
gatan, Stockholm, Sweden. Offers are wanted for representation at Sao 
Paulo in Brazil, London, Stockholm and Buenos Aires in the sale of 
staplers, adding machines, duplicating machines and supplies, fountain 
pens, lead pencils, mechanical pencils, pencil sharpeners, photo copy ap- 
paratus, ribbons and carbons, steel pens, daters, numberers, office novel- 
ties, portable typewriters, stencils, check protectors and checkwriting 
machines. 


Calcutta Company Seeks Post-War Connections—Continental Commercial 
Company, importers of office supplies and machines at Calcutta, India, 
Post Office Box 299, wants correspondence with United States manufactur- 
ers in order to plan post-war expansion of business. With stores now 
located at Calcutta, Patna and Lucknow, Continental Commercial now 
covers the whole of northern India. Manager T. D. Chattertee states, 
“We expect to open up new stores in one or two more important cities. 
As such we are in a position to take up exelusive distributionship as well.” 
Lines in which the company is immediately interested, besides office equip- 
ment and stationery of all types, include duplicators of the fluid process 
type which print from master copies, filing systems, visible record systems 
in book type as well as cabinets, ring binders, postal scales and mail 
room appliances. 


Machines, Furniture, Supplies Wanted in France—The firm of Etabl. 
Ricord, whose address is 5, 7, 9 Rue d’ Italie, Marseille, France, is in the 
market for American-made office equipment, furniture and supplies of 
various types. The organization, headed by Jacques Ricord, claims to be 
the largest of its kind in Europe, occupying an eight-story building in 
Marseille, also offices and warehouses in Paris. The area covered in sales 
is all of France and the French colonies across the Mediterranean. A 
printing department is operated, which published a company magazine 
called ‘‘Your Office,’’ as well as catalogs and a service for printing pros- 
pectuses required by the sales organization. 


Mexican Firm Seeks Rulers, Stapling and Numbering Machines._F. M. 
Torreblanca, Apartado 2373, Mexico, D. F., is interested in obtaining exclu- 
sive representation on a commission basis of American stapling machines, 
numbering machines, rulers and other lines not competing with those already 
handled. Manufacturers represented at present include the Eagle Pencil 
Company, C. Howard Hunt Pen Company, Reyburn Manufacturing Company, 
Sanford Ink Company, Oakville Company, Crown Ribbon & Carbon Manu- 
facturing Company and Green-Kriegsman Paper Company, Inc. 


U. §S. Contacts Sought by British Company—The Service Company, 
4 Water Street, Bridge Street, Manchester 3, England, anticipates the 
early importation of office machinery without restrictions and desires to 
contact U. S. firms who can supply adding machines, calculators and type- 
writers, either rebuilt or serviceable. Agencies for new machines are also 
wanted, if available. Proprietor N. Birnage states that his 25-year-old firm 
operates in the most densely populated area in England and plans post- 
war extension of business activities. 


Office Equipment, Stationery and Printing Supplies Wanted for Egypt. 
Jolley’s Cairo, 8, Sharia Soliman Pacha, Cairo, Egypt, is interested in obtain- 
ing agencies for all types of office equipment, stationery and printing plant 
requisites for distribution in the Middle East. The company has been estab- 
lished in Egypt since May, 1934, and maint: ains a sales organization familiar 
with the languages and customs of the Middle East countries. Contacts are 
also sustained with the British, Egyptian, Palestinian and Syrian govern- 
ment departments. 


Office Supply Lines Sought in Paris—A. Albert, 70, Rue de l’Aqueduc, 
Paris, Xe, France, wants connections with American manufacturers for 
exclusive sale in France of pencils, pens, typewriter ribbons, carbon paper 
and metal office supplies. 


London Firm Seeks Stock of Dictating Machines—George Kingsley, pro- 
prietor of Dictating Machine Company, 32 Victoria Street, London, S. W.1., 
writes that his firm desires to obtain supplies of new dictating machines 
as soon as economic relations between the United States and Great Britain 
can be resumed. The company has been operating since 1927 in the inde- 
pendent marketing of dictating machines in Great Britain. 


Swiss Firm Interested In Imports—W. Hausler-Zepf, Ringstrasse 17, 
Olten, Switzerland, is interested in obtaining representative rights for an 
American-made typewriter, as well as calculating and duplicating machines. 


Cabinet Firm in England Seeks U. S. Lines.—Aston Cabinet Company, 
Ltd., Roebuck Lane, West Bromwich, Staffs, England, manufacturers of 
wood office furniture, has an effective selling organization and is inter- 
ested in the sole agency for steel office furniture from the United States, 
and other items to sell in conjunction with their own productions. 


Brussels Firm Desires to Import American Goods—Resumption of trade 
with American exporters is sought by Papeteries Pierre Mertens, Rue 
Sterckx, 24, Brussels, Belgium. The company is in the market for such 
office appliances as rubber erasers, rubber bands, pens, postal scales, office 
knives, staplers, filing supplies, pencils and novelties. 


Wanted at Home 


Armstrong Cork Company Department Wants Catalogs—An organization 
and methods section has been established by Armstrong Cork Company, 
Lancaster, Pa., to study, advise and recommend solutions to the various 
problems which arise in connection with effice work. These preblems may 
involve office machines, equipment, supplies, methods or procedures. In 
this connection, catalogs and other descriptive literature are wanted from 
leading manufacturers of office supplies and equipment. Such material 
may be addressed to Armstrong Cork Company, Organization and Methods 
Section, Lancaster, Pa. 
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Expanding Arkansas Firm Wants Catalogs and Price Lists._-Calvert 
Typewriter Exchange, Rogers, Ark., contemplating early expansion and en- 
largement of business and building, is desirous of receiving catalogs, bul- 
letins and price lists from office appliance and equipment manufacturers. 
This firm, serving northwest Arkansas and adjoining seetions of Missouri 
and Oklahoma, has been selling and servicing typewriters and other busi- 
ness equipment for more than 35 years. 


Knoxville, Tenn., Firm Wants Manufacturers’ Contacts—Organizing an 
oflice supply and equipment business at Knoxville, Tenn., Walter W. 
Schaefer, 12 Emory Park, desires contacts with leading office equipment 
and supply manufacturers. Mr. Schaefer previously was engaged in ac- 
counting, tax service and auditing, and the new business will augment 
this service 


Woodall Press Seeks Trade Literature Woodall Press, printers and 
publishers, 106 Sixteenth Street, Columbus, Ga., wants catalogs and other 
trade literature from manufacturers sent direet to Woodall Press office 
supply department. 


Catalogs, Price Lists Wanted by Kingston, N. Y., Firm—A newcomer in 
the office equipment and supply business, the firm of Ellworth Coleman, 
Box 276, Kingston, N. Y., desires to receive catalogs and price lists from 
wholesale dealers and manufacturers. 


Watertown, N. Y. Office Supply Desires Trade Literature—Opening a 
general office supply and equipment business, Watertown Office Supply at 
Watertown, N. Y., on June 1, Proprietor E. Leo Yager desires catalogs 
from manufacturers and wholesalers of all items sold to business offices. 








CORPORATION REPORTS AND 
FINANCIAL NOTES 


Eversharp, Inc., Chicago, tll.__Lehman Brothers and associates of New 
York, N. Y., are offering a new issue of $3,000,000 Eversharp, Inc., 4% per 
cent cumulative convertible income debentures due May 1, 1965, at 103 and 
interest. Proceeds will be used for recent and prospective plant improve- 
ment expenditures and othe: vurposes. The company, together with Eber- 
hard Faber Corporation, recently acquired rights to a new type of ball- 
pointed pen and has an option on additional rights to the same pen. 

Debentures now offered are convertible into common at $40 a share. The 
issue will have an annual sinking fund of $60,000 beginning in 1951, with 
certain exceptions if net income falls below that figure. The redemption 
scale is from 107 to par. (New York Herald Tribune, May 25.) 





Pitney-Bowes Postage Meter Company, Stamford, Conn.—The annual re- 
port of Pitney-Bowes Postage Meter Company, mailed June 1 to stock- 
holders, disclosed a consolidated net profit for the year ended March 31 of 
$486,116, equivalent to 53 cents per share, after all charges, including 
$425,000 provision for taxes. The profit compares with $495,086 for last 
year and $473,778 for the previous year, equivalent to 55 cents and 
52 cents per share, respectively. All income for the year amounted to 
$10,642,226, compared to $11,127,511 for the year ended March 31, and 
$9,754,057 for the previous year. An accompanying letter to stockholders 
proposed a change in the company name to Pitney-Bowes, Inc., and a 
change from shares of no par value to a par value of $2.00. The report 
reveals that U. S. postal revenue collected through postage meters reached 
$189,000,000 for the year ended June 30, 1944—an all-time high for the 
twenty-fifth successive year of the metered mail system, originated by 
Pitney-Bowees in 1920. 





Pitney-Bowes, Inc., Stamford, Conn.—-At the annual meeting of the stock- 
holders of Pitney-Bowes Postage Meter Company June 12, it was voted to 
change the name to Pitney-Bowes, Inc., and to assign a par value of $2 
per share to the stock. Stockholders voted to return the directors to 
office. The name change was in the interest of greater convenience and 
public identity, and adopts a name indicative of a broadening line of 
mailing and tax-stamping machines and equipment, according to Walter H. 
Wheeler, Jr., president. The change in par value to $2 per share was to 
reduce the amount of the Federal tax payable on transfer of stock. 
Directors are Charles E. Heydt, LeRoy U. Jerman, James H. Orr, Edgar 
Rickard, Edwin P. Shattuck, Leon C. Stowell and Walter H. Wheeler, Jr. 








NEW TRADE LITERATURE 


The Kawneer Company, Niles, Mich., has just published a fully-illustrated 
16-page booklet of interest to stationers and office appliance dealers 
Based on 40 years’ experience in the store front field, the ‘“‘Machines for 
Selling’ brochure explains a new concept of store fronts as retail adver- 
tising, terming them as part of the store rather than as merely a part of 
the building. Copies of the booklet may be secured by writing The 
Kawneer Company, Niles, Mich. 





Acme Bulletin & Directory Board Corporation, New York, N. Y., has 
just issued an offset edition of the company’s No. 4 catalog of 20 pages. 
Copies of the catalog may be secured by writing Acme Bulletin & Directory 
Board Corporation, 37 East 12th Street, New York, » fs 


Cc lidated Bu Systems, Inc., New York, N. Y., have just issued 
a new circular on their E-% Dial tax finder called “‘A Dewrinkler for Pay- 
masters.’”’ These circulars are to be supplied without cost on the follow- 
ing basis: 100 circulars with an order for one dozen E-Z Dial tax finders, 
and 500 circulars with an order for 36 tax finders. The circulars are pro- 
vided ready for the dealer to imprint his name and address and mail to 
his customers. 





Schwabacher-Frey Company, San Francisco, Calif., has issued a circular 
announcing a heavy duty steel box for which the firm is exclusive dis- 
tributor. The box is made of 18 gauge fire-resisting steel and is suitable for 
bends, cash, insurance papers and other valuables. No priorities are re- 
quired for immediate delivery. 





MISSING MACHINES 


Shawnee A-C Typewriter Company, 15 West Ninth Street, Shawnee, 
Okla.._A Remington Rand adding machine M133153 has been reported 
taken from a school at Davenport, Okla. Any information relative to the 
whereabouts of this machine should be forwarded immediately to J. W. 
Densford. 











FROM GUNS TO TYPEWRITERS 


Throughout the office equipment and supply industry the shift 
back to civilian manufacture is becoming evident. The trend is 
from guns to typewriters, from bomb sights to adding machines, 
gun carriages to metal furniture, and ammunition boxes to filing 
cases. The reconversion period has commenced, auguring 
abundant sales for an industry ready to beat its swords into 
plowshares with speed and skill. Patience, however, must be 
the watchword. Reconversion cannot arrive overnight as long 
as steel and other materials are being used to bring about 
Japan's defeat. The full pursuits of peace must wait for V-] Day. 
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Take Stock of Yourself 


as Well as Your Husiness 


pectors in stationery retailing 
will have no trouble in remember- 
ing the Ouija board craze that was 
so popular twenty-odd years ago. 
Certainly, the long established 
stationers remember this side line 
specialty sold in many stationery 
outlets. Those who knew how to 
conjure the help or favor of the 
mystic Ouija imagined that they 
were obtaining information on the 
future. It was, of course, pure 
fancy, but in that fancy was the 
entertainment value of the game. 

In the practical matters of com- 
mercial investment, Ouija boards, 
astrological omens and_ crystal 
balls have never acquired much 
acceptance as efficient success 
guides. The only gauge by which 
a business man can appraise his 
probable commercial future is by 
the soundness of his current pro- 
cedures and these are shaped by 
his perspective, his personality 
and his mentality. He must know 
all he can possibly learn about his 
business and then be constant in 
the resourceful use of that knowl- 
edge. 

The man who says that he 
“can’t handle any more business 
at this time” is a defeatist—in the 
stationery trade or in any other 
line. He has declared himself a 
man of narrow limitations. Once 
he stops short of maximum 
achievement his business will soon 
be a dead one. 


a. BUT THE very young pros- 


Need Inventory of Own Ability 


The successful stationer not only 
takes stock of his business in a 
physical sense, but he takes stock 
of his own personality and ability 
as a merchandiser. He makes his 
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business his paramount interest— 
not to the complete exclusion of 
some healthful hobby or construc- 
tive civic interest in his commun- 
ity, but to the exclusion of unim- 
portant outside matters that de- 
tract from business efficiency. He 
concentrates on the responsibili- 
ties that differentiate the man 
who supplies the capital from the 
employee who has, of course, some 
responsibility, but not of the same 
caliber. 

It is no secret, even in these 
days, that more retailers fail be- 
cause they allow some overrated 
store manager or their help in gen- 
eral to “run the business” for them 
than is commonly realized. If the 
business is yours, be the actual 
head of it—not in the outmoded 
“boss” style of overlordship, but 
rather in the sense of complete 
responsibility and authoritative 
inspirational leadership. This 
policy doesn’t mean attending to 
every detail, but it does necessi- 
tate concentration on manage- 
ment and actual presence in the 
store practically all the time dur- 
ing business hours. 

It was a wise old-timer who 
said: “You will never find a better 
investment than the tools of your 
trade.” He was dead right. What 
are the tools of the trade? Well, 
some of them may be set down as 
reading business and trade maga- 
zines so as to keep informed of 
current progress, intelligent ad- 
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vertising and display policies that 
invest the store with a definite 
mercantile aspect and personality, 
and garnering practical advice 
and information from the repre- 
sentatives of manufacturers and 
wholesalers who usually know the 
trend of trade conditions and new 
demands before such things are 
common knowledge. 


Experience Pays Dividends 


It is a significant fact that the 
fellow who learned the business 
from scratch, acquiring hard-pan 
experience by diversified employ- 
ment in stationery outlets before 
starting his own store, often 
with comparatively small capital, 
is the fellow who keeps his tools 
of trade sharpest. His only pros- 
pect for success depends so un- 
compromisingly upon his personal 
ability that he simply cannot af- 
ford to risk being uninformed. 

The inheritor of a business is 
always likely to be _ tradition- 
bound, forgetting that the meth- 
ods that enabled father to estab- 
lish the business will not be strong 
enough to enable him to keep the 
business at a prosperous level 
should a red-hot competitor who 
is marching to the music of prog- 
ress make a stand across the 
street. 

The stationer who develops the 
ability and foresight to make the 
most of his present advantages is 
sure to be the one who is in a 
position to install up-to-date 
equipment of all kinds and main- 
tain his merchandising layout and 
stocks in the pink of condition. 

He will be observant, keen, fore- 
sighted and thrifty, and will see 
what his opportunities in the field 
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are and how to take full advan- 
tage of them. He will have the 
capital with which to step up his 
establishment according to the 
growth of his city and the trend 
of developments in the trade. In 
contrast, the fellow who is care- 
less, thinks his business has 
reached an immutable zenith, 
takes no interest in keeping the 
loose ends tied up, and lets the 
corners of his merchandising field 
go unreaped will not realize how 
much bigger he could make his 
business if he tried. Nor is he 
likely to have the reserve capital 
necessary for timely improvements 
or expansion of service facilities. 


He Failed to Use Assets 


Not long ago, I heard the lam- 
entations of a small-city mer- 
chant who imagined himself com- 
petent to advise the President as 
to how the country should be run 
and who complained that the cost 
of everything was so high and the 
expenses of doing business were so 
large that he was sadly handi- 
capped. 

At that very minute he had a 
bunch of hidden assets in his store 
basement which were of sufficient 
potential cash value to buy several 
War Bonds, but he didn’t know it. 
There were kegs, carboys, cans and 
empties of a dozen kinds which he 
could have returned for credit. 
There was a large accumula- 
tion of metal junk, waste paper 
enough to pay for a modern paper 
baler, and a conglomeration of 
stock-ends which had been piled 
down there to get them out of the 
way. All this was salable if offered 
to the right market for disposal. 
Even the boxes, both with and 
without covers, could have been 
sold during this time of crying 
shortage of containers. Nor was 
this all. The merchant was pay- 
ing rent for those basement prem- 
ises, getting no return from them 
and, worst of all, the hodge-podge 
of materials was a fire hazard. 

The bookkeeper of this classical 
rule-of-thumb retailer had on her 
desk a number of claims which 
had never been reported or en- 
tered for adjustment and collec- 
tion—claims for shortages of 
goods, damaged goods, freight and 
express overcharges—and two or 
three sizeable claims agaist es- 
tates which had been allowed to 
go by the board because nobody 
had done anything about them at 
the time when they were collec- 
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tible. There were also some credit 
accounts that had been let run 
until there was no such thing as 
getting the money, and goods 
“sleeping” under the counters and 
in other out-of-sight places — 
goods that were becoming obsolete 
and tying up money at the same 
time. 


Lost Time Proves Costly 


As might be expected in such a 
store, there was considerable time 
lost on the part of help—minutes 
and hours which were not turned 
to good use because of the total 
absence of system for constructive 
employment of the clerks dur- 
ing lulls in selling which probably 
were frequent under such shift- 
less management. 

This man has never reached out 
for any more trade than that 
which was perfectly obvious and 
near at hand. He has never ex- 
erted himself to the end of locat- 
ing detailed facts about his cus- 


tomers, his trading territory, and , 


the results of his business opera- 
tions. He doesn’t know what per- 
centage of the business in his 
trade radius he is getting nor 
where he is losing out. In spite of 
all this, he told me that he “would 
prefer” to sell his business, if he 
could obtain $20,000 cash (!), 
stating as the principal selling 
points of his business the repre- 
sentation that it has always en- 
joyed a good name for honest 
dealing and that the store has 
been established 40 years. 

He says that the store “bores’ 
him and that this particular line 
of retailing is “the most unsatis- 
factory business in the world.” In 
spite of his opinion of it, there are 
plenty of other fellows who are 
prospering in that same line — 
fellows who have taken account of 
their qualifications, not merely 
their stock and fixtures. 


’ 


Develop Present Opportunity 


It is only by making the best of 
one’s present opportunities that a 
bridge can be built to something 
larger and better, so to speak. The 
stationer who is disposed to culti- 
vate his present opportunity in- 
tensively and progressively is al- 
ways a fellow who is keen for per- 
sonal development of himself. He 
keeps in touch with the leaders of 
all trades in her locality and, be- 
cause of the practical benefit and 
social satisfaction it will be to him, 
he will be a good mixer in the 


mercantile life of his town or city. 
Such a fellow will not fail to keep 
close watch of the larger move- 
ments of his trade or industry as 
sponsored by its local and national 
trade association. 

Some business men are always 
sighing for larger opportunities, 
more financial backing, a better 
location, youth or something else 
which they don’t have. Yet if all 
these elusive things were given to 
them, they would contrive some- 
thing else to want. 

The successful stationers — the 
“big” men, the growing and pro- 
gressive operators—are too busy 
for lamentation. When they dis- 
cover what their business progress 
actually requires, they make plans 
for it and they get it. It may take 
months, but they bend to the task 
and they do not waste time talk- 
ing about it or informing other 
folks of their plans. They act and 
action always precedes success— 
that is, direct action on correct 
decisions made at the right time. 


Take Stock of Your Business 


The best ship that was ever 
built has to go into dry dock every 
few years. It is the same with a 
business outfit. It pays to take 
stock of the establishment every 
few years from stem to stern with 
thoughtful determination to 
achieve the best use of present 
facilities and to enlarge or im- 
prove them when doing so appears 
necessary to _ sustain success. 
Would the cutting of a window in 
a blank wall space improve the 
salesroom? Are you making the 
best use of present location and 
its advantages by a modern store 
front and exterior signs that in- 
dividualize the store? Are you 
advertising wisely so that every 
penny expended represents full 
value returned in traceable re- 
sults? Are employees performing 
with full measure of business- 
building service? If not, try to de- 
cide honestly whether it is your 
fault or theirs. Are your plans for 
the future sufficiently definite so 
that you know just where the 
business is headed and by what 
means it is expected to reach 
that goal? Are you increasing the 
value of your business year by 
year? 

Any stationer who is not sure 
that he knows the correct answers 
to these questions should lose no 
time in ferreting them out. 
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The Uffice Machine Industry 


Demohilizes for Peace 


By I. MEISNER 


MBM Company, 
New York, N. Y. 


INCE PEARL HARBOR, virtu- 
t ally the entire office machines 
industry has been geared to meet- 
ing war needs. 

More than a half-million type- 
writers have been made available 
for the United States Govern- 
ment. The Army, the rapidly- 
expanding Navy and numerous 
war agencies have been fully 
equipped to facilitate the tre- 
mendous job which had to be done. 
Thousands of adding machines and 
calculators have helped to com- 
plete the fantastic computation 
job that had to be performed to 
win our war against the enemies 
of Humanity—the Nazis and Japs. 

The millions of rifles, the thou- 
sands of guns, airplanes, ships and 
other tools needed to assure vic- 
tory cver the industrialized bar- 
barians in Europe, and the vast 
tonnage of steel needed to silence 
the arrogant Japs could never 
have been fabricated in such a 


brief time without the aid of 
amazing calculators, the greatest 
time-savers and accuracy robots 
of modern times. 

For example, consider the B-29. 
Twenty thousand calculations 
must be completed before such a 
marvel of aeronautical science 
can take to the air. All this was 
done by using the most intricate 
computing machines. 

It may be of interest for the 
layman to learn the names of 
these silent soldiers of modern 
warfare—names which never ap- 
peared before draft boards, yet 
helped and still continue to aid in 
winning the most gigantic war of 
all time. 

Engaged in the struggle were 
the following calculators: 


R. C. Allen Fridén 
Burroughs Marchant 
Comptometer Monroe 


What about the adding ma- 
chines? Here are their names: 


R. C. Allen Allen-Wales 
Burroughs Remington 
IBM Swift 
Monroe Victor 


Underwood-Sundstrand 


Only 12 names—only 12 manu- 
facturers who devoted all their 
time and production facilities to 
the war effort. Every plant of 
these manufacturers was given 


AS MANUFACTURERS VIEW 


ALLEN CALCULATORS, INC. 


Both home front war manufactur- 
ers and the armed services are find- 
ing important daily use for Allen 
calculators. Among the latter group 
are such big names in war produc- 
tion as Ford, General Motors, Boe- 
ing, Lockheed and Bell Aircraft. 


Production plans are being put 
into effect which will enable us to 
increase our deliveries of adding 
and calculating machines each 
month, with a sizeable increase 
planned by September. However 
our No. | responsibility is still that 
of furnishing a new ‘confidential’ 
aircraft instrument to the Army Air 
Forces. Hence, peak production of 
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adding and calculating machines 
must wait until V-J Day. 





ROYAL TYPEWRITER CO., INC. 


As you know, Royal was com- 
pletely out of typewriter production 
and consequently faces a very real 
reconversion problem. We are now 
bending every effort short of inter- 
ference with current ordnance con- 
tracts to produce typewriters. 

Deliveries of standard typewriters 
are already being made in limited 
quantities. It is apparent from the 
number of orders being received 
from standard machine users and 
portable dealers that sales will ex- 
ceed any previous level. In an at- 
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special assignments to build pre- 
cision instruments in various fields 
of our armament plan. Yet, in 
carrying out their new assign- 
ments, these factories did not halt 
the production of calculators and 
adding machines for the Govern- 
ment and important war plants. 


The Calculator’s Payroll Function 


Another no less important role 
was assigned to the calculators. 
They were charged with the solu- 
tion of the most fascinating job— 
the computation of payrolls of the 
millions of workers in the nation’s 
war plants, workers without whom 
victory would have been impossi- 
ble. New systems had to be intro- 
duced. The creative mind of the 
calculating machine salesman had 
to devote many hours to the prob- 
lem of setting up the right pay- 
roll job on the machines. 

Of equal importance on the 
home front was the role of our 
finest machines in the matter of 
financing the war. The figuring 
of war budgets, the tabulation of 
War Bond drives were tasks that 
could be handled effectively only 
by the high-speed calculator. 

Forty years ago typewriters were 
pioneers in business. Later the 
adding machine stepped in toe 
help. And in the last two decades 
a large share of the work has been 
detailed to the calculator. As time 
goes on, no office will be consid- 
ered complete without all three 
members of this mechanized tri- 
umvirate. 


THE FUTURE 


tempt to meet this demand, Royal 
will concentrate standard production 
on the most popular type styles and 
carriage widths, and will produce 
only portable models A and C in 
pica and elite type. The first por- 
table delivery should be made within 
a few months, provided materials 
are received and labor is available 
as fully as is at present indicated. 





NIAGARA DUPLICATOR CO. 


Niagara has been actively en- 
gaged in the manufacture of pre- 
cision aircraft mechanisms since the 
spring of 1942 and we are still ac- 
tively engaged in this production. 
We have been manufacturing these 
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assemblies for both the Army and 
Navy, as well as leading aircraft 
manufacturers on the West Coast. 

The prospects for increased di: 
tribution of our machines for civilian 
use, now that more production re- 
strictions have been lifted, are de- 
pendent almost entirely upon the 
availability of critical materials. 
Until such time as it is possible for 
us to obtain our raw material re 
quirements in whatever quantity we 
desire, it will not be possible for us 
to maintain a stockpile of machines, 
because the orders we have re- 
ceived (and are receiving daily) 
have created a backlog far in excess 
of the production which our avail- 
able materials permit. 

We do look forward to consider- 
able improvement by fall of this 
year, at which time we anticipate 
more liberal allotments and ma- 
terials. 








AN UNDERWOOD DOES ITS DAILY 
RADIO STINT ABOARD A PC.—In- 
coming messages are typed in code 
as received and turned over to a 
communications officer for decoding. 
On a PC this is usually the ship‘s 
executive officer. 


(Official U.S. Navy Photograph 


UNDERWOOD CORPORATION 

Early in 1942 the War Production 
Board issued regulations that cov- 
ered the manufacture and distribu 
tion of all of the office machines 
manufactured by our company. For 
the period from March, 1942, to 
May, 1945, more than 90 per cent 
of the new machines we delivered 
were installed with the military 
services, Government agencies ‘and 
war-supporting industries. 

We can look forward to a gradual 
increase in the production of office 
machines, the speed of which will 
depend largely on the availability 
of manpower and materials in the 


tuture. 


14 








MODERN OFFICE MACHINES MEASURE THE PULSE OF SHIPMENTS TO ARMED 

FORCES.—Supplying our armed forces at overseas battlefronts involves record- 

keeping of fantastic propertions. At ports of embarkation the Army uses scores of 

Remington Rand bookkeeping and tabulating machines to prepare cargo manifests 
for every transport as it is loaded. 


REMINGTON RAND, INC. 

The prospects for increased di: 
tribution of our machines for civilian 
use is excellent at the moment. Re 
strictions on many of the company’ 
regular lines of peacetime product 
are currently being lifted, and pro 
duction of these products is increa 
ing steadily in volume. Remington 
Rand will be ready to meet the 
post-war demands and to supply an 
expected unprecedented volume of 
the type of new and improved 
products needed in world markets. 





FRIDEN CALCULATING 
MACHINE CO., INC. 

The day the news broke that pr 
duction restrictions had been re 
moved, we were smothered with an 
avalanche of orders. At the end 
May we had sold well over twice a 


CALCULATORS CARRY THE BRUNT OF 
FRONT WAR PRODUCTION.—Batteries of Friden calculators find almost constant 
use in the general offices of the Friden Calculating Machine Co., Inc., plant at 
San Leandro, Calif. At the time the picture was taken more than 50 per cent of the 


J.S. Army Signal Corps Photo) 


many Friden calculating machines 
during the one month than we had 
ever sold during any of our previ- 
ous big months, including the month 
preceding the date the excise tax 
went into effect. 

These orders are continuing to 
come in during the month of June. 
The only thing we have to worry 
about is our ability to produce these 
machines, but we have increased our 
production facilities so that we are 
able to make reasonable deliveries. 


We have every reason to believe 
that the demand for calculators will 
continue, particularly in those lines 
of business—such as insurance, 
banks, loan and investment, retail 
and wholesale — which have been 
more or less restricted as far as the 
purchase of calculators was con- 
cerned. 





THE COMPUTATION LOAD IN HOME 


plant's facilities were devoted to war activities other than calculators. 
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L C SMITH & CORONA 
TYPEWRITERS, INC. 


We know you are wondering 
when we are going to be able to 
complete deliveries on unfilled or- 
ders for L C Smiths and Coronas 
and our answer is—frankly, we don't 
know. It certainly won't be short of 
three to four months, and if we re- 
ceive additional military or high- 
rated priority orders it will be long- 
er than that. In the meantime it 
may be that we will have a surplus 
of certain models for which we have 
no rated orders. 


We are discontinuing our policy 
of furnishing only pica and elite 





will be accepted for any of our 
normal peacetime specifications as 
to models, type, five- or ten-key 
keyset tabulators, and so on. We 
rated orders for the requ- 
lar Elliott stencil typewriters. 
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MONROE CALCULATOR HANDLES 
ARTILLERY CALIBRATION JOB.— 
Maj. Gen. C. G. Harris, Jr. (right), 
commanding general at Aberdeen 
Proving Grounds, confers with Col. 
Leslie Simon on performance of Mon- 





one-key keyset machines. Orders roe calculator near front line in Italy. 
) 
f 
Comments NOMDA: wn spite oF Att THE OPTIMISTIC PREDICTIONS ABOUT PLENTY OF 
MACHINES TO SELL SOON, WE HAVE OUR FINGERS CROSSED. 
HERE IS THE CURRENT SITUATION AS NEARLY AS WE ARE ABLE 
TO DETERMINE IT: 
TYPEWRITERS . 1/1 1944 orders for wide-carriage machines have been filled yet. No 
pecial type face will be available for many months. Deliveries are much 
rther behind orders than they were a month ago. Used typewriters are 
) tinuing to get scarcer, and dealers are now beginning to move their 
c est and worst machines without any appreciable effect on the market. 
ADDING MACHINES but one of the adding machine manufacturers are in highly critical 
) or areas, and production increases will be slow. The manufacture of 
portable adding machines has already begun in a very small volume, and 
é this will gradually increase. At least three months will pass before de- 
j ery of any volume of adding machine-cash drawer outfits, and pro- 
2 tion of this item will continue very far behind sales. Now is the time 
i to place your orders for machines of this k At least two manufacturers 
. t to introduce new models early next year, and important changes 
; 1 machines should occur during 1946 if ent plans are not changed. 
> CASH REGISTERS y one line of new cash registers U y available for dealer dis 
| bution. Continued war contracts and material scarcity will apparently 
ry Ohmer production, although tt ompany is actively engaged in 
> perfecting and enlarging their dealer organization 
l CALCULATORS De tuation has become worse were removed. 
1 r r . 
DUPLICATORS . Most of the small manufacturers are now returning to the production of 
. ager quantities of low-priced models. Manufacturers: making expensive 
are offering better delivery of these than of the machines in the 
hundred dollar class. Spirit-type mact wre available in reasonable 
ities from several sources. 
CHECK PROTECTORS . delivery situation on some check prote s now excellent. Others 
ew! ehind, but prospects are good. Two adding machine manufac 
urers are ( apparently planning to ent field with lower-priced models. 
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WRITING BUSINESS LETTERS THAT GET THE BUSINESS 


Back in 1913, a series of arti- 
cles under the above title was 
presented in OFFICE APPLI- 
ANCES. The discussions, written 
by Louis Victor Eytinge, made 
a deep impression at the time 
and were published by this 
journal in booklet form in 1914. 
It's a long time since their first 
appearance, but the impact they 
made is still apparent. In his 
Business Builders material in 
May of this year, Ralph Ortel 
paid tribute to the excellence of 
Mr. Eytinge’s ideas and sugges- 
tions, presenting a condensed 
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review of the six articles. Charlie 
Garvin, general manager of the 
National Stationers Association, 
observed Ralph's comments and 
made complimentary references 
in The National Stationer, ex- 
pressing particular appreciation 
for the thought, ‘’Get into the En- 
velope and Seal the Flap.” It 
is a satisfaction to have been 
responsible for publication of 
material so sound in principle 
that the passage of years does 
not reduce its applicability. 


Another article that has be- 
come a classic in the literature 
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of the industry is Griff Glover's, 
“Conducting a Sales Campaign.” 
Originally published in the May, 
1910, issue of OFFICE APPLI- 
ANCES, it was presented again 
in 1923, 1936, and 1942. Shortly 
after its first appearance 10,000 
reprints were made available to 
to readers. Many concerns sent 
copies to all members of their 
sales staffs. 

With Louis Eytinge’s “Business 
Letters” series, Griff Glover's 
“Conducting a Sales Campaign” 
is—but that is another story, as 
Kipling used to put it. 
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The Machinery of Conciliation 


How a Uivision of the U. 5S. Vepartment of Labor 
Functions in Employer-Worker Controversies 


Written Expressly for 
Office Appliances 


By HOWARD T. COLVIN 


Acting Director, 
U. S. Conciliation Service, 
Washington, D.C. 


that the work of the U. S. 
Conciliation Service would have 
little application to such fields as 
retail and wholesale trade or to 
office workers generally. Most of 
us are apt to think that labor dis- 
putes are confined to manufactur- 
ing and other industries which 
involve mainly physical labor. 

Yet the records of the Concilia- 
tion Service in recent years show 
that many controversies arise be- 
tween employers and_ so-called 
“white-collar” workers. In the 12 
months ending June 30, 1944, the 
Service disposed of nearly 22,000 
disputes, among which were 1,978 
cases involving 192,846 workers 
engaged in wholesale and retail 
trade. 

There is, of course, no set pat- 
tern which these disputes follow, 
but there are certain basic prin- 
ciples and methods that do apply 
in the voluntary settlement of 
nearly all cases. These can be 
summed up by saying that the 
successful handling of industrial 
disputes is fundamentally a prob- 
lem of human relations. 

This statement, too, may sur- 
prise those of us who think that 
industrial disputes are a kind of 
economic warfare between em- 
ployers and employees, fought 
with any weapons that come to 
hand, including tear gas and 
brickbats. Economic issues do 
touch off most controversies— 
wages, overtime rates, seniority 
and other matters—but these are 
not nearly so troublesome and 
hard to handle as those beneath- 
the-surface antagonisms and prej- 
udices that involve the human 
angle. 


A’ FIRST BLUSH it may seem 
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100,000 Cases Since 1913 


That is the plainest lesson to be 
drawn from the long experience 
of the Conciliation Service in set- 
tiing some 100,000 cases since it 
was Set up in the U.S. Department 
of Labor in 1913. Relying solely on 
voluntary methods of mediation 
and negotiation, the Service was 
able to settle the vast majority 
without any work stoppage. Last 
year, for instance, commissioners 
of conciliation disposed of about 
95 per cent of the disputes that 
reached them before a walkout 
occurred—with no interruption of 
work schedules. 

The cue to this fine record is 
what might be called the confer- 
ence table technique — bringing 
both sides together in an atmos- 
phere where they can discuss their 
differences frankly and fully, point 
by point. Usually this requires a 
good deal of spadework. When a 
commissioner of conciliation is 
assigned to a case, his first task is 
to contact the two parties and 
gather all the information he can 
about the whole dispute. This in- 
cludes both the formal issues and 
the undercover animosities which 
may be present. Because concilia- 
tors do play an impartial role, they 
often are told privately what each 
side really insists upon and how 
much each might be willing to 
concede. This off-the-record proc- 
ess of give and take can prove an 
invaluable aid to the man in the 
middle. Needless to say, such con- 
fidences are never violated. 

For a brief close-up of how this 
method works let us summarize an 
actual case, remembering that real 
names cannot be used since all 
files of the Conciliation Service 
are confidential. While there is no 
such thing as a “typical” dispute 
—no two are ever alike—this case 
is typical of the way in which the 
Conciliation Service functions. 


Telegram Begins Conciliation 


So far as the commissioner was 
concerned, this case began with 
the following telegram from his 
regional director: 

“CONTACT K. T. SNYDER RE 
TRI-STATE JOBBING HOUSE 


DISPUTE, 718 FRONT STREET, 
ST. LOUIS, MISSOURI.” 

A six-hour train ride and a few 
minutes by taxi brought Commis- 
sioner Layton to Snyder’s office. 
This was the situation as the gen- 
eral manager described it: 

“This thing has been hanging 
fire for a couple of months—ever 
since the union contract came up 
for renewal. I didn’t expect any 
serious trouble. It was my under- 
Standing that the main thing the 
union wanted was some changes 
in job classifications, and I’d been 
meaning to look into that myself. 
I just never found the time to 
sit down and study it out. Then 
the day before the union sub- 
mitted their proposed new con- 
tract I was taken to the hospital 
with a ruptured appendix.” 

“That’s no fun, either,” the com- 
missioner exclaimed. 

“T pulled through, but I was on 
the shelf for about a month,” Sny- 
der said. “In the meantime the 
company changed hands and 
the union offered to extend the 
old contract for 30 days. When 
I got back to the office I was 
snowed under—long conferences 
with the new owners, and my desk 
loaded down with stuff. The union 
wanted action, too, but they did 
agree to another 30-day exten- 
sion.” 

“What about the new contract 
they submitted? Was it what you 
expected?” Layton asked. 


Dismissal Pay Proves Issue 


“Yes and no. The job classifica- 
tion went further than I expected 
and they asked for two weeks’ dis- 
missal pay. The new owners didn’t 
want any part of that, so they said 
let their attorney look into it,” the 
general manager smiled wryly. 
“If I hadn’t been so busy I might 
have been able to. straighten 
things out.” 

“What happened when the sec- 
ond 30 days were up?” the com- 
missioner asked. 

“It happened before that,” Sny- 
der said. “The word got around 
that the new owners were just 
Stalling and that their lawyer was 
going to pull a fast one, and that 
I’d passed the buck to him. That’s 
about where things stand now, 
except that I may have a walkout 
on my hands if I can’t get ac- 
tion.” 
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“Will the owners go along on 
this reclassification?” Layton 
asked. 

“T think so—if I had time to 
sit down and work it out.” 

“What about dismissal pay?” 

“I doubt it, but they might go 
half way if that was the only ob- 
stacle.” 

Layton’s next move was to talk 
with the union spokesman. He got 
substantially the same story Sny- 
der had told and some additional 
information about the attorney’s 
attitude. 

“He practically said that they 
didn’t want to sign any contract,” 
the union representative ex- 
claimed. “I’m through with that 
guy and I told him so. What I 
can’t understand is why Snyder 
lets him horn in. Maybe he’s 
afraid of his own job now.” 

“Could be,” Layton said. “If I 
can arrange it, would you be will- 
ing to talk things over with Snyder 
and me tonight?” 

“Okay, if that lawyer doesn’t 
horn in.” 


Owners Persuaded to Act 


Before he approached Snyder 
again the commissioner got in 
touch with the new owners by long 
distance and persuaded them to 
let the general manager negotiate 
a new contract. The commissioner 
used his very successful past rec- 
ord as an argument and stressed 
the fact that by leaving authority 
divided between two men it weak- 
ened both of them. 

To Snyder the conciliater said, 
“The owners would rather have 
you handle this if you have time 
and I’d take time if I were you. 
If you can’t do it in the next four 
days, offer to make the reclassifi- 
cation retroactive.” 


Using that approach and the 
good relations that had been ob- 
tained before his illness, Snyder 
had no trouble getting an extra 
two weeks to study the reclassifi- 
cations. At Layton’s suggestion 
the demand for dismissal pay was 
compromised to read two weeks’ 
advance notice and one week’s pay 
or two weeks’ pay if no notice was 
given the employee. 

The important thing about this 
case is not the settlement itself 
but the methods used to reach it. 
Perhaps many readers will say, 
“Why couldn’t the parties have 
agreed without calling in the Con- 
ciliation Service?” The answer ap- 
plies to most cases the Service 
handles. When personal antag- 
onisms and suspicion are aroused, 
they magnify even comparatively 
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simple issues and make frank dis- 
cussion very difficult or impossible. 

The conciliator’s big task is to 
ferret out these personal issues 
and balance or cancel the human 
equation before the parties at- 
tempt to balance the economic 
equation. Commissioners have no 
magic formula for settling labor 
disputes, nor can they issue man- 
dates or decrees. The voluntary 
process must rest on negotiation 
and mediation. What conciliators 
do offer is an unbiased, impartial 
approach and the good judgment 
born of long and varied experi- 
ence. 


Experienced Men Are Used 


Necessarily these men are care- 
fully chosen, and though they 
come from many different walks 
of life, they all have a background 
of successful experience in human 
relations. 

Although the great majority of 
Gisputes are handled around the 
conference table, certain technical 
issues May require special treat- 
ment. The Conciliation Service 
has a staff of commissioners who 
undertake such studies at the joint 
request of the parties. The find- 
ings are not presented to the 
parties as final or binding, but 
rather they are submitted for their 
joint use in further bargaining. 

Arbitration also plays a prom- 
inent part in industrial relations 
today, and the Conciliation Serv- 
ice has a Staff of commissioners 
with specific training in arbitra- 
tion. These men hear cases and 
make awards when jointly re- 
quested by the parties. This proc- 
ess, too, is wholly voluntary, and 
such cases are accepted only when 
both sides agree to abide by the 
arbitrator’s decision. During the 
war period the wage issues in such 
awards are subject to review and 
approval by the National War 
Labor Board. 

In the six months ending De- 
cember 31, 1944, the Conciliation 
Service appointed arbitrators in 





THERE IS, of course, no 
set pattern which these dis- 
putes follow, but there are 
certain basic principles and 
methods that do apply in the 
voluntary settlement of near- 
ly all cases. These can be 
summed up by saying that 
the successful handling of 
industrial disputes is funda- 
mentally a problem of hu- 
man relations. 
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538 cases, involving more than 
170,000 workers. 

When all of the issues of a dis- 
pute which affects the war effort 
have not been settled, the case 
is considered for certification to 
the National War Labor Board. 

Not infrequently the certifica- 
tion of a case to the National War 
Labor Board occurs after extended 
negotiations during which an 
agreement has been reached on a 
great number of issues, leaving 
only a small number to be dis- 
posed of by the NWLB. Thus, 
while the Conciliation Service may 
have made an important contribu- 
tion to the settlement of the 
dispute, the final disposition is 
made by the National War Labor 
Board. 


300 Commissioners on Call 


Some 300 commissioners of con- 
ciliation located in key business 
and industrial centers handle the 
situations that arise each day. 
Following current Government 
procedures, the Service has been 
decentralized into five regions 
whose directors are: 

H. Ross Colwell, Parcel Post 
Building, 341 Ninth Avenue, New 
York. 1, N: Y. 

Clarence Williams, 10 Forsyth 
Street Building, Atlanta, Ga. 

Edward J. Cunningham, 258 
Federal Building, Cleveland 14, 
Ohio. 

William F. White, 222 West 
Adams Street, Room 375, Chicago 
6, Ill. 

E. P. Marsh, Phelan Building, 
Room 533, 760 Market Street, San 
Francisco 2, Calif. 

An administrative staff in Wash- 
ington, D. C., co-ordinates this 
work at the national level and 
fixes the broad policies which are 
to be followed. 

In conclusion, I want to stress 
again the fundamental principles 
that guide this workaday organ- 
ization in its efforts to promote 
industrial peace and encourage 
employers and employees to draw 
on their own capacity for frank, 
open discussion. Neither economic 
sleight-of-hand nor pressure by 
either side can take the place of 
good, understanding human rela- 
tions. In the reconversion period 
that lies ahead, with its inevitable 
strains and tensions, we shall need 
this human approach more than 
ever. 

Then, as now, the Conciliation 
Service will have no pat answers 
except the common sense appeal 
to decency and fair play that is 
the cornerstone of our democracy. 
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Thoughts from a Credit Man's 


Memo Hook 


By P. E. MILLER 


Credit Manager, 
Oxford Filing Supply Co. 
Brooklyn, N. Y. 


ES, credit men do think, de- 
Spite popular belief to the 
contrary. And in these days when 
credit problems are light in com- 
parison with what they were in 
pre-war days, credit men in gen- 
eral are pitching in and doing a 
real job of lending a helping hand 
in the sales, order or other depart- 
ments where they can be useful. 
Operating in a broader field, 
getting a broader outlook for him- 
self on the business, the credit 
man sees and hears things and it 
makes him start thinking, not 
only in the usual channels of 
credits and collections, but also n 
the problems of the other depart- 
ment heads. 

For example, let’s consider the 
traffic manager and the job that 
faces him today. In the old pre- 
war days, the traffic man had a 
cinch job. Orders aplenty came 
in with routings affixed and all he 
had to do was to follow instruc- 
tions. When orders had no ship- 
ping instructions, he just picked 
the best route and “let her go.” 


It’s Different Today 


But stop and think of what the 
traffic manager is up against to- 
day. For one thing, ocean freight 
is out and has been for years. The 
railroads are all cluttered up with 
high priority shipments. Motor 
transport is at the mercy of sud- 
den call by Army and Navy pro- 
curement. Trucks once on hand 
every night are now reporting pos- 
sibly every seven or ten days. He 
is at his wit’s end to keep the 
goods rolling and has to improvise 
all sorts of ways and means to get 
that stuff off the shipping depart- 
ment floor. Where dealers kick at 
freight costs, he ships rail freight 
and gets a complaint of slow de- 
livery. Where dealers are in a 
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hurry, he ships via express, and 
then gets a kick because the cost 
is too high. Yes, the traffic man 
is in a tough spot and a little bit 
of forbearance is certainly the or- 
der of the day. 

And there’s the chief of the or- 
der department. Just stop and 
think of the problems confronting 
him. He has sickness, green help 
and a lot of other things to con- 
tend with. Shortages haunt him. 
He gets your order with a dozen 
items on it and maybe he can ship 
but two of the items. Should he 
ship? It’s not 100 pounds. If he 
doesn’t ship, he “gets the devil.” 
If he does ship, somebody is look- 
ing for an allowance on the 
freight cost. 

But that’s not the half of it. He 
gets a little scrap of paper that’s 
supposed to be the order form. 
The items ordered are all crowded 
on that piece of paper and there’s 
no room for editing or pricing. He 
has to rewrite that order, so that 
it has an even chance of going 
through the works and thus in- 
suring the dealer getting what he 
has ordered. 


The Situation Could Be Aided 


How much easier it would be if 
all orders came in on legitimate 
order forms, items properly spaced 
and, above all, either typed or 
written in a legible handwriting. 
What a blessing that would be. 

We think also of the precious 
time wasted when the order chief 
has to wade through several lines 
of printed words at a time when a 
stock number would serve the pur- 
pose so nicely. Yes, when you stop 
to think of it, a lot could be done 
to ease the burden of the chief 
order clerk. 














Shipping creates problems, too. 
Again it’s green help, absenteeism 
or lack of space because orders 
have to await the carriers. Count- 
less extra packages have to be 
wrapped these days because or- 
ders are shipped piecemeal. We 
can’t blame them down in the 
shipping department for appear- 
ing grumpy. We certainly should 
bear with them. 


Purchasing Problems Mount 


Purchasing? Ask your own P. A. 
what he is up against these days 
and there you have the answer to 
your problem, my problem, every- 
body’s problem. Yes, our sympathy 
goes out to the poor P. A. 

The credit man spares a bit of 
thought about his own immediate 
problems, too, in spite of all this 
worry about the other fellow’s 
tasks. He thinks of C.O.D.’s and 
all the extra paper work they 
cause his chief order clerk and his 
traffic department. He wonders 
why it should be necessary to have 
C.O.D. orders when almost every- 
one has felt the impetus of good 
business. Yet, there are many, ap- 
parently, who have not “put their 
houses in order.” So he has to 
continue using that old C.O.D. 
stamp and he tries to ignore the 
dirty looks thrown at him by his 
order and traffic department 
heads. 

Then, your credit man ponders 
about those unauthorized deduc- 
tions that so often crop up in re- 
mittances and he considers the 
headaches they cause the account- 
ing department—troubles such as 
when the auditor comes storming 
into his office and wants to know 
why Joe Doakes & Company de- 
duct that $1.37 with no explana- 
tion or comment. The credit man- 
ager doesn’t know the answer, so 
he pacifies the auditor with a 
promise to write a letter and find 
out. The check, of course, must 
be held until the answer comes in. 


Oftentimes, checks come in 
without a statement of what is 
being paid and with the amount 
on the check at variance with the 
amount shown on the ledger. Is it 
two per cent? No. Then what in 
the world is being paid? All we 
can think of is G-r-r-r!!! 

The credit man wonders why the 
cash discount privilege is, has been, 
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and probably always will be 
abused so dreadfully. He also won- 
ders who ever invented it in the 
first place and why? He wonders, 
too, why it is that many concerns 
can, even in these days, see to it 
that they “earn” this premium, 
yet many others just can’t seem 
to get in under the wire. Surely, 
all must be in the same boat in so 
far as the help situation is con- 
cerned. Why???? 

Your credit man keeps thinking 
that surely the debtors must real- 
ize that prompt payments, if they 
do nothing else, do add to the 
prestige of any concern. And that 
is important to any business. Peo- 
ple want to deal with an outfit 
like that. It helps to build and 
assures success, Something all are 
striving for. 

Consider the fellow who hasn’t 
been able to pull himself up to a 
discounting basis, even though all 
his competitors are doing so. 
You’re a good fellow just as long 
as you keep shipping goods, but 
when the account is 90 days old 
and you ask for your money and 
suggest that he acquaint you with 
his current financial setup, what 
happens? You guessed it. You get 
a beautiful dressing down. For- 
gotten is the helping hand you ex- 
tended him over the years. Ignored 
is the fact that you are still try- 
ing to lend him a helping hand. 
You are just a heel. 


Yes, a credit man has plenty to 
think about, believe it or not. 


Heport to the Public 


By GEORGE M. DODSON 


HE OFFICE APPLIANCE and 

equipment dealer may feel that 
his business is farther removed 
from the direct war effort than 
are some others, yet he, too, has 
had a definite place to fill. The 
boys in the armed services have 
a perfect right to ask how well the 
cffice appliance dealer, together 
with other businessmen and in- 
dividual workers, has met his re- 
sponsibility and done his part. 


With this thought in mind, the 
dealer may wish to review just 
what his organization has done 
tc help win the war, and then 
write the results of his research 
into a sincere and clear-cut ad- 
vertisement. You will find points 
of interest in the following text, 
suggested for merchants of office 
supplies, furniture, and equipment 
who have put 100 per cent effort 
into their co-operation in bring- 
ing early victory: 


Statement to Customers 


What We Have Done—And 
We’re Glad We Did It. 


“We want you—our customers— 
and the general public to know 
what we are accomplishing as our 
part in speeding victory. We hope 
you will approve of our goals and 
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DESKS AID A WAR JOB—After four years of using them, employees of Evarsman 





sed ~ 


Manufacturing Co., Denver, Colo., feel that Shaw-Walker new low desks for com- 
fort and efficiency have helped them to do a better war job. Pictured is a corner 
of the modernized Evarsman offices, arranged and equipped by Kistler Stationery 
Co., exclusive Shaw-Walker dealers in Denver. Evarsman land levelers have been 
shipped all over the world since Pearl Harbor for use in building airports. 
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our methods. Indeed, nothing 
would please us more than to re- 
ceive such hearty approval that 
you would tell your men in the 
armed services what we are doing 
here as the humble contribution 
of a business outside the ranks of 
the strictly war industries. 

“Every person in our organiza- 
tion—management and employees 
alike—is putting a minimum of 
ten per cent of his income into 
War Bonds. 

“We have co-operated fully in 
Red Cross and similar appeals, al- 
ways making certain of the pur- 
pose behind groups unknown to 
us. While we desire to give gener- 
ously where it will do the most 
good, we are working with other 
business men to stamp out war- 
time rackets and appeals where 
the war is the excuse rather than 
the reason for soliciting funds. 

“All persons in our organization 
who are eligible to contribute to 
the Red Cross have earned and 
wear the silver button of a three- 
time blood donor. The manage- 
ment has encouraged this move- 
ment by allowing workers a half- 
day with pay each time they visit 
the blood donor center. 


Followed Regulations 


“We have tried to follow all 
Government regulations and sug- 
gestions in rearranging our de- 
livery schedules, conserving sup- 
plies and equipment, hiring only 
those new workers who are not 
fitted for direct war jobs, avoid- 
ing waste of electricity and tele- 
phone service, and aiding in the 
various scrap drives. 

“In all such matters, our con- 
stant aim has been to do all that 
is requested of us, plus ten per 
cent on our own initiative. 

“Individual workers have been 
encouraged to engage in spare- 
time war activities open to them 
in this community. 

“While handling these details, 
we have endeavored by every 
available means to maintain satis- 
factory service to our growing list 
of customers. And one more point 
we think is important: You will 
still find us open-minded and 
eager for your suggestions on how 
we might aid the war effort to an 
even greater extent, within the 
limits of our ability.” 
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Typewriter Mechanical T 


By C. LEROY JONES 
Woodstock, IIl. 


ITH THE ACCENT on “skilled 

workers,” World War II in- 
augurated the greatest training 
program the world has ever en- 
visaged. In every line, from oper- 
ators to mechanics, the demand 
was so much greater than the pos- 
sible supply that by force of 
necessity our armed forces had to 
set up schools to train men and 
women in these skills. Business 
schools, colleges, universities, high 
schools and private schools are 
utilized to the fullest extent and, 
in addition, specialist schools 
were developed by the Govern- 
ment. The old adage that a me- 
chanic is born, not made, was 
forced to give way to the proof 
that excellent skilled mechanics 
could be and were trained in these 
schools. 

In most instances there were 
courses of one kind or another 
available for almost every type of 
equipment or by using a similar 
course aS a basis, a new course 
could be devised. This process, 
however, was not possible or prac- 
tical in the typewriter and office 
appliance field for the reason that 
there was no established prece- 
dent. No course had ever been of- 
fered presenting the principles of 
mechanism of all makes of type- 
writers, as well as other office ap- 
pliances. The armed forces needed 
mechanics who could efficiently 
repair all makes of typewriters, 
duplicators and calculating ma- 
chines. It was most difficult to 
find a mechanic who could per- 
form the first phase of such a re- 
quirement, “repair all makes of 
typewriters.” It was determined 
that generally a typewriter me- 
chanic had had some schooling on 
one make of machine but that 
schooling had not included prin- 
ciples of mechanism that applied 
to the industry as a whole. As 
a result, while he was fairly pro- 
ficient in the repair of one make 
of typewriter, he was more or less 
bewildered by the mechanism of 
the others that he encountered. 

This difficulty was responsible 
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for the development of the pro- 
duction line repair method utilized 
in Quartermaster Corps repair sub- 
depots, as explained in the May, 
1944, issue of this magazine. Here, 
by on-the-job training in the 
various operations, mechanics 
received general basic instruc- 
tion on the mechanism of all 
makes of typewriters simultane- 
ously flowing through each opera- 
tion and became specialists at 
certain individual operations to 
which they were permanently as- 
signed. Time was too precious, 
however, to stop production to 
permit of a thorough explanation 
of the principles of mechanism 
involved. 


Stripped Typewriter Is Used 


A course was developed, how- 
ever, and taught by the writer at 
one of the Army air depots, that 
justifies the conclusion that if the 
subject is presented in a manner 
explaining the principles of me- 
chanism used universally in this 
industry students will become 
proficient and above the average 
typewriter mechanic in ability. In 
presenting this subject a stripped 
typewriter was used from which 
41 of the 42 duplicated key levers, 
sub-levers, links and typebars, as 
well as all cover plates, were re- 
moved. This stripped machine 
permitted unobscured vision of 
the complete inner mechanism of 
the typewriter. It permitted trac- 
ing and explaining the individual 
mechanisms involved in each ac- 
tion including the escapement ac- 
tion, carriage, back spacer, tabu- 
lator, margin stops and line lock, 
ribbon feed and ribbon cover and 
shifting mechanism. It served its 
purpose well, as attested by the re- 
sults of written and oral examina- 
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tions, and the method of present- 
ing the subject received much 
favorable comment from instruc- 
tors of other subjects in the depot. 


Following is a complete syllabus 
of the course, as offered. Training 
in the use of various typewriter 
tools was explained at the time 
those tools entered the use re- 
quirement. 


SYLLABUS 


Typewriter Mechanical Course 
I EXPLANATION OF PRINCIPLES 
OF MECHANISM: Carriage, rack, 
pinion, pinion pawl, starwheel, 
escapement rocker, dogs, univer- 
sal bar, key-lever, sub-lever, 
links and type-bars. 

Il. COVER PLATES AND HOUSINGS: 

Method of removal. 

Ill. MAIN CARRIAGE: 

a. Explanation of operation; method 
of control in rails; method of 
providing bearings or rollers. 

. To remove main carriage. 
Explanation of method of con- 

trolling position of rollers with 
anti-creep rack. 

d. Anti-creep rack, its construction; 
replacing rollers, straightening, 
forming, installing. 

Rollers or bearings 

Carriage rails, removing, level- 
ling, resurfacing, removing pits, 
dents or burrs. 

g. Disassembly of carriage. 

h. Assembly of carriage. 

i. Replacing main carriage, adjust- 
ing rails and rods. 

IV. SUB-CARRIAGE: 

a. Explanation of operation. 
b. To remove. 

c. To disassemble. 

d. To assemble. 

e. To replace. 

f. To adjust. 

V. MAIN SPRING AND DRAWBAND: 
a. Explanation of function. 

b. Main spring tension; to increase 
or decrease. 

ec. Drawband; its function, construc- 
tion. 

d. To remove drawband; to replace 
ends. 

e. Main spring bracket: 

(1) Its construction and func- 
tion. 

(2) Method of removal. 

f. To disassemble main spring drum 
bracket. 

ge. To remove main. spring from 
drum. 

h. To replace main spring into drum. 

i. To assemble main spring drum 
bracket. 

j. To replace drum bracket. 

(1) Explanation of effect of 
loose drum bracket on ma- 
chine operation. 

k. To connect drawband. 
1. To rewind main spring tension. 

Amount of tension. 

VI. MOTION AND SHIFT MECHAN- 

ISM: 

a. Explanation of principle. 

b. Shift lever operation, function, 
connections, adjustments. 

e. Carriage shift: 

(1) Shift rail mechanism, func- 
tion, adjustments. 

(2) To disassemble; to assem- 
ble; to adjust. 

d. Segment shift models: 


(1) To remove segment. 
(2) To replace segment. ; 
(3) Segment rail fitting adjust- 


ments, spring tension. 
e. Shift balance springs, adjust- 
ments. 
f. On-feet adjustment. 
g. Motion adjustment. 
VII. PLATEN: 
a. Explanation of function, density, 
size, condition, concentricity. 
b. Surfacing, recovering. 
ec. Fitting. 
d. To remove. 
e. To replace. 


VIII VARIABLE: 
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il. To assemble. 





a. Explanation of function and oper- (2) Fitting in comb, sub-frame d, 
ation. or bracket. e. Adjustments. 
b. Disassemble. (3) Fulcrum rod. f. Contributing causes of ribbon 
c. Adjustments, (4) Aligning keylevers. feed trouble and reverse trouble. 
d. Assemble. (5) Tension adjusting springs g. Mechanical causes of feed and re- 
e. Ratchet, explanation of operation and screws. verse troubles 
method of controlling spacing (6) Sub-frame, function, affect XVIII. RIBBON COVER: 
ee . on escapement, shift and a. Explanation of action, nomencla- 
(1) Detent roller, spring back space. ture of parts an ‘tions ‘e 
IX. RING AND CYLINDER: ec. Sub-levers Caatharaatin’: cover nation. eh ieee 
a. Explanation of principle. (1) To remove individually b. Ribbon position, explain. 
b. How to parallel platen. (2) Fitting, pivot or fulcrum, c. Explain adjustments, necessity 
c. How to make ring and cylinder forming, aligning. for freedom of parts. ‘ 
adjustment. d. Links: , d. To disassemble 
(1) Typebars, individual form (1) Fitting, forming, size, con e. To assemble. ; 
ing. necting position. f. To adjust. 
X. PAPER FEED: a / (2) To remove and replace. XIX. KEYSET MECHANISM: 
a, Explanation of function, opera- e. Typebars: (Note alignment coy a. Trace and explain setting mecha- 
tion and principle. ; : ered in Section XXIII). nism, nomenclature of parts and 
(1) Release lever, its function (1) To remove. function, 
b Deflector plate, explanation of (2) To solder type. b. Trace and explain clearing mecha- 
function, forming. ; (3) To replace. nism, nomenclature of parts and 
ce. Explanation of feed roll tension (4) To clear guide. function. 
d. To disassemble paper feed mech- f. Universal bar connections: c. To disassemble tabulator bar. 
anism. (1) Individual adjustments to (1) To remove and replace tabu- 
e. Feed rollers: U-bar for trip escapement lator stops. 
(1) Checking and testing. 2x. Escapement rocker: d. To disassemble tabulator setting 
(2) Method of cleaning. (1) Explanation of function, and clearing mechanism and 
(3) Causes of inflation, crack- parts. housing. 
ing, flattening. Cork feed (2) Removal of escapement e. To assemble mechanism. 
rollers. ; rocker. f. To adjust mechanism. 
f. Assembly of feed roll mechanism (3) Disassembly of escapement XX. TABULATOR: 
g. Throat mechanism, adjusting. rocker, with explanation a. Trace and explain action, nomen- 
h ee of complete feed roll of parts, nomenclature clature of parts and function. 
mechanism. and function. ». Disasse 2 -chanis 
XI. LINE SPACE LEVER: | (4) Assembly of escapement py rece cape oem 
a. Explanation of operation rocker. d. Adjust mechanism. | 
b. To disassemble. (5) Explanation of dogs, func- e. Tabulator brake mechanism 
(1) Explanation of function of tions, clearances,  toler- XX] BACK SPACER: a aa 
” parts. ances, — . ; a. Trace and explain action, nomen- 
c. To assemble. (6) Installation of rocker into clature of parts and function 
d. To adjust: machine, pivot adjust- b. Explain pawls pitch 
(1) Adjustment for overthrow ments, positioning loose c. Explain adjustment to correct 
(2) Adjustment for under- dog on starwheel tooth overthrow and underthrow. 
throw. ; (7) Function of rocker springs d. Disassemble 
(3) Spring mechanism. (S$) Rocker limits: e. Assemble 
XII. MARGIN STOPS AND LINE (a) Screws, adjustments. f. Adjust 5 
LOCK: | (9) Escapement trip, its mean- XXII TYPEBARS, ALIGNMENT: 
a. Explanation of margin operation, ing, function, adjustment. “a. Explain fitting, pivoting, con- 
stop mechanism. (10) Individual escapement trip struction and aligning, as it per- 
b. Explanation of l. h. margin stop, (11) Explanation of escapement tains to typeguide and printing 
its function. (Adjustment for rocker attachments. point : 5 
overthrow, underthrow.) h. Contributing causes of skipping: b. Remove typebar, individual, col- 
ec. Explanation of r. h. margin stop, (1) Skipping adjustments. lectively. : ‘ 
its control of line lock. i. Contributing causes of piling, c. Remove ‘segment (carriage shift 
d. Explanation of line lock mecha- crowding. : models). ‘ 
nism, its operation. (1) Adjustments. d. Solder type (explain difference in 
e. R. h. margin stop adjustments to j. Causes of shadowing. ' type styles and sizes) 
_ control line lock, ; (1) Adjustments. e. Fit new typebar to segment, align 
cf Se disassemble margin bar and XVI. SPACE BAR: to guide. 
stop mechanism. | a. Explanation of operation, nomen- f. Explain alignment tools. 
g. To assemble margin bar and stop clature of parts and their func- g. Align, explain troubles, correc- 
mechanism. tions. tions, use of tools. 
oan (1) Adjustments. b. To disassemble space bar mecha- h. Reassemble segment, typebars. 
h. To disassemble line lock mecha- nism. XXIII CLEANING AND OVERHAUL- 
sain ae ee ee : c. To assemble space bar mechanism ING: 
(1) Explanation and nomen- d. Adjustments: a. Preparation of machine. 
' ie “8 gpl (1) Space bar trip adjustment b. Cleaning solutions and methods. 
» ai fa} “et ear Bcneste x i : (2) Spring tension. XXIV. REF INISHING: : 
XL ‘RACK pelpte tk wich diate, (3) Up-stop. a. Explain preparation of machine. 
‘ . tACK, . s A. StAn (4) Down-stop. b. Method of spraying. 
: ,W HEEL, . ’ , (5) Freedom of levers, level of c. Method of baking. 
a a of function of as- bar, aligning. d. Touch-up: ; 
wer Ve eas (3) Fi pgp pth 5 ae 
(1) Explanation of function, a. Explanation of action, nomencla- Poe pis vitcuaca satisodennda 
pitch, condition and posi- ture of parts and functions, trace XXV i Teun PROCEDURE: 
tion teeth. feed action. >= J E 
(2) Method of adjusting in pin- b. Explain reversing mechanism. (2) Attachment to packing con- 
ion. ce. To disassemble. tainer. 
(3) To disassemble. 
(4) To assemble. 
(5) To adjust. 9 
ec. Pinion: { \ 
(1) Explanation of function, / N IN E R ( | & / R Cc L E 


pitch, teeth. 




















(2) Inspection of teeth. 

(3) Pinion pawl, pivot, function 

(4) Pinion pawl spring. GOOD WILL AMBASSADOR—Forty years of loose 

(8) To reptane cinion. leafing without missing a day’s payroll and with Sue coe 
pany through three mergers is something of which G. H. 


d. Starwheel (Escapement Wheel): 


Wolcott, vice-president of the Wilson Jones Co., Chi- 


(1) Explanation of function and 
ee to escapement cago, has reason to be proud. He could (and it is hoped 
(2) Inspection of teeth, trueness he will) write a book on his experiences selling loose 


leaf supplies in China, Japan, Australia, Central and 
South America, South Africa, British Isles and Conti- 
nental Europe. It was these travels and the fund of 
benefits accruing for his company which caused George 
Dawson, former president, to refer to George Wolcott as 
“Wilson Jones Ambassador of Good Will.” He was 
active in the National Stationers Association work of 
the early days, serving as vice-president for a term and squiring nearly 
every one of the past-presidents on their Pacific Coast swing with NSA 
General Manager Charles Garvin. His career began with a job as news 
agent on the Boston & Maine Railroad in New England in 1897. Later he 
was a salesman in London and upon returning to the United States in 1904 
entered the stationery business with Samuel Ward Company at Boston, 
Mass. Becoming associated with The Twinlock Company, predecessor of 
the Wilson Jones Co., in 1905, he remained with the organization through 
successive changes and eventually became director of sales, vice-president 
and a director of Wilson Jones. 


of wheel. 
(3) Pivot (bearing). 
(4) To remove starwheel, 
assemble, assemble. 
(5) To replace starwheel. 
XIV. UNIVERSAL BAR: 

a. Explanation of function, its effect 
on escapement trip and action 

b. U-bar pivots. 

c. To disassemble. 

d. To assemble. 

e. To adjust. 

f. U-bar spring. 

XV. ESCAPEMENT ACTION: 

a. Trace and explain escapement ac- 
tion from depression of keylever 
to trip of escapement synchron- 
ized with printing of type, nam- 
ing parts and explaining their 
function. 

b. Keylevers: 

(1) To remove individually. 


dis- 





1945 21 


OFFICE APPLIANCES, July, 









EALERS in office furniture see 

a glorious post-war vista as 
they contemplate their potential 
sales in the days when Japan is 
bowed to her knees or commits na- 
tional hara-kiri. To these dealers, 
“post-war” is a future opportunity. 
But it can be translated into 
something else—immediate action. 
Now is a good time for doing 
something instead of just dream- 
ing about post-V-J sales of desks, 
filing cabinets, chairs, and type- 
writer stands. 

Right now is the proper period 
for investigating the furniture 
needs of customers, needs which 
may be born either out of expedi- 
ency or of the aesthetic wants of 
the customer. Enterprise will pay 
dividends to the dealer who is not 
content to mark time until his 
stock meets demands, but who in- 
stead goes out to develop a back- 
log of orders through creative 
post-war planning with the buyer. 

There are thousands of offices 
in the nation equipped with the 
most modern furniture and de- 
vices obtainable. But for each of- 
fice so designed, thus reaching 
the ultimate in equipment, there is 
another office where the fixtures 
are a long, long way from the best. 

It is well for the office furniture 
dealer to give some sober thought 
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fice 





Office Furniture Needs 


to these poorly-equipped offices 
where the officials and employees 
go along from day to day doing 
their work after a fashion with- 
out having even the slightest idea 
of how much improvement could 
be made through the installation 
of modern equipment, properly 
designed and properly arranged 
for the job. 


Some Offices Barren of Fixtures 


Too many offices have been do- 
ing a big job during the war with 
a desk, chair, filing cabinet and 
typewriter. Executives may have 
wanted more but couldn’t get de- 
liveries. Possibly because they 
haven’t been accustomed to more, 
they are not aware of what good 
equipment could do for them. 


Accent during wartime has been 
on “necessities” only for offices. 
Post-war emphasis will be on ef- 
ficiency, plus comfort and beauty. 
That durable office chair can be 
replaced by one which is kind to 
the anatomy instead of being cruel 
to the human frame. The plain 
but sturdy desk can have a suc- 
cessor which is roomier, lighter, 
and pleasing to the sight, some- 
thing which can bring a gleam of 
pride to the eyes of the executive 
who sits behind it. 

Too much of the equipment 


Sh emihute.. 


WOOD AND METAL 



























With METAL off to the war for service at home and abroad, 
WOOD, now also in service in a thousand ways, takes over 
much of metal’s old work and does a thorough job on all calls. 


Check Now on Customers’ Post-War 


which has gone into wartime of- 
fices has been of the “victory” 
type, lighter than usual and made 
from substitute materials. This 
equipment has taken plenty of 
punishment and will be on the 
way out after V-J Day. Thus the 
list of replacements is something 
for the office furniture dealer to 
conjure with. 

This is a time for the office fur- 
niture dealer to provide service 
more than salesmanship, however. 
His client wants a “heart to heart” 
talk about that office of tomorrow. 
Action now, therefore, must mean 
a triple-barreled program of edu- 
cation, service, and selling. De- 
livery of the equipment can and, 
because of war conditions, must 
wait. The bottom of the stockpile 
has been reached by most dealers 
but the possibilities for future 
sales are unlimited. 

The only sound approach to the 
problem of post-war selling is to 
make a study of offices, which is 
simply a process of pointing out 
what can be done with good equip- 
ment. 

Selling for tomorrow is not so 
complex as it seems. It is linked 
up with a fundamental of sales- 
manship—creating a want. Stir- 
ring a desire for good office fur- 
niture is not such a difficult task. 
The buyer is waiting to be shown, 
waiting for the enterprising dealer 
who will sit down and talk in 
terms of transforming an office 
through the products which are to 
be built in the months ahead. 
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Business Builders 
Broadcast over Station S-A-L-E-S 


Operating on a wave length of :— 


CONFIDENCE .. . COUR- 
AGE ... CO-OPERATION 


ERE is a lead-off pepper- 

upper s-t-i-m-u-l-a-t-o-r 
that greeted us in our mail box 
today, and we transcribe it in all 
its potent Business Builder glory 
hot off our pre-war typewriter. 
Better clip it and USE IT! 





A display of office desks, 
tables, chairs, and files will 
always be simply “office fur- 
niture.” Add the important 
office accessories and drama- 
tize them in action in every 
window display, and every 
point-of-sale floor display 
and you have. suggested: 
Office-livability! Help your 
prospective customers visu- 
alize your merchandise in 
relating office tools in their 
own offices and watch your 
sales pick up. 





* * * * * * * * * * 


Calling every Office Outfitter: 
Keep right on keeping on with 
every U. S. Home Front Activity! 
* * * * * * * * * * 

Lou Kriloff of Kril-Office Prod- 
ucts, Chicago, jumped right into 
an envelope the other day with 
one of the most personable heart- 
ening messages in cheery style 
ever received by Box 2153. It 
started off in this friendly fash- 
ion, “Hello there, R. B. —” and the 
enclosures both were so important 
that we will refer to them from 
time to time in the months ahead 
as space permits. And right in this 
July broadcast of Business Build- 
ers let’s tune in on the topic out- 
line of one of these two forceful 
articles authored by Mr. Kriloff. 
This one is titled: “Why Not Write 
As You Talk? It’s More Natural 
and Friendly.” 

The opening paragraph of this 
article, teeming with BUSINESS 
BUILDERS embodied therein, 
Starts off in this interest-arresting 
manner, “Every minute of the 
working day we Americans grind 
out 30,000 letters. I believe we’d be 
safe in saying that we produce a 
volume of mail equal to that of 
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the rest of the world put together. 
Boy, do we write letters!” 

The next part of the article de- 
velops this thought, stressing the 
many labor-saving devices. To 
quote again: “Most of these in- 
ventions and developments are 
due to Americans, and our busi- 
ness Offices lead the world in effi- 
ciency—except in letter writing!” 
Quickly, Mr. Kriloff points out a 
constructive thought that we 
should be as natural in our letter 
writing and as careful as we are 
in our telephone conversations on 
business subjects. He _ artfully 
keeps a rising crescendo of factual 
interest throughout the several 
hundred word treatise that first 
appeared in The Office, with par- 
agraphic appeals, namely: “Let’s 
be Simple,” “Let’s be Friendly,” 
and “Let’s be Human.” At this 
time, I feel the two points—to be 
simple and direct, friendly and 
frank, should have our immediate 
attention so to give you the great- 
est impact of Kriloff’s captivating 
style, permit me to quote ver- 
batim: 


LET’S BE SIMPLE 


If we only Knew what every 
good advertising man knows— 
that one- and two-syllable words 
are more effective in the transi- 
tion of thought than the longer 
words. Bigger words often have 
to be translated singularly in the 
mind of the reader before he can 
get the complete thought of the 
phrase and sentence. And too of- 
ten today the reader’s mind is too 
lazy to stick to such a task. 


LET’S BE FRIENDLY 


Another thing—letters are not 
often friendly. They seem to be 
written by mechanical minds, and 
since they are typed on mechan- 
ical machines the only thing hu- 
man about them is the face of the 
postage stamp on the envelope. 

Let’s be friendly. No one is do- 
ing business with us because he 
has to. There are always plenty 
of competitors trying to win his 
fancy. Let’s be friendly because 
every individual has human feel- 
ings that respond to friendliness. 

How can we be friendly? By be- 
ing more personal in every letter; 
by taking a personal interest in 
the life of this man we are writ- 
ing, and expressing an interest in 
some part of his life, or family or 
activity, whenever possible. 

It won’t work with everyone. 
Some people are too unimagina- 
tive to understand; others are too 
busy to respond. But you'll find 
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many individuals who are appre- 
ciative and enthusiastic in their 
expressions of friendship to you. 


* * * 


Thanks a million, Friend Kriloff, 
for the above, and also for the 
equally intriguing companion ar- 
ticle of yours, “Good Letters Hit 
the ‘Jack Pot’.”” As mentioned, we 
will quote frequently from them 
in forthcoming releases of Busi- 
ness Builders broadcast. 

a * * * * * * * * * 

From Washington, D. C., a staff 
member of the War Manpower 
Commission (a_ stationer-on- 
leave) dispatched us this mighty 
effective arrangement of words as 
his suggestion for including in our 
first-of-the-year message. He 
mentioned it was from a longer 
treatise termed “Trained Men,” 
and that he had treasured it so 
long that he did not recall the 
author’s name... we believe it a 
thought geared for the hour: 


Let Us Be Better Men 


Let us be better men! 

Let us find things to do 

Saner and sweeter than any yet, 
Higher and nobler and true! 


Let us be better men! 

Let us begin again, 

Trying all over the best we know 
To climb and develop and grow. 


Let us be better men! 

Whether with pick or pen, 

The labor we do is a work worth 
while 

If our hearts are clean and our 
spirits smile, 

And out of the ruck and rust and 
stain 

We make some growth and we 
mark some gain. 


Let us be better men! 

In a world that needs so much 

The loftier spirit’s touch; 

Let us grow upward toward the 
light, 

Wedded to wanting to do the right 

Rather than wedded to human 
might. 


* * Ed * * * * * * * 


Thanks for remembering Box 
2153, Care of Shaw & Borden Com- 
pany, Spokane 2, Washington, for 
building up our mutual back-log 
of BUSINESS BUILDERS ... tune 
in next month again. 

Office-effectively yours, 
RALPH B. ORTEL. 


reer 
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EDITORIAL 





An All-American Task 


@¢ PLANNING for post-war employment is an 
all-American problem that requires the best 
from an All-American team. Unified effort in 
the days of peace is just as essential as unified 
effort in the days of war. It is not a task for 
typewriter manufacturers alone or for makers 
of fountain pens and the other tens of thou- 
sands of products that are made, bought and 
sold. It permeates back of the counter of the 
smallest retail store, into the offices of doctors, 
lawyers, and architects, and beyond these to the 
hopes and fears for and of the future that in- 
volve every man, woman and child in our coun- 
try. 

Post-war employment planning needs an effi- 
cient mechanism and it is fortunate for the 
nation that the general specifications have been 
laid down by the Committee for Economic De- 
velopment. Doers and thinkers in every state 
are working to create post-war jobs in the 
American Way. 

Going even beyond the committee stage, how- 
ever, it is a task in which every person in the 
office equipment field, employer or employee, 
has a stake. The active co-operation of every 
man and woman of good will and good mind is 
needed in the project. 

More than 600 business publications in our 
country, covering almost all lines of construc- 


HERE AND 


tive effort, have now been banded together by 
J. H. Van Deventer, as chairman, to assist in 
conveying information to you concerning the 
developing activities of the Committee for Eco- 
nomic Development and to assist you in spread- 
ing it to your employees, your fellow workers 
and your customers. Write us for information. 


Their Job Is Finished — Now 
It's Up to Us 


#4 THE MEN AND WOMEN who have served 
with the armed forces, and who have sacrificed 
so much for American freedom and liberty, need 
repayment on the debt of gratitude owed them 
by the entire office equipment industry. That 
debt can be partially paid by assisting these re- 
turning veterans to find that economic readjust- 
ment which stems from civilian employment. 

As the Wells Office Furniture Company of 
Chicago, in a vigorous campaign for full employ- 
ment of discharged veterans, points out, word 
praise is not enough. These veterans of the 
Belgian “bulge,” of Okinawa, of Tarawa, of air 
and sea battles want full employment more 
than anything else. The office equipment and 
supply industry, representing potential employ- 
ers, must take up the cudgel. It is good eco- 
nomics, if not patriotism, to take back on the 
payrolls men and women who were once skilled 
in their peacetime pursuits. 


THERE 





ASSOCIATED STATIONERS 
EMPLOYEE COMPOSES SONG 

Miss Marge Wolf, employed by 
Associated Stationers, Chicago, and 


PARK LEAVES. 


Wolf. She has written several poems 


which have appeared in the OAK 


up and operated a radio station 
until | received my orders around 
the first of the year. Since that 
time | have been serving an air- 





a resident of Oak Park, Ill., is com- 


LT. ROSE, USN, ENDORSES 
"FIGHTING LADY" AS MOVIE 


‘| know how to hit the steel desk 
as well as dig foxholes,’’ writes Lt. 
(jg) Leonard O. 


aboard an aircraft carrier. And he 


craft carrier in the Pacific. Some 
of the raids we were on are as 
follows: 

|. Attacks on shipping, airfields, 
engine plants around Tokyo, Feb- 
ruary 16 and 17, 1945. 

2. Strike on Chichi Jima, Bonin 
Islands, February 18. 


Rose, serving 








MARGE WOLF 
poser of a song, "My Love Is You." 
The song was introduced by Florian 
ZaBach and his orchestra in the 
Pan-American Room of the LaSalle 
Hotel on June 28. 

Songwriting is not the only talent 
possessed by the versatile Miss 
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adds, ‘Don't miss the movie, 'Fight- 
ing Lady’."’ Asking to be remem- 
bered to the gang at the Great 
Lake Travelers Club, Lt. Rose 
writes to the editor of Office Appli 
ances: 

Can't give you too much dope 
»n my activities during the past 
vear but will write what | can. 
Went into a tropical island called 
Ulithi sometime last year with an 
occupation force and there we set 


3. Attack on and support of in- 
vasion of lwo Jima, February 20-22. 

4. Attack on Tokyo again on 
Feb. 26 and 27. 

Of course, since that time we 
haven't been resting much but at 
this time that is all | can mention. 

My work is primarily with radios 
and communications in general. At 
the present time | am_ assistant 
radio officer. 
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NOW IT'S LT. COL. GUNLOCKE 


Howard W. Gunlocke, vice-presi- 
dent of W. H. Gunlocke Chair 
Company, Wayland, N. Y., has 
risen rapidly in the ranks of the 
U. S. Army, gaining promotion tc 
a lieutenant colonelship in the In 














LT. COL. HOWARD GUNLOCKE 


fantry. Col. Gunlocke entered the 
service in February of 1942, having 
the rank of lieutenant in the Re- 
serve Corps at that time. Promo 
tion followed promotion for the 
former chair company executive and 
he is now active in the Civil Affair: 
Division of the U. S. Army in Ger- 


many. 





FASTEST TYPIST TEACHES NAVY 
MEN HOW TO SAVE THEIR 
TIME AND TEMPERS 


The nimble fingers of the world’s 
fastest typist, Albert Tangora, be- 
long to the U. S. Navy now. Located 
at Oahu, in the Hawaiian Islands, as 
a chief yeoman, the 40-year-old 
typing champion from Evanston, Ill., 
is teaching navy personnel how tc 
type faster, and thus save time and 
tempers in getting out the huge 
amount of work required in planning 
for military victory. 

The man who in 1941 typed 142 
words a minute for an hour writes 
in this interesting fashion to OFFICE 
APPLIANCES: 


“| arrived here (Oahu) in March, 
1944, and was immediately assigned 
to the Yeoman and Stenography 
School. It was a natural for me, al- 
though | had half expected to be- 
come an appurtenance of one of our 
better known admirals in a liquid 
somewhat advanced area. As you 
may readily surmise, the purpose of 
the school is to create yeomen for 
the fleet from a quota chosen from 
‘general detail—non-rated men not 
yet equipped to strike for a par- 
ticular rate or duty. We also have 
a shorthand class for rated men 
seeking promotion into those higher 
rates in which shorthand is a re- 
quirement. 
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"| don't think that a dissertation 
on the value of speed and accuracy 
in the preparation of paper work 
required in the planning of maneu 
vers is necessary. It just has to be 
and that's all. We have the men 
for only eight weeks in the yeoman 
course, and in that short time they 
must polish and speed up their typ- 
ing (if they have any), and pick up 
a fund of knowledge concerning the 
preparation of correspondence, or- 
ders, courtsmartial preceedings; the 
opening and maintenance of the 
Navy filing system; spelling and 
usage of Navy terms; dispatch tech- 
nique, ship organization, telephone 
talking, and so forth. My typing 
men get but two 50-minute periods 
a day for eight weeks, and the ma- 
jority of these periods are devoted 
to the typewriter in conjunction with 
the above usages, which are outside 
the pale of speed-building. Under 





ALBERT TANGORA 


the circumstances, | am more than 
pleased with my average gain, per 
student, of approximately 20 words 
per minute, with a reduction of er- 
rors in speed tests in excess of 500 
per cent. In the case of beginners 
in touch typing, my average is well 
up in the 30 word-per-minute 
bracket. The great majority of my 
beginners have hit 100 in their finals 
(29 words per minute for five min- 
utes without errors) and none have 
failed to pass their Navy yeoman 
TOST. ours 

"| have had a willing and eager 
group of ‘guinea pigs’ to experiment 
with. | believe | have, from necessity 
concocted a good batch of remedial 
and short-cut procedures. 

| was in hopes | could bury my 
identity in the Navy and concen- 
trate wholly on the job to be done— 
the instruction of these youngsters 
who, overnight, become men. The 
McKinley high school in Honolulu 
was the first to find | was in Hawaii 
and landed the first speed exhibition. 
A first-page item in the Honolulu 
evening paper started the ball rolling 
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and occasionally | feel like | was back 

»n the road’ again. These demon- 
strations have been in and out of 
the military and have necessitated 
air trips to the other islands. 

"And so | carry on, but not for 
ong. | believe | shall hit Illinois ere 
July runs out, for | shall be eligible 
for discharge in the early part of 
the month.” 





STATIONER'S SON LAUDS AMER- 
ICAN WAR WORKERS 


A. W. Williams, Stationers’ Guild 
of America, Philadelphia, Pa., has 
received a letter from his son Ray, 
paying tribute to American manu- 
facturers in their production of war 
goods. Writes Pfc. Williams of the 
606th Engineers, Company A, from 
"somewhere in Germany’ on May 9: 

"Some of the fellows from other 
allied countries |'ve talked to credit 
the winning of the war to the 
people of the United States, who 
made the equipment and material 
possible, almost as much as the 
oldiers themselves. They say that 
wherever you go you see.the Allies 
using American-made equipment. 
Up until the time the U. S. started 
supplying the Allies, Germany was 
doing okeh for itself, but they just 
couldn't compete against U. S. pro- 
duction. | think that is a pretty 
good tribute to those fellows (both 
men and women) who stayed behind 
and did their jobs well. 

"A lot of them felt they weren't 
doing all they should; others were 
there as a haven. But regardless 
of the reason, they produced more 
than any other two countries. If 
they do continue and don't rest on 
their laurels now, the Japs can be 
taken in jig time also." 








HAROLD JOHNSON’S PRIDE AND 
JOY.—As a sales representative of 
the Wells Office Furniture Company, 
Harold Johnson does a good job, but 
his enthusiasm really bubbles over 
the top when he thinks about his son, 
Lt. Russel H. Johnson. The camera 
caught the young man in one of his 
few moments of relaxation as a petro- 
leum engineer for the U. S. Army. 
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NUMA NEWS 





(National Office Machine Dealers Association) 


Members of the National Office Ma- 
chine Dealers Association are urged 
to send in suggestions for the better- 
ment of the industry. Tell about your 
sales experiences. Offer ideas on how 
the association can operate more suc- 
cessfully. A short question-and-answer 
column devoted strictly to inquiries 
relating to the office machine industry 





Manufacturers 
Progress Heport 


Hy JOE HEATON 


Pawtucket Typewriter Exchange 
Pawtucket, R. I. 
Chairman 


HE PURPOSE of this article is to acquaint the 
members of NOMDA with the step by step work of 
its Manufacturers’ Relations Committee. 

Too often, when the final reports of the committees 
are made, the time allotted is so short that reports 
must of necessity be brief and members are left won- 
dering if any work was done and, if so, how the de- 
cisions of the committees were reached. We have been 
hiding the bulk of the work done under the proverbial 
bushel. 

Last December, while still vice-president and acting 
as president, Gene Taylor made a trip to Washington 
to the Bureau of Foreign and Domestic Commerce for 
the purpose of seeking information that would help 
to improve conditions and practices in the office ma- 
chine industry. The industry problems were discussed 
at length and recommendations made as to the best 
methods that could be used to bring about the desired 
improvements. 

After the directors’ meeting in February, a Manu- 
facturers’ Relations Committee was appointed to act 
on the recommendations made and to make a study 
of the dealers’ problems in order that the committee 
would have a clear picture of national scope to present 
and discuss with various manufacturers of office 
machines. 

In April, three of the members of the committee 
accompanied President Taylor to Washington with 
other officers of the NOMDA to have further discus- 
sions with the Bureau of Foreign and Domestic 
Commerce. 


More Statistics Are Needed 


A start had been made to gather statistics pertaining 
to problems, but additional statistics were necessary 
if the committee was to present a fairly complete pic- 
ture of them. We have high hopes that some of the 
figures necessary will be obtained by the Bureau of 
Foreign and Domestic Commerce, as this part of the 
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can be developed. Answers will be as 
prompt as possible and every effort 
will be made to assure accuracy. An- 
swers and other trade information 
which cannot be published in OF FICE 
APPLIANCES will appear in the reg- 
ular NOMDA bulletins. Address your 
correspondence to John Dannenfelser, 
133 E. Spring St., New Albany, Ind. 





Helations Committee 


work was and is beyond the scope of the committee. 

Return post cards were sent with the NOMDA Bulle- 
tin to all members. The members in turn were asked to 
state their problems and mail the cards to the chair- 
man of MRC. The committee wished to know exactly 
which problems were national in scope and the names 
of those sending in cards were necessary only for 
checking the authenticity of the cards. The names 
will be considered confidential and will not be used 
by the committee. 

The response to these cards was exceptionally good. 
Replies have been received from 34 states and these 
have covered more than 30 problems. The cards have 
been sorted and tabulated into eight groups and after 
further scrutiny and regrouping will be presented to 
the manufacturers for their study. 

Up to the time of the publication of this report, the 
following problems were received for study, listed in 


either statement form or by suggestion of solution: 

RETAIL DISCOUNTS—Manufacturers to absorb one-half of 
discounts allowed retail accounts delivered through dealers 
(applying to both standard and portable machines); elim- 
inate all discounts on standard and portable machines and 
sell list to all at a lower price; manufacturers absorb all 
discounts allowed on machines delivered through dealers. 

DEALERS’ DISCOUNTS—Higher commission on sales to 
U. S. Government; higher discounts to dealers with service 
department or lower discounts to sales outlets without serv- 
ice departments; school discounts to be limited to ten and 
ten per cent; discounts on parts to all dealers; definition by 
manufacturers as to what constitutes a dealer privileged to 
buy at a dealer’s discount. 

FAIR TRADE PRICES AND PRACTICES—Universal fair 
trade prices on all portable typewriters; price cutting by 
department and chain stores; eliminate manufacturers’ 
salesmen selling trade-in machines at retail; eliminate man- 
ufacturers’ salesmen selling portable typewriters at cut 
prices; eliminate the sale of obsolete models to mail order 
houses; universal fair trade agreement on school guarantee 
period. 

CONTRACTS—Dealers’ contracts to be written in such a 
manner as to provide equal protection to dealers and manu- 
facturers; all dealer contracts to be approved by NOMDA. 

MISCELLANEOUS—Statements by each manufacturer on 
post-war methods of distribution; manufacturers to make 
available to their dealers repair manuals for the proper ad- 
justment of their machines; good merchandising manual 
(display) to be made available to dealers; closer relations 
with manufacturers; NOMDA to discontinuee manufacturers 
as members. 

STANDARDIZATION—Uniform feet, platen knobs, locks 
and handles for portable cases, shipping boxes, ribbons, and 
keyboards (American and Foreign); desk fastening bolts 
of uniform size and spacing; ribbon switch (for stencils) 
placed out of sight of the operator (all machines). 

MANUFACTURER AND DISTRIBUTION—Distribution by 
dealers with maintenance facilities only; elimination of all 
stripped portables; reduction in the number of portable 
models. 

PRICE—Strict adherence to allowance schedules. 


The committee wishes to thank all those who sent 
in replies, especially those members who took time to 
write letters with suggestions. We would like to ac- 
knowledge these letters individually, but because of 
the number received and the volume of work, time 
does not permit it. We are grateful for these many 
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suggestions. If there are others who have not mailed 
their letters, it is not yet too late. 

In analyzing these problems the committee had of 
necessity to study their relation and effect on the 
manufacturers. It started with a formula of four sets 
of problems, namely: 

1. Manufacturers’ problems. Pertaining entirely to 
manufacturers, these problems could not be considered 
by the committee. 

2. Manufacturers’ dealers problems. These also are 
exclusively the manufacturers’ problems. 

3. Dealers’ problems. Dealers’ problems are being 
well taken care of by the Standard and Ethics com- 
mittee. 


Find Overlapping Problems 


4. Dealers’ manufacturers problems. These are prob- 
lems that are not strictly dealers’ or manufacturers.’ 
They are the overlapping problems and are the par- 
ticular ones in which the Manufacturers Relations 
Committee is interested. 

The first screening of the problems submitted was 
to eliminate all those that did not fall in this latter 
category (4). After these had been listed and grouped, 
it was then necessary to subdivide the problems into 
typewriters, adding machines, duplicating machines 
and so forth. 

Finally, these problems had to be again regrouped 
to determine which problems the committee could 
discuss at this time and those which, due to OPA or 
war restrictions, were static and were therefore prob- 
lems on which no decisions could be made at this time. 

This in itself is quite a bit of work for office machine 
men—-men who can ill afford the time during this 
period. Due to the wholehearted support of the mem- 
bership of NOMDA the work is well ahead of schedule. 
Informal talks have taken place with manufacturers 
representatives. No attempt has been made to discuss 
matters outside the sphere of this committee. No com- 
mitments will be made without the approval of the 
board of directors. A good thing to remember about 
these problems is that it has taken nearly 70 years to 
accumulate them. Naturally it must be expected that 
it will take more than 70 days to cure them. 

The committee is working as a team. No one mem- 
ber is saddled with the entire work, and while this 
article has been written by the chairman it does not 
mean that the work is being carried out by one man 
or that one man’s ideas predominate. Additional mem- 
bers are to be appointed to this committee as the need 
arises. Jim Sheehan and Clarence Bush have accepted 
membership on the committee. Their knowledge and 


background of the industry has proved of inestimable 
value. 

Not all of the problems submitted fall into the cate- 
gory which this committee can handle. Many letters 
have been received offering solutions. Some of these 
solutions are very simple—except that they do not 
consider the other side of the question. Others show 
that considerable thought has been given to the prob- 
lems and a sincere attempt has been made to arrive 
at solutions to them. The committee is very grateful 
for these constructive suggestions and welcomes more 
of them. It recognizes the fact that no one man has 
the answers to all questions. 

Many members have talked about these problems to 
me. It is unfortunate that they did not see fit to mail 
in their problems. The committee can only act on 
those problems that the members themselves submit. 
It is necessary that we have records to back up claims. 

The work is now divided between the members of the 
committee as follows: 

Duplicating machines—Robert Randazzo, 1217 Grand 
Avenue, Kansas City, Mo. 

Adding machines — Dick Walsh, N. Central (817), 
Phoenix, Ariz. 

Portable typewriters—Nick Fucci, 96 Liberty Street, 
New York, N. Y. 

Standard typewriters—Jim Sheehan, 55 Weybosset 
Street, Providence, R. I. 

Clarence Bush will represent the committee in Wash- 
ington. 

Preliminary work is nearing completion on both 
standard and portable typewriter problems. This will 
be followed by standardization and parts. Work on the 
other office machines will follow and when completed 
will be submitted for discussion. 

Because the Standard and Ethics Committee is com- 
pleting its program (without fanfare) many of the 
problems that could not be considered by this commit- 
tee will automatically be taken care of by Standards 
and Ethics. This is extremely helpful to MRC. It also 
shows a desire on the part of members of NOMDA to 
put their own house in order. 

Close relations between dealers and manufacturers 
and sympathetic understanding of each others prob- 
lems not only will benefit both, but will pass on to 
customers values and services that they have long 
been without. 

Members of the industry are invited to submit their 
problems to the NOMDA. While NOMDA cannot guar- 
antee to solve all your problems—a sincere effort will 
be made to channel them in the direction where they 
can best be solved. 


Pull Your Business Up by Its 


“Boot Straps” 


By ALLEN B. CONNOLLY 


Reliable Office Equipment Company 
Evansville, Ind. 


SUPPOSE YOUR first thought when starting to read 
an article of this sort is, “By what authority does 
this guy talk?” I am inclined to agree with your right 
to ask that question. With pardonable pride, I do claim 
to have pulled this business up from an annual volume 
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of approximately $6,000 a year to better than $100,000 
a year. In order that you can appreciate better what 
our problems were, this business was started largely 
on nerve and a little imagination with the grand sum 
of $10.00 to pay for a telephone and nothing left to pay 
the rent or any other incidental bills necessary to start 
a business. If you started with any less or have 
brought your business any higher, then this article 
would not be of interest to you. I hope that it will 
cause some of the office machine dealers just starting 
to take a new lease on life and consider that their 
future possibilities are just as good, if not better, than 
were mine. 

Fundamentally, I found that there were a few things 
upon which the success of this business depended and 
I have kept those things everlastingly in my mind. The 
important items that I found necessary for success 
were: Give your customers the best possible service; 
back up your new machine sales by maintenance serv- 
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ice; don’t misrepresent; advertise extensively; pay 
others for their services, and do a good job of selling 
your products. 


Service Is Primarily Important 


First of all, I would like to elaborate on the matter of 
service. Isn’t it reasonable to assume that good mainte- 
nance service will do a great deal for you and your 
business when, if you will only look at the successful 
competitors’ operation in your own vicinity, you will 
find that those who are doing the lion’s share of the 
business do have a good service department. Mainte- 
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nance contracts keep your name everlastingly in front 
of your customers and you know, before your com- 
petitor does, wheneve- one of your machines is not 
doing a good job and should be traded out. 

Honesty is a fundamental. I Know a lot of promises 
have been made which have never been kept so far as 
service is concerned. It is possible to overcharge a 
customer occasionally and get by with it, and you can 
fail to back up a service promise occasionally and sur- 
vive, but eventually your customers will find you out. 
You can depend on your competitors to see to that. 

Advertising is one of the most neglected fields I have 
found in our business. A half-hearted attempt is 
made, in most cases, to advertise our merchandise by 
leaving a blotter here and an eraser shield there. But 
a good mailing list and an intelligently prepared direct 
mail letter with proper enclosures will bring results far 
exceeding your fondest expectations. Personally type- 
written letters are more effective than mimeographed 
letters. 

It Pays to Pay Well 


Pay your servicemen a living wage. Pay a decent 
commission to your dealers and salesmen. You can’t 
expect them to work for you for nothing, regardless of 
how well they like you or the product. After all, they 
do have to live. Some of the smaller dealers offer an 
excellent outlet for your products. I frequently encour- 
age those dealers to handle my line and assist me in 
selling a good volume of equipment. I find the best 
dealers are those who have an investment in the ma- 
chines they sell. By selling them machines outright, 
they not only earn a better discount, but they have 
more at stake. 

The serviceman can be made into an excellent sales- 
man, if given the opportunity. At the present time, we 
are operating two traveling sales and service units, a 
trailer and a truck. We hope to find out from this 
operation whether a serviceman can produce not only 
a reasonable volume of service revenue, take care of 
his territory and satisfy his customers, but also pro- 
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duce an even better volume of machine sales from that 
territory than could be secured in any other way. This 
has proven to be a very profitable operation for the 
servicemen. Their service revenue pays them a good 
income and their sales are a bonus, which means the 
difference between money in the bank and just break- 
ing even in a lot of cases. 

We have combination men who have made as high 
as $630.00 a month and they have only been in oper- 
ation on this plan for the past three months. We ex- 
pect any and all of them to average not less than $100 
a week, provided they work. The operation of our 
units outside, as well as our shop in Evansville, pays 
the servicemen 75 cents of the service revenue 
and a full salesman’s commission for sales in his terri- 
tory. You would be surprised how much more interest 
they take in their customers and the service they do, 
as they realize that what they do and say today might 
mean the difference in the sale of a machine tomorrow. 


Dealer Needs Civic Interests 


A dealer in a small town should also take an active 
part in civic affairs, be willing to carry his share of the 
burden of the various War Bond drives, end be active 
in every way possible to prove that he is entitled to 
claim as his residence the town from which he intends 
to make his living. These men who live in a shell to 
themselves, who wouldn’t speak to their competitor if 
they met them face to face, will find that it will be a 
much better world for all concerned if they will try to 
work and act as businessmen in a respectable business 
rather than carry on a cut-throat business in which 
they not only lose their friends, but also the profits on 
deals which normally would be theirs. 

It seems to me that this entire story can be boiled 
down to these few facts to make your operation suc- 
cessful: 

1. Have a good service department and maintenance 

contracts. 

2. Be a man of honor and respect. 

3. Advertise intelligently and aggressively, prefer- 
ably by direct mail, often to a small group rather 
than occasionally to a large group. 

4. Pay employees and deelers a fair rate. 

5. Sell your products for the manufacturer. 

6. Take part in civic affairs. 

Mix all of these qualities well with hard work and 

the result will be success. 
a 


TYPEWRITER DESTRUCTION REMARKS DENIED 


The Hon. C. G. Gibson, air minister at Montreal, 
Canada, in a statement says that he has “full assur- 
ance” from H. F. Gordon, deputy minister of the air, 
that “never at any time” has he recommended the 
destruction of 10,000 typewriters, as had been charged 
by M. J. Coldwell, national leader of the C. C. F. party. 

Text of Col. Gibson’s statement is as follows: 

“It is reported in the press that, speaking in Halifax 
on May 25, M. J. Coldwell, national C.C.F. leader, said 
that H. F. Gordon, deputy minister of national defense 
for air, had ‘recommended the destruction of 10,000 
typewriters.’ 

“This particular statement merits attention since Mr. 
Coldwell apparently has gone out of his way to mis- 
represent a permanent civil servant who has given long 
and valuable service to this Dominion. 

“Mr. Gordon has given me his full assurance that 
never at any time has he recommended the destruc- 
tion of 10,000 typewriters, as claimed by Mr. Coldwell. 

“The C.C.F. leader’s statement is made all the more 
ludicrous by the fact that the R. C. A. F. does not pos- 
sess 10,000 typewriters throughout its entire organiza- 
tion. Much less has it a surplus of 10,000 which might 
be disposed of by destruction or any other means. 

“T feel, in fairness to Mr. Gordon, a public servant 
who is debarred from speaking for himself in a politi- 
cal campaign, it is necessary to correct this wholly 
inaccurate and irresponsible statement.’—R.C. 
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MIMEDGRAPH is the trade-mark of A.B. Dick Company, Chicago, registered in the U.S. Patent Office. A.B. DICK COMPANY, Chicago. The Mimeograph Company, Ltd, Toronto. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office. 600 WW’. Jackson Blvd., Chicago, and the staff at 

the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago 
there «ull be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mrs. S. S. Elliott 
4 St. Bride Street, London, E.C. 4. 


London, May 25, 1945 

The wood office furniture equipment manufacturers 
have been formally recognized by the Board of Trade 
as a separate branch of the woodworking industry. 
They have also been invited by the Board of Trade to 
set up a committee fully representative of all the in- 
terests concerned, to examine the various questions 
originating in the industry and to report to the Board 
of Trade as has been done in connection with domestic 
and school furniture. 

The committee to be appointed has to consider such 
matters as the system of distribution of wood office 
furniture, the specification and timber content of the 
furniture, and type of timber which could be used in 
regard to the general supply position. 

This step is the result of the representations made 
to the Board of Trade by a number of manufacturers 
including C. W. Cave, chairman, C. W. Cave & Com- 
pany, Ltd.; H. T. Wentworth, William Angus & Com- 
pany, Ltd.; S. S. Archer, Walter E. Ellis, Ltd.; S. Ep- 
stein, S. Epstein, Ltd.; H. G. Kewley, H. G. Kewley, Ltd.; 
L. C. Walker, Shannon, Ltd.; G. Simpoles, Simpoles, Ltd. 

The group was introduced and led by the president 
of the Office Appliance Trades Association of Great 
Britain and Ireland and covers every known manu- 
facturer ef this type of furniture in Great Britain. 

If American manufacturers have any information 
that would be useful, this branch of the British office 
appliance industry would be glad to hear from them 
regarding standardization and specification. Much can 
be done in this direction for peacetime standards. 


Suggest Standard Loose Leaf Products 


A suggestion has been made recently that loose leaf 
books be standardized, but the committee appointed 
for study of the matter decided at a recent meeting 
that further standardization was impracticable. All 
thong ledgers are more or less standard as to their 
gauge. Ring books are standardized, as are certain 
classes of telescopic post ledgers. Sectional binders and 
four-post binders certainly vary, and are largely relics 
of the earlier days. But due to the fact that there 
are vast quantities of these books in use it is necessary 
for manufacturers to continue to supply repeats of 
the same punchings and mechanisms. 

The meeting included attendance of representatives 
of various manufacturers such as Percy Jones (Twin- 
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lock), Ltd.; Kalamazoo, Ltd., Moore’s Modern Methods, 
Ltd., National Loose Leaf Company, Ltd., and John 
Walker & Company, Ltd. 

This is the beginning of formulation of peacetime 
standards for various types of commercial stationery, 
including files and folders, and suggestions are being 
considered for precise definitions concerning dimen- 
sional factors implied by terminology. There is di- 
vergence of opinion as to what is a file or folder as 
well as dimensions implied by quarto or foolscap. 

In preparing peacetime standards it is fully ap- 
preciated that full scope will have to be left to in- 
dividual tastes. 

Closing this article, we wish to remark that London 
was a great place to be on V-E day. Bonfires and 
dancing, together with the enthusiasm of the crowd, 


made it something to be remembered. 
S.S. E. 





ee 
BRUSSELS DEALER FINDS CAUSE FOR ALARM 


Tondelier Freres of Brussels, Begium, for many 
years an importer of office appliances from the United 
States, sounds a warning for American manufacturers 
that neglect will cause loss of the Belgian market. 
Writes the Brussels dealer: 

Only about a quarter-century ago, Belgium was a 
good outlet for American industry. But by 1940 the 
situation for our corporation was that European man- 
ufacturers had conquered 50 per cent of this market 
to their advantage. This figures a continued yearly 
loss of two per cent for the United States. 

This downfall, which apparently nothing could stop, 
signified that theoretically by 1970 the United States 
would have entirely lost its market in our country. 

Such a prospect may be too absolute, for we know 
that the Americans are perfectly able to straighten out 
the situation. Nevertheless, it is sometimes difficult 
to regain lost ground. 

We also know that this situation has an artificial 
margin and that the dumping system is for a good 
part responsible. Let us hope that such a system will 


never come back. 
there are 


However, besides this artificial cause, 
other more permanent reasons to be _ considered, 
namely: 


1. The progress realized by the European factories. 
(Turn to page 66, please) 
1945 
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onger hours of typing 
under wartime conditions 
have brought out the 
true worth of many a typewriter: 
Clarity of “write,” easy action, 
speed, and freedom from 
break-downs — these 
qualities ot the Smith-Corona 
have earned it a top 
reputation for efficiency. . . 
and a soft spot gn the 
affections of thousands of 


hard-pressed secretaries. 


SMITH-CORONA 
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UNDERWOOD HAS NEW CYCLE BILLING MACHINE 


The Underwood Corporation announces availability 
of a Sundstrand cycle billing machine, for sale 
through the field organization. The machine, it is 
stated, incorporates every feature required to do a 
complete and high-speed cycle billing job and thus 


Sn me a) ea Namie a. A 
e Deca “aevamee. 





SUNDSTRAND CYCLE BILLING MACHINE 


solve the many billing problems of today’s retail 
and department store business. New automatic fea- 
tures, as well as economy of operation, are claimed 
by Underwood Corporation for the new machine, 
which has been installed at the Boston Store and 
Schuster’s in Milwaukee, Wis., and at Younkers at 
Des Moines, Iowa. An illustrated folder on cycle billing, 
in which the use of the Sundstrand cycle billing 
machine system is explained, has been made available 
by the Underwood Corporation. 


a 


WRITE, INC., OFFERS CURLPROOF CARBONS 


Write, Inc., of New York, N. Y., offers a new Layrite 
carbon paper which has a back specially treated to 
make the paper lay smooth and flat. The makers say 
this curlproof carbon paper is not affected by tem- 
perature or humidity and that in any climate and in 
air of whatever condition it does not curl or wrinkle. 
Each sheet can be used until the ink is worn off, thus 
reducing the costs of typing, says Write, Inc., 420 
Lexington Avenue, New York 17, N. Y. Consumers can 
obtain them from their dealers or direct from the 


manufacturer. 
—- ee 


BOOKARDAN OFFERS INDEX, RECORD SYSTEM 


The Bookardan index and record maker is an- 
nounced as a new and novel indexing system distrib- 
uted exclusively by the Nu-Plan Record Company, 
1410 H Street, N. W., Washington, D. C., of which the 
inventor, William E. Baff, is the manager. 

A portable and compact book of 114 pages, Book- 
ardan is adapted to index and provide records for 
about 450 different names in a name and data classi- 
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fying sequence. Alphabet, number and date clues are 
recorded for providing the location of any name or 
record in loose leaf as well as permanent bound form. 

Inventor Baff discovered after years of research that 
it was possible to index as many as 120 different names 
on opposite pages of each index sheet, in exact alpha- 
betical order, following the pattern of numericallly 
arranged records, notes or files. Indexing of the names 
is not merely done down the length of a page in al- 
phabetical order. Instead, they appear in a numerical 
sequence and chronological relationship as well. 

All names beginning with the same first letters are 
automatically grouped so as to be scanned readily in 
a vertical column for recovery. In line with each name 
thus indexed appears a printed number and a written- 
in date. This provides the three clue—alphabet, num- 
ber and date—indexing process. 


a  — 


NEW AIR-MAIL ENVELOPE ANNOUNCED 


Answering the demand for a new middleweight air- 
mail envelope, the Northern States Envelope Company, 
St. Paul, Minn., has just released its new “B-29” style. 
Available in the 64-inch size only, the envelope is 
made of a 16-pound sulphite bond stock, tinted on the 





NEW ‘B-29’ STYLE AIR MAIL ENVELOPE 


inside and carrying two-color air mail design on the 
outside. The inside tint is designed to incorporate a 
clever simulated watermark design which adds to 
quality and appearance. Samples and prices are avail- 
able on request to Northern States Envelope Company, 
300 East Fourth Street, St. Paul 1, Minn. 


——~~§— > 


ADDRESSING MACHINE OFFERS NEW FLATS 


Addressing Machine & Equipment Company, New 
York, N. Y., is offering a new item to increase the 
efficiency of the offset plate making department. The 
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GIRL: “Look, Boss, I don’t think you’re really mean because you 
want me to retype those letters—but you’re certainly short- 
sighted!” 

BOSS: “Let us say I just can’t read those carbon copies of yours 
because they’re so grubby and blurred!” 

GIRL: “But that’s what I mean! Now, if you'd buy me some 


Roytype Park Avenue Carbon Paper—all your carbons would 


look like this... 












made with deep-inked *Roytype Park Avenue Carbon 


4 
A” 


Lo GIRL: “And don’t think I can’t spell ‘neat,’ either. It’s spelled 
wrong here just to show you how a Roytype copy takes erasures! 


Watch closely, chief!” 


SPE NINE ORO LLORES 


| It's clear, and easy to read ! 


BOSS: “You've convinced me of Roytype’s magic! So order 
Roytype Park Avenue Carbon Paper for the office right away!” 


a GIRL: “Gosh, Boss, if you'd really like to cement our office ties, 
7 just let me add Roytype Typewriter Ribbons to that order. Roy- 

type Ribbons are made with a special process that permits the ink 
; to flow through the fabric into the used parts. This very reliable 
Ww.” original was typed with Roytype Ribbon.” 





BOSS: “Okay, okay. What's a secretary ROYTYPE 
without the proper attitude toward her Kibbons and Carbon Paper 
boss?” 
made by the 
See your Royal Representative or 
Roytype Dealer today. Buy on ROYAL 


the Coupon Plan and save money. TYPEWRITER COMPANY 


2 Park Avenue, New York 16, N. Y. F. 











*Trade-mark Registered U. S. Pat. Off. Copr. 1945, Royal Typewriter Company, Inc. 
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NE GOOD LOOK at the Roytype ad 
on your left will show you how we 
feel! 


Because that ad is a potent example of 
what we’re doing for you—part of the most 
extensive and consistent national adver- 
tising campaign ever put behind typewriter 
ribbons and carbon paper! 


THERE ISN’T EVEN A CLOSE SECOND TO 
ROYTYPE ADVERTISING! And that’s been 


true for a long, long time. 


So if you want to take full advantage of 
the way we interest your customers... 


Stock ROYTYPE .. . display ROYTYPE 
... push ROYTYPE RIBBONS AND CAR- 
BON PAPER .. . made by the makers of 
ROYAL, ‘‘The World’s Number One Type- 
writer.” 


You’ ll get results in mounting sales and 
nice, steady profits! 


ROYTYPE is a complete line . . . designed 
to fit all typing needs, and with a price 
range to fit a// your customers. 
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product, Cyclone Tru-Mask flats, is designed for office 
size offset lithographing presses up to 17'2x22'. 

Cyclone Tru-Mask flats embody the following fea- 
tures, according to the manufacturer: 

1. A beginner can strip a flat faster than an ex- 
perienced worker using the old system. An experienced 
stripper should treble production. 

2. T-squares, rulers and other instruments are un- 
necessary. 

3. Job after job may be placed on the Multilith 
without shifting position of the machine. 

4. Finished Multilith plates will be in the exact 
position. 

5. Space is allowed on the flat for the customer’s 
name, job number and date. 

Instructions for using the flats are: Place original 
copy on light table. Place mask over original copy 
within the borders clearly printed on the mask. Make 
identification marks with pencil. Remove original copy 
from under mask (flat) and place negative in its place. 
Apply tape over punched holes in mask for securing 
negative. Cut out mask, opaque and use. 

These patented flats come in two grades of paper, 
goldenrod and peach. Addressing Machine & Equip- 
ment Company, 326-330 Broadway, New York 7, N. Y., 
will send samples of each of these grades to any photo 
offset department interested in the new method. 





AGAIN AVAILABLE 


REPLOGLE AGAIN PRODUCING READING STANDS 

The Ponten reading stand is again being manufac- 
tured by Replogle Globes of Chicago, Ill., owner of the 
patent. This is the best scientifically-designed stand 
for reading, writing, eating or working in bed or an 
easy chair, claim the manufacturers. 

By lifting the top board, the stand can be adjusted 
to various heights allowing the user to assume the 














REPLOGLE’S PONTEN READING STAND 


most comfortable position in bed or an easy chair 
while reading or working. Latches on both sides per- 
mit the stand to be locked when used as a bed tray. 

The legs are of steel, and fold under the top so 
that the stand takes up little room when not in use. 
The richly-decorated top board provides an attractive 


appearance. 
a 


VARI-TYPER COMPOSITION PAPER AVAILABLE 
Ralph C. Coxhead Corporation, New York, N. Y., 
announces the immediate availability of Vari-Typer 
composition paper for photo-offset master applications. 
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This paper is now being used in the factory as a 
standard to test and match all Vari-Typer machines, 
types and ribbons for perfection in composition. 

The manufacturer claims for this paper the qualities 
of: specially-developed, clear reception of image, uni- 
form distribution, easy ruling, strip-ins made easily, 
smooth surface, easy photography, and protection 
from damage. Paper for a trial order can be secured 
from Ralph C. Coxhead Corporation, supply sales divi- 
sion, 333 Sixth Avenue, New York 14, N. Y. 

—_—_— 2 

GUNLOCKE METAL SWIVEL CHAIR REAPPEARS 

W. H. Gunlocke Chair Company, Wayland, N. Y., 
announces that the 588P chair with metal swivel 
mechanism is again available. This chair, popular 
in the past, is one of the first Gunlocke offerings in 
new post-war form. Reasonably prompt deliveries are 
promised by Gunlocke in oak, walnut finish or genuine 
walnut, with genuine brown leather upholstery. 

ae 
E. G. BISHOP HEADS ROYAL ADVERTISING 

The appointment of Ellis G. Bishop as advertising 
manager of the Royal Typewriter Company, New York, 
N. Y., effective at once, has been announced by vice- 
president, M. V. Miller. 

Mr. Bishop, who first joined the Royal Typewriter 


‘ 























ELLIS G. BISHOP 


Company in the advertising department before trans- 
ferring to the portable typewriter division, has since 
1942 been in Washington with the Office of Price Ad- 
ministration, where he served as head of the equip- 
ment and supplies section. 

om wttiene 
DEALERS APPROVE BUSINESS MACHINE RULING 

The Office Machine Dealers Industry Advisory Com- 
mittee in session with OPA representatives in Wash- 
ington, D. C., May 18 approved a draft of a proposed 
regulation setting dollar-and-cent prices on all leading 
makes and models for the principal categories of busi- 
ness machines handled by dealers. The draft also 
contains clearer pricing rules to meet the demands 
of the trade for pricing unlisted items. 

Among revisions approved by the committee were 
the expansion of the list of items for dollar-and-cent 
pricing, changes in the rental schedule for used add- 
ing machines, allowance for sales by users to users, 
and changes in the grouping of years by which depre- 
ciation would be figured. It was also agreed not 
to change the March 1, 1942, price levels. 

© 
STATIONERS URGE CATALOG STANDARDIZATION 

The Chicago Stationers Group, at a monthly dinner 
and business meeting held May 21 at the Eastgate 
Hotel, discussed a standard size for all factory catalogs. 
Outgrowth of this discussion was a recommendation 
that all factories adopt an 8'x1l-inch size. The sta- 
tioners pondered upon other problems of interest to 
the trade. 
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Don't send a 
Ten-Ton Truck 
on a Five-Pound errand 


WIRD MEDEA AE IG CORTICES 
























Two-color Uni-Master Forms are made-to-order for the specific require- 





ments of every job. Inking adjustment automatically eliminates waste 





and color contrast spot-lights important information. With custom- 





made patented Uni-Master forms you may arrange for carbon “win- 





dows” or “blank-outs” wherever necessary. With large war orders on 





the decrease and smaller commercial orders on the increase, require- 





ments are changing from production at any price to production at a 





price. Whenever economy, quality and specialized forms are needed— 





call for Uni-Master. 





Patent No. 2,299,014 


PANAMA-BEAVER 


CARBON PAPERS, HECTOGRAPH, INKED RIBBONS 
Manufactured by 


MANIFOLD SUPPLIES COMPANY 


Uni-Master Division 
COAST TO COAST DISTRIBUTION 


is 8 TH ERD AVENUE . BROOKLYN et ee 
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Lieutenant C. E. Wyatt of the Office of the Quarter- 
master General, Washington, D. C., was a visitor on 
May 23, accompanied by C. LeRoy Jones, well known 
for his activities in the typewriter field but at the time 
of the visit employed temporarily by the Government 
in working out some important details of its office 
machine service program. Lieutenant Wyatt’s responsi- 
bilities include the supplying of repair shop equipment 
and parts for numerous types of machinery. In that 
capacity he has purchased millions of office machine 
parts to be sent abroad and there to be used in servic- 
ing office equipment used by the United States Army. 


Ronulfo Gonzalez R., whose address is P. O. Box 1240, 
San Jose, Costa Rica, C. A., was in the United States 
during May and June, dividing his time largely be- 
tween Chicago and New York. He contacted the office 
of this journal by telephone from the Chicago branch 
of the Eagle Pencil Company May 23. Besides Eagle, he 
is agent for W. A. Sheaffer Pen Company, Dennison 
Manufacturing Company, Ace Fastener Corporation 
and National Blank Book Company. After leaving Chi- 
cago he expected to spend the entire month of June 
in New York and vicinity. 


Howard S. Sanders, general manager of the Station- 
ers & Publishers Board of Trade, brightened the day 
with a visit at this journal’s offices May 24. He had 
come to Chicago to conduct a meeting of the western 
credit group, most of whose members are in Chicago 
and vicinity. The meeting marked his tenth anniver- 
sary as director of the Board’s activities. A letter from 
the president of the B. of T. is referred to elsewhere in 
this issue. Mr. Sanders reported that while credit 
problems are almost nil today, the transition which is 
coming upon us gradually now and may step up in 
tempo later will create a new situation demanding that 
those who are concerned with credits be constantly on 
the alert for any developments which might affect in- 
dividual distributors adversely. Although a manufac- 
turers’ organization, the Board of Trade under Mr. 
Sanders’ direction functions as much in the interest 
of the dealer as of the manufacturer who sells the 
dealer his merchandise. Mr. Sanders reported that the 
Board’s service covering distributors in other countries 
was expanding rapidly. 


G. L. Beyers, manager of the supplies department of 
Harris & Company, Harrisburg, Pa., dropped in for 
a visit on June 4, while vacationing in Chicago. Mr. 
Beyers has had a wide experience in this field and is 
always on the alert for new ideas in products and 
applications. Even when he is supposed to be “getting 
away from it all,’ he finds himself making contacts 
and adding to his fund of knowledge. 


Mr. and Mrs. William Watson, Watson’s Typewriters, 
Ltd., London and Glasgow, favored us with a visit June 
6. Already they had been in the country several weeks 
on a mission which kept them active in the East and 
Middle West, with a side trip to Los Angeles. Impor- 
tant office appliance manufacturers on whom Mr. Wat- 
son called were Royal Typewriter Company, Art Metal 
Construction Company, and Allen Calculators, Inc. 

Mr. Watson is a bundle of energy. By putting as 
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much vigor into buying as he normally does into Sell- 
ing he has been able to supply enormous quantities of 
typewriters to the British government, and still main- 
tain an ample reserve to furnish machines to units 
of the United States Army in Great Britain. Work 
is his hobby and he thrives on it. 


John Ferguson Murray, director-general, Soc. Tecnica 
Murray Ltda., Belo Horizonte, Brazil, was a welcome 
visitor on June 5. For 12 years Mr. Murray has been 
engaged in the sale of office equipment, commenc- 
ing his career with Casa Pratt, later being associated 
with the International Business Machines organi- 
zation in Brazil. Ten years ago he established his own 
business, selling American-made office machines in 
several Brazilian states. At present his firm operates 
in the state of Minas Gerais as agent for Burroughs 
Adding Machine Company, L. C. Smith & Corona Type- 
writers, Inc., Addressograph-Multigraph Corporation, 
and International Business Machines Corporation 
(time recording division). Some years ago he repre- 
sented an American manufacturer of filing equipment 
and supplies. The imposition of a high tariff upon files 
made it necessary for him to establish his own factory 
for filing equipment in Belo Horizonte. Much of the 
time on his American trip was spent in and near New 
York, with more than a week in Chicago and one-day 
visits at several other office appliance production cen- 
ters. Mr. Murray is well informed on office specialties 
and their applications. He is aggressive and has made 
an excellent record during the time he has been in 
business. Notwithstanding his Scotch name, he was 
born in Brazil. His grandfather, born in Scotland, was 
a pioneer Brazilian railroad builder. Mr. Murray is 
laying plans now for increased activities as soon as 
American companies can increase their deliveries. 


A. C. Burton, Berea, Ohio, traveler for Associated 
Stationers Supply Company, signed the Guest Book 
June 7. Prior to his present assignment Mr. Burton 
served as manufacturers’ representative in the South, 
but found no difficulty in transferring his operations 
to Ohio and near-by states. He has been visiting the 
company headquarters, located across the street from 
this journal’s offices. 


R. Milton Waymire, Spencer, Ind., Sheldon Spear, 
Frankfort, Ind., and Millard I. Gilmore, Vincennes, Ind., 
operating the three stores of Hoosier Supplies, signed 
the Guest Book June 12. The three had come to Chi- 
cago on a buying mission and seemed satisfied with the 
results, although several contacts still were to be made. 
They spent considerable time with the National Blank 
Book Company, whose Chicago branch is located a 
half-block from this journal’s headquarters. Although 
faced with the usual merchandising restrictions, they 
reported that volume had been good and the outlook 
favorable. They sell full lines of office and school 
supplies including furniture and machines. 


Chauncey W. Brown, managing director of the 
Brownbuilt Steel Equipment Company, Melbourne, Aus- 
tralia, gave us the pleasure of a visit June 13. Leaving 
Melbourne last January, Mr. Brown had been studying 
steel construction methods and practices in England, 
Canada and the United States. Mr. Brown’s company 
maintains modern steelworking plants in Melbourne 
and Sydney, in which normally are produced a full line 
of steel office equipment. Currently, however, it is ona 
full war program manufacturing machinists’ tables, 
tool and parts cabinets, shelving, and Bren gun-carrier 
parts. The company has received a number of letters 
from former employees expressing their satisfaction at 
finding Brownbuilt equipment in Egypt, Palestine, Iraq, 
Malaya and Darwin. 

Mr. Brown is keenly interested in the Institute of 
Industrial Management of Australia (of which he is 

(Turn to page 131, please) 
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QUALITY is synonymous with 
SPEED-O-PRINT 


You are assured of quality if you choose 
Speed-O-Print duplicators and duplicating 
supplies. And that’s because they conform to 
the rigid specifications that quality stands for 
... the faithful and relentless adherence 

to this threesome: topnotch materials, 
workmanship and design. Performance 





tells... quality is as unmistakably 
Speed-O-Print as the will and ability 
to progressively serve. 





SPEED-0-PRINT CORPORATION 
161 E. GRAND AVE., CHICAGO 11, ILL. = 













NONE BETTER in looks 
NONE BETTER in performance 
NONE BETTER in durability than— 













ONLY IN R. C. ALLEN ADDING MACHINES do you get ALL these features: 
smart design ¢ visible total dials ¢ automatic clear signal ¢ two color ribbon e 


light-touch keyboard and type aligning bail, which keeps type horizontally in line 


even after many years of continuous hard use. 


R.C.Allen Business Machines 


ALLEN CALCULATORS, INCORPORATED 


678 FRONT AVE., N. W. GRAND RAPIDS 4, MICHIGAN 





Manufacturers of 10-Key Calculators, Portable and Standard Adding Machines, Bookkeeping Machines, Cash Registers, 
Statement Machines and All-Purpose Office Machines. 











BOSTON STATIONERS HOLD AVIATION DINNER 


The Aviation dinner held at the Hotel Vendome 
May 28 attracted 328 members of the Boston Sta- 
tioners Association and their guests. The assemblage 
was held to welcome Courtney F. Bird, newly-elected 
president, and the following celebrities: 

Governor Maurice J. Tobin of Massachusetts and 
Mrs. Tobin, Jack Deeley, secretary to the governor; 
Lt. Lou Brems, aide to the governor; Paul F. Collins, 
president of Northeast Airlines; Edward L. Hubbard, 
president of Retail Trade Board of Boston; V. E. 
Whallon, district traffic manager of United Airlines; 
Garry E. Dell, president of Connecticut Valley Sta- 
tioners Association; Charles P. Garvin, general man- 
ager of National Stationers Association; S. Ford Chid- 
sey, regional governor of National Stationers Associa- 
tion: Charles A. Tehan, New England manager of 
Eastern Airlines; Abram W. French, manager of Trans- 
continental & Western Air, Inc.; Nelson Bump, re- 
gional vice-president, American Airlines, Inc.: Paul 
Swaffield, president of Ad Club of Boston; and Mrs. 
Courtney Bird, wife of the president. 

The entire theme of the meeting was aviation and 
this subject underlined the addresses of guests Paul 
Swaffield, Gov. Tobin and Paul Burbank. A feature 
of the program was the arrival of a package con- 
taining a fountain pen and pencil flown from Los 
Angeles via United Airlines, through the courtesy of 
the Stationers Association of Southern California. This 
gift was presented to Mrs. Maurice J. Tobin. 

Governor Tobin complimented the president and 
officers of the Boston Stationers Association on their 
foresight in sponsoring such an important service 
as aviation. 

Paul Burbank, the main speaker of the evening, 
dramatized the great developments which have taken 
place in the types of airplanes since May, 1942, 
when the Air Transport Command was founded. Mr. 
Burbank, through his early association in the sta- 
tionery business, counted many old friends in the 
audience. He holds the unique position of a stationery 
man now being identified entirely with the aviation 
industry. 

In the light of the extensive program, all business 
was suspended with the exception of the voting in 
of 68 new members. 


a ie ee 


PENNMARVA TRAVELERS ELECT OFFICERS 


Thirty Penn-Mar-Va members were on hand to greet 
their retiring president, Kip Edwards, at the annual 
meeting, held in Washington, D. C., June 8. Inci- 
dentally, President Edwards closed his regime as head 
man in the finest blaze of glory of any retiring Penn- 
Mar-Va president. Kip was and always will be a major 
leaguer. While he was preparing for the meeting he 
was advised in a most polite manner by the Ambas- 
sador Hotel management that food for our group 
would not be available. So Kip got on his horse and 
returned with 12 spring chickens and four good-sized 
turkeys. That, however, only partially solved his prob- 
lems. There were at the Chamber of Commerce Build- 
ing some 35 stationers from the Third District, headed 
by Charles Garvin, general manager of the National 
Stationers Association, Charlie Sinisgalli, governor of 
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the Third District, and Frank Amey, his lieutenant. 
These stationers were holding their meeting and, much 
to their surprise, no one would feed them. But up 
stepped our “Dick Tracy,” Kip Edwards and he invited 
the whole group to join Penn-Mar-Va in the best 
luncheon anyone could dream about. 

At 2 p.m. the dealer guests left for their afternoon 
session and President Edwards called the travelers’ 
meeting to order. Election of officers followed the 
hearing of annual reports. Elected were: Quartus 
Graves, Eversharp, Inc., president; R. T. Gemmell, Bin- 
ney & Smith Company, first vice-president; Jerome J. 
Savage, Carter’s Ink Company, second vice-president; 
Al Williams, Stationers Guild of America, secretary; 
Charles P. Garvin, general manager, National Station- 
ers Association, treasurer. 

ee 


GREAT LAKES TRAVELERS FIRST 1945 GOLF MEET 
DRAWS RECORD TURNOUT OF SWINGERS 


It couldn’t have been the nice weather—in fact, fully 
a third of the divot-makers ran into plenty of trouble 
with Old Man Nimbus before the afternoon tour of 
Rolling Green’s 18 holes was completed by the en- 
trants. But the fact remained that the first Great 
Lakes Travelers’ golf tournament of the 1945 season, 
staged on the afternoon of June 15 at Rolling Green 
Country Club near Arlington Heights, drew the biggest 
turnout ever to participate in such a function. Ninety- 
five members and guests teed off for the golfing 
portion of the program, and 110 were present: at the 
dinner served in the clubhouse at 7 P.o. 

That the plans for the occasion were well laid by 
the golf committee, chairmanned by Jim Lynch, 
Browne-Morse Company, was attested by the fact that 
players entered the fray from as far away as Rockford, 
Gary and Milwaukee. 

No scores were recorded that might add gray hairs 
to the temples of Byron Nelson, but some very credi- 
table tallies were tabulated, considering the season’s 
bad weather background. Topping the list of gross 
scores was a 78, rapped out by Clark Roland of Mar- 
shall-Jackson Company, followed by an 83 fashioned 
by Joe Sunderland, Universal Paper Products Com- 
pany. By his performance, the third time he had 
topped the list of manufacturers, Mr. Sunderland 
gained permanent possession of the cup. At the other 
extreme were M. Rosenthal, Wicker Park Stationers, 
and M. Cole, Stein Bros. Mfg. Company, both of 
whom received special prizes for requiring 137’s to 
tour the Rolling Green acreage. Low net went to R. 
Achtner, Office Stationery & Equipment Company, 
92-22-70. Second low net went to W. Moreau, The 
Carter’s Ink Company, with a 72, while Parle Cooley, 
Bates Manufacturing Company, and F. Giuntini, 
Utility Supply Company, tied for third with nets of 
73. Seventeen players failed to finish. 

In the special contest between the manufacturers 
and dealers, the low ten of the former group 
triumphed with a total of 905 against 930 for the 
boys from behind the counters. 

Following a tasty fish dinner served the hungry 
athletes (?) in the evening, Great Lakes President 
Bill Smith took over the microphone. After introduc- 
ing the committee chairman, Jim Lynch, Mr. Smith 
turned the gavel over to Harry Balch, Quality Park 
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l. 
2. 


Envelope Company, who awarded the prizes. 


. Parle 


Caddies, some of them almost as big as the bags. 

W. G. Pankonin makes an explosion shot off the tee. 
happy that the next ball didn’t blow up, too. 
Non-players taking it easy. Front row: Ben Gerber, George E. 
Fox & Co.; Bill Smith. Ace Fastener Corp. and GLTC president; 
Bill Cox, Carter’s Ink Co.; Ray Eichenlaub, Service Steel Products 
Co.: Glen Chambers, Weis Mig. Co.: George Weygant. Engineer- 
ing Mfg. Co. Standing: Karl Kiesel. Carter's Ink Co.; George 
Schumacher, Siekert & Baum Staty. Co. 


He was 


. W. D. Comstock, G. J. Aigner Co.; Charles Trimm, Empire Paper 


Co.; W. S. Comstock, guest; K. W. Kohtala, Empire Paper Co. 


. Karl Kiesel, Carter's Ink Co.; Orville Snapp and Walter Lennart- 


son, both of Office Appliances. 


Earl Collins, Rockwell-Barnes Co.; Weis Mig. 


Glen Chambers, 


, Co., Bill Tynan, Allen Paper Co.; Bill Dalton, William J. Dalton, 


Advertising. 
Harry Balch, Quality Park Envelope Co.; Ollie Stevens, Stevens, 


, Maloney & Co.; Eldon Just, Just & Son; Bill Boyd, Acco Products, 


Inc. 
Mace Cole, Ed Stein and Leo Stein, all Stein Bros. Mfg. Co.; 


’ Bob Heck, The Frank Mashek Co. 


R. G. Stephens, guest: R. E. Hodge. Gary Office Equip. Co., 


; Gary. Ind.; D. O. Smith. guest: Hy Linden. Ace Fastener Corp. 


M. Rosenthal, Wicker Park Stationers: S. H. Winslow, Whiting 
Paper Co.; Harry Allen, Eaton Paper Corp.; Saul Hurtig. Acme 


Staty. Co. 

Cooley. Bates Mfg. Co.; Tom Bulger, Geyer’s Topics; 
Maynard Westring. Mid-City Stationers, Rockford, Ill.; Tom Gillice, 
Rockwell-Barnes Co. 

Elmer Long. Stevens, Maloney & Co.; H. A. Anderson, Burgess, 


Anderson & Tate; Ralph Maneval, A. W. Faber, Inc.; John Burgess, 


In addi- 


tion to those already mentioned, a special prize was 
won by Bill Fox, Stauder Engraving Company, rep- 
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24. 





GAN 
Burgess, Anderson & Tate. 

Lee Lowe and Jim Lynch, Browne-Morse Co.; Harold Blum and 
Dick Gingland, Esterbrook Pen Co. 

Fred Cook and Harold Nelson, Just & Son; Frank Mennell, Globe 
Furn. & Staty. Co.; Roscoe Benge, Codo Mig. Corp. 

Benny Allen, American Lead Pencil Co.; Jim Martin, Globe Furn. 
& Staty. Co.; Gordon Kickels, C. L. Barkley & Co.; Frank Giuntina, 
Utility Supply Co. 

Warren Rogers. Wallace Pencil Co.; Fred Pitt, Wilson Jones Co.; 
Carl Carlson, Horder’s, Inc.; George Tapner, Industrial Tape Co. 
Wally Glassman, Graver-Dearborn Corp.; Frank Achtner, Office 
Staty. & Equip. Co.; John Duncan, guest. 

John Smythe, Geyer’s Topics; Benny Powell, A. W. Faber, Inc.; 
Jim Gardner, Dennison Mfg. Co.; E. F. Laue, Educators Paper & 
Supply Co. 
R. G. Milne. Art Metal Const. Co.; J. B. Jarrett, Postindex Co.; 
A — Art Metal Const. Co.; Lud Singer, Standard Visible 
ile Co. 

George Cormack, Wilson Jones Co.; Ernie Lund, Englewood Blue 
Print Shop; W. G. Pankonin, Ace Fastener Corp. 

George Dean. Horder’s, Inc.; Wes MontPas, Victor Safe & Equip. 
Co.; Homer Schulenburg and Arnold Hedman, both of Horder'’s, 


Inc. 

E. L. Werth, Gane Bros. & Lane Co.; George Aigner, G. J. Aigner 
Co.; H. Kumpu, Modern Embossing Co.; A. J. Spinner, Gane Bros. 
& Lane Co. 

W. Moreau, Carter’s Ink Co.; Bill Fox, Stauder Engraving Co.; 
J. F. Klein, Gane Bros. & Lane Co. 

A. Kutok, Chandlers, Evanston; Dick Greenhalgh, Northwestern 
Co-operative, Evanston; Jim Dolan and Fred Schweiger, both of 
Chandlers. 


resenting the group who failed to finish. Door prizes 
were won by Tommy Airth, Evanston stationer, and 
by Benny Allen, American Lead Pencil Company. 
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World War | 
1917-1918 


POST-WAR ERAS 
k ARE NOTHING NEW 
‘To us 
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When V-J Day comes, we will enter our fifth post-war era. of its new gadgets, but take Kipling’s advice and don’t make 
Yes, Boorum & Pease has passed through five wars during its dreams your master. No post-war super robot will ever re- 
Century of Service to the Stationers of America. place time-tested business policies, sound theories or concrete 
m and ; 
; industry facts. 
eine During each of these wars, we listened to endless chants y 
° , In this connection, when V-J Day opens the doors on un- 
on post-war plans and problems, so you see, our experience eae K alsa é, 
} Fee oe limited markets, be ready with lines of merchandise that 
untina, gives us some qualification to speak. , Megs 
America knows and has faith in—lines such as Boorum & 
2s Co.: : ‘ i ; 
ay Dream if you must of that wonderful post-war era with all Pease record-keeping equipment. 
Office 
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prizes GENERAL OFFICES: 84 HUDSON AVE., BROOKLYN 1, N. Y. 
, and BOSTON 10: 29 OTIS ST. * ST. LOUIS 2: 115 SO. 8TH ST. * CHICAGO 7: 538 S. WELLS ST. 
f. NEW YORK CITY SALESROOM: 349 BROADWAY, NEW YORK 13. 
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OFFICE EQUIPMENT DINNER CLUB OF NEW YORK GOLF TOURNAMENT 


1. John Duncan, guest; Ben Itkin, Itkin Bros.; Lawrence Lane, 
guest, Bert Stilson, guest; Abe Itkin, Itkin Bros. 

2. Theodore Gammon, Security Steel Equipment Corp. 
Harry Eisenhardt, Field & Eisenhardt; George Howland, 
All-Steel Equipment Co., Inc.; Jack Schwander, Desks, Inc. 

3. R. B. Booth, The Leopold Co.; James Wray, guest; Alex- 
ander Burkhardt, Victor Safe and Equipment Co.; George 
B. Wray. manufacturers’ representative. 

4. Moe Turman, Metwood Office Equipment Corp.; Joseph 
Wallace, manufacturers’ representative: Samuel Katz, Art 
Steel Sales Corp.; Ben Levin, B. & L. Office Equipment Co. 

5. Ted R. Patton, Patton Typewriter Exchange; R. B. Booth, 
The Leopold Co.; Joe Galen, Peerless Steel Equipment 
Co.; Joe Devlin, Metwood Office Equipment Corp. 

6. Bernard Nemlich, Semon Nemlich, Ian Nemlich, all of 


NEW YORK GROUP HOLDS SIXTH GOLF MEET 

The Office Equipment Dinner Club of New York held 
its sixth annual golf tournament June 12 at the Gar- 
den City Country Club, Garden City, Long Island, N. Y., 
with an attendance of more than 55 members and 
guests. 

Anticipating good weather, and they were not dis- 
appointed, a large number of niblick artists turned out 
to compete for prizes consisting entirely of War Sav- 
ings Stamps. Those who did not participate in the golf 
tournament played cards or clock golf on the putting 
green. Prominent among the latter was Moe Turman, 
Metwood Office Equipment Corp., who spent most of 
the day meeting all comers and perfecting his putting 
technique. 

Winners of the golf tournament were: low gross, Bert 
Stilson, guest of Itkin Brothers; runner-up, Charles 
Lane, Charles J. Lane Company; low net, J. Stetson, a 
guest; kickers’ handicap, Charles Stettler, Berry, Dickie 
& Stettler, Inc.; runner-up Don McCree, Lackawanna 
Leather Company; high gross, Herman Lakow, Samuel 
Lakow & Sons; runner-up, Harry Eisenhardt, Field & 
Eisenhardt; most 5’s, John Duncan, guest of Itkin 
Brothers. Non-players’ prizes were won by Abe Itkin, 
Itkin Brothers; and Walter Field, Field & Eisenhardt. 
Presentation of prizes was made by R. B. Booth, The 
Leopold Company. 

President R. J. Berry, Berry, Dickie & Stettler, Inc., 
expressed the thanks of all those present to Mr. Booth 
for arranging such a pleasant outing. 

Bernard H. Nemlich, Regan Office Furniture Corp., 
announced that another golf outing would be arranged 
for late in July or early in August to be held in West- 
chester County, New York, the date and place to be 
announced later. 

Secretary Ben Itkin, Itkin Brothers, chairman of the 
office equipment and furniture division, working in 
conjunction with the commerce and industry division 
of New York City for the 7th War Loan drive, thanked 
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Regan Office Furniture Corp.; Leonard Rosenblatt, Regan 
Carpet Co.; David S. Fisch, Bindamin & Fisch; George J. 
Belzel, Blanchard Bros. & Lane. 

7. Monroe Lakow, Samuel Lakow & Sons; Irving M. Levy, 
Art Steel Sales Corp.; Claude Allen, The Globe-Wernicke 
Co.; Harmon Lakow, Samuel Lakow & Sons. 

8. Charles Stettler and R. J. Berry, both of Berry, Dickie & 
Stettler, Inc.; Ronald J. Freeman, manufacturers’ repre- 
sentative; Don McCree, Lackawanna Leather Co. 

9. Fred C. Sorenson, Regan Office Furniture Corp.; Robert 
Penny, New York Furniture Exhibit Co.; Fred G. Strobel, 
Clark & Gibby, Inc.; Arthur Orr, New York Furniture Ex- 
hibit Co. 

10. Bob Fowler, Macey-Fowler, Inc.; Harvey Bright, Bright 
Chair Co.; Adam J. Andraseck, Macey-Fowler, Inc.; Ben 
Itkin, Itkin Bros.; Bob Hayward, Macey-Fowler, Inc. 


his committeemen for their fine work. He also voiced 
his appreciation for generous response by members of 
the Office Equipment Dinner Club. 


————= > 


CONNECTICUT GROUP HAS VARIED PROGRAM 


With an attendance of nearly 50, another fine meet- 
ing can be chalked up for the Connecticut Valley 
Stationers Association under the leadership of Presi- 
dent Garry E. Dell, Burt & Company, Hartford, Conn. 
The meeting was held May 23 at the Hotel Garde in 
New Haven, Conn. Arrangements were made by S. 
Ford Chidsey, Bradley & Scoville, Inc., New Haven, 
Conn., regional governor, who provided a delicious 
chicken dinner and rounded up a program with such 
speakers as Horace B. Van Dorn, Joseph Dixon Cruci- 
ble Company; Al Coelln, Wilson Jones Co., and Frank 
R. Curtis, Neva-Clog Products, Inc. 

Intense interest prevailed when Horace B. VanDorn 
informed his audience of the reciprocal trade agree- 
ment situation and how a reduction in tariff might 
affect the stationers. He pictured its far-reaching 
effect on small businessmen throughout the nation, 
who, in his opinion, would be the ones to suffer most. 
Mr. VanDorn went on to tell of the wood-cased pencil 
situation and the difficulties still confronting manu- 
facturers. He told of the scarcity of materials, plus 
the shortage of manpower, and also the shortage of 
chemicals needed for colored pencils. Advising that 
there need be no fear of the market being flooded with 
merchandise for a long time, he warned dealers to buy 
slowly and not to overstock. 

Al Coelln spoke on post-war planning, declaring that 
some time would elapse before results would become 
apparent, although planning has been going on for 
the past two years. 

The removal of restrictions does not mean that 
products will be available at once, he said, but on the 
contrary it will be some time before they appear. The 
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lack of materials and shortage of manpower, plus 
other difficulties and handicaps that are bound to 
confront manufacturers, will all add to the slowing up 
of production. His parting advice was to “sell what 
you have to sell and stop worrying about what you 
lack.” 

Frank R. Curtiss gave his audience some sound ad- 
vice on selling, both for the present and post-war 
period. Drawing attention to the fact that most firms 
are selling to only a fraction of the number of ac- 
counts they had on their books before the war, he 
advocated that contacts are of paramount importance 
and should be made now. Warning that all must go 
to work and do a real selling job, he declared that if 
old accounts are to be recaptured and new ones added 
in building for post-war business, now is the time to 
do it. In closing, he advised dealers that it is time 
to think of “buying to sell and not buying to get” and 
cautioned against overstocks. 

President Garry E. Dell announced that the June 
meeting will be held at the Indian Hill Country Club, 
Newington, Conn., and invited all to come early and 
enjoy a day’s outing. He appointed Tom Stonhouse, 
W. A. Sheaffer Pen Company, chairman of the golf 


committee. 
i 


ARMY-NAVY SPONSORS CONTRACT TERMINATION 
SESSION FOR WAR CONTRACTORS IN CHICAGO 
In an informative session lasting four hours, war 

contractors of the Chicago area were schooled in the 

procedures of war contract termination at an Army- 

Navy sponsored meeting held in Room 1565 of the First 

National Bank Building, Chicago, on the afternoon of 

May 26. About 30 were in attendance. 

The meeting was in charge of Lt. R. A. McKane, 
Quartermaster Department, U.S. A.; Lt. F. F. Hill, in- 
spector of Navy matériel, U.S.N.R., and Lt. L. E. Wag- 
ner, Chemical Warfare Service, U.S.A. Working con- 
secutively, the three officers traced through the com- 
plete process of terminating a war contract, including 
such important phases as notification by wire (fol- 
lowed by a detailed letter of instructions), preparation 
of settlement proposal, disposal of termination inven- 
tory, plant clearance and removal of facilities, settle- 
ment with subcontractors and suppliers, and interim 
financing. 

For war contractors now undergoing or anticipating 
contract termination proceedings in the immediate fu- 
ture, the following list of official publications was rec- 
ommended: 

1. Contractors’ Guide. 

2. Joint Termination Regulation (JTR) (Includes 
Joint Termination Accounting Manual) (Termination 
of contracts for the convenience of the Government). 

3. Instructions to Subcontractors Holding Termi- 
nated Fixed-Price Supply Subcontracts. 

4. Handbook of Standards for Describing Surplus 
Property* (Consists of 22 sections and is being issued 
in eight separate pamphlets, each of which is devoted 
to one or more types of property). 

5. S. W. P. A. Storage Guide (Revised). 

6. Buyers Guide for Surplus Property. 

7. Navy Material Inspection Service Manual on Con- 
tract Termination.* 

8. Navy Cost Inspection Service Guide (primarily for 
Navy cost inspectors) .* 

9. Standard Contract Settlement Proposal Forms 
Booklet (War and Navy Departments).* 

10. Standard Contract Settlement Proposal Forms, 
Nos. 1, la, 1b, 2a, 2b, 2c, 2d, 3, and 4, and official in- 
structions (OCS)*. 

11. Termination Financing Manual (OCS). 

Copies of these publications may be obtained free of 
charge by application to Joint Termination Regulation 
Distribution Office, 90 Church Street, New York 7, N. Y. 


*Publications marked with an asterisk (*) may usually be 
obtained through local Navy or Army office 
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CELEBRATE 45TH ANNIVERSARY OF CESCO 

The management and employees of the C. E. Shep- 
pard Company, manufacturers of the Cesco line of 
loose leaf equipment, held open house at the plant in 
Long Island City, N. Y., May 25, in celebration of the 
forty-fifth anniversary of the company. 

The main office of the company was cleared of 
desks and gaily decorated with flags and bunting for 
the occasion. Music and refreshments were furnished, 
and festivities lasted until a late hour. 

John W. Sheppard, executive vice-president and son 
of C. E. Sheppard, made the presentation of service 





CELEBRATE 45 YEARS OF CESCO—A. A. Goldstein 
(top picture, left) vice-president of the C. E. Sheppard 
Company, presents C. E. Sheppard, founder and active 
head of the business, with sol:d go!d pen and pencil set 
as a birthday remembrance from the CESCO organiza- 
tion. Mr. and Mrs. J. W. Sheppard and Mrs. C. E. Shep- 
pard (lower picture, left to right) join the founder in an 
informal pose at the party. 


bonuses to various groups of employees who had been 
with the company for from five to 45 years. There 
are five different groups: five-year group of 16 em- 
ployees; ten-year group of 16 employees; 20-year 
eroup of 11 employees; 30-year group of five em- 
ployees; and 40-year group of two employees. 

The company maintains several benefit plans such 
as a pension plan and profit-sharing plan, together 
with the group insurance and hospitalization plan. 
These various welfare activities were explained in de- 
tail by the general auditor, J. P. Hutchinson. 

One of the highlights of the party was the presenta- 
tion to the founder and active head of the business, 
C. E. Sheppard, of a solid gold pen and pencil set. The 
company’s anniversary coincided with Mr. Sheppard’s 
own birthday and the presentation was made by A. 
A. Goldstein, vice-president, on behalf of the entire 
Cesco organization. 

a eee 


OFFICE MACHINE DEALERS POOL ADVERTISING 

On recommendation of the executive board, the 
Chicago Office Machine Dealers Association held the 
first of a series of summer noonday meetings June 
11 at the Maryland Hotel. With 25 attending, this 
new plan was declared to be successful and other such 
sessions are planned. 

Emphasis at the June 11 meeting was primarily on 
the pooling of advertising by the office machine deal- 
ers. They discussed the series of advertisements in 
Chicago daily newspapers and voted to continue with 
the plan under direction of the executive board. Each 
dealer contributing to the fund has his name and 
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address listed in the advertisement. The dealers voted, 
furthermore, to run joint advertising and name listing 
in the Chicago Red Book directory, thus enabling a 
customer to select an association member near by. The 
report in regard to the Red Book was made by Vice- 
president Jack Weiner, Belmont Typewriter Service. 

Tom Stack, Stack Typewriter & Supply Company, 
observed that congratulations were due the Associa- 
tion treasurer, C. C. Creevy, The Creevy Service, for 
his report showing “over a grand in the treasury.” 

Considerable discussion was heard concerning a plan 
for having certificates issued to dealers of portable 
typewriters, such certificates in turn to be sold to con- 
sumers, each certificate entitling the holder to priority 
in the delivery of a portable. Actual details were left 
to the executive committee. 

President H. H. Kingery, Kingson Service, and Sec- 
retary Louis M. Wolf, The Pruitt Company, reported 
that an invitation had been received from the Illinois 
Office Machine Dealers Association asking Chicago 
association members to be guests at a meeting planned 
for the evening of June 28 at Joliet. The invitation 
was received from Vernon Reck, Secretary-treasurer. 
A number of Chicagoans signified their intentions of 
responding to the invitation. 

Se ee 


STATIONERS 12:30 CLUB HAS JUNE SESSION 


Over 40 members of the Stationers 12:30 Club met 
for a sociable evening and roast beef dinner on June 4 
at the President Tavern, New York, N. Y. 

President James T. Hurley, Oxford Filing Supply 
Company, in opening the meeting announced that 
both Harold Atwood, H. O. Atwood Associates, and 
Andrew Pfaff, Joseph Dixon Crucible Company, are 
recuperating from recent illnesses. He further an- 
nounced the recent death of Mrs. Adele Klein, Acco 
Products, Inc., and Mrs. Termini, sister of Charles P. 
Epifano, Automatic Pencil Sharpener Company. The 
sincere regrets of all were expressed by President 
Hurley. 

Max Ipscher was sporting a handsome new wrist 
watch which was awarded to him by Henry Kleinberg 
Company, New York, in recognition of his twenty-fifth 
year with that firm. 

Howard Sanders, executive secretary of the Sta- 
tioners & Publishers Board of Trade, Inc., spoke briefly, 
saying that things were quiet throughout the industry 
but no failures were recorded. 

Jerome J. Savage, Carter’s Ink Company, heading 
the outing committee, announced that all indications 
pointed to a highly successful outing on June 14, if 
the rapid sale of tickets was an indication. 

The balance of the evening was devoted to the 
usual friendly pastimes. 

a sins 
TORONTO STATIONERS ELECT NEW OFFICERS 


The Toronto Stationers Guild Club, in May meeting, 
elected new officers with Jack Taylor, Grand & Toy, 
Ltd., retiring chairman of the executive board, pre- 
siding at the business session. 

New officers are: Director representing the Station- 
ers Guild of Canada, W. J. O’Reilly, Underwood, Ltd.; 
director representing the Stationers Guild Club, Wal- 
ter Harmer, Acme Carbon & Ribbon Company, Ltd.; 
chairman of executive board, Norman Kelcey, Le 
Page’s, Inc.; vice-chairman of executive board. Harold 
Norman, Warwick Bros. & Rutter; secretary, William 
Palmer, Beare’s, Ltd.: assistant secretary, James 
W. Townshend, F. W. Barrett & Company; treasurer, 
Joe Bongard, C. Howard Hunt Pen Company; program 
chairman, Frank Shea, Peerless Carbon & Ribbon 
Company, Ltd.; fellowship chairman, Gordon Burrows, 
Brown & Collett, Ltd.; membership chairman, Harold 
Vickers, Preston-Noelting, Ltd.: publicity chairman, 
Katherine Whitelaw, Grand & Tov, Ltd. 

“Let Your Light So Shine” was the title of a sales 
talk given by Bert Cane, advertising sales manager of 
Quill & Quire. Stress was laid on choice of words, 
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dress, work planning, approach to prospective buyer 
and the carrying of samples or photographs. Miss 
Katherine Whitelaw introduced the speaker and the 
thanks of the club members was expressed by Forbes 
Cavanagh, Venus Pencil Company, Ltd. 


epee 
NEW YORK OFFICE MACHINE DEALERS CONVENE 


The last regular meeting of the season was held by 
the Office Machine Dealers Association of New York 
on June 12 at the Hotel New Yorker. 

President Irving R. Ritchie, Addressing Machine & 
Equipment Company, New York, N. Y., reviewed the 
activities of the association since the first of the 
year and expressed his appreciation to the various 
committees. Charles P. Krause, counsel, gave his re- 
port for the first six months of the year, telling of the 
number of dealers assisted with legal problems and 
work done with Association representatives and OPA 
officials. 

Jessie I. Taylor, Globe Typewriter & Adding Ma- 
chine Company, Inc., New York, N. Y., secretary- 
treasurer, reported a healthy balance in the treasury 
and all bills paid. Paul Gross, Manhattan Mailers 
Service & Equipment Company, New York, N. Y., 
membership chairman, reported that 173 out of total 
membership of 175 have dues paid for 1945. This is 
the largest membership in the history of the As- 
sociation. 

A letter from Sgt. George Purvin to his father, 
William Purvin, Superior Typewriter Company, New 
York, N. Y., was read by James T. Lafferty, Under- 
wood Corporation, representing the servicemen’s com- 
mittee. George a former member of the Association, 
now stationed in England, won the first prize, a trip 
to Paris, for a slogan he submitted in a contest. 
The slogan was, “Safety at work, safety at play, one 
step nearer the U.S.A.” 

William Purvin, as chairman of entertainment, an- 
nounced that the annual banquet and revue will be 
held in the Hotel New Yorker Saturday evening, 
October 28, 1945. 

A detailed and comprehensive report of a recent 
meeting between the advisory council of the office 
machine industry and the OPA, held in Washington, 
D. C., was given by Paul L. Gross, vice-president. Mr. 
Gross stated that it is definite that a retail selling 
price ceiling as well as a buying price ceiling regu- 
lation with specific listing of serial numbers and 
prices will come from OPA soon. This takes the 
place of the former General Maximum Price Regula- 
tion 165 for all office and business machines other 
than typewriters. 

= 2 —_— 
STATIONERS GOLF GROUP BUSY WITH TOURNEYS 

With a net of 73, J. M. Kahn led the Class A golfers 
in the fourth tournament of the Stationers Golf As- 
sociation, New York, N. Y., played June 5 at Wykagyl 
Country Club, New Rochelle, N. Y. Leon Myers turned 
in a net of 74 and H. Katz had 75. In Class B, L. C. 
Milton’s net of 82 was low. E. Lewis shot 83 net and 
L. C. White had 86. 

At the end of the fourth tournament, point standing 
for season’s cups was: 

Class A—Leon Myers, 8; J. M. Kahn, 7.50; R. J. 
Urmston, 5; E. G. Geehring, 4; I. Myers, 4; H. Katz, 
3.66 2/3; J. C. Musser, 2.50; R. Weissenborn, 2.66 2/3; 
W. D. Evans, 1.66 2/3; A. Ficks, 1. 

Class B—H. Sanders, 6; F. W. Callahan, 6; M. Stuart, 
5; L. C. Milton, 5; I. Levy, 3; M. Seidling, 3; M. Moldow, 
3; E. Lewis, 3; C. Griffiths, 2; G. Nicklaus, 2; L. C. 
White, 2. 

In the third tournament, Leon Myers had low net 
of 69 in Class A. H. Katz, R. Weissenborn, and W. D. 
Evans all turned in nets of 74. In Class B, M. Stuart 
set the pace with 73 net and M. Moldow had 79. G. 
Nicklaus and F. W. Callahan each turned in 82’s. 

At press time, the fifth tournament, a Ladies Day 
affair, is being played at Westchester Country Club. 
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NEWS AND 


REPORTS OF 
ACTIVITIES OF THE MONTH 


JOHNSON NEW FRIDEN ORGANIZATION HEAD 


Directors of the Fridén Calculating Machine Com- 
pany, Inc., announce the election of Walter S. John- 
son, attorney, lumberman and box company executive, 








WALTER S. JOHNSON JOHN M. LUND 
as president. He succeeds the late Carl M. Fridén, one 
of the founders of the company, the home office and 
factories of which are located in San Leandro, Calif. 

As an original investor, Mr. Johnson, has served as 
director since the incorporation of the company. He 
will be assisted in his new duties by an executive com- 
mittee which includes himself, John M. Lund, executive 
vice-president and general manager, and Charles T. 
Gruenhagen, secretary of the board. 

As president of the American Box Corporation and 
a partner and president of Tarter, Webster & Johnson, 
lumber interests, Mr. Johnson is widely known in busi- 

















WESLEY PLUNKETT 


ness and industrial circles. He was born in Michigan, 
graduated from the University of California, and for 
some years practiced law in San Francisco. He served 
as captain in the Army in World War I. 
A close personal friend of the late Mr. 
new president shared his aims and policies. 
Coincident with the announcement of Mr. 


Fridén, the 


Johnson’s 
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IMPORTANT EVENTS AND ACCOUNTS OF NOTEWORTHY 
IN EVERY DIVISION OF THE 





x MISCELLANY 





INDUSTRY 


election as president comes the elevation by the board 
of directors of John M. Lund, formerly vice-president 
in charge of sales and acting general manager during 
Mr. Fridén’s illness, to the positions of vice-president 
and general manager. Advancing from junior to dis- 
trict manager with Remington Rand, sales manager 
for Marchant, and then building the Fridén sales or- 
ganization, he is equipped for his new responsibilities. 
Wesley Plunkett, treasurer, is now a member of the 
board of directors to fill the vacancy in that body oc- 
casioned by the passing of Mr. Fridén. 
9 
REMINGTON RAND APPOINTS SALES MANAGERS 


The promotions of J. M. Hackney to general sales 
manager of the portable typewriter division of Rem- 
ington Rand, Inc., and of L. A. Newman to general 
sales manager of the commercial typewriter division 
were announced by H. V. Widdoes, vice-president of 
Remington Rand and general manager of the type- 
writer division. 

Mr. Hackney has for a number of years served in 
various executive capacities in the typewriter division, 








J. M. HACKNEY L. A. NEWMAN 


the last one being sales manager in charge of whole- 
sale portable typewriters. In addition to his new du- 
ties, Hackney continues as manager of the wholesale 
trade-in typewriter department. 

Mr. Newman has been a member of the typewriter 
division of Remington Rand for 19 years, having 
served as typewriter branch manager in various sec- 
tions of the United States. His last assignment was in 
Boston, from which post he was elevated to the home 
office as assistant general sales manager of the com- 
mercial typewriter division last September, where he 
remained until his latest promotion. 

“These appointments,” Mr. Widdoes said, ‘establish 
the marketing and distribution organization for the 
reconversion program released by the company as a 
result of the removal of the restrictions on the produc- 
tion of typewriters by the War Production Board.”— 
G.E.T. 
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Blazing the trail for America’s Greatness 


IDEWATER Virginia in 1750 
was paradise for any prosperous 
young gentleman . . . good horses, 
good hunting, good living. Then why 
should young Washington go traipsing 
through the mountains with his transit? 


Call it the American urge . . . the urge 
to explore, to expand, to invent, to 
improve. Here was a frontier to be 
passed. So Washington blazed the 


way, and others followed . . . the 
Boones, the Crocketts, a million others 
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of their independent pioneer kind to 
people the midcontinent empire. 


Then — because American enterprise 
is always alert to satisfy American 
needs—came a new breed of pioneers, 
the railroad builders. One early route 
followed a trail explored by the tide- 
water boy. Within a generation, rail- 
road steel had pierced another moun- 
tain barrier, had reached the blue 
Pacific. America at last was a going 
concern. 


* * * 


Explore, expand, improve, invent! 
These are the words of command by 
which America has armed a free world 
to fight a winning war. These are the 
key to America’s peacetime destiny. 


These are the words that inspire post- 
war planning at Gunn Furniture Com- 
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CUMBERLAND Gap 


pany. The business man who seeks 
new convenience, new efficiency and 
new economy in his office appoint- 
ments is urged to keep an eye on Gunn. 
Important and interesting innovations 
. when 
the whistles blow for final victory. 


GUNA 
Suinttlure Company 


PIONEERS IN FINE OFFICE 
APPOINTMENTS FOR OVER 
HALF A CENTURY 


GRAND RAPIDS 
MicHtIGAN 


are awaiting his approval . . 








GROUP FORMED TO SUPPORT BRETTON WOODS 


Formation of a nationwide committee of business- 
men and bankers to support the Bretton Wods agree- 
ments was announced May 31 by Ralph E. Flanders 
of the Jones and Lamson Machine Company, Boston. 
Mr. Flanders is chairman of the new group of which 
Walter H. Wheeler, Jr., president of the Pitney-Bowes, 
Inc., and James H. Rand, Jr., president of Remington 
Rand, Inc., are among the members. 

Known as The Business and Industry Committee for 
Bretton Woods, Inc., the committee has established 
offices in the Roosevelt Hotel, New York, N. Y. 


Mr. Wheeler is serving as secretary of the group, 


which, President Flanders declares, has as its objec- 
tives: “Our committee was organized to give expres- 
sion to the views of what we believe to be the majority 
of American businessmen who are interested in en- 
larged opportunities for foreign trade and their favor- 
able effect on the American economy as a whole.” 


a ee 


EATON CHICAGO OFFICE IN NEW LOCATION 

The Chicago office of Eaton Paper Corporation, 
Pittsfield, Mass., was moved to new quarters at 6 North 
Michigan Boulevard in June. Edward Rohrs is Chicago 
district manager for Eaton. 
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NEW HOME OF COMFORT PRINTING & STATIONERY COMPANY, 
ST. LOUIS, MO.—Before recent removal to the building at 200 South 
Seventh Street, the structure was subjected to substantial alterations. 
The attractive new front of glazed ceramic tile is revealed in the pic- 
ture at the upper left. Glass block was used in the trimming around 
the six show windows. The canopy double reading sign has the word 
“Comfort” in letters 51/2 feet high. At upper right is a view of the 
stationery buying department, printing and accounting offices. The 
attractive stairway in the background leads to offices on the second 
floor. At center left is view of model private office display rooms in 
which are featured furniture designed to meet the desires of execu- 
tives who want the best of equipment. Office of the firm’s president, 
Hartley B. Comfort, is shown at center right. The walls are all paneled 
in walnut in rich good taste. The portrait is of the late Clarence R. 
Comfort, founder of the firm. A view of the stationery display counters 
and back shelves is shown at the lower right. This arrangement 
again reflects the attractive furnishings of the St. Louis firm’s quar- 
ters. Show cases and shelves are of blonde wood. Buyers of office 


furniture have throughout the store an invitation to equip their own FIP 
stores and offices with fixtures of the same beauty and utility. 
52 OFFICE APPLIANCES, July, 1945 o 


La 





c- 
- 
ity 
n- 
or- 


Five from one equals- 


QUALITY from M&V 







MITTAG & VOLGER 


ESTABLISHED 1881 


FINE CARBON PAPERS AND INKED RIBBONS + PARK RIDGE, NEW JERSEY 
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Today And Tomorrow... 
THE FINEST 


A ° vr 
In The March of Light ! The Chuckle Corner, devoted exclusively to humor, 


continues on its merry, uninhibited way. The editors 
want it to be your column and invite your active 
participation. Send us your version of the funniest 
event that ever happened in your store. We'll pass ‘em 
along and let your fellow stationers in on the joke. 





If there's one motto that deserves a prominent place on the 

wall of any stationer's office, we believe it's this one: ''Do it 

l an be wrong. 

a 

Maybe he had something, at that—the Jewish proprietor of 

a pushcart on New York's Lower East Side, we mean. For when 

asked, ‘How's business,’ by one of his perambulating competi- 
tors he promptly responded, Does Gimbel's tell Macy's?” 


POETIC WISDOM 
Keep on with your tale (they always do) 
Of how you won the tenth in two; 
But the chaps who are listening in dont care 
If you got two or a hundred there. 
The ( ly reason they hark to you 
/ > they an chatter when yOu get through. 
[t's the way of the world, so remember, son 
T though you may wag a silver tongue 
It's of wise, in closing a deal 
T » your prospect a chance to spiel 
For the und of his voice may charm his ear 
han anything else he hears 


Loyalty 
= 

Futile Reflections: Guess you might call the process of de- 
liberately overcharging a customer on stationery a ‘paper clip.’ 
. . . Some of the office machine manufacturers are getting so 
far behind on deliveries that even the backlogs have backlogs. 
. . . There's so much dust blowing in our windows these days 
we've set up our own /and-lease arrangement. . . . Goodwill is 
a commodity that has no value in itself, but don’t try to carry 
on business without a good stock of it on hand. 


We were highly elated over the arrival of a beautiful eight- 
und bundle just last week. Yep, our laundry came back. 


A bank is an institution where a businessman can borrow 
money, provided, of course, that he can show sufficient evidence 
that he doesn't need it. 


Men can, at times, evidence almost as many peculiarities as 
e weaker (?) sex. If you tell a man that there are 796,578,134 

the heavens, he'll believe you—but if he sees a sign 
t say Fresh Paint’ he always has to make a personal 





VAN DYKE FLUORESCENT 


Increased production—stepped-up deliver- 








ies of Van Dyke Fluorescent to the trade can 
be expected soon. We want to fill your com- 


plete Van Dyke needs as soon as possible. 




















VAN DYKE INDUSTRIES 


Rie ant Rockwell Sis. Chicago, Mlinois This is our new self-propelled posture chair for 


offices suffering a critical shortage of stenographers. 
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Profit Eliminate Office “Talent Traps” 


Proverb No. 1 


for office with Art Metal’s “Big Three”! 
2quipment } i 
lealers | | 





























Talent-Trap No. 2 
“FISHING FOR FACTS” 


Talent-Trap No. 3 
“THE CLUTTER OF CONFUSION” 


Talent-Trap No. 1 
“DIGGING FOR DATA” 










—whenever you find business —whenever you see a badly 
men searching through a multi- 
tude of records for the whole 


story on a business operation 











—whenever you see business 











talent going to waste this arranged, poorly oqainnae 


office interfering with orderly 
way—run interference with 
Art Metal's WABASH FILING 
SUPPLIES —and end the 


confusion! 


; e business progress — suggest 
— save the situation with Prog 99 


POSTINDEX—the fastest, most 


efficient visible record and 


simplification with Art Metal's 
streamlined steel office equip- 


posting system! ment—and save the day! 











LERT dealers are supplying business simplifica- information on agency franchise for each of the “Big 
tion today through POSTINDEX, the fastest and Three’. Address Agency Division, Art Metal Con- 
most complete of all visual record systems, and in mod- struction Company, Jamestown, New York. 


| SH § amli Vertical Filing! ; 
ern WABASH Supplies for streamlined Vertical Filing You're Starred in Business Week and American 


These dealers are in best position to secure complete ; 
P P Business! As magical Mr. Expediter, Doctor of 


ofice equipment market in their territory post- 


Offices, you’re gathering laurels from business men 
war with ART METAL STEEL OFFICE EQUIPMENT! ¥ 2 


all over the country—for uncovering and clearing up 
Don’t miss this BIG opportunity! Write today for office confusion with Art Metal Products. 
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Art Metal 


Jamestown, New York 
U.3.A. 
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ART METAL STEEL OFFICE EQUIPMENT *WABASH FILING SUPPLIES POSTINDEX VISIBLE RECORDS 
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SYSTEMATIZED EQUTP MENT AND RECORDG ge es ee 


links the earliest 
MARKWELL Stapler with the 


latest—representing approximately 
35,000,000,000 staples consumed by more 
than a million MARKWELL Stapling Machines. 


THEN and NOW...... MARKWELL 
brings you the latest 

achievements of ingenuity and 

engineering skill in the 


f industry. 


MARKWELL-% 


MANUFACTURING CO., Inc. KY 
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NEW SKY-RITE ASSORTMENT GOES TO DEALERS 

Retailers are now being supplied with the new No. 
1414 assortment of Sky-Rite papers distributed by 
Agency Paper Company, New York, N. Y. The com- 
plete unit of air mail, light-weight stationery with 


Copyright * Trade Mark Reg. U.S. Pat. Off 


SKY-RITE NO. 1414 ASSORTMENT DISPLAY 


| an eye-catching silent salesman display stand goes to 


the retailers with the backing of national advertising 
in weekly publications and newspaper magazine groups 
totaling about 40 million advertisements a month. 

Sky-Rite No. 1414 assortment contains five dozen 
boxes—two dozen in “Blue as the Night’ Sky-Lane 
boxes, two dozen aquamarine boxes and one dozen 
dollar boxes in aquamarine. 

The display stand makes possible an effective offer- 
ing of the entire assortment. 


—--—__- 
NEW OFFICE SUPPLY FIRM OPENS AT GALVA, ILL. 
Maurice H. Swan, of Galva, Ill. and formerly of 


| Peoria and Chicago, resigned his position May 23 with 


the Pullman Company in Chicago where he was a 
rate clerk in the office of auditor of receipts. He is 
opening an office supply and business equipment busi- 


| ness under the firm name of Maurice H. Swan Com- 


pany, with general offices at Galva. The firm will 
buy, sell, repair and rent office machines and will carry 
a complete line of office supplies. 

Mr. Swan, who is sole owner of the business, re- 


| cently announced his candidacy for congress on the 


democratic ticket for the 15th Illinois district, subject 


| to the April, 1946, primary election. This district com- 
| prises the counties of Adams, Schuyler, Fulton, Knox 


and Henry. 
Mr. Swan was graduated from Galva high school in 


1925, attended Bradley Polytechnic Institute, Peoria, 
| Central Y. M. C. A. college of arts and sciences, John 


Marshall and Chicago law schools, Chicago, receiving 
an LL.B. degree from the latter institution in June of 
1932. 


2 - 


PHILIP-EDWARDS FIRM MOVES LOCATION 


The Philip-Edwards Company, stationers and print- 
ers, have moved from 171 Madison Avenue, New York, 
N. Y., and are now established in their new and more 
spacious quarters at 117 East 24th Street in the same 
city. The firm occupies the entire fourth floor, left. 
1945 
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FOUNT-O-INK 


INSTANT ACTION 


are business builders 


Fount-O-Ink Writing 
deliver unfailing service. 


They are 
that particular people are 
proud to own. 





Choice of colors in brilliant 
Mahogany, Walnut and Jet, 
and combinations of plastic 


and metal. 





Our latest catalog and price 
list will prepare you to meet 
a market eagerly awaiting 
Fount-O-Ink Writing sets. 


Copr. Gregory Fount-O-Ink 1945 


the quality line 


sets 





Alert dealers are featuring 
Fount-O-Ink Writing sets 
equipped with 14K _ solid 
gold points of America’s 
finest quality and work- 


manship. 


Many of America’s largest 
institutions have long used 
the efficient commercial type 
Fount-O-Ink Writing sets. 
Requests are constantly be- 
ing received for large in- 
dustrial installations. 






GREGORY FOUNT-O-INK COMPANY 


3501-11 
Los 


ANGELES 






ROCK BOULEVARD 
41, CABI EQN A 















EARL A. DENTON NAMED EXPORT MANAGER 


Frank W. Hughes, vice-president of Automatic Pencil 
Sharpener division, Spengler Loomis Manufacturing 
Company, Chicago, announces the appointment of Earl 
A. Denton as export manager. Mr. Hughes states that 
the recent revocation of Regulation L-73 by the War 
Production Board and the European victory, coupled 





- 
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EARL A. DENTON 


with somewhat improved conditions regarding raw 
materials, now enables the company to go ahead with 
plans for the future, although pencil sharpeners will 
not be available until a later date. 

Mr. Denton is presently engaged in reappraising 
world markets and otherwise planning for greatly ex- 
panding foreign sales volume of the company’s prod- 
ucts. Until the discontinuance of the manufacture of 
pencil sharpeners at the beginning of 1943, Mr. Denton 


| had been export manager for the company. Mean- 


time he had gone with the Chicago Association of 
Commerce, where he had become assistant manager of 
its foreign commerce department. 

= 


CARTER’S CONDUCTS SURVEY ON COLOR IN INKS 


The Carter’s Ink Company, Boston, Mass., announces 
that a consumer test was made recently on blue-black 
ink. Interviewers were equipped with five plain bottles, 
each containing a different well-known ink. Calling 
on typical ink users in the different areas, the inter- 
viewers asked each user to write, with a special pen, 


| with each of the inks and to comment on the different 
| shades. 


Reporting on the results, Carter’s says, “These tests 
showed that people are not particularly interested in 


| having blue-black ink in any precise color tone. 





What they want is strong or ‘solid’ color that stands 
out in vivid contrast with the paper. Ink writings 
should be easy to read in good or bad light and on 
nearly any shade of paper.” 

To meet these requirements, the company recom- 
mends Carter’s Midnight blue-black ink. 


Oe 





SUN RUBBER RESUMES ADVERTISING PROGRAM 


Beginning with a consistent campaign designed pri- 
marily to re-establish brand recognition for its Sun- 
ruco line of rubber products which was cut off from 
the civilian market in the early stages of hostilities 
when the company converted to full war production, 
The Sun Rubber Company of Barberton, Ohio, an- 
nounces plans for a broad advertising program. 

Leading national trade papers will be utilized to 
reach outlets for office supplies and other molded rub- 
ber products. Full page ads are being used in the 1945 
portion of the trade program.. Copy emphasizes that 
The Sun Rubber Company, long-established leader in 
the office supply industry, will face no reconversion 
problems in returning quickly to its pre-war position. 
Copy points to former Sunruco items soon to be avail- 
able. 


1945 
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Test an Old Town 
: SWE Franchise 
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m The most convincing test of the cash value of an Old Town Exclusive 

S, Franchise is by sales volume. 

1 

z More sales per customer... 

n, 

at More customers to sell... 

ts Because Old Town is a complete line covering every ribbon and 

in *An Old Town carbon need, under one tested, respected trade mark . . 

e. 

ds Exclusive Franchise + PLUS the new Spirit Duplicating Carbons, Master Units, Copy 

a Means: Paper, Dupliforms and Duplicating Fluids. 

“s PROTECTION: You are the only Old Town reputation saves selling time, and Old Town quality 
Old Town dealer in your area. All builds repeat sales. 
orders go through YOU. 

PRODUCTS: A more complete line, The acid test is volume . . . and Old Town gives you the volume. 

ri- oe one To get a head start on tomorrow's business, write, wire or telephone 

n- . : 

ol PROMOTION: Hard-hitting dealer today for the complete facts about the Old Town Exclusive Franchise 

les helps. Local selling aids. Consis- in your territory. 

ni, tent magazine advertising. 

PROFITS: Priced right to give you 

to liberal margin of profit. Quicker 

a turnover of compact stock. 
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on RIBBON & CARBON CO. Inc. 

8 Foremost makérs of Ribbons and Carbons for Every Use 

si 750 PACIFIC STREET, BROOKLYN 17, NEW YORK, N. Y. 

— Sales and Service Everywhere 
145 


We do not own or operate any branch offices. Old Town products are distributed 
only through the best stationers and office supply dealers in every locality. 









These Selling Aids Help You 
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Brand New Display Piece Shows Actual Samples 
of G/w "U-Mak-A” Index Tabs in All 7 Colors 


COMES TO YOU WITH AN INITIAL PURCHASE 
OF 100 FEET OF STRIP TYPE INDEX TAB 


Here’s a display that tells and sells! Puts Shipped no charge with your initial order for 
U-Mak-A Index Tabs right out on the counter. 100 ft. of strip type tab. Use on counter... 
Bright as a pinwheel—colorful, eye-catching! in show window. Watch sales jump! 


Strip Type ‘‘U-Mak-A”’ Index Tabs Sell for Many Uses 
Self-measuring U-Mak-A Tabs sell fast . . . keep your money working for you. They’re small 


. easy-to-stock . . . easy-to-sell . . . with good profit margin. They’re handy pick-up items. 
And they profitably increase your sales on dozens of supplies. Sell for ledgers, books, file 
guides, cards, manuals, price books, catalogs, records, reports . . . scores more items requiring 


key references. They put facts at your finger tips. 

Strip type U-Mak-A Index Tabs come in 6” strips. Any indexing may be typed on re- 
movable insert labels. Tabs have 4%” self-measuring scale. Cut off as desired. Three sizes 
—VY%", ¥%", and ¥%" projections in green, pink, red, blue, orange, yellow and clear celluloid. 
Packed two 6” strips of one color in an envelope. Alphabetical and blank insert labels in- 
cluded with each foot of tab. 

U-Mak-A Index Tabs also available in Shield and Index types. 


= Globe - Wernicke 


U-MAK-A Index Tabs 
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|| Sell Globe-Wernicke Index Tabs 
| Te Extra Cost! 


POWERFUL NATIONAL ADVERTISING IS 
REGULARLY SCHEDULED IN THE 
MAGAZINES YOUR CUSTOMERS READ 

























Cash in on this nationwide, hard-hitting 
promotion that is hammering home how 
U-Mak-A Index Tabs put facts at your fin- 
ger tips... eliminate fuss and fumble. Re- 
member—G/W advertising appears regularly 
in your customers’ favorite publications. 
And G/W helps you tie in with this national 
advertising by furnishing local promotion 
materials without cost. 


NO CHARGE TO DEALERS — [4% cigs Mr key pe 
Wa, di Waste j u 
FOR NEWSPAPER MATS, [2st sing no% 
dex y, © Coon e Wher 
Radio Spot Commercials, Ug a yore Wickiy MAteriag yr books ae 
He ten, ips. ly uM, t 
Folders, Blotters...Every One Mana Type oe: Sing recy, Dut ee 4 
a Double-Tested Producer! 





Write for full information on dealer 
helps to assist you to cash in on this 
national advertising and promotion. 


THE GLOBE-WERNICKE CO. 


“Headquarters for Modern Office Engineering” 
NORWOOD, CINCINNATI 12, OHIO 


Wore Dealers Wauted! 


Hundreds of prospects in your vicinity are reading Globe- 
Wernicke advertising that tells how time and trouble are 
saved when material is keyed with U-Mak-A Index Tabs. 
The built-in self-measuring scale is sure sale! Write us today 
for details of the attractive U-Mak-A Index Tabs proposi- 
tion for your store. 


® Filing Equipment & Systems 
6) —_ Q r | C Q Visible Record Systems 
Office Furniture 






Put facts ay 
Btectbcenllne 




























Bookcases 


U-MAK-A index Tabs Stationers’ Supplies 
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POSTURE 
CHA/IRS 


* Model 435-A Posture 
Telephone Switchboard 
Choir illustrated 


This posture chair is now being 
made — and you'll soon find other Sturgis Chairs taking 
their place in dealer show rooms. Improved, more attrac- 
tive models for executive and office use are in progress — 
to make a fast-selling, profitable line for aggressive, sales- 
minded dealers who have their eyes on the future. 


* These are the features that se// the 
Sturgis Posture Telephone Switch- 
board Chair — Posture back and 
seat fully adjustable without use of 
tools; large 15'/,” x 1634” comfort- 
able seat; all welded tubular con- 
struction; hard stee/ swivel mecha- 
nism; five color finishes and choice 
of contrasting genuine or imitation 


leather. 


THIS NAME IS GROWING! 


LUrGts 
STURGIS POSTURE CHAIR CO. 


411 MAGNOLIA STREET 


STURGIS . MICHIGAN 








O'CONNOR, RAQUE PURCHASE BOONE BROTHERS 


Effective June 1, L. G. O’Connor and Emil J. Raque 
purchased the office supplies and furniture business 
of Boone Brothers Company, Inc., at Louisville, Ky. 
The new firm will be operated as O’Connor and Raque 




















EMIL RAQUE 








L. G. O'CONNOR | 


Company, 416 West Jefferson Street, Louisville 2, Ky., 
located in the heart of the financial and retail dis- 
trict. 

A complete line of office supplies is being mer- 
chandised, including furniture, equipment, systems 
and stencil duplicator supplies. 

Excellent sales and distribution plans for the post- 
war period are past the blueprint stage for the com- 
pany, which occupies a three-story building. 

A past president of the Purchasing Agents Associa- 
tion of Louisville, L. G. O’Connor has been in the busi- 
ness for some 25 years, starting with the Pantagraph 
Printing & Stationery Company, Bloomington, Ill. His 
partner, Emil J. Raque, is very active in community 
affairs and is one of the founders of the Louisville 
U.S. O. He has spent 20 years in banking, and for the 
past several years has been engaged in the office sup- 
ply and equipment business. 


———_—__- 9 P- 


PENCIL SHARPENER PRODUCTION STILL LIMITED 


In a bulletin to the trade, Automatic Pencil Sharp- 
ener division of Spengler Loomis Manufacturing Com- 
pany, Chicago, Ill., points out that despite the revoca- 
tion of Restraining Order L-73 it does not follow that 
pencil sharpeners are available for general consumer 
use or for dealers’ stocks. 

“All of the materials used in the production of pen- 


. cil sharpeners, such as steel, zinc and celluloid are 


still under WPB control,” says the bulletin, “and at the 
present time we are unable to secure all the steel we 
require for the manufacture of pencil sharpeners. You 
may be quite sure we are making every effort to secure 
these materials and to resume full production at the 
earliest possible moment.” 

Until further notice the company is manufacturing 
only four stated models. Orders with a rating of AA-1 
must be filled before orders with lower ratings. 


——— 
ROTH BROTHERS WILL TAKE LARGER QUARTERS 


Roth Brothers, stationers and commercial printers 
at Philadelphia, Pa., announce that opening day of 
new store at larger quarters is scheduled for July 23. 
The new store will be located at 1230-32 Spring Garden 
Street, less than a half-block from the old location. 
The receiving department will be on Nectarine Street. 

In the new store, Roth Brothers will have a floor 
area of 4,000 square feet and as an innovation will fea- 
ture open display, customers being invited to select 
their merchandise from the visible display type of 
counters. 
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Through Sales, Through Mark-Up, Through Customer Satisfaction : 


.. YOU WILL PROFIT BY SELLING THESE 
BETTER 


STAPLES 








No sales pressure needed to sell better staples... . in quality, in count, and in alignment... . They do 
Your customers know they mean better stapling. a smoother, neater stapling job... . : And, because 
... And, with the response to be expected from they are ROUND wire, they are free from the 
SPEED’s large-scale National Advertising Cam- excess glue that collects on ordinary staples and 


paign, your customers will be asking for SPEED which is a common cause of clogging. 


Round Wire STAPLES Because we have been able to increase our 


production facilities, these better staples are 


These perfected staples, which fit any standar ae 
e perfected staples, which it any standard now available for prompt deliveries in practi- 


machine, are precision made—absolutely uniform cally unrestricted quantity. 


LOOK FOR PRIZE CONTEST ON STAPLES...TO BE ANNOUNCED 
IN JULY ISSUE OF “ywngldé” SPEED'S NEW HOUSE ORGAN 


NING MOUTH... COMPLETE ACCESSiBiLity 


STAPLERS 





PEED PRODUCTS COMPANY -* 37-18 NORTHERN BOULEVARD « LONG ISLAND CITY 1, NEW YORK 
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all Sef with the most up-to-date equipment in the Industry ¢ 


to 0() on large scale production when materials are available ! 
Ne 


Our new home is an important milestone in the progress of this t 
business which started from a small beginning in 1918 and has grown € 
steadily to its present prominent position. We take pride in this 0 
modern plant for it will insure continued leadership for y 


x x 





our new trade mark 


RN, LIGHTWEIGHT ,y 
GG, 
6 


Walch 


SINCE 1918 


BR Gs. 









the future, enabling us to develop even finer products and render 


wn even greater service. New equipment scientifically designed combined with 
this our technique in handling fine leathers and textiles will assure 
for you of Stebco Products superior to those in the past. 


* k 





Plant opens on or about August Ist. 


Stebco will launch a luggage line 


of new significance in design and quality 


when necessary raw materials and manpower are again available. 





L_MORE, €o8n 5 @G O 





oe AES the LITTLE THINGS 
that count! 








Tat APPLE on the teacher's 
desk brings back rich memories 
of youth. It seemed a smart ges- 
ture then... a little thing that 
brought desired results. In the 
realm of little things that count, 
there's the BARKLEY FINDIT 
SYSTEM doing a vital job for 








business. These filing supplies VERTICAL 

make a wonderful impression on nee -lpespe 
office managers because they're 
designed to render day-in, day- 
out filing efficiency. That's why 
we say, "Selling BARKLEY is 


business insurance in every filing 





VERTICAL 


department." BARKLEY is your FILE GUIDES 
best buy. 


Established 1921 


[. 1. BARKLEY & C0. 


Manufacturers of Filing Supplies 


517 S JEFFERSON STREET lel ilar \clome ama ee 


IN OTHER LANDS 
(Continued from page 30) 


2. Their more accurate knowledge of our needs be- 
cause of their proximity. 

3. A liberal European policy in favor of the sales- 
men. 

For the moment it is true that the war has elimi- 
nated the German factories, but other European man- 
ufacturers exist and some of them are excellent. 

What will replace the German factories in Belgium? 
An immediate opportunity exists and it’s one that 
should not be missed. For sooner or later, we shall wit- 
ness the reappearance of German machines. 


A Question of Expediency 


There will be a question of expediency and we fear 
that for the first round the American factories will 
not be ready. Indeed, they still are occupied with their 
war industry; they are groping, asking themselves 
whether their production and sales efforts should be 
Girected toward U. S. trade or the export markets. 
It is certain that at the start an equitable division 
between the two markets will be desirable. 

Chiefly our aim is to invite the American manu- 
facturers to examine the situation very carefully and 
especially not neglect the value and the possibilities 
of the European competition. If they really wish to 
regain the Belgian market in notable proportions it 
is necessary that they defend this market quickly. 
The battle has already begun. 


ee 
BRAZILIAN POST-WAR BUSINESS ANALYZED 


Office equipment and supplies going into Brazilian 
consumption for some time after the war is over will 
either be made in Brazil or imported from the United 
States or England, says Stephen P. Danforth, president 
of Sociedade Anonima Casa Pratt, Rio de Janeiro, 
Brazil. Writing for the OFrFrIcE APPLIANCES, he points 
out: 

In normal times, Brazil, like the United States, is a 
very tolerant country. It buys what it needs from 
everybody, everywhere, invariably placing its orders 
where it receives the most acceptable terms and con- 
ditions—paper from Japan, calculating machines from 











| STEPHEN P. DANFORTH 


Germany, duplicating machines from England, and 
typewriters from the United States. 

Brazil is a land of forests, farms and mines; a pro- 
ducer of raw materials; a country whose people tradi- 
tionally enjoy shipping to the far reaches of the earth 
and who delight in receiving the wonders of the in- 
dustrial age in exchange; a land of crystal, gold and 
diamonds: a land of peace and comfort; a land of total 
freedom, where no man ever starved. But when war 
comes to the world, Brazil can buy only in one prin- 
cipal market or perhaps two—the United States and 
England. What Brazil can not get from those two old 
friends, it has to make for itself or go without. 

During World War I and even to a greater extent 
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STAR PERFORMANCE 


Typists who take pride in their work thrill 
to the new Codo CLEARTEX. The fine tex- 
ture fabric, high ink concentration and ex- 
tra length make possible a consistent excell- 


ence that brings compliments. 


Codo SUPER-TREATED, SUPER KOTE and 
KEEN RITE are all headliners in giving car- 
bon copy satisfaction. They give clean, 
sharp impressions for that extra number of 


copies. Five year guarantee against de- 
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during this war, Brazil has made substantial strides 
in both directions: first, learning how to make things 
for herself, and, secondly, how to go without. 


Now Producing Office Supplies 


For example, Brazil has learned how to make excel- 
lent office furniture, vertical files, index cabinets, and 
all kinds of equipment out of both wood and steel for 
handling vertical records. It is more than probable 
that with the assured development of Brazil’s steel in- 


| dustries after the war, it will never again look beyond 


its own national boundaries for any of these items. 


| As a matter of fact, as improved methods are intro- 


duced into Brazilian industry and as exportable Bra- 
zilian surpluses begin to appear, optimistic Brazilian 
industrialists hope to be able to supply the growing 
needs of non-producing neighbors south of the Canal. 


| This will bring them into interesting competition with 


the United States and other foreign factories who are 
counting upon the South American market to help 


| keep their men and money permanently and profit- 


ably employed after the war. 

Despite the establishment of many local industries, 
the Brazilian market for office equipment, machines 
and supplies after the war will, it is anticipated, ex- 
ceed the normal pre-war demand by at least 25 per 
cent in unit volume. Moneywise, the increase ex- 


| pressed in percentage may be substantially greater, 
| because of increased prices. 


Naturally, here in Brazil, as elsewhere, replacing 
items depleted or worn during the war years will be a 
job of the first magnitude and will require not less 
than three full years from the time American factories 
can resume normal shipping schedules. 

The problem which Brazilian distributors and their 
United States suppliers will eventually face, may be a 
financial one. If Brazil begins importing freely after 


| the war all of the gas, coal, automobiles, heavy ma- 


chinery and heavy chemicals which it now requires 
and will require during the next two years, it will wipe 


| out entirely her balances of foreign exchange accumu- 


lated abroad during the period of this present conflict. 

Those, therefore, who are concerned with the larger 
over-all picture are very hopeful that ways and means 
will be found in England and the United States to 
import and currently consume a quantity of products 
of Brazilian origin sufficient to maintain permanently 
the exports which England and the United States 
desire to make to Brazil—not just for this year or next 
but for all time. Brazil can and will gladly import and 
consume annually a quantity of United States and 


| British goods. England and the United States must 


develop a constant need for a similar quantity of 
Brazilian goods. 

Most Brazilian traders agree that multilateral 
idealism is perfect when international transactions 
“clear.” But when they do not “clear” (and they never 
do permanently) the nation who wins the multilateral 
argument is always the nation that suffers the great- 
est financial loss. 

The questions arise: 

To whom is Brazil going to sell her raw materials 
after this war is over in order to get the money with 
which to buy United States and British merchandise? 
To Japan? To Germany? To her South American 
neighbors, who are also facing the same difficulty? To 
China? To India? To Russia? 

Ideally, the answer to these questions is: Yes; Brazil 
will ship to all of these countries and receive “money,” 
which it will pay to the United States and to England 
for their manufactured exports. But in reality, the 
answer is: No; if Brazil sells any of her goods and 
services abroad to countries other than the United 
States and England, who will, in the future as in the 
past, be forced to accept payment in the goods and 
services of the debtor nation. 

Having paid lip service to the “ideal” of multilateral 
trade for so many years, it is doubtful if the United 
States and England will depart from that standard as 
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Zi you office ma HIGHER PLANE 


[FT YOUR office to a 

higher plane, in keeping 
with the character and pro- 
gress of your company, by the 
use of G-F Super Filer, the 
mechanized file. . . a Revolu- 
tionary Contribution to Mod- 
ern Business. 


METAL DESKS—GOODFORM ALUMINUM CHAIRS— 
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G-F metal furniture — steel 
files, desks, shelving and Good- 
form aluminum chairs — rep- 
resents a lifetime investment— 
which will lift your office to 
that higher plane. Soon it will 
be available through G-F deal- 
ers and branches. 
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something to shoot at as an ultimate ambitious goal. 
But in the practical days to follow immediately after 
our enemies are beaten, it is hoped that the govern- 
ment of the United States and the government of the 
British Empire will understand that their own eco- 
nomic and political future will depend almost entirely 
upon their ability to buy and consume continuously 
within their own national areas, as a permanent 
policy, the goods and services of other nations. 


Se 
TYPING TECHNIQUE SOUND FILM AVAILABLE 


The latest sound film on typewriting technique and 
typing shortcuts is available for distribution through 
the Underwood Corporation, formerly the Underwood 
Elliott Fisher Company. The film was produced under 
the supervision of Underwood experts and features 
the latest facts and information on typewriting tech- 
nique. 

This new Underwood sound film features George L. 
Hossfield, ten times world’s professional champion 
typist, and his demonstration of “Typing Tips” and 
“Short Cuts” to operating efficiency. Many modern 
methods of operation, time-saving features of the 
typewriter and short-cuts in connection with specific 
typing tasks are given to stimulate and improve the 
efficiency of typing students, stenographers and secre- 
taries. 

This new sound film is available to high schools, 
colleges, universities, vocational schools, adult educa- 
tion groups and other institutions and groups inter- 
ested in typing. The film is a 16-mm. sound film, with 
running time of about 21 minutes. There is no charge 
for the use of the film, which can be secured by writ- 
ing the Underwood Corporation at One Park Avenue, 
New York 16, N. Y. 

- ea 


L. LEROY MILLS NAMED PURCHASING AGENT 


L. LeRoy Mills has been appointed purchasing agent 
for The General Fireproofing Company, Youngstown, 
Ohio, effective June 1, it is announced by George C. 
Brainard, president. 

Mr. Mills, a graduate of Ohio University, has been 
associated with the company for 18 years in the fields 
of estimating, production, factory supervision, and 
purchasing. This background will fit him for his 
new position as chief assistant to George R. Farrell, 
vice-president in charge of purchases. 

ee ee 


DESK DESIGNED TO STAND UP IN TROPICAL USE 


The Quartermaster Board at Camp Lee, Va., was re- 
cently assigned the task of developing a desk that 
company commanders could use efficiently in the 
tropics under adverse conditions. 

Nine battered, splintered and soaked Army field 
desks at Camp Lee today prove the thoroughness with 
which the Board went about its testing job. 

The ideal desk must endure rough treatment on 
quick advances through streams and over rough ter- 
rain, so the Board soaked the guinea pig desks in arti- 
ficial rain for 23 hours. Then the desks were dropped 
upon a concrete floor from a four-foot height until, 
as the Board phrased it, ‘failure occurred.” 

As a result of the tests, specifications were set up 
for a desk that can be carried to the tropics and tossed 
around through rivers and streams and over moun- 
tains.—G.E.T. 


a ee 
GRAND RAPIDS FIRM OBSERVES TENTH YEAR 


The Economy Office Supply Company, Inc., Grand 
Rapids, Mich., is observing its tenth anniversary. Or- 
ganized in May, 1935, by the late J. C. Oom and S. C. 
Herrema, the company is enjoying a thriving business. 
Officers are S. C. Herrema, president and treasurer; 
Mrs. Lucy Oom, vice-president; and Gordon E. Boer, 
secretary. 
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Production Will Be Started 


So we are accepting orders on all types of 


' Some 


safes to be delivered just as soon as the re- 
strictions are lifted—and as fast as we can 


produce them. 
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now will assure earlier delivery. 
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Meilink Sates 
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| GEORGE 


ADOPT UNDERWOOD LIMITED NAME IN CANADA 


Underwood Elliott Fisher, Ltd., makers of Under- 
wood Typewriters and one of Canada’s oldest national 
sales and service organizations, is henceforth to be 


| known simply as Underwood, Ltd., Joseph L. Seitz, 


president and son of the founder, announced at 


| Toronto. 


“This is a change in name only,” Mr. Seitz explained. 


| “It is in consonance with a recent change in the title 


of our United States organization from Underwood 
Elliott Fisher Company to Underwood Corporation. 
“Our management, personnel, policies and products 
remain the same and our coast-to-coast sales and 
service operations will be carried on precisely as here- 


| tofore by the same staff.” 


This is the second time in 50 years that the Under- 
wood Canadian enterprise has changed its corporate 
name since it was established as a one-man business 
by J. J. Seitz in 1896. First known as United Typewriter 


| Company, Ltd., it gave way in 1933 to Underwood 
| Elliott Fisher, Ltd., which is now simplified into Under- 


wood, Ltd. 


po i aig 
GRIFFITH RETIRES FROM KOH-I-NOOR 


Koh-I-Noor Pencil Company, Inc., Bloomsbury, N. J., 
announces that its West Coast representative, George 
H. Griffith, has retired on pension, as of June 1. 

Mr. Griffith has served the company faithfully 
for 25 years, first covering the entire United States 
and later concentrating on the New York and New 
England territory. Then, he made headquarters in 
Chicago for the Midwest territory before spending the 
past nine years in Los Angeles. Advancing years, ill 
health, and the strenuous work of traveling were all 
factors in Mr. Griffith’s decision to retire and take 
life easy. 

Until a successor is appointed, sales manager S. S. 
Clayton will make periodical trips to look after 
Koh-I-Noor interests on the West Coast. 

a ee 
WOULD EXEMPT MECHANICAL PENCILS FROM TAX 


A bill has been introduced in the House of Repre- 
sentatives and referred to the Committee on Ways 
and Means which would correct certain luxury tax 
inequalities as mentioned in an OFFICE APPLIANCES edi- 
torial of March, 1945. This bill (H. R. 3239) is designed 
to exempt certain mechanical pencils having precious 
metal essential parts from the luxury tax. This bill 
would place mechanical pencils on the same basis 
as gold plated fountain pens or those having filled 
mountings. Such pens are now exempt from the tax. 





SOUNDING A WARNING—This window display was re- 
cently used by Gregory, Mayer and Thom Co., Detroit, Mich. 
A jumbo show card in the center reads, “Where it counts, 
the warning signal is given by Victor Visible Equipment 
for rentals, mortgages, loans, investments, insurance, costs, 
etc.” Illustration on the card is a large bell buoy. Eight pan- 
els of forms, cabinets and book units complete the display. 
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FREE 
AICO Index Selector 


showing all types and colors of 
indexes. Permits selection of just 
the right type of index for each 
printed piece. An AICO Index 
Selector makes it easy for your 
customers to see how catalogs and 
sales literature can be greatly improved in appear- 
ance and efficiency with AICO Indexes. 


FREE 


Catalog Sections 


to be used as mailing circulars. 
These sections contain com- 
plete information on 
AICO Grip Tabbing 
AICO Ring Book Indexes 
AICO Special Use Indexes 
AICO Cellulose Specialties 
AICO Ledger and Post Binder Indexes 


Get Extra Business— Make Extra Profits 
with these Sample Kits 


Complete AICO Sales Kit, with a sample sheet of every stock 
index in the AICO Line is available at only $2.50 net to 
dealers. 


Sample Kit — Protective Holders 


8 different sizes of AICO Protective Holders from 4” x 6” to 
17" x 22"—the perfect sample kit and sales help. Use it to 
bring in extra business. Only $2.00 net. 
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503 S. JEFFERSON ST., CHICAGO 7, ILL. 
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VIRGINIA NEWS NOTES 





J. F. Howison, Correspondent 





We found it a pleasure to interview Walter V. Moore, 
who now has a record of 25 years continuous service in 
the same territory. He is a typical Southern gentleman, 
deep-rooted in his native Virginia, proud of his family 
and of his lovely home. Mr. Moore became manager 
of the Monroe Calculating Machine Company for Vir- 
ginia in January, 1920, and it is likely that he will be 
in the same position for another 25 years. He saw serv- 
ice in the U. S. Army during World War I and had a 
year in banking and six years of apprenticeship in 
selling calculating machines before assuming his pres- 
ent work. Music is one of his great delights and until 
recently he sang regularly in the church choir. 

x 

Ralph P. Fahey, national service manager of the 
electric razor division of Remington Rand, Inc., 
Bridgeport, Conn., was a visitor to the Richmond, Va., 
office last month and reports many improvements in 
the razor line. 


* * 


: 2 @ 


H. W. Gwyn of the Acme Typewriter Supply Com- 
pany, Roanoke, Va., has evidence of an already-increas- 
ing business in southwest Virgina for typewriters and 


adding machines. 


ee oe 


We recently enjoyed a personal interview with 
E. W. Blevins, vice-president and general manager of 
Caldwell-Sites Company, stationers at Roanoke. This 
firm was one of the first to take hold of the Edison 
Mimeograph in its pioneer days, nearly 50 years ago. 
The general offices of the Norfolk & Western Railroad 
are located at Roanoke, providing a good source of 
business for Caldwell-Sites. 

* 

The Fridén Calculating Machine Company, Oakland, 
Calif., is obtaining a good share of the business in this 
section and has established a new branch office at 
Roanoke, with Kermit R. Rickey as service manager 
and C. W. Owings, brother of the Fridén manager at 
Richmond, as manager. Another branch office will be 


opened at Bristol, Va. 
* 


ak 


* * 


F. G. Ecclefield, agent for L. C. Smith typewriters 
and R. C. Allen adding machines, reports a good busi- 
ness at his ground-floor headquarters in Roanoke. 

* * * 

The writer was pleased to meet Fred G. Hulburd, 
assistant to the president of the Victor Adding Ma- 
chine Company, at Roanoke in June. 

* * * 

A June visitor at Remington Rand’s office in Rich- 
mond, Va., was V. O. Wooley of the Young Typewriter 
Company of Pulaski, Va. He has a responsible position 
as service mechanic in a city of 45 large manufacturing 


concerns. 


. f 


James W. Pollard, representative of the Industrial 
Tape Corporation, New Brunswick, N. J., is working 
the Virginia district. 

* 

William M. Ryder, former manager of the Fridén 
Calculating Machine Company agency at Roanoke, is 
now associated with the Fridén agency at Richmond, 
Va. He covers part of the city of Richmond and 25 
counties in the central part of Virginia. Irvin Owings 


a 


has been assigned 15 counties in eastern North Caro- | 
lina for Fridén, handling the territory out of the} 


Norfolk, Va., branch. 


Ry Ve 


The Richmond office of the Fridén Calculating Ma- f 
chine Company has been moved from Main Street to” 
No. 4 North Sixth Street, in the offices formerly occu- ; 


pied by the Railroad Retirement Board. 
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LVERSHARP offferd you 


NEW “STAR SALESMEN”’ 


Hy READY TO GO TO WORK FOR YOU IMMEDIATELY! 

Buy 
@The New /I/RS/IKP 
“STAR PERFORMER” 


New Visibility—New Sales-Ability— Plus an EXTRA PROFIT! 








RED TOP LEAD 


10 


~ SVERS 


A brand new idea in cardboard 
display-dispensers! Sells from all 
directions. And you get 12 10¢ 
packages of EVERSHARP Erasers free 
with each “Star Performer”—an 
EXTRA $1.20 profit in addition to 


No. 6-10 EVERSHARP Red Top 
Eraser Assortment 

V2 gross assorted Tubes (10¢ sizes) 

1 dozen 10¢ packages Erasers 

1 Star Performer Dispenser 


RETAIL VALUE, $8.40 


your regular profit! 


THEY’LL SEE— 
THEY‘LL STOP— Buy 


ERASERS 


THEY’LL BUY— 


At the EVERSHARP No. 
2-10 ‘“‘Sales-Maker’’. 24- 
10c tubes_of 124” Round 
Black Lead, packed in a 
counter dispenser. No. 
24-10 ‘‘Sales-Maker’’— 
same, but with 4” lead. 





HVTt 


There’s still another plus 
sale with EVERSHARP’S 
No. 5R-24 Eraser Assort- 
ment. 24-10c packages 
of No. 5R Erasers packed 
= in a counter dispenser. 


TTT 






MURS Sige 
wir HELD 





On each of these—RETAIL VALUE, 





PHIL BAKER in “TAKE IT OR LEAVE IT” 
CBS — Sunday Nights 


MILTON BERLE in “LET YOURSELF GO” 
CBS —Wednesday Nights 


BIG COLOR ADS FOR EVERSHARP — 
in leading comics from coast to coast 


15 5 RU ERSHARP LENO! 


OFFICE APPLIANCES, 


EVERSHARP LEAD 
ASSURES BIGGER SALES 


Because NO OTHER LEAD 


Has 1/10tn as Much Advertising! 
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wert ACCESSORIES 


Waste Basket 
Walnut finish only 
List Price $5.50 


Packed 6 to a crate 


Desk Tray 


(Letter Size) 
List Price $1.65 
Walnut or Oak Finishes 


Shipped 24 Trays to carton 


No. 200 
32 x 17 x 42” top 
Heavy leg 
No. 300 Stationery drawer 
a - dictation slide 
72" high — 1%" Post Oak, Maple, Walnut or 
Mahogany finish 


List Price $12.00 
List Price $8.40 Shipped K. D. 


Packed 6 to carton Packed 6 to crate 


Oak, Maple, Mahogany 
or Walnut finish 





MICHIGAN DESK COMPANY 


GRAND RAPIDS 1, MICHIGAN 
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SHEET 
HOLDERS 
































ff LOOSE LEAF }) 


Dejuxe 


SYSTEMS | 


a 
































NOW AVAILABLE 


Aluminum Sheet 
Holders provide protection 
for receipts and records 
handled by drivers, in ship- 
ping and delivery depart- 
ments, or anywhere that rec- 
ords require protection from 
weather or rough handling. 





Custom-Made of heavy, 
bright aluminum, rounded 
corners, smooth edges, top 
covers hinged. 









Silent operating, strong 
tension springs assure se- 
curity to one or more sheets. 
Available in full range of 
sizes and choice of capacities. 


See catalog No. 142— 
Pages 51 and 52 


















‘ >>) WILSON JONES CO. ¢¢<¢ 


ELIZABETH CHICAGO NEW YORK 
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DEALERS 


have the 
Advantage of Presenting This 


PATENTED 


“FIXED-FLOATING SEAT” 


One of the Important Reasons Why a 


SIKES DEALERSHIP MEANS 
Leadership 


REST-FLO 
Chair 
No. X77-3 


U.S. PATENT NO. 
1,909,018 


Investigate a Sikes Dealership! 


THE SIKES COMPANY, Inc. 


20 CHURCHILL ST. BUFFALO 7, N. Y. 
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PACIFIC NORTHWEST NOTES 





C. M. Litteljohn, Correspondent 





New, modern and fully-equipped upstairs display and 
salesrooms have recently been completed at the sta- 
tionery store of Pioneer, Inc., Tacoma, Wash. The up- 
stairs layout is designed for greater convenience in 
selecting office furniture, supplies and equipment. 


* * * 


Taking over the 42-story Smith Tower of Seattle, 
Wash., the tallest structure west of the Mississippi 
River, the new owners have restored the sky-piercing 
lights to make the building shine forth once more. 
The tower lights had been off since Pearl Harbor, 
even though the blackout had been abolished some- 
time ago. 


a a 


New honors have been bestowed on Louis K. Plosser 
of the United Autograph Register Company, Tacoma, 
Wash., in his recent election to membership in the 
Tacoma Chamber of Commerce. 


* * * 


Getting ready to give “firsts” and precedence in the 
matter of new typewriters, the business machines de- 
partment of J. K. Gill Company, Portland, Ore., has 
been filing names and making lists on a “first ordered, 
first served” basis with the onrush of portables and 
factory rebuilt standards shortly to be made available 
to the Oregon business men. The firm began in May 
to compile lists of names and addresses of those who 
wanted to be first, urging them to send in their orders 
for preferred makes and models of their favorite type- 
writers. It was pointed out to a large clientele of rent- 
ters of business machines: “If you are or have been a 
rental customer of the J. K. Gill Company, you will 
have a chance to buy a new portable or rebuilt stand- 
ard machine when these are available.” 


* * * 


Edward J. Vine, whose pen and card shop is on Union 
Street, Seattle, has recently joined the Seattle Cham- 
ber of Commerce. Mr. Vine has long been active in 
stationery circles of Seattle, as well as angiing ones, 
and before owning and operating his own shop was 
with one of the large pioneer stationery houses of 
Seattle. In recent years he has been a leader in the 
movement to give the G.I.’s recreation by taking them 
salmon fishing during the summer. As head of a fish- 
ing club he has arranged many such parties in Puget 
Sound. 

= Ce eee 
WALTER A. WIPPER NAMED SALES MANAGER 


The Buckeye Ribbon & Carbon Company, Cleveland, 
Ohio, announces that Walter A. Wipper is now asso- 
ciated with Buckeye as sales manager of the company’s 
East Coast division with offices at 30 West 24th Street, 
New York, N. Y. Mr. Wipper will work with L. B. Prior, 
vice-president of Buckeye Ribbon & Carbon Company, 
supervisor of the entire East Coast district. The new 
division sales manager has been in the industry for 
18 years and formerly was affiliated with Ault & 


Wiborg. 
Sa anne 


REPAIR SHOP ADDED BY MUNCIE FIRM 


C. F. Thomas, manager, announces that the Adding 
Machine & Typewriter Company, Muncie, Ind., has 
made a change in location to the ground floor in larger 
quarters and has installed a new and modern repair 
shop. This firm is authorized agent for Remington 
Rand adding machines, calculators and typewriters 
and handles all types of office machine supplies. All 
makes of adding machines and typewriters are sold 


and serviced. 
1945 
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To those dealers who have or would like to set up a Systems Department, Acme presents 
an unusual opportunity for much profitable business. Wire or write for further details. 
Reprint of Our Message in National Magazines 
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@ Why that’s easy, officer! It’s the All-Steel-Equip Co. 
They make the line of files that’s known from coast to 
coast for durability, smart appearance and improved 


features. 


A-S-E Aurora Files are easy to sell... and hard to 
sell against. It’s the Luxury Line with smooth-action 
drawers, improved locking mechanism, rugged heavy- 
weight steel construction, trouble-free follower... and 
extra filing capacity—actually 26/2 inches of clear 
filing space! 

Don’t delay—write today ... let us tell you more 
about A-S-E Aurora Files—it’s the quick turnover 


line, the profit line, the line that’s backed by 


We also manufacture 
a complete line of steel 
storage and wardrobe 
cabinets. Write today 
for full information. 


more than 33 years of engineering experience in 


the production of precision products! 








Office o 











ALL-STEEL-EQUIP COMPANY, INC. 


600 Cleveland Avenue, Aurora, Illinois 
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Process Welded Plywood ) 
Highly Heat Resistant 
Modern in Jesign reater om ort 








Firmly Resistant to Bruising >»—------------ ; 
Rounded Protective Corners i eauly 
| Clear Mirror Grain Finishes / ; 
"| Designed Consumer Convenience 7 / onventence 
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eee Sw in the ‘COMING LEOPOLD DESKS 


Robinson’s Department 
Store, Los Angeles. In- = Lo ; 
stalled by Pacific Desk Co. ; During the years of production-for-war Leopold craftsmen and 
j designers have been busily engaged in developing mew techniques of 
/ construction; perfecting new, exclusive designs. War-born qualities of 
j 8 & q 

greater wtility and service have been incorporated into Leopold’s future 


/ 
/ plans. 
/ - " 
/ These new, smartly designed Leopold desks and office furniture 
; await only the return to normal peacetime production. They will delight 
both buyer and salesman according to Leopold’s long-established repu- 
/ y g 
/ tation for unsurpassed excellence in handcrafting fine woods into articles 
f of beauty and utility. 


/ 
/The LEOPOLD COMPANY - Burlington, Iowa 
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Watch... 
Your Man Friday 


For News of 


New Items 


New Methods 


and 


New Services 


To help you— 


Increase Profits 


and 


Uo a Better Job 


of 


Uttice Machine 


Maintenance 


KK XK 


Get in on the ground floor 
with the aid of 


AMES SERVICE 


x SK 


Ames Supply Company 


564 W. Randolph St., Chicago 6 





37 Murray St., 583 Market St., 
New York 7 _—" San Francisco 5 
1905 Commerce St., PRINCIPAL CITIES 11 Prior St., 
Dallas 1 Atlanta 3 
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NEWS NOTES FROM NSA DISTRICT No. 8 





Gene Mitchell, Correspondent 





News of the passing of our old friend and fellow 
traveler, Fred Fenne, on May 24 at Dallas, Tex., 
comes as a sincere shock to his many friends through- 
out this industry. Fred had been ailing for quite 
some while, as previously reported in this column, 
but we were not prepared for this final call. Our 
deepest sympathies to the Fenne family and to his 
employers, Associated Stationers Supply Company. 

* * * 

Seen around Omaha in May, convening at the desk 
of Rudy Johnson of Omaha Stationery Company were: 
Bill Bohart, Eberhard Faber Pencil Company, Bob 
Vater of Joseph Dixon Crucible Company, and Frank 
Miller of Wallace Pencil Company. Sounds like a pencil 
sales meeting. “Yours truly” dropped in a few days 


later. 
* * * 


Sid Anderson of Latsch Bros., Lincoln, Nebr., took 
several days of his last year’s vacation, during May 
of this year to rest up for a vigorous campaign for 


a big summer business. 
* K ca 


John Brain, Jr., of Brain Stationery Company, 
Omaha, Nebr., answered the call of Uncle Sam late 
in May and reported to Ft. Leavenworth for duty. 
For those who wish to write him, his more permanent 
address will appear here later. 

* * a 

Joe Popple of Zaiser’s and Blaine Bristoll of Koch 
Brothers, both of Des Moines, were hosts to a couple 
of Midwest travelers and 8th Region dealers recently, 
entertaining in their inimitable way. While working 
most enthusiastically on the 7th War Bond drive, 
Joe made each visitor buy one bond from him. 

* * of 


John Ford, Jr., of Peterson Lithographing & Print- 
ing Company, Omaha, while on a recent business 
trip to Indiana and Ohio points, was marooned by 
high water at Evanston and Cincinnati, and had to 
detour many miles on several occasions. He finally 
had to pass up some of his plans and return to 
Chicago and home. 

* * * 

We regretfully note that Staff Sergeant Henry 
Huellhorst, 36, former owner of The Office Supply 
Company, Springfield, Mo., died May 15 in a hospital 
in England. He was wounded during the fighting in 
France last February 21. Besides his wounds, he had 
been suffering also of yellow jaundice, which devel- 
oped after he was moved to England. 

The Purple Heart had been awarded him for his 
injuries and he had also been decorated with the 
combat infantryman’s badge. 

Sergeant Huellhorst, was originally an Aurora, Mo., 
boy. His parents, Mr. and Mrs. Fred Huellhorst, and 
his two brothers, Otto and Ray, live at Aurora now. 
He had been living in Springfield since he graduated 
from the Aurora high school, attending a business 
college first and later going into the office supply 
business. He sold his business when he knew that 
he was going into the Army. 

He was a member of Grace Methodist Church and 
an active Mason, being past master of United lodge 
No. 5, A. F. and A. M. and past high priest of Spring- 
field chapter No. 16 of the Royal Arch Masons. 

His wife Edna survives. There are no children. 

* x * 

Warren Rogers, for many years in the filing supply 
and systems trade in the Northeast and Midwest, is 
now representing Wallace Pencil Company, of St. 
Louis, Mo., in the New England states. 

* * *” 

Among those seen in Kansas City the first part of 
June, were: Carl Schutz of Eagle Pencil Company, 
Frank Miller and Izzy Voda of Wallace Pencil Company, 
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NEVA CLOG 


NEVA-CLOG STAPLES fit the guides of Neva-Clog 
machines perfectly and are covered by a patented 
process that gives a strip of firmer construction and 
is especially recommended for production applica- 
tions as breakage is reduced to a minimum. 


















ALL NEVA- CLOG STAPLES ARE CHISEL- POINTED ___—— aS 00 STAPLES 


m buy Genuine 


as we have 





ints or divergent points have not proven 
pry in Neva-Clog Pliers. Ground points are 
and quite often are ragged or rough with always use Genuine Net Staples. 





They are made correctly t 


machines, assure ease of 















the protection of the guara 


IT IS BEST TO BE SURE 
only GENUINE Neva-Clog Staples 









e 
In prod a\ work operators throw away broken 
i: breakage means 50°, increase in 
cost. It d@es ot pay to buy or sell inferior or imita- 
tion stapld ey are usually a source of trouble, 
cause loss % 


strips. 





e, and do inferior work. They often 
damage macWines or parts and in every case void 
the guarantee on the machine. 


NEVA-CLOG DjJ-340 STAPLES 


These NEVA-CLOG Staples are especially 


made for use in J-30, J-60 machines. Made 





NEVA-CLOG B-% Staples with greatest care and precision. 5M per 
50 to a strip, 5,000 per box box. 


NEVA-CLOG PRODUCTS, Inc. 


BRIDGEPORT, CONN. 
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WHY THERE'S 


Big Unit Sales of V.P.D.’s SUCH A GREAT 
MARKET FOR 


as Plants Modernize to SAWE! V.P.D.'s 


PRODUCTION ERRORS \ 








Joshua Meier Co. pioneered in transparent hold- 
ers. Despite handicaps, our current product is LOST RECORDS 
made of a beautiful sheet of non-combustible “This work order is 


cellulose acetate, with edging, stitching, sealing TORN & SOILED RECORDS so soiled I can hardly 


and folding thot stands up under hard wear 








“It's time we put all 

our important pa- 

Inefficient methods must GO — and with them go loose blueprints, paper job tickets and travelers floating geri en 
rs. 





around the plant with paper clips to hold them together. 


JOSHUA MEIER CO. TRANSPARENT HOLDERS keep records clean, prevent soiling and tearing, save valuable 
man-hours spent hunting for lost forms—and prove time and again that they REDUCE PRODUCTION 


ERRORS by sending every factory sheet around the plant visible and protected. 


We make all types of transparent holders from midget to giant size. A few are illustrated. Write for 


details stating your particular problem. Please send priorities in ordering whenever possible. 


OR THIS 


_ “Where's that blue- 
print? 


“Here it is, fresh and 
clean in its trans- 
parent envelope.” 


| 











V.P.D. JOSHUA MEIER CO. 36 East 10 St, New York 3,N.Y. 


VISIBLE-PROTECTIVE-DISPLAY ¥ 
Reg. Trade Mark ee : SR AACE 7 SRE Ry PRETO ONT aaa ; 
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WASTED MAN-HOURS 
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DOMORE CHAIR COMPANY, INC., 501 FRANKLIN ST., ELKHART, INDIANA 
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WABASH FOLLOW-UP 


System 


HERE'S a "packaged"” Record Control 
System complete with Instruction Manual and 
Steel Tab Month and Day Guides for follow- 
up, Out Guides, a pad of Out Slips, and one 
of Cross Reference material, all in one com- 
pact unit. It's just what every office needs to 
make filing more efficient. Record Control 
should be a vital factor in any business .. . 
and featuring it can build your sales quickly. 
You can become the “authority” on efficient 
filing in your community. Display and demon- 
strate this System and you'll sell it. Write 
for details now. 





Jack Ellis of F. S. Webster Company, John Pydlek of 
Blaisdell Pencil, George Desmond of Victor Safe & 
Equipment Company, Dan MacDougall of Stationers 
Loose Leaf Company, Herb Beckman of Boorum & 
Pease Company, Leonard Wilcox, Roberts Printing & 
Stationery Company, Hutchinson, Kans., Charlie Hick 
of Art Metal Construction Company, and this guy, 
Mitchell. 
a * * 

The Stationers Association of Greater St. Louis 
held a fine chicken dinner on May 21 at Van Horn’s 
Grove in St. Louis County, where they entertained 
some 50 wives, sweethearts and guests from other 
ports. Following dinner, L. Walter Ruedy of S. G. 
Adams Company was presented a beautiful birthday 
cake, with a candle, symbolizing his umpty-umpth 
birthday which happened to come along on the 21. 
Numerous prizes were awarded the winners of bingo 
and other games, one of said prizes going to our 
good Midwest traveler, Ralph Maneval of Eberhard 
Faber Company. Visitors, in addition to Ralph, were: 
Austin Waterbury and U. S. (Pete) Louzader, both of 
Carters Ink Company. The Dubelbeis brothers, owners 
of National Cover Company, St. Louis, brought several 
members of their fine organization with them and 
were a nice addition to the party. Mr. and Mrs. Herbert 
Held, the Blackwell-Wielandy Helds, helped make the 
party a success. Al Bartens and Izzy Voda did mighty 
fine work in planning and carrying through a most 
enjoyable evening. 

* * * 

Word from the East is that Karl Castle, formerly 
one of the popular travelers of these parts, now 
located in Washington, D. C., recently became a 
member of the Grandfathers’ Club, when the wife 
of his son, Hal, brought forth a fine specimen of 
manhood. Congratulations, Karl and Helen. 

* OK * 


Recent announcement was made by Farnham Sta- 
tionary & School Supply Company, Minneapolis, 
Minn., which firm so many Midwest travelers know 
so well, of their purchase of a large five-story build- 
ing to which they will move their general offices, 
warehouse and furniture and school supply depart- 
ments. They will also open an additional retail store 
in the building. Congratulations to A. J. Walker and 
his whole organization on this fine showing of growth 
and progress. 


* * * 


Lionel Colomb, that Weis guy from the South, treked 
Missouri ports late in May, trying to duck orders. 
Success, Lionel? 

a * * 

Our nomination for the busiest stationer and citizen 
in this 8th Region: Roy C. Moreland, vice-president 
of Schooley Printing & Stationery Company, Kansas 
City; lieutenant governor of his region; politician; 
arduous civic worker; member of the Shrine Patrol; 
constant host to visiting travelers; usher at Park 
Central Hotel; head waiter at the Southern Mansion. 
Have I missed anything, Roy? Oh, yes. Close friend 
and adviser of our President—Truman, not Mitchell. 

* * * 

Carl Kaufman and Harold Reinke, the traveling 
crooners, spent a few days with the St. Louis trade 
in June, busily occupied explaining the Speed line 
and those of Harold’s factories. 

a * * 

Ed Barr, of Barr-Kuhlman, Emporia, Kans., and 
Mrs. Barr, visited Kansas City early in June to attend 
the graduation of their daughter, who has been 
attending a Kansas City convent. In addition to 
his stationery business, Mr. Barr has been manufac- 
turing tents and cots for the Army, in Emporia, for 
the past few years. 

. cg * 

R. C. Moore, Columbia Ribbon & Carbon Company 
manager in Kansas City, spent a busy two days with 
his St. Louis dealer in June, but we will bet he was 
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rly 
LOW 
‘ite The biggest Skrip selling show in history is on! 

of Sheaffer is giving you another sure-winner sales 

help... eye-appeal advertisements featuring 
o~d the popular allure of Hollywood stars . - - 
10W to help you sell more Skrip. Look for these 
we attractions appearing soon in metropolitan Sunday 
art- newspapers .-- pouring Skrip sales into 
ee your cash register. 
wth Other features on Sheaffer's spotlight sales 
program are: 4-color key position advertisements 

mot in over 100 broad coverage newspapers—and 

m 68 national magazines - - - Sheaffer's 
_ WORLD PARADE, top Sunday afternoon radio 
ient program, coast to coast on 142 stations, NBC 
are network, E.W.T. 3 P.M... - with Max Hill, author 
rol; and commentator; Phil Kinsman, baritone of 
on Chicago Opera Company; Lou Breese and the 
iend Sheaffer Penmen Orchestra; and a new 
_ guest star each week. 
ling A total of OVER A BILLION eye and ear 
a impressions in 1945! 

ine | 

MAX HILL 

‘ill Ww. A. Sheaffer Pen Co., Fort Madison, lowa 4 
tend 
ome LOU BREESE 
1 to 
ifac- 
, for 
: SHEAFFER 
with 
was 
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High in Demand — 


Excellent Value — 
“The Right Chair at the Right Price” 


Our chairs continue in use and in 
favor for long terms, and because 
most business executives prefer this 
quality, we can through normal times 
produce at greater economy in vol- 
ume and maintain a unique ratio of 
value to cost—a natural choice—use- 
less to pay more and unwise to pay 
less. 

Like the most. we have had mate- 
rials sharply reduced (in some cases 
cut off) and facilities interrupted by 
the great and all important needs of 
the war effort. In some respects, there- 
fore, our present product cannot com- 
pare with that of our normal peace 
time manufacture. 

We have an obligation to members 
of the trade and men of our own staff 
who have been called to military serv- 
ice. in providing the right kind of op- 


REPRESENTATIVES: 


James S. Fowls, (Southern) 
327 Sunset Drive, North 
St. Petersburg, Florida 





(Phone ROGers Park 3644) 


W. H. Brown, (Chicago-Midwest) 
6708 Glenwood Ave., Chicago 





No. 601 


portunity for their return. The prob- 
lem is not an easy one added to others 
in the present picture, but it will be 
worked out. The patience and perse- 
verance of our old customers are an 
inspiration, for which we are grateful. 
We hope to have better news before 
long. 

Please be sure to indicate priority 
and end use where your orders in- 
volve war industry service. 


Jasper 


hair bo. 


JASPER, INDIANA 


Geo. A. Litchfield, Sales Mer. 


S. H. MacDonald, (West) 
405 Orpheum Bldg. 
Seattle, Wash. 


R. J. Freeman, (Eastern) 
383 Madison Ave. 
New York, N. Y. 
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What « beating those “makings 
take! It’s really no “pipe.” It's never 
exactly a cigarette, either. An 
Homer, here, bas everything—rice 
aper, tobacco, and two sets of aim 
le — to do the work. He has 
everything—everything but énow 
bow. But then, what's the odds? 
Maybe tomorrow or next day he'll be 
lucky ensagh to snap up a pack of 
es. 


In other things, lack of skill can 
have dire consequences. Take the 
Norden Bombsights we make for the 
Army, for example. An error of an 
infinitesimal fraction of an inch any 


several hundred yards. In this case, 
It 





; 
“s 


a 


means a mission wasted—and lives 


of crewmen risked in vain 


That's sobering, and Victor peo 


the patience to keep everlastingly at 
it, to take endless pains in meeting 
every minute specification detail 
That same thought instills habits of 
cleanliness by which they voluntarily 
watch little things like clean hands 
dust-free shoes and clothing. It re 
minds them of the need for accuracy 
as they routinely use precision gauges 


from which dimen 


sions of one-quarter 
sontamilionns of VICTOR 


Shere in this instrument can cause 80 inch can be read. Comerse your adding machines by hes 
ntervals by your loca 


Patience, cleanliness 


vregale 1 o 
and accuracy are © TH WORKING WITH RIGHT ANSWERS 


quired to build the 


Smoking would like < to quit Homer! 


Norden Bombsight, and Victor 


craftsmen have what it 
can look for that comb 
qualities, 00, ry postwar Victo 





in 
Adding Machine. For they'll be built 


under the same root that house d the 
Norden Bombsight... by the same 
craftsmen... using the same preci 


You'll have no difficulty deciding 
on what's best for your peacetime 
adding machine dollar. Actually, shat 


will be a “pipe 
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Daydreaming is fun, in 
« way. And it's point- 
free. But you'll never 
» ) catch that faraway look 
on the faces of a certamm 
group of folks we know 
—not, at least, for the 
cight-odd bours a day that count. 

These alert people are the Victor 
craftsmen who build the Nordea 
Bombsight for the Army. What keeps 
them on their toes is the realizatioa 
that, with the instrument they pro- 
duce, “a miss” is truly “as good as & 
mile.” It takes callousness of a type 
they don't possess to shrug off what 
that means in terms of wasted mis- 
sions—of lives risked in vain 

Call it conscience, call it craftsman: 
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Ferdinand! 


ship. By any name, it's the ideal thar 
makes no compromise with perfec 
tion. It gives Victor people the 
patience to meet exactly every specif 
cation detail, every requirement of 
cleanliness io manufacture, every de 
mand for accuracy, as they routinely 
use superfine precision equipment 

Patience, cleanliness, and accuracy 
are required to build the Norden 
Bombsight, and Victor craftsmen 
have what it takes. You'll find the 
same qualities ia every postwar 
Victor Adding Ma- 


chine. For mae VICTOR ADDING MACHINE co. 


be built under 
same root thathoused §Omrrre7™ 


the Norden Bomb 


sight... by che ame STILL WORKING WITH RIGHT ANSWERS 


at regular intervals by 


July, 


craftsmen ... using the seme precision 
know-how 

You'll get more for your peacetume 
adding machine dollar in a Victor 
And that's no daydream, either 


Now, lightning-lovt, tull-heyboard Victor Portable 
Boctric with direct whtrection; odds, 





your lece ter 
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ree signs that youll 
be a busybody! 


And we don’t mean a gossip—you won't have time. 
For when you're able to get and sell plenty of add- 
ing machines again, Victor national advertising 
(like the currently appearing samples reproduced 
here) will go right on plugging important accounts 
for you through the persuasive pages of magazines 
like Fortune, Newsweek, and Time. 

Big, consistent sales support, both national and 
local, is an aid you can bank on from Victor. New, 
dazzling designs packed with profit points are, too. 
And these new-business beauties will, as in the past, 
be soundly sold. They'll be offered in line with the 
same sales sense that in 1941 made Victor a leader 
in the industry. Namely—that an adding machine 
is more a business necessity than luxury and ought to 
be priced that way. 


VICTOR ADDING MACHINE CO. 
STILL WORKING WITH RIGHT ANSWERS 
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Did You 
Forget « 


to send for 


SHIPMAN WARD’S 


catalogs 


THESE CATALOGS ARE YOURS 


FOR THE ASKING 


—B1—Corona Parts 
—B2-—Remungton Parts 
—B3-——Royal Parts 
-B4—-L. C. Smith Parts 
-B5—-Underwood Parts 
-B6—W oodstock Parts 


General Catalog A 


have a dated pla- 
for every type of 


office machine 


SHIPMAN WARD MFG. CO. 


325 N. WELLS ST., CHICAGO 10, ILL. 


dealers’ supply house since 1892 
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hurrying through to get to his fishing lines. 

F. K. Adams, vice-president of S. G. Adams Com- 
pany, this writer and a party of some 20 other 
locals, took several days off in mid-June to look 
into the fish situation at Bar Harbor, Minn. A report 
of the result must await a later edition. F. K. is 
really an expert fisherman, having tried his luck in 
almost every stream and lake from Lake of the Woods, 
Canada, to the Gulf of Mexico. Sorry I cannot claim 


the same for myself. 
* * * 


T. J. (Teddy) Barthel, manager of Boorum & Pease 
Company’s St. Louis plant, has been taking a much 
needed rest of several weeks, visiting his office only 
a few hours a week. Teddy has been ailing for a 
while, due to overwork, but is coming back nicely. 

* * * 

Bill Pickering, that Eberhard Faber Company tour- 
ist, made good for the August issue by sending me 
those notes from Oklahoma that you try to make 
your boss believe you write. And if you think Bohart 
doesn’t resent that Damon and Pythias stuff, you are 
right. You will hear more from him. Thanks to Lou 
Brown for the information. 

* * * 

George Wilkerson, Smead Manufacturing Company 
representative in these parts, spent several days in St. 
Louis in June. His gracious little wife joined him for 
a few days relaxation from home duties. 

a * 7” 

Mrs. William Schmiederer, wife of that popular Bux- 
ton & Skinner department head, has been ailing for 
several weeks, but is reported improving under the 
kind care of her good husband. 

oa * * 

Here is one for the books: L. H. “Wheezy” McDaniel, 
the big Texas rancher and Trussell Manufacturing 
Company representative on the side, sent two sheep 
to that other big rancher, Bill Pickering, for Bill to 


| fatten for him ... if you know what I mean. The 


dealers down that way should soon enjoy a fine crop 
of lamb chops. 

ee 
IVAN ALLEN’S COMMITTEE MAKES A REPORT 


The Small Business Advisory Committee headed by 
Ivan Allen of Ivan Allen-Marshall Company, Atlanta, 
Ga., has completed its preliminary study of some of 
the problems of small business in the nation and has 
reported to Secretary of Commerce Henry A. Wallace. 

First recommendation is that a planning staff be 
maintained to receive and consider the basic prob- 
lems of small business. This would be augmented 
through production of educational booklets, guides 
and manuals, the committee observing, “It is difficult 
for us to believe that the Department of Commerce can 
adequately service over 2,000,000 small business propri- 
etors from 26 offices with a field staff of 85 people.” 

It is further recommended that the excess profits 
tax laws be amended to increase earnings exempt from 
such taxes from $10,000 to $25,000, effective January 1, 
1946. A study is urged of the desirability of reducing, 
as of the same date, normal taxes and surtaxes. Longer- 
term loans for financing small businesses are recom- 
mended. 

ee 


PENN STATIONERS ASK UNIFORM CATALOGS 


The Stationers Association of Western Pennsylvania 
in May meeting adopted the following resolution: 

“It is the opinion of the Stationers Association of 
Western Pennsylvania that a uniform size for manu- 
facturers’ catalogs be adopted in the stationery indus- 
try as an important aid to the efficiency of the dealer, 
and this Association recommends that all manufac- 
turers’ catalogs in the future be issued in 11x8%-inch 


size.” 
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Remember Way Back When— 


It seems like a generation ago. — But it was 
only January 1941 that this advertisement 
appeared in the Saturday Evening Post. 


Although the New Low Desk was created by 
Shaw-Walker earlier, it was not available in 


our sixty-eight models until 1941. 





SHAW-WALKER CREATES THE 


ew Low Desk 


TUTTI VET I Tritt 





Measure Your Desk 


HE very first time you sit down at this Built of ivory-smooth steel and beautiful 
desk you’ll be amazed at the difference plastics, this new “low desk for coinfort” 
this 29-inch height makes. It isn’t a — 
difference. It’s an enormous difference! You 
won’t be twisting all day long, trying to 


will serve you a lifetime. And it costs no 
more. Three different models and many sizes, 
Try this new low desk at your Shaw-Walker 


find a working position that fits you. You 
will sail through your business day 
turning out more work than ever before. 


dealer’s. You’ll get your first sample of 
real comfort in business. 





, Built Like a 
BR Skysc faper” 





GHAW-WALKER 


Dealers and branches in 546 cities — executive offices, Muskegon, Michigan 





LARGEST EXCLUSIVE MAKERS OF OFFICE FURNITURE AND FILING EQUIPMENT IN THE WORLD 











FACTORY AND HOME OFFICE 
MUSKEGON, MICHIGAN 
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TRANSFILE 2-WAY INTERLOCKS 
prolong the life of 


TRANSFILE FILES 


Trademark 


and make stacking a real pleasure 





FILING SUPPLIES 


Even though shortages of materi- 
als and labor have enforced some 
change in our line and in our prod- 
ucts, there has been no change in 
our original basic plan of render- 
ing the finest possible service to 
the trade. It does take longer to 
accomplish things today than it 
did in normal times. Transporta- 


tion is slower, too. 


We, at GUSSCO, are still deter- 
mined to do just a little better 
than seems possible to help you 
get the filing supplies your cus- 


tomers need. 





The TRANSFILE 2-WAY INTERLOCK is an economical, 
ingenious, labor saving means of making staunch, solid 
batteries of individual TRANSFILE FILES. For just a few 
pennies more, the 2-WAY INTERLOCK increases the 
efficiency of a battery, enhances its appearance and 


increases its life many fold. 


The 2-WAY INTERLOCK is the simplest thing you can 
imagine—just a piece of formed metal which slips in 
formed metal loops on the metal reinforced sides. No 
tools, no intricate maneuvering is required. It's as easy 
as falling off a log. Wherever TRANSFILE FILES are 
stacked, horizontally or vertically, the 2-WAY INTER- 
LOCK should be used. 


Make sure all your customers are using the 2-WAY 
INTERLOCK on all their TRANSFILE FILES. 


GUIDE SYSTEM & SUPPLY COMPANY 














sg 


335 CANAL STREET NEW YORK 13, N. Y. i 


a 
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American Business will bring about 
SUCCESSFUL RECONVERSION ... 

















“Asp SASPER/DESKS git pagan Ne lr thee pany 


W.. one phase of the war over, 


Wise America is turning its resources towards licking the Japs ... yet keeping 
a "weather eye" on the economic necessity of prompt reconversion. Planning for 
reconversion requires numerous conferences . . . frequent meetings where execu- 
tives may exchange ideas. We feel that JASPER DESKS are "attending" many a 
business huddle these days .. . playing a silent though important role in reconver- 
sion planning. 

To our friends in the trade, please remember we're bending every effort towards 
turning out those JASPER DESKS that the trade wants in ever increasing numbers. 








THE JASPER DESK COMPAN Yuma 9 


JASPER, INDIANA 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 
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IMMACULATE! 





Strihingly View ie aoe 
Seti ically — 


W, PRESENT this new and remark- 
ably advanced typewriter carbon with ex- 
ceptional and outstanding features: 
CLEAN TO HANDLE 

CLEAN TO ERASE 

SHARP CLEAR COPIES 
SPLENDID DURABILITY 








plus 


FREEDOM FROM 
FEED-ROLL OFFSET 


Hands and Work Stay Clean 

With IMMACULATE 
Two Finishes Three Weights 
IMMACULATE Sharp 
IMMACULATE Intense 





Manufactured by 


H.M. STORMS COMPANY 
Rt... 


Brookyln 16, N. Y. 


561 Grand Avenue 
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SAN ANTONIO NEWS NOTES 
B. C. Reber, Correspondent 





Managers of local branches of all typewriter com- 
panies are jubilant over the announcement that 
production will be resumed on typewriters and busi- 
ness machines, for there is not a one of them who 
does not have a stack of orders six inches in height 
and can look forward to good business for many 
months to come. 

* * * 

Vacations are commanding the attention of the 
bulk of the employees of stationers as the time 
arrives for brief respites from the daily grind. 

Carl Holland, service mechanic for Underwood, has 
returned from a vacation spent at Austin. 

At Paul Anderson Company, Miss Ruth Rossman, 
in charge of greeting cards, has completed plans for 
her vacation which will take her on a trip to Seattle, 
Wash. Mrs. Terry Conner, in charge of drawing 
materials, plans on a vacation at Colorado Springs. 
Paul Anderson has returned from a ten-day vacation 
at his ranch. And G. S. Thorne, manager of the busi- 
ness and Mr. Anderson’s assistant, plans on a week 
on the Gulf Coast starting on July 15. 

At The Clegg Company Robert Heye of the duplicator 
department has returned from a vacation. He has 
some good fish stories. 

Bruce Tom, service manager for Southern Sales and 
Service, has returned from a vacation spent at Eagle 
Pass and Pedras Negras, immediately across the river 
in Mexico. 

* * * 

One of the most important additions to a staff 
in a number of years has been made at the Paul 
Anderson Company, where Paul Scholz, for many 
years business manager for the San Antonio board 
of education, and prominent in club and civic 
activities, has been named head of the blank book 


' and loose leaf ledger department. 


In this work, Mr. Scholz will serve as an advisor 
and consultant for firms starting in business, advising 
them on the types of records best adapted for their 
business. Particular attention will be given to small 
businesses where the matter of keeping the many 
records required of business today is often a per- 
plexing problem. 

Mr. Scholz is a charter member of the San Antonio 
Rotary Club and for 16 years was secretary. He is 
also a member of the board of directors of the San 
Antonio Y.M.C.A. 

* * a 

J. B. Peatling, popular member of the GOATS, was 

in the city this month and reports a fine reception 


for “Shur-Flat’” carbon, product of F. S. Webster 
| Company, for whom he is a representative. 


Dealers 
are enthusiastic over this new product, Peatling 
reports, and sales both to the trade and to the 
retail have been beyond expectations. He also reports 
a good business in the other carbon paper, “Micro- 
metric.” 

* ok * 

Frank C. Hall, local manager for Underwood, was 
host to his staff at his home on the night of June 9 
to an old fashioned Texas barbecue, with plenty of 
food, and refreshments to wash it down with. The 
evening was rounded out with games and entertain- 


ment. 
* * * 


M. D. Turner, manager of the service department 
for Remington Rand, has purchased a farm near the 
city which is commanding much of his interest and 
attention. 

* * * 

R,. A. Peterson and wife returned recently from a 
short vacation and with a fish story that has not 
yet been topped. During their fishing a 25-pound 
catfish was landed and brought back as proof of 
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DELUXE 


STEEL CARD CABINETS 








These cabinets are designed for card record systems 


and for use on desks or tables. Ideal for offices and 


LOCKS—Cabinets equipped with lock libraries. Constructed of best grade extra heavy cold 
and key add $1.75 per drawer to above rolled furniture steel, electrically welded throughout. 
prices. 


Rubber legs are provided but can easily be removed 


when the units are stacked. 


Drawers are equipped with bail suspension, to prevent 
accidental withdrawal from cabinet. Also, newly im- 


proved positive lock compressor to keep cards in place. 


Finish—rich olive green baked enamel. 


ONE DRAWER UNITS 





Oliv 

No. Card Size Capacity Height Width Depth petted 
C335 3x5 1500 cards Big” = 6I/n”_—‘16” $3.25 
C346 4x6 1500 " 6!/g” = 7/4" —‘ 16” 4.00 
C358 5x8 «1500 " 7V_" WV" 16" 5.50 
C369 6x9 1500 " Bi/g” 1015” 16” 8.00 

TWO DRAWER UNITS 

C3352 3x5 3000 " Bly” 12555" 16” 6.00 
C3462 4x6 3000" bi/,” 14s.” 16" 6.75 
C3582 5x8 3000 " 71/,” 1834” 16” 9.50 
C3692 6x9 3000 " 81/4” 201/,” 16” 12.75 
150 NASSAU STREET NEW YORK 
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ONROE 


CALCULATING + LISTING - 














Monroe Adding-Listing Machine 
209-11-092 











Monroe Accounting Machine 
209-685-191 
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ACCOUNTING MACHINES — 








Monroe Adding-Calculator MA-7-W 


ONROE makes a line of machines so extensive and offers 
i a service so complete that any business can be Monroe- 
equipped for today’s vital figuring and accounting needs. 


Every Monroe machine is notable for its simplicity of opera- 
tion — because it is engineered with the operator in mind. “Velvet 
Touch” ease of action, for example, first developed in the Monroe 
A dding-Calculator, is a basic feature of every Monroe machine. 
It is just one reason why Monroes turn out a maximum volume 
of work, with a minimum of strain on the operator. 


Monroe Accounting and Listing Machines are outstanding 
examples of modern engineering in every functional detail. From 
the design of the keyboard to the many other unique operating 
advantages, every feature is planned for streamlined efficiency, 
speed, and simplicity you may not have thought possible. 

Monroes are built for long, economical service. To keep them 
at their best, Monroe maintenance service is available through 
Monroe-owned offices in all principal cities. Get in touch with 
your nearest Monroe Branch. Ask for a copy of the Monroe 
Simplified Payroll Plan. Or write to... 


Monroe Calculating Machine Company, Inc., Orange, N. J. 
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Serving American Business 
is work well rewarded 


—And we shall be glad to return to the point where we 
can offer variety of style and finish, and choice of upholstery 
with NEW INDIANA CHAIR CO. office chairs. But that time 
has not come: Manpower and materials to great extent are 
still engaged in the winning of a great war. 

The all steel swivel now again supplied on all our pedestal 
chairs, is a most welcome restoration; our pile of orders for 
replacement metal swivels, testifies to that. But war needs 
take precedence over further recovery, and we all must con- 
sider and allow for them. Please remember the continuing 
importance of the war industry, give all possible support to 
the 7th War Loan, and mark priority on all orders. 


NEW INDIANA CHAIR CO. 


JASPER, INDIANA 
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their experience. Mr. Peterson is supply salesman 
for Royal Typewriter Company. 
* + * 


Mrs. Whit Waide has joined the staff of The Clegg 
Company and has been assigned to the social sta- 
tionery department. 

x * * 

The Clegg Company has enjoyed a good business 
in gift wrappings and materials, these being assem- 
bled in packages. Included are wrapping paper, 
cards, cord, labels and other essentials. The bulk of 
the business has been in packages which retail at 
ten cents. For large packages 15 cents is charged. 

* * * 

June 14 was a gala day in this city, with a mam- 
moth parade in the afternoon followed by a floating 
parade down the San Antonio river that night. A 
large assemblage of Army personnel was on hand, 
including 23 leading army generals. And the parade 
marshal for the occasion was William C. Clegg of 
The Clegg Company. Mr. Clegg also has the honor 
of having been a king of the fiesta, a local festival 
held in the spring of each year in commemoration 
of the Battle of the Alamo. 

9 
HOWARD S. SANDERS SERVES BOARD TEN YEARS 


On May 1, Howard S. Sanders completed the tenth 
year of his service as secretary of the Stationers and 
Publishers Board of Trade, Inc., earning the commen- 
dation of H. W. Armstrong, president. In a statement 
to members, President Armstrong states in regard to 
this decade of service, “I desire to express to him and 
to the membership publicly my congratulations for the 








HOWARD SANDERS 


industry, competence, and fidelity with which he has 
served the Board, and for his achievement in bringing 
the Board to its present position of eminence in its 
chosen field of work.” 

President Armstrong, who himself has served since 
the year of 1933, continues: “Not alone has the Board 
earned the respect and admiration of the manufac- 
turers, who as creditors have been so well served dur- 
ing the period, but it has also earned the trust and 
friendship of their customers, who know that if they 
need any assistance from the manufacturers and are 
worthy of receiving it, they may feel assured that they 
need only go to the Board and confer with the secre- 
tary in order to get such help as may be required.” 

At the dinner which followed the business sessions 
of a meeting of the western credit group in Chicago 
on May 24, some of Mr. Sanders’ friends arranged for 
the presentation of a birthday cake in honor of his 
tenth anniversary as general manager of the Board. 

a 
OPEN OFFICE SUPPLY FIRM AT WATERTOWN, N. Y. 

Proprietor E. Leo Yager announces the opening of 
Watertown Office Supply at Watertown, N. Y. on June 
1. Contacts are being sought with suppliers of articles 
which will serve the new general office supply and 
equipment business in the Watertown area. 
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THE MODERN PLASTIC COVERING THAT DOUBLES 
THE LIFE AND SERVICE OF FILING GUIDES 


Seals the entire tab edge— 







Strengthens the entire handling 
edge— Distributes pull over 
full width—Does not 


crack, as many reinforce- 


























ments do. 




































































The edge is sealed 
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MUSKEGON, MICHIGAN 





ONLY BROWNE-MORSE INDEX GUIDES ARE AVAILABLE 
WITH KEYLOID PROTECTED TABS 


WRITE FOR INFORMATION AND PRICES TODAY 


BROWNE-MORSE CO., Muskegon, Mich. 
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WOODSTOCK 


TYPEWRITER 








WOODSTOCK TYPEWRITER COMPANY 
WOODSTOCK ILLINOIS 























102 OFFICE APPLIANCES, July, 1945 2 































WHEN 
THE SCHOOL BELL 


Sy ing 


THIS FALL... 








iDISTRicy SCHO 


















WE HOPE TO BE ABLE TO 
SUPPLY SOME DEMANDS 
FOR 


FELDCO 


ZIPPER & REGULAR 
RING BINDERS 


It looks encouraging . . . and in the not too distant 
future the new materials developed and those still to 
come will enable FELDCO and Feldco dealers to play 
a still greater part in the post-war market. 

We are not making any promises but as soon as pos- 
sible after the “Go” signal we will catch up with the 
waiting demand for FELDCO binders. We hope it will 
he by the time the school bells peal out over the nation 
this fall. In the meantime we will continue to do our 


level best to take care of your present requirements. 


FELDCO Loose Leuf CORP. 


NEW YORK + 25 CENTRAL PARK WEST - PHONE CO-5-0282 « PACIFIC COAST + 788 MISSION ST. 
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116 W. ILLINOIS STREET 
CHICAGO 10, ILLINOIS 


S4N FRANCISCO « PHONE DOUGLAS 8563 
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* * * 


FACTS ano FANCIES 


By McGillicudy 


You've probably noticed considerable comment 
in the past month about the release of strategic 
materials for consumer use. But manufacturers 
using lumber or wood pulp (for paper) are get- 
ting a bit cross-eyed looking for the green light 
that means “go ahead.” 


Of course, as | mentioned before, there's a good 
reason for continued restrictions on these raw 
materials. Lumber, paper, fibre-board, etc., are 
more in demand now for repacking and reshipping 
war materials to the Pacific to help nip the Nips. 


And just to give you an idea of how acute the 
situation is—estimated lumber consumption for 
1945 is 31 billion board feet. And production, 
the lowest this year since 1940, will reach only 
30 billion board feet. So there we are — and 
that’s the reason we can’t say just yet that we 
can supply all the envelopes you want. 


BUT ... we can do a doggone good job of supply- 
ing some of the envelopes you need—on an 
allotment basis, of course. That basis means (and 
we're glad to say this) that old customers are 
getting a fair share of what we are producing. In 
other words Quality Park dealers are getting a 
square deal from Quality Park. 


And we appreciate the understanding co-op- 
eration of you dealers in being satisfied with 
taking what you can get rather than getting all 
you can take. One of these days, the lid will 
be off — and we'll be back in full production 
with all the familiar Quality Park envelopes 
such as Leatheroid, Champion Clasp, Blue Line 
Air Mail, Bankers Flap, Air Mail Express and 
others, plus some interesting new ones (yes, we 
are making postwar plans, too). 


ENVELOPE COMPANY 


General Office and Factory Chicago Office and Warehouse 


A le 
Chicago 6, Illinois 


Quality Park 
St. Paul 4, Minnesota 
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THE HOME OF QUALITY PARK ENVELOPES 





Seen, and Heard 


in Southern California 
By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


General confidence in the post-war era was expressed 
by practically every person in the office appliance 
and office furniture industry this month, and this 
in spite of the fact that merchandise is very difficult 
to get. There is general feeling that both business and 
government will know better how to meet situations 
than was true after the last war. 

a * * 

W. A. Harnden, one of the proprietors of the Office 
Appliance Company, agents for the Royal Typewriter 
Company, Los Angeles, Calif., spent a week recently 
at Laguna Beach hunting and fishing. Mr. Harnden 
has a cottage there. He was accompanied by F. R. 
Spencer, shop foreman. 

* oo * 

Mrs. Harry Van Atta, mother of Corporal Donald 
W. Van Atta, a young man who was killed last Feb- 
ruary near Savannah, Ga., in a plane crash, has shown 
splendid spirit by presenting her late son’s typewriter 
to the Veterans’ Service Bureau in Burbank, Calif. 
“We are sure,” says Mrs. Van Atta, “that Don would 
have wanted his typewriter used by other servicemen.” 
The mother is a resident of Burbank. 

ae aK a 

R. K. Rasch joined the Underwood Corporation staff 
on June 1 as an accounting machine salesman. For- 
merly Mr. Rasch was with this same company in San 
Francisco, but more recently was with Moore Business 
Forms in Los Angeles. 

oa * a 

Duane C. Miller, son of G. E. Miller of the Southern 
California Adding Machine Company, Los Angeles, 
has just returned from the South Pacific. At both 
Iwo Jima and at Okinawa he served as a fighter pilot 
on a carrier-based plane. After completing his fur- 
lough at home, Duane goes to Jacksonville, Fla., where 
he will draw upon his valuable experience in his work 
as an instructor. 

Paul King, one of the proprietors of the company, 
reports that letters have recently been received from 
three former employees now in the service—one from 
Robert Jackson, who is an instructor on bombsights 
and fire control on the B-29, now stationed in Texas; 
one from John Griffin, who is now radar technician in 
the Netherlands East Indies; and one from Cleo 
Gilbert of the Quartermaster Corps, who has recently 
completed a furlough and is now on his way to the 
South Pacific to join his outfit in a new assignment. 

* *” * 

T. F. Peirce of the Pacific Desk Company is sched- 
uled to leave soon on an eastern buying trip that will 
consume about two months. 

* * * 

Durward DeBrunner, petty officer, third class, son 
of D. V. DeBrunner, superintendent of Pacific Desk 
Company, at this writing is home on furlough while 
his ship, the famous “Franklin,” is undergoing repairs. 
Durward was on the Franklin both times when it was 
torpedoed and, following its last bombing, was given 
the choice of going on another boat or remaining 
with this battle-famed ship. Without hesitation he 
announced his intention of staying with the good old 
ship. Although only 17 when entering the service, and 
only 18 last February, Durward wears several battle 
ribbons including the Purple Heart for wounds, and 
he has recently been recommended for the Bronze 
Star. 


* * * 


E. S. Hilsdorf and wife of Wolcott’s, Los Angeles, 
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A messa ge from 


AMERICA’S LARGEST 
FOUNTAIN PEN MANUFACTURER 


about current shipments of Wearever pens 


You know—and we know —there has been a great 
shortage of pens—and that this shortage will be 


with us for a while at least. 


Wearever has always allotted pens without favor 
or prejudice. We will continue to do so, increasing 
quotas just as soon as restrictions permit, empha- 


sizing the same equitable treatment for all. 


This assurance to you is backed by Wearever's 
reputation for fair dealing extending over half a 


century. David Kahn, Inc., North Bergen, New Jersey. 





WEAREVER 
Zenith...$1.95 




















Ss a =s_ 


WEAREVER 


FOUNTAIN PENS * MECHANICAL PENCILS + REFILL LEADS 





Copr. 1945, David Kahn, Inc. 
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With consideration for her comfort — especially 
when she works for you! Every office girl deserves 
to be as comfortable as possible on the job. And 
when she is comfortable, her work is more efficient. 

Correct seating does a great deal to promote 
comfort and efficiency in the office. Harter Steel 
Posture Chairs are correct in every sense of the 
word. They are specially designed to insure good 
posture and deep-seated comfort throughout the 
day. Their top quality is apparent in the way they 
perform, and look, and last. 


Every Harter Posture Chair—and there is a model 


Buy More War Bonds 


HARTER 
POSTURE CHAIR EISC 


for every type of office work—features an adjust- 
able seat and back rest. These adjustments are made 
quickly and easily by the occupant to her own re- 
quirements, insuring a fit that’s tailor-made. 

As soon as restrictions are lifted, we shall resume 
the manufacture of Steel Posture Chairs for office 
workers. In the meantime we are accepting orders 
and scheduling deliveries on a “first come, first 
served” basis. 

Give your order to your Harter dealer now, or 
write us direct. Dept. O, Harter Corporation, 


Sturgis, Michigan. 


HARTER 


STEEL POSTURE CHAIRS 


Dealers: A few exclusive dealerships for Harter Posture Chairs are available now, as well as franchises for Harter Executive Chairs. 


Write today for full details about tomorrow's grand sales opportunities. 
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ALINE TO BUILD ON 


Over and above the claims and counter-claims for superi- 
ority in certain details, designs and finishes, stands the 
indisputable fact that definite, specific dealer-help is vital 
to success. It is because we have always recognized the 
>t importance of this situation — thoroughly understand the 


dealer problems — and are ready to “go to bat” for him — 





that Security has come to be known as A Line To Build On. 
The franchise for Security in your locality may be open — 


if you will write us we shall be glad to give you full details. 
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SECURITY STEEL EQUIPMENT CORPORATION - AVENEL, N. J. 
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Announcing a New Arrival 
In the Justrite Family 
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sv OUTSTANDING DESIGN -- Woderu/ 


sv GENUINE QUALITY -- Eye -Ceseat! 
sk UTILITY VALUE -- Pxcced zo Sell! 


The Justrite ‘“B-29’ Airmail Envelope has 
been developed to answer the need for a mid- 
dle-weight Airmail container. Made of a 16 Ib. 
Sulphite Bond stock, it is light in weight, yet 
strong. The envelope is tinted light blue on 
the inside for security of contents. Cleverly 
worked into the tint is a simulated Watermark 
to add dignity and quality of appearance. 


Outside design is done in Red and Blue and is 
sparkling in appearance and modern layout. 
Airmail design is printed both sides of envelope 
for ease in spotting by Postal distributors. 


The Justrite ‘’B-29” is available for immediate 
delivery. To see it is to appreciate it—to show 
it is to sell it. Available in Bands of 25's for 
over-the-counter sale and unbanded for bulk 
use in large quantities. Available in 61/2 size 
only. 


For any unusual envelope problem, or for 
any mailing, filing, legal, expansion or spe- 
cialty envelope, consult Justrite first. Sam- 
ples and prices will be cheerfully sent on 
request. 
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have returned from their trip to Florida where they 
spent the winter. 
* * x 

Miss Vivian Wycoff has recently been appointed 
assistant manager of the office supply department of 
the Aldine Printing Company, Los Angeles. Miss 
Wycoff has been with the company for the last ten 
months. 

Nat Ettenberg recently joined this company as a 
salesman. For a time he will work as an inside sales- 
man, but will later be assigned to an outside sales 
territory. 

* * oa 

A. C. Hauser, Columbia Sales Book Company, Los 
Angeles, left the latter part of May for a three weeks’ 
trip to the coast and inland cities in California. 

Columbia Sales Book Company recently added the 
following two new lines—the Automatic pencil sharp- 
ener, sold only on AA-1 priority, and the Bandes line 
of file boxes and card indexes. 

* * ~ 

E. E. Thornton, California Typewriter Exchange, 
spent the last two weeks of May in Chicago, IIl., and 
Grand Rapids, Mich. At Grand Rapids he visited the 
factory that he represents. 

ca * * 

W. V. Segal, buyer for the Miller Desk and Safe 
Company, Los Angeles, says there is a great shortage 
in new desks of all sizes, but in spite of that handicap 
business holds up very well in volume. The demand 
for safes, he points out, continues keen, and he ex- 
pects new safes to be released soon. 

Leo Miller, son of the late proprietor, now private 
first class, is in the Philippines. 


* * * 


E. D. Glossman, proprietor of the Typewriteria, Los 
Angeles, is now general manager of the Hollywood 
Tool and Die Company, also of Los Angeles, a company 
which is doing 100 per cent war work. Mrs. Glossman 
is acting as manager of the store. Mr. Glossman began 
with only adding machines and typewriters but since 
then has added stationery and office equipment. After 
the war he expects to go into office equipment in a 
big way. The repair department has also grown 
greatly and the original floor space occupied has been 
substantially increased. 

Alfred Chakmakjian, formerly with this company 
but with the U. S. Navy for the past 18 months, is 
again with the Typewriteria after being released from 
active service. Two other employees of the company 
are still overseas. They are “Frenchy” Felger, now in 
Germany, and Harold Isenberg, now in New Caledonia. 
The latter is a typewriter mechanic in the Army. 

* * ” 

Connie Beltran is the new receptionist for the 
Victor Adding Machine Company, Los Angeles, taking 
over her duties May 1. 

* * * 

The American Office Supply Company, formerly lo- 
cated at 406 South Main Street, Los Angeles, is now 
nicely settled in its new location at 218 West Fourth 
Street. Mr. and Mrs. M. D. Feiner are the owners. Dis- 
play counters, shelving, and practically all the physical 
equipment are new, the place presenting a very neat 
appearance. The store handles a complete line of 
stationery and general office supplies. 

* ~ * 


Sam Rothman of the Commercial Typewriter Com- 
pany, Los Angeles, reports that his son, Robert Roth- 
man, who recently spent a 30-day furlough at home 
is now on his way to the South Pacific. Young Mr. 
Rothmen is a radar and sound technician. 

Mr. and Mrs. Rothman recently were hosts at a 
luncheon in honor of Donald Henry, typewriter me- 
chanic, who completed his thirteenth year with the 
Commercial Typewriter Company. Guests were all of 
the employees of the company. 


. 6 = 


R. A. Thomas, general manager of the Grimes- 


OFFICE APPLIANCES, July, 1945 








OF 





Los 
ood 
pany 
man 
egan 
since 
After 
in a 
own 
been 


pany 
s, 8 
from 
pany 
w in 
onia. 


the 
king 


y lo- 
now 
yurth 
Dis- 
ysical 
neat 
e of 


BUY AND KEEP MORE WAR BONDS 
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READY NOW is the new Remington Rand.. the dream type- 
writer of every stenographer, with its finger-fitted plastic keys, its 
sensitive Personal Touch Regulator, its action as swift as wings, 
as silent as snow... the ideal of every efficiency-minded execu- 
tive, with its extra capacity, its rugged construction, its match- 
less print-work, diamond-sharp carbons, jewel-cut stencils. Built 
with the same craftsmanship which is one reason why more 
Remingtons have been bought than any other make, it is already 
being acclaimed by thousands who tell us: “You were right ... 


the new Remington Rand was worth waiting for!” 


THE FIRST NAME IN TYPEWRITERS 
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FAIR CHAIR CUSHIONS 










1" CUSHIONS las shown at left) 


sf 


De Luxe Line (50%, genutas flaked foam 
rubber and 50% cotton felt) 


#62 Steno size, list each........ hk ct. $2.70 
#64 Executive size, list each.............. 3.20 


All cushions are made with fibre matting (on one side) and 
gabardine (on the other) and are available in brown or green. 







2" CUSHIONS fas shown af right! 


De luxe Line (50°, genuine flaked foam 
_ tubber and 50%, cotton felt) 


p BSbins size, list Ss ee 






FURNITURE COMPANY 


1197 McCARTER HIGHWAY, NEWARK 2, N. J. 
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1M GETTING AN 
WHEN MY DEALER 


AUTOPOINT PENCIL 700, 
RECEIVES A SHIPMENT 






MY AUTOPOINT” 
PENCIL WRITES AS 
6000 AS IT DID 





Many are waiting for AUTOPOINT Pencils 


Every mail brings us hundreds of in- 
quiries from busy people. We are 
asked where “‘Autopoint” Pencils can 
be obtained. This widespread inter- 
est is two-fold: 1. they have read our 
national advertising; 2. they have 
heard friends and associates express 
the utmost satisfaction which “Auto- 
point” Pencils always give them. 
Naturally, your customers are among 
those who are waiting to buy. The 


special features that distinguish 
“Autopoint” Pencils, including the 
famed and exclusive Grip-Tite tip, 
assure an ever expanding demand. 

Autopoint’s production facilities, as 
you know, have long been devoted 
to war work. Uncle Sam’s Armed 
Forces come first. When Victory is 
won, there will again be “Autopoint” 
Pencils. And there’ll be plenty of cus- 
tomers waiting for them. 


BUY THAT WAR BOND—NOW! 


TRADE 


MARK 


BETTER PENCILS 


AUTOPOINT COMPANY e 1801 FOSTER AVENUE, CHICAGO 40, ILLINOIS 
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YOU BET! 
WE ARE PROUD OF THOSE 50 YEARS OF 
MAKING CARBON PAPERS AND TYPE- 
WRITER RIBBONS WE HAVE SOLD YOU. 
ENUFF SAID! 
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"DREAM" "U.S." AMERICAN ACE" 


Three carbon paper names that are making dealers’ 
sales soar! All three grades feature the elimination of 
curl, smear and freeing, due to the advanced formulation 
processes developed by our laboratories. 


If you are a sales-conscious dealer learn more about 
"U.S." Carbon Papers. Just write on your business letter- 
head for free samples and prices . . . prices that allow 
a dealer to make real profits. 


ONE Ate), 


PROCESSED 








CARBON PAPER 


ey 


&. S. TUPEWRITER RIBBON MPG. CA. 


PRILADELPEIS 











That new curl-proof carbon paper sensation, Flat Iron 
by name, has certainly made a hit . . . and no wonder 
. . it's a permanently flat sheet that wears [ike iron! 


Flat Iron is an item you will take pride in selling, Mr. 
Dealer, and one that will show real profits! Just clip this 
advertisement to your letterhead and we will send free 
samples and prices. No obligation, of course. 


fh 1= 


U. $. Typewriter “ie 


Ribbon Mfg. Co. 


Filbert at Tenth St. od iy ' Philadelphia, Pa. 


Established 1895 
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Stassforth Stationery Company, Los Angeles, left June 
3 for the East with the expectations of being gone 
for one month. Mr. Thomas planned not only to look 
over the general situation but to buy merchandise, 
if possible, in various spots. 

Paul Boyle, outside sales manager for Grimes-Stass- 
forth, a man who has been with the firm since 1938, 
recently joined the armed forces. At this writing no 
one has been selected to take his place. 


= —____ 


MARCHANT SALESMAN RETURNS FROM THE WARS 

Staff Sgt. Urban J. Mohr has returned to this 
country after three and one-half years overseas, and 
the Newark office of Marchant Calculating Machine 
Company is welcoming him back to his job. Prior 





S/Sul. UNBAN J. MONK 


to the war, Staff Sgt. Mohr represented Marchant 
in Passaic and Bergen counties of New Jersey. 

During his service overseas, the former salesman 
was in Iceland, England, France, Luxembourg, Belgium 
and Germany. 

ee ee 


RYLAND C. PETTY JOINS HALL COMPANY 

Ryland C. Petty, who as manager of the United 
States Government Printing Office and warehouse 
in San Francisco handled all printing requirements 
for the United Nations Conference, has joined the 
Hall Lithographing Company of Topeka, Kans., as 
production manager, according to an announcement 
made recently by Clarence Severin, president of the 
company. Mr. Petty finished his work at the United 
Nations Conference and was then available for the 
new position. 

Mr. Petty, in accepting the position with the Topeka 
firm, is returning to his old home state, Mr. Severin 
said. Petty graduated from Kansas University’s school 


| of journalism in 1925, and has spent 25 years in the 


newspaper and commercial printing business in 


Kansas. 
Prior to his connection with the Government Print- 
ing Office he was for seven years production manager 


| of the Consolidated Printing and Stationery Company 


in Salina, Kans. 

Mr. Petty also took post-graduate work in salesman- 
ship at the University of Southern California, and 
has served as production manager for the W. H. Kist- 
ler Stationery Company of Denver, Colo., and as as- 
sistant superintendent of the Schwabacher-Frey Com- 
pany in San Francisco—GMH 

Sis ian = 
DEMONSTRATE NEW BALL-POINTED PEN 
Members of the press were guests of top executives 


| of both the Eberhard Faber Corporation and Ever- 
| sharp, Inc., for a demonstration of a new ball-point 
| fountain pen which rolls the ink onto the surface dry, 


instead of inscribing it wet with a pen point. The 
demonstration took place May 22 in the St. Regis 
Hotel, New York, N. Y., under the direction of Steve 
Hannagan Associates, public relations counsel, New 
York. 
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Lbevy RECORD STORAGE BOXES 


The leader in corrugated fibre-board record storage boxes for 
more than a quarter of a century... and still leading after three <© 
and one half of the toughest war years in history .. . storing bil- 
lions of wartime records in addition to doing double duty in 
many plants where it has been necessary to use LIBERTY 
Boxes for current filing due to lack of regular filing equipment. 
Temporarily most LIBERTY Boxes are still going to those en- 
gaged in war activities. Soon we hope LIBERTY Boxes will — 
again be available to all who have waited patiently for so long a 

time. 23 STANDARD SIZES. 

























Gbevly STORAGE BINDERS 


Liberty Storage Binders cannot be surpassed for real economy 
in storing all kinds of loose-leaf records . . . covers of tough 
Masonite presdwood with corners rounded . . . hinged with 
levant grained fabrikoid . . . and furnished with two metal 
Chicago Screw Posts in 1, 114, 2, 3, and 4 inch lengths. Avail- 
able NOW with any punching and in any size, but featuring 20 
STANDARD SIZES. Write for illustrated circular. 


















Loewy STRING BINDERS 


The handiest and most economically efficient method for pack- 
aging all kinds of small forms ever devised. Ideal for sales slips, 
checks, vouchers, tickets and hundreds of others. Made of tough 
jute Manila card stock with tension button and cord attached. 
Made to order with 1 button, 2 buttons, or with left or right 
hand tab for indexing—in any size and in any quantity. Write 
for illustrated circular giving complete details. 





HERE ARE JUST A VERY FEW OF THE MANY THOUSANDS OF REGULAR USERS 
WHO FIND LIBERTY PRODUCTS IDEAL FOR STORING THEIR VOLUMINOUS RECORDS 










Bell Aircraft Corporation Houston Shipbuslding Corp. 
Kaiser Company, Inc. Baldwin Locomotive Works 
Aluminum Company of America Glenn L. Martin Co., Aircraft 
Hercules Powder Company General American Tank Car Corp. 
E. I. DuPont de Nemours & Co. Dow Chemical Company 
Carnegie-Illinois Steel Corporation Phelps Dodge Corporation 
Browne & Sharpe Manufacturing Do. A. C. Spark Plug Division—G. M. C. 








Wright Aeronautical ... and hundreds of others 
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Business 
Wanted 


Old, established concern with aggressive, young manage- 
ment, manufacturing line of standard merchandise sold 
only through commercial stationers, is anxious to enlarge 
its line to include more products of general interest to its 
dealers. Would like to merge with, purchase outright, or 
affiliate with concern in same field. Prefer to keep present 
management intact but will also consider proposition 
where management wishes to retire. Also interested in pur- 
chasing stationery end of larger company wishing to con- 


centrate in other fields. 








This concern has excellent manufacturing facilities to pro- 
duce a wide range of products. Also has exceptional dis- 
tribution and warehousing facilities. It has nearly every 
major stationer on its books and its credit files completely 


cover the industry. 


While this company is of medium size, it is in a position to 
handle a relatively large proposition. It is also interested 
in smaller concerns and no manufacturing business would 
be too small to be of interest. Will deal in confidence with 
principals only. Write Box V-212, care Office Appliances, 


Chicago 6. 
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Peace will set the stage for great advances in 
world history. SZeemadder filing equipment 
and office utilities will keep pace with business 
in the better world to be. 


> port Steel Sales Corporation 
300 EAST 145TH STREET © NEW YORK 51, N. Y. 


OFFICE APPLIANCES, July, 1945 





“BUY” WORD 


OF BUSINESS 


PASSWORD 


TO PROFIT 

















ee ACEO! 


>» There's a large “ready made” market 
waiting that offers greater opportunity 
for better business and larger profit. It’s 
your Acco market — firmly established 
in thousands of businesses and anxiously 
awaited by thousands more. 

Acco has the quality, the economy, 
the versatility and the reputation your 
customers want. You can give them 
what they want by selling Acco products 
now available and by planning now for 
the greater-than-ever demand for new, 
improved Acco Products soon to come. 

Take advantage of Acco’s popular 
superiority. Reap the benefits of Acco’s 
dealer policy, profit possibilities and 
prestige. It will pay to make Acco Prod- 


ucts part of your business picture. 


ACCO 








PRODUCTS, INC. 
39th Avenue and 24th Street 
Long Island City, N. Y. 
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CANADIAN NEWS NOTES 





S. J. Luddington, Correspondent 





One hundred and fifty delegates attended the 
twelfth annual meeting of the Stationers’ Guild of 
Canada, held recently at the Chateau Frontenac, Que- 
bec City. Delegates were present from all parts of 
Canada, with Quebec leading in representation. A fea- 
ture of the gathering was the regional meetings held 
with the retailers under the chairmanship of Lucien 
Hetu, C. F. Dawson, Ltd., Montreal, and suppliers, 
with C. E. Beaudry, Carter’s Ink Company, Ltd., Mon- 
treal, as chairman. Reports from these meetings were 
presented at a joint session, with James P. Cook, 
James A. Cook & Son, Ltd., Toronto, as chairman. 

Reports of the various committees indicated that the 
Guild is in an excellent position to face post-war prob- 
lems. Strong committees were named to carry on the 
regular work as well as take definite action on various 
recommendations and resolutions emanating from the 
divisional meetings. 

Gordon B. Lowe, Luckett Loose Leaf, Ltd., retiring 
director representing the Stationers’ Guild Club, pre- 
sented the fifth annual report of the Stationer’s Guild 
Club. He regretfully relinquished the post of Guild 
director after five years excellent service. His succes- 
sor is Walter Harmer, Acme Carbon and Ribbon Com- 
pany, Toronto, to whom Mr. Lowe extended his best 
wishes. 

* * * 

L. T. Westlake, stationer in Tabert, Alta., for past 
40 years, recently sold his business to H. Cutler, who 
was in business in British Columbia for the past ten 


| years. 


£ * * 

Gray & Goodland, Ltd., St. John’s, Newfoundland, 
recently suffered damages to their store and contents 
when a fire started on the second floor of the building. 
Loss is estimated at $15,000. 


* * * 


Speaking recently at the Hamilton and district sta- 
tioners Association meeting, H. P. Nichols of H. P. 
Nichols & Son outlined manufacturing processes used 
in the production of certain lines turned out by Viceroy 
Manufacturing Company, Toronto. Fred Smart, man- 
aging secretary, Stationers Guild of Canada, warned 
that removal of excise tax from stationery items would 
leave many taxable lines still in stock, on which 
there would be a loss. 

* * - 

J. S. Luckett of Luckett Loose Leaf, Ltd., paid a warm 
tribute to George Savoy of Dominion Blank Book Com- 
pany, through whose efforts a home for epiletics, to 
be known as Dieppe House, will be erected in memory 
of his son, Paul, who was killed while on service with 
the Canadian army during the Dieppe raid. 

* * * 

Following presentation of reports concerning the 
year’s activities, the Toronto Stationers Guild Club at 
its May meeting, elected the following for the coming 
season: director, representing Stationers Guild of 
Canada, W. J. O’Reilly, Underwood, Ltd.; director repre- 
senting Stationers Guild Club, Walter Harmer, Acme 
Carbon & Ribbon Company, Ltd.; executive chairman, 
Norman Kelcey, Le Page’s, Inc.; vice-chairman of the 
executive board, Harold Norman, Warwick Bros. and 
Rutter; secretary, W. Palmer, Beare’s, Ltd.; assistant 
secretary, James M. Townshend, F. W. Barrett & Com- 
pany; treasurer, Joseph Bongard, C. Howard Hunt Pen 
Company; program convenor, F. Shea, Peerless Carbon 
& Ribbon Company Ltd.; fellowship convenor, G. Bur- 
rows, Brown & Collett, Ltd.; membership convenor, 
Harold Vickers, Preston-Nuelting, Ltd.; publicity con- 
venor, Katherine Whitelaw, Grand & Toy, Ltd. 


* * * 


Percy Bradbury, art and advertising manager, Bar- 
ber-Ellis Company, Toronto, was recently elected a 


OFFICE -.APPLIANCES, July, 1945 





OF 


se ee eet‘ 


~~ Ss VY tw 


GW ot @ 


— 


1'Bpnbiaeheor ot 


ie. 








ar gave Progress 


the “GUN” 





Here at Corry-Jamestown, 


the demands of war rammed 
their spurs into research 
until it leaped ahead at an 
unprecedented pace. The 
results will be amply evi- 
dent in the new Steel-Age 
Office Furniture. 


For example, today we fabricate steel, stainless 
steel and aluminum to tolerances unheard of in 
this field before the war. Today, we weld by 
electronics. Today, we bake on finishes in im- 


proved, automatic, gas-fired ovens. 


That means, as soon as Peace permits their 
release, we'll be able to offer you the fruits of 
many years progress telescoped into a few be- 


cause war demanded we do it. 
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I’m indeed anxious for you to see the results 
because I think you will see that their incor- 
poration into the coming Steel-Age line offers 
you a wide-open opportunity to grow and 


prosper as a Corry-Jamestown dealer. 


David A. Hillstrom, President 
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“IT'S GOOD TO BE HOME AGAIN" 


With more and more fellows coming back from 
overseas duty ... they'll be plenty of rejoicing 
in every home town. No matter what branch of 
the service . . . no matter what battle experi- 
ences... these boys all agree about one thing— 
that homecoming is one of the thrills of a life- 
time. Through all the battle scarred years, home 
has been the GOAL "Worth Waiting For." 


We'd like to furnish our trade with all the 
JACKSON DESKS they need; we know that our 


JASPER OFFICE 


— 


dealers are anxiously waiting for these essential 


office tools. So... we again ask your sym- 
pathetic understanding and suggest that you 
borrow a lesson in patience from our boys in 
uniform. Remember . . . when you do receive 
your JACKSON DESKS, you'll be proud of 
them ... they've definitely worth waiting for. 


FURNITURE CO. 


JASPER, INDIANA 
MEMBER WOOD OFFICE FURNITURE INSTITUTE 


REPRESENTATIVES 
James H. Davison, Hotel Figueroa, Los Angeles, Cal. 
Marion Y. Follin, 220 Fairbanks Road, Riverside, Ill. 
George B. Wray, 130 W. 42nd St., Room 819, New York 
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Howard Maley, 115 Tarbell Ave., Bedford, Ohio 
L. H. McDaniel, 1414 West Tucker St., Ft. Worth, Tex. 
Charles L. Pettibone, Bedford, Ohio 
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director of the Rotary Club of Toronto at the club’s 
annual meeting. 
+ * a 

E. H. Ellis was recently elected president of Barber- 
Ellis of Canada, Ltd. He was formerly sales manager of 
the Toronto and Ontario division, later becoming gen- 
eral sales supervisor. During the past few years he has 
served on the advisory committee, Envelope, Packages 
and Converted Paper Products Division of the War- 
time Prices and Trade’ Board of Canada. 

His older son, John S. Ellis, recently discharged from 
the Royal Canadian Air Force, is now with Barber-Ellis 
of Montreal, Ltd. The younger son, Flight Lieutenant 


Edward H. Ellis, has been for the past five years on | 


service with the R. C. A. F. and is still with the R. C. 
Conversion Squadron, Eastern Command. His daugh- 


ter, Barbara, served with the Naval Transport Service. | 


* * * 


D. S. MacKenzie has been appointed permanent 
representative in the Maritime Provinces for National 


Paper Goods, Ltd., Hamilton, Ont. Mr. MacKenzie will 


make Halifax his headquarters. 
~ * 


* 


Lindsay Warner, Luckett Loose Leaf, Ltd., Toronto, is | 


making good recovery from an illness which has con- 
fined him to his home for several weeks. 


* * * 


Tne Frank A. Weeks Manufacturing Company, 311 | 
Broadway, New York City, recently appointed Frank | 


Lake, Cornation Building, 1405 Bishop Street, Montreal, 
as exclusive Canadian distributor. 
* * * 

Victoria Book & Stationery Company, Ltd., Victoria, 
B. C., was recently sold to Gordon Harris. Mr. Harris 
has been connected with the David Spencer depart- 
ment store for over 20 years, where he held the 
position of head display man. 

* * * 

Frederick Pepino, Coburg, Ont., stationer, died sud- 
denly recently following a heart attack suffered while 
attending a convention at Toronto. He was 50 years of 
age, and is survived by his wife; a son, Capt. Lyle 
Pepino, overseas, and a daughter, Helen, at the Uni- 


versity of Toronto, Toronto. 
* * * 


Erection of a shipping shed and extension to a truck 
garage is planned by J. C. Wilson, Ltd., paper manu- 
facturers, Montreal, Quebec. 

x * a 

The Wartime Prices and Trade Board of Canada, 
located at Ottawa, Ont., recently announced removal 
of restrictions on the manufacture, purchase and 
rental of new typewriters and other office machinery. 

Price ceilings must be observed and supplies will not 
be abundant for some time, but a steady improve- 
ment is to be expected. In the future, equipment may 
be bought or rented wherever it is available and 
Canadian assemblers may place orders for machines 
without consulting the board. 

Canadian manufacturers have, however, agreed to 
give preference to applications issued by the board. 
* * * 

The L. A. Reeves Ink Company, Toronto, is erecting 
a one-story brick, factory and office building on Ni- 

agara Street at a cost of approximately $10,000. 
7 * - 

Viceroy Manufacturing Company, Ltd., with head 
office and plant in Toronto, Ont., has decided to erect 
an addition to its plant in London, Ont., at an esti- 
mated cost of $16,000. 

* * * 

The output of ink in Canada for the year 1942, the 
latest report of the Dominion Bureau of Statistics 
reveals, totaled 666,000 pounds, valued at $412,000. 

* * * 

Plans are being prepared for a large new factory 
for the Canadian Pad & Paper Co. Ltd., Toronto. 
The proposed building will be one story in height and 
contain about 160,000 feet of floor space. 
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COLUMBIA’S COMPLETE LINE OF 
STEEL OFFICE EQUIPMENT 
FOR PROGRESSIVE DEALERS 


Ju the MmeGntliMe......4. 


YOUR BEST BUY IS WAR SAVINGS BONDS 














JESAS 





NATIONAL EXECUTIVE DESK 
No. 6612S 66" x 36" 


To every executive office this National 
Desk lends an air of distinction, of dig- 
nity and of assurance—the subtle ex- 
pressions of refinement and good taste. 


Naturally the demand for this outstand- 
ing example of National craftsmanship 
exceeds production due to the labor 
and raw material situation, plus the fact 
that much of our facilities are actually 
engaged in war work. With our very 
limited production deliveries are defi- 
nitely retarded. Your patience and 
understanding in this emergency are 
appreciated. 


NATIONAL DESK COMPANY 


HERKIMER, NEW YORK 
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PASS&0 AWAT 


FREDERICK OSCAR FENNE 
Frederick Oscar Fenne, for the past several years 
the well-known representative of Associated Station- 
ery and Supply Company in Texas and the Southwest, 
died at his home in Dallas, Tex., May 24. 
Fred, as he was affectionately known by his many 
friends, had been in poor health for a long time. As 





| early as the national convention in October, 1944, it 


NATIONAL 


became apparent that he could not “hit the trail’ 
with his usual vigor. Steps were then taken to shorten 
his territory and curtail his efforts wherever pos- 














THE LATE FRED FENNE 


sible, because he wanted to continue with his road 
work, even if only in a minor way. 

The decedent was born in Wilmette, Ill., Aug. 27, 
1898, and soon thereafter moved to Rockford, Il., 


| where he attended grade and high school, supple- 


| menting his secondary education with studies in busi- 
| ness administration at the LaSalle Extension Uni- 
| versity. 


Following service in the U. S. Naval Reserve in 1918 


| and 1919 at Great Lakes, Ill., and Pensacola, Fla., he 


| entered the office supply business with which he was 


| 
| 


associated for the remainder of his life. 

Among the firms with which Mr. Fenne was asso- 
ciated as city or traveling salesman were General 
Fireproofing Company, Youngstown, Ohio; Berg Man- 
ufacturing Company, Canton, Ohio; Charles G. Stott 
and Company, Washington, D. C.; Neva-Clog Products, 
Inc., Bridgeport, Conn., and Victor Safe and Equip- 


| ment Company, North Tonawanda, N. Y. 


Mr. Fenne joined the Associated Stationers Supply 


| Company in July, 1938, and traveled in the interests 


of his company in Texas, Oklahoma, Arkansas and 
Louisiana, making his headquarters in Dallas. He 
served as vice-president of the National Stationers 
Association, Field Division, in 1942. 

Surviving are the widow and two grown daughters. 


> > + 
CHRISTOPHER G. GRAUER 


Christopher G. Grauer, 73, president of the Otto 
Ulbrich Company, Inc., book and stationery concern 
of Buffalo, N. Y., died May 18 in Buffalo General Hos- 


| pital. He was taken ill a month before at his summer 


home in Quaker Road, Orchard Park, N. Y. 

The decedent was born in Buffalo on October 24, 
1871. He first worked for the Klinck Packing Company, 
then entered the employ of Otto Ulbrich, who estab- 
lished the book company 75 years ago. Mr. Grauer 
was married to Mr. Ulbrich’s daughter, Minna. On 
the founder’s death 40 years ago, Mr. Grauer became 
head of the firm. 

Under Mr. Grauer’s direction the Ulbrich company 
expanded several times. The main store was enlarged 
and two branches were opened. 

During the last war, Mr. Grauer served as a speaker 
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And we're sharing in the job of giving 
it to him! As soon as Hirohito gets more 
than he bargained for, we'll be back 
making the new Invincible Metal Filing 
Cabinets we promised you. Tucked 
away — within easy reach, and ready 
for action—are the dynamic sales 
and merchandising plans for the ag- 


gressive support of Invincible’s dealers. 
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[Sealife but dumb 


The hands of a typist! Beautiful, ex- 
pressive, skilled hands... but such 
hands are stricken dumb, are no 
good to you when they reaway from 
the keys of a typewriter. 

And, too often, a typist capable 
of 70 words a minute is lucky to 
average 25... forced to waste from 
17 to 78 per cent of her time be- 
cause of you. 

How come? Simply by providing 
such skilled workers with obsolete 
forms. Time-wasting forms that 
must be fabricated by hand during 


UNITED AUTOGRAPHIC 


office hours—aligned, carbon 
stuffed, set in position before typ- 
ing can begin. 

Check over the job the forms in 
your office are doing today. And you 
will be interested in what Uarco 
has to show you. For Uarco creates 
better forms... prefabricating car- 
bons and papers that save time and 
money wherever forms are used. 

Spend a half hour with a Uarco 
representative. He'll help you select 
the right forms... forms that allow 
your typists to keep typing. 


REGISTER COMPANY 


Chicago, Cleveland, Oakland ¢« Offices in All Principal Cities 






AUTOGRAPHIC REGISTERS 
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SINGLE SET 






CONTINUOUS-STRIP FORMS F 5 
FORMS HANDWRITTEN TYPEWRITTEN + BUSINESS MACHINE RECORDS 





Uarco Multi-Fold Continuous Strip Forms. They 
bring easy handling and loading to typewriters, 
bookkeeping or billing machines. Perfect align- 
ment—carbon-positioned—consecutively num- 
bered. This particular form provides legible, 
clean copies. Easy to set up, it feeds the machine 
while the typist types. For further information, 
write today. 
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during the Liberty Loan campaigns in Buffalo and 
western New York. He was president of the Rotary 
Club in 1914 and was a member of the Buffalo Athletic 
Club. 

Surviving are the widow; a son, Otto C. Grauer, exe- 
cutive vice-president of the Ulbrich Company; a 
daughter, Dorothy W. Grauer, and a brother, Louis, 
all of Buffalo. 

+ - | 


LESTER L. GEIL 


Death came to Lester L. Geil at his home in San 
Anselmo, Calif., May 19 after a very short illness. Cov- 
ering the Denver-West territory, Mr. Geil served the 
All-Steel Equipment Company, Aurora, Ill.; Marble- 














THE LATE LESTER L. GEIL 


Shattuck Chair Company, Cleveland, Ohio; and Quig- 
ley Furniture Company, Whitesboro, N. Y. 

Surviving are the widow, Florence, and brothers 
Ralph, Melville and Irving Geil. 


- i + 


FRANK R. ENGLISH 


Frank R. English, 62 years old, associated with 
the paper and stationery field and prominent as 
a member of the Office Appliance Club of Seattle, 
died recently in that city after a brief illness. He 
had been identified with the paper and stationery 
trade ever since coming to Seattle 37 years ago. His 
widow, Mrs. Victorine English, was herself in a Seattle 
hospital, recovering from an operation, and was not 
informed of the passing of her husband. For the past 
quarter-century the English family had resided on 
Puget Sound south of Seattle at Three Tree Point. 
For the past 20 years he had been associated with 
the Northwest Envelope Company of Seattle. He was 
one of the leaders of St. Elizabeth Mission of the 
Episcopal Church. 

Besides his widow, he leaves two sons, Frank E. Eng- 
lish, radioman first class, U. S. Navy, who has served 
29 months on submarine duty in the Pacific, and Staff 
Sergeant John G. English, who has been in the Army 
Overseas 21 months, lately in Germany; and three 
sisters, Mrs. Evelyn Fenton and Mrs. Loretta Dooley of 
Lawrence, Kans., and Mrs. Carolyn McVeigh of Wich- 
ita, Kans.—CML. 

+ - | 


GUY MARION STEVES 


Guy Marion Steves, 65, senior member of F. M. 
Steves and Sons, pioneer printers of Topeka, Kans., 
died June 8 at his home in that city. 

Mr. Steves came to Kansas when a small boy with 
his parents from Louisville, Wis., where he was born 
Sept. 14, 1879. He became associated with his father 
and brothers in the printing business which was 
founded 50 years ago. In 1915, he became manager 
of the company, and he and his brother, Robert R. 


OFFICE APPLIANCES, July, 1945 






Oe a Mente SAR, 





“... AND WHY NOT? ~ 
Did you ever consider 
how much a mailroom 
has to do with selling? 
Take new prospects, for 
instance. In many cases, » 
their first contact with 
our organization is by 
letter. It’s mighty im- 
portant that these letters 
get to our Sales Depart- 
ment fast.” 











“IT'S EQUALLY IMPOR- 
TANT that all further 
i) correspondence with 
if them is carried on 
peer Sales can be 










we 
Serre ost by having our fol- 
pasts 4 low-up letters delayed in 
waerre a jammed-up mailroom. 
eoere Sales can be made by 
A getting these letters to 


trains and planes on 
time and into prospects’ 
hands as quickly as pos- 
sible.” 








“THAT'S WHY WE CON- 
SIDER our méilroom an 
important member of 
our sales force . . . why 
we put it under the 
supervision of a compe- 
tent person and equipped 
it with USPM mail- 
handling machines and 
systems. Believe me, it 
was a profitable invest- 
ment!” 

Right now is the time 
to plan to modernize your 
mailroom. You'll need USPM machines and systems to handle the 
flood of postwar correspondence that’s just ahead. Call in your 
U.S. Postal Meter specialist today. 





Metered Mail Systems .. . Postal and Parcel Post Scales 
--- Letter Openers... Envelope Sealers... Multipost Stamp 
Affixers ...Mailroom Equipment. (Many units available.) 





Our Plants A and B proudly fly the Army-Navy “‘E”’ 


MMERCIAL 


Branches and Agencies 
in Principal Cities 


DIVISION = 


Rochester 2, New York 





NTROLS 
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WOLVES 


among nations 


As the American people rolled on from the 
Atlantic and settled ever farther westward, 
wolves always had to be considered. They 
turned to the farmers’ cattle and horses for 
food. Many were the hunts to destroy the 
packs when their depradations aroused the 
pioneers to cooperative action. 


Trouble caused by wolves among the nations 
affects everyone in every country. We are 
taking part in a hunt which has spread over 
the whole world. A large part of the pack 
has been destroyed but too much still is left. 
This means we must forego a little longer our 
service to the office equipment dealers of 
the United States. At the first opportunity 
our efforts will be returned to filing equip- 
ment and we shall have pleasure in present- 
ing an improved line of ‘Andy units of 


steel." 


DERS on-Hickey Go. 


INC. ” 
GENEVA 
ILLINOIS 


Banyo of 
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| Steves, have operated the business since their father’s 
death. 

Mr. Steves was a member of I.0.0.F., Capitola Re- 
bekah Lodge No. 219, Orient Lodge No. 51, A.F. & A.M.; 
the Co-operative Club, Men’s Fellowship Class, and 
the Trinity Methodist church. 

Survivors are his wife, Mrs. Maud Steves; a son, 
Bert F. Steves, Kansas City, Mo.; a daughter, Mrs. 
Grace M. Hamilton, at home; five sisters, and one 
brother —GMH 


- i & 


ALFRED E. BESSER 


Alfred E. Besser, 71, died May 11 at his home in 
Buffalo, N. Y. He was the son of the late Ernst Bes- 
ser, who, with his brother Otto, came from Germany 
and established the firm of Ernst Besser & Bro., pio- 
neers in the stationery field. After graduation from 
high school, Alfred Besser went to work with his father 
and two brothers, Oscar and Edwin, and the firm be- 
came known as Ernst Besser & Sons. He remained 
until 1915 and then went on the road as a manufac- 
turers’ representative for stationery firms. Later, the 
firm become Besser’s, Inc., and still is operated by the 
family at Buffalo. 


+ 7 + 


TRACEY C. FRALEY 


Tracey C. Fraley, 86, rubber stamp manufacturer, 
died May 16 at Elmira, N. Y., after two heart attacks 
within a week. 

Mr. Fraley was born at Big Pond, N. Y., and at the 
age of 16 began learning the printer’s trade. After 
three years with the Towanda, N. Y., Review he pub- 

| lished the Wyalusing, N. Y., Rocket, after which he 

| attended Miller’s Business College, Elmira, N. Y. He 
opened his own printing establishment in 1884 at El- 
mira and shortly afterwards began the manufacture 
of rubber stamps. 


+ + + 


MRS CARRIE SCHWABACHER 


Mrs. Carrie Schwabacher, mother of James and Al- 
bert Schwabacher, died at San Francisco, Calif., May 
24 at the age of 84. Son James has the Schwabacher- 
Frey Company of San Francisco and Los Angeles and 
is a director of Zellerbach Paper Company. His 
brother, Albert, gives his attention to bonds and in- 
vestments. 


Oe 
VICTOR BUILDS BETTER BOMBSIGHT FOR PLANES 


Col. Robert L. Finkenstaedt, chief of the district Air 
Technical Service Command, revealed for the first time 
on June 15 that Victor Adding Machine Company, Chi- 
cago, has perfected an attachment for the Norden 
bombsight that make it deadly effective from a record 
altitude of 50,000 feet. 

With its use, he said, B-29 bomber crews will be able 
to destroy Japan with a minimum loss of lives and 
planes. 

Disclosure of the new air achievement, details of 
which still are a closely guarded secret, was made at a 
luncheon in the Edgewater Beach Hotel when Air Force 
officers accepted the Norden sight which signifies com- 
pletion of $50,000,000 of bombsight production by the 
Chicago company. 

A. C. Buehler, chairman of the Victor board, pre- 
sented the improved secret weapon to the air fighters 
on behalf of his organization which has won honors for 
its highly-complicated war job. 

“The work you have accomplished has been very im- 
portant,” Col. Finkenstaedt told the Victor workers. 
“Individually you have contributed much toward our 
victory in Europe and success in the Pacific.” 
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AVAILABLE AGAIN IN 
LIMITED QUANTITIES 


This ever-popular design as interpreted by 
HIGH POINT is now available again in 
limited quantities. To users this HIGH POINT 
series has always been an assurance of ‘complete 
and enduring sitting comfort. To dealers it has 


been a never-ending source of profit. 


The Bank of England series, as made by HIGH 
POINT, has a long and enviable record for 
strength and rigidity resulting from our unique 
method of wood bending gained in our more 
than forty years of chair manufacturing ex 


perience. 


Revolving chairs are now equipped with metal 


swivel mechanisms. 


HIGH POINT senpine & CHAIR Co. 


SILER CITY, NORTH CAROLINA 
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The Truth and Nothing but— 


This shortage of fibre board is the real thing. 
There is nothing fictitious about it. Right now 
fibre board is a vital war material as scarce as 


hen’s teeth. 


We are trying our best to spread our meager 
allotment to cover the basic requirements of all 


dealers. 


So please be patient if we can’t ship you all the 
PRONTOS you order. You can be absolutely 


certain we are doing everything we possibly can 


PRONTO FILE CORPORATION 


349 BROADWAY NEW YORK 13, N. Y. 








FIBRE BOARD FILES 
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NEW OFFICE SUPPLY STORE AT DURHAM, N. C. 


A modern store building is being erected at Durham, 
N. C., by O. G. Sawyer and J. Meredith Moore, who will 
operate the new enterprise under the name of Sawyer 
& Moore, Inc. In addition to other classifications of 





J. M. MOORE 


O. G. SAWYER 


merchandise, such as radios and electrical appliances, 
the store will handle a full line of office equipment and 
allied supplies. 

Mr. Sawyer is purchasing agent of Duke University 
and Mr. Moore is manager of the Duke University 
Stores. 

The new two-story building, of striking 
architecture, will be 50 x 100 feet in size. 


— —<—>e—__—. 


SEYMOUR L. AND CHARLES M. NATHAN HONORED 


Two of the office furniture industry’s youngest 
leaders, Seymour L. and Charles M. Nathan, of Charles 
Nathan, Inc., 75-year-old firm, were presented with 
testimonial scrolls at the industry’s annual dinner for 
the United Jewish Appeal of Greater New York. The 
affair was held at the Essex House, New York, with 
Ben Levin of the B. & L. Office Equipment Company 
presiding. 

Mr. Levin and Harvey Bright of the Bright Chair 
Company, chairmen of the trade drive, announced that 
over $30,000 was raised at the function. 

Guest speaker was Harry Seeve, assistant to the 
director of the United Palestine Appeal. Rabbi Seeve 
outlined the work of the four agencies which are rep- 
resented by the Appeal in the metropolitan area. 

In honoring Seymour L. Nathan, Bernard H. Nem- 
lick, Regan Office Furniture Company, New York, 
expressed the entire group’s respect and esteem for 
the leadership Mr. Nathan has shown in the industry 
and his devotion for philanthropic causes, and pre- 
sented him with an engrossed scroll. 

Joseph Rubenstein, Addressing Machine & Equip- 
ment Company, New York, presented a scroll to 
Charles M. Nathan and expressed the trade’s esteem 
for him. 

Mr. Levin, in his address, thanked those present 
for their spirit in attending and said, “In this era 
when the smallness of the world is being brought out 
more and more sharply, we must exhibit that spirit cof 
help and consideration for our fellow men over and 
over again if we are to succeed in winning and main- 
taining the peace.” 


colonial 


eee 
CARTER’S TO BUY USABLE MACHINE SPOOLS 


The Carter’s Ink Company announces that two cents 
each will be paid for usable machine spools for type- 
writer and adding machine ribbons. They may be 
packed in a cardboard or corrugated shipping box, 
preferably each placed in an individual ribbon box, 
and shipped by express, freight or parcel post to The 
Carter’s Ink Company, 239 First Street, East Cam- 
bridge, Mass. If not sent collect, shipping charges will 
be refunded. 

1945 
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THE Y°RE 
COMING 
BACK... 


But Slowly? 





For years, war demands absorbed our 
full production on priority ratings. 
We can’t blame you for having al- 
most forgotten these old time profit- 


making friends. 


Conditions are changing. Production 
restrictions have been removed and 
there is some measure of satisfaction 
in this fact. However. we are still 
faced with a manpower shortage 
which will continue for some time to 
limit our ability to render service. 
Quantities allotted must necessarily 
be limited until the condition is re- 


lieved. 


Orders will be scheduled for delivery 
in sequence of receipt — degree of 
service based upon pre-war record. 


VATIL 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 19, Illinois 
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SUPER SAVINGS on two numbers... 
Remember? . . . we promised “SUPER C-THRU"’ would be the 


little man who points the way to bigger profits — well here goes! 








HERES VALUE / 


OUR GENUINE 
C-THRU (A.T.8) 8” 
ADJUSTABLE 
TRIANGLE 
REDUCED FROM ¥4. 
TO § 35° Cus?) 





A. T. ADJUSTABLE TRIANGLE 


Swinging type permits setting any angle quickly 
from 0°-90°. A precision instrument . . . trans- 
parent . . . with brass clamping device to hold 
solidly in place . . . all edges square. A MUST 
in the drafting room . . . thousands now in use... 
standard equipment in leading defense plants. 


Reduced to $3.50 ea. list 


White Scoop. / 


As our sales volume grows—we pass the savings on 
to you! Take advantage of the tremendous market 
opened up by the resumption of civilian flying on 
hundreds of new and old flying fields. 
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AD-500 DISTANCE SCALE & AIR NAVIGATION PROTRACTOR 


A popular instrument because of ease of operation 
and low cost. Used by civil air patrol unitt—AAF 
instructors, private flyers. A definite need in every 
phase of aviation. 234 x 127 inches. 


$10.00 pcr doz. sist 


WAVIGATIONA MSTRUMENTS - 
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STENCILS - PROTRACTORS » OTHER DEVICES 





|'T. H. RYAN NAMED HORDER PERSONNEL HEAD 


Horder’s, Inc., Chicago, announces the appointment 
of Thomas H. Ryan to its executive staff as personnel 
manager. Mr. Ryan comes to the Horder organization 
with a wealth of experience in his chosen profession. 

Following his specialized studies in psychology and 
economics at Northwestern University, he joined the 
U. S. Navy in June, 1917, and served until August, 
1919. For the next 25 years, he was engaged in 
personnel, employment, industrial and public rela- 














THOMAS H. RYAN 


tions work with Automatic Electric Company, Chicago; 
Lick and Hayes Company, Buffalo, N. Y.; Spencer 
Lens Company, Buffalo; Stewart-Warner Corporation, 
Green River Ordnance Plant, Dixon, Ill.; and Chicago 
Metal Hose Corporation, Maywood, Il. 

Mr. Ryan resides with his wife and two children at 
| 203 South First Street, Dundee, Ill. He is a member of 
| the National Association of Personnel Directors, Fra- 
ternal Order of Eagles, B.P.O. Elks, American Legion 
and Veterans of Foreign Wars. 


SS 


MANUFACTURERS’ GROUP PLANS CHICAGO MEET 


George C. Holt, sales manager of W. A. Sheaffer Pen 
Company, Fort Madison, Iowa, and vice-chairman of 
the Manufacturers Division, National Stationers Asso- 
ciation, is busy making plans for a meeting of the 
western group at the Palmer House in Chicago, July 10. 

The session will be under the auspices of the Manu- 
facturers Division, but with the Chicago area dealers 
in attendance. 

Charles Garvin, general manager of the National 
Stationers Association, Washington, D. C., is planning 
to attend the all-day meeting. A buffet luncheon 
will be held following the morning session opening 
at 10 am. Ample opportunity will be afforded for 
discussion of the situations which are confronting 
the industry today, states Mr. Holt. 


slgcalinarei 
BOSSE CHIEF OF EVANSVILLE HOSPITAL BOARD 


Gilbert Bosse, president of the Imperial Desk Com- 
pany, Evansville, Ind., has been elected president of 
the board of trustees of the Deaconess Hospital in 
Evansville. He has served as one of the trustees for 
many years. On January 1, 1946, Mr. Bosse will 
become county treasurer of Vanderburgh County, hav- 
ing been elected to this position in the November 
election of 1944. He served one term as county treas- 
urer several years ago and formerly was city comp- 
troller of the city of Evansville—WBC 

SS oe 
RUSSELL KOEN HEADS BUFFALO ACCOUNTANTS 

Russell Koen, vice-president of the Eagle Office 
Equipment Company, Inc., Buffalo, N. Y., was elected 
president of the Buffalo chapter, National Association 
of Cost Accountants, at the organization’s recent an- 
nual meeting in Buffalo.—G.E.T. 
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NEW ENGLAND 
FILING 
EQUIPMENT 
IN WOOD 








FILING CABINETS 
2, 3, 4 and 5 drawers, Letter and Legal We are equipped to make special 
sizes @ with or without lock @ easy equipment of all types in wood 
sliding full drawer suspension @ olive from architects' drawings and spe- 
green of walnut finish. cifications. 
Cabinet making is our business—before the war—now 
and after the war. All our furniture is made right here 
in our own shops under our own control by cabinet 
makers who have made custom built furniture for 
years and years. We use the same fine cabinet mak- 
ing standards for our present line of filing equipment. 


Write for our catalog. 


NEW ENGLAND WOODWORKING COMPANY 
512 E. 137th STREET ° NEW YORK 54, N. Y. 


MULTIPLE DRAWER CABINET: 


Full suspension drawer action. 28”D x52”H. o, 7, 8 and 10 
drawer units for 9x6, 8x5, 6x4, 5x3 cards respectively. 





BUY MORE AND MORE BONDS 
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SURVEY YOUR 
ORDER FILE! 


Some Dealers make a 
practice of automatically 
cancelling any unfilled or- 
ders when they are 90 days 
old—a few cancel after 60 
days—others merely “let 
them ride.” It’s not possible 
for the INSTITUTE to pre- 
scribe a specific formula that 
will cover all Dealers and all 
Each Dealer 


must work out a control that 


circumstances. 
each individual 
It makes little dif- 


ference to us which system 


best suits 


situation. 


you use, but the point is— 
REVIEW YOUR ORDER 
FILE. Clean out all those 
orders which do not repre- 
sent your reasonable _re- 


quirements. 


Members are now setting 
up production schedules for 
the remainder of the year 
and for the first part of 





1946, and they will be able 
to plan more accurately and 
intelligently if they can be 
reasonably certain that their 
order file is a true picture 
of your actual and estimated 
requirements. Both you and 
your manufacturers will 
benefit if you keep your un- 


filled orders under control. 


LITTLE 
IMPROVEMENT 
SINCE V-E DAY 


From all sources come in- 
dications that conditions are 
improving and will continue 
As yet there has 


been no substantial increase 


to improve. 
in production, but most 
report that May 


and June production figures 


Members 


continue the gradual upward 
trend of the past few 
months. Some relief is al- 


ready being given on re- 


stricted hardwoods needed 


to produce desks and chairs 


Govern- 


for Military and 
ment orders. You can assist 
your manufacturer by iden- 


tifying such orders. 


Both WPB and the manu- 
facturers of chair irons 
promise an ample supply of 
these swivels in the third 
quarter. The suppliers also 
promise that they will add 
the other 


irons to their lines as pro- 


types of swivel 


duction increases in the pres- 
ent patterns. 

Military cut-backs and de- 
mobilization of men from the 
Armed Services have not yet 
added any additional em- 
ployees to our payrolls. 
There is still no relief in 
sight in the immediate fu- 
ture—labor still remains our 


No. 1 problem. 


Secretary 
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American 


Security Building 











WASHINGTON 5, 


D. C. 
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THE GUEST BOOK 
(Continued from page 36) 


director), an organization of nearly 900 members, 
whose purpose is to maintain an educational program 
to increese production efficiency. He left with us an 
interesting and impressive booklet entitled, “A Look at 
Australia,” which gives a brief history of the common- 
wealth and describes its natural physical character- 
istics, its products, its cities and some of its special 
attractions. 

Although Mr. Brown flew east from Chicago after 
leaving this journal’s offices, he expected to take a 
plane from San Francisco about eight days later and 
make the return trip a fast one. 

With an area about the same as Continental United 
States, and a popuiation of about 7,200,000, Australia 
offers great opportunities for development. A question 
discussed in the press recently in Chicago was whether 
Australia should be referred to as the smallest con- 
tinent or the largest island. Mr. Brown reminded us 
that Australians and Americans have much in common, 
and that the people of Australia were happy to have so 
many American soldiers in their country before the 
Pacific war moved farther north. 


H. K. Lowerre, office machine salesman and me- 
chanic who operates from headquarters in Spencer, 
Iowa, signed the Guest Book on June 14. He called 
in reference to his subscription to the journal and 
stayed to discuss the problems of an office machine 
dealer in a small, non-industrial town. It didn’t take 
him long to prove that methods of operation in big 
cities aren’t always applicable in a community that 
is predominantly agricultural. Mr. Lowerre’s success 
in the territory within a radius of 40 miles of Svencer 
is eviderce that he knows -whereof he speaks. 


Paul M. LeBeuf, an expert in the field of visible 
records and at present in charge of the Washington, 
D. C., office of Acme Visible Records, Inc., pulled our 
latch string on June 15. He was passing through 
Chicago on his way to the Pacific Coast and found 
time between trains to call and exchange greetings. 
Paul makes his home on a farm in Virginia just 
over the line from Washington. He says Mrs. LeBeuf 
is the chief executive cn the farm. No doubt Paul 
does the chores before and after office hours. A 
chat with Paul is always pleasant and informative. 
Every visit, no matter how brief, leaves us with in- 
creased understanding of sales and application prob- 
lems in visible records. 


Frank R. Nichols, Columbia Ribbon & Carbon Manu- 
facturing Company, visited us briefly on June 19, 
just as this issue was being put to press. He was on 
his way home from Kansas City, where one of Colum- 
bia’s branch offices is maintained. Being air-minded, 
Mr. Nichols traveled by plane. He was “bumped” 
twice on the way to Kansas City from New York, 
but still he made better time and was more com- 
fortable than if had used the trains. Contact with 
Frank is stimulating. He shares his knowledge and 
helps make the path to the future clearer. 

ee ee 


VANCOUVER FIRM NAMES DIVISION MANAGER 


Kimm Printing & Stationery, Vancouver, Wash., 
announces the appointment of G. E. Harris as man- 
ager of the office equipment and typewriter division. 
Mr. Harris was formerly branch manager of Whole- 
sale Typewriter Company, Portland, Ore. 

————7— 2 —__ 


WILSON TAKES OVER CALIFORNIA TERRITORY 


Joe D. Hale Company, Los Angeles, Calif., announces 
that Roy Wilson is now taking over the northern Cali- 
fornia territory. Mr. Wilson formerly represented the 
Hale Company in the Northwest. 
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HERE'S THE 
FIRST PLACE TO LOOK 
FOR OFFICE CHAIR 











OFFICE CHAIRS WITH BOLENS CHAIR 
ACTION CONTROLS ARE ENGINEERED FOR 
SAFETY, COMFORT AND LONGER SERVICE 


LOOK FOR these exclusive Bolens quality features in 
the lines of office chairs you plan to offer. Safety from 
tipping, comfort through proper back support, and 


more satisfied customers from long, trouble-free service. 


Soleus Desiguers 


improvements for chair action controls that 


continually seek 


permit chair manufacturers to provide greater 
office efficiency, comfort and value in their 


chairs. 


Tell Your Salbesmen. svou the 


important competitive advantage in selling 
chairs with BOLENS “‘Orthopedically Cor- 
rect’ chair action. It will mean increased 


sales of quality office chairs. 


DEPENDABLE CHAIR IRON CONTROLS | :» 


BOLENS PRODUCTS Co. |) 


Division Automatic Products Company 


216 Park Street 
Port Washington, Wisconsin 


OFFICE SEATING 
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JOHN’S TYPEWRITER SERVICE EXPANDING 


Another increase of floor space has been necessary 
for John’s Typewriter Service, Ontario, Calif., an indi- 
cation of the steady expansion for the firm during its 
eight years in business. 

“We now have a complete store of our own and 
facilities to handle the post-war plans which we have 


' JOHNS yoo 


TYPE 
TYPEWRITERS. appitgy 
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SERVICE BUILDS TYPEWRITER BUSINESS—The staff of 
John’s Typewriter Service, Ontario, Calif., stands in front of 
the newly-enlarged store (top picture) where service to the 
customers has paid dividends in continual expansion of 
business. Left to right are Lacey Handley, repair service 
man; Walter Gunn, salesman; John W. Gruys, proprietor, and 
Mrs. Sylvia Gibbons, secretary. Lower picture shows re- 
pair shop, with Walter Gunn seated at the front bench, Mr. 
Handley at the rear one, and Proprietor Gruys standing. 


laid out in this small community,” states manager 


John W. Gruys. 

Manager Gruys declares that his expansion of busi- 
ness has been occasioned by the service given cus- 
tomers. “Where service is rendered, business is there 
for the man who wants to go out and get it,” he says. 
“The proprietor must give his customers something 
more than a repair job or the sale of a bill of goods. 
He must have a reputation of standing back of the 
merchandise he sells. This, I believe, can be done only 
by getting the best merchandise and presenting it in 
the proper manner. The person who starts in business 
with the idea of giving service to his customers shall 
never be wanting.” 

Mr. Gruys opened up a small typewriter repair shop 
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It is with pardonable pride that we appraise the contribu- 
tion of IMPERIAL DESKS to the realm of business. In a 


world where industry contributes so surely to complete 


VICTORY ... in a world where the economic well being 
of our nation means so much, the responsibility of business 
is varied and great. It is in this world that IMPERIAL 


DESKS are winning so many warm admirers. 





a) 
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EVANSVILLE 7, INDIANA 


member WOOD office furniture institute 
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a 
IMMEDIATE DELIVERY 


FACTORY TO DEALER 


ALL METAL 
FLUORESCENT DESK LAMPS 


O.P.A. DEALERS PRICE APPROVED 


D.L.-9B — AC ONLY 























FINISH: Wrinkled Bronze. 

Base and Column: Heavy cast white metal. 

Reflector: Heavy gauge pressed steel of scientific para- 
bolic design to cast maximum light over writing area. 
Construction is strong and sturdy—no wabble or bend. 
Material and workmanship is of the finest. Fully guar- 
anteed. 


Height: 12!/, inches. Width: Reflector 18!/2 inches; Base 
8!/, inches. Depth: Reflector 6!/ inches; base 5!/2 inches. 
Equipped for |5 watt, 18 inch tube. Turn Sockets. Ballast 
reactor in base. Bottom is covered with sheet metal plate 
having four rubber bumpers to prevent scratching of desk 
surface. 


D.L.-9C — AC ONLY 











Packed in individual cartons. 4 to master carton only. 


RETAIL $7 290 


UNDER 


SANTOS & COMPANY 


FACTORY REPRESENTATIVES 
FOR THE ACME MANUFACTURING CO. 


49 WEST 45TH ST. - NEW YORK 19, N.Y. 
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DIGNITY Ww BEAUTY 


Samson tables are unquestionably the finest and most 
useful ever built in spite of the higher cost of others. And 
the reason for this lies in the fact that with all of its many 
exclusive features of construction, coupled with our modern 
plant facilities) THE SAMSON TABLE is turned out in 
greater quantities and at lower manufacturing cost than 
other tables for office use. 


WRITE FOR NEW CATALOGUE No. 32 














BUILD GREATER SALES-THE FEDERAL WAY 





ENDURING QUALITY BASKETS 


For Office, Industry and Home! 
Superior modern construction—crimping method. Steel 
side-seamer—reinforcements at top and bottom with 
steel tube rings. Wide assortment of sizes and colors. 
Economy and serviceability of FIBEROK and DURO. 
WEAR guarantee customer satisfaction. Write for 
descriptive circular. 


FEDERAL FIBRE CORP. 


3704-10 Tenth Street Long Island City 1, N. Y. 
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AL ACE CuK: 
Bang-up Job... 


NOW LET’S DO OUR PART! | 


The entire OFFICE EQUIPMENT INDUSTRY 
owes these men and woment a debt of gratitude. Those 
who have sacrificed so much for American freedom and 
liberty deserve our help in achieving economic readjust- 
ment... in finding their way back to productive civilian 
employment. Service men’s organizations like Disabled 
American Veterans: Amvets-American Veterans of World 
War II: The American Legion: Veterans of Foreign Wars 
and others are championing this cause. They need .. . they 
deserve the assistance of every employer in the United 
States. 



























Word Praise Is Not Enough! 


It is more than our industry’s patriotic duty to support this 
great cause... it is our economic salvation to see that full 
employment for discharged veterans is realized without 
delay. Once the term “‘the forgotten man” was applied to 
many veterans of World War I. Let’s see to it that this 
never happens again. So... our task is clear; manage- 
ment must see that the Veterans of World War II are taken 
back into industry with the maximum degree of patience, 
tolerance and sympathetic understanding for what these 
men and women have done for YOU and ME. The Office 


Equipment Industry WILL NOT and MUST NOT FAIL. 


725-33 SOUTH 
LASALLE STREET 
CHICAGO 5, ILL 


OFFICE FURNITURE COMPANY a nak iree 
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Your Future Desk Customer! 


It doesn't require too much imagination to visualize TOM as one of tomorrow's 


business executives. Nor does it require too much imagination to realize that 
tomorrow's business world will look different than today's. Evolution and progress 
are bound to leave their impression. Design and utility will merge to produce 
office equipment with greater beauty and increased efficiency. We at Indiana 
Desk don't pretend to know precisely what form or shape future office desks 
will assume. However, we pledge anew our sincere intent to give our trade 


the kind of INDIANA DESKS that make permanent friends. 


INDIANA DESK CO. 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 


JASPER, INDIANA 
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in Ontario in the fall of 1936, using the rear of a large 
store opening into an alley. From this humble begin- 
ning, John’s Typewriter Service moved to a location 
of a main boulevard, where a space 13 feet wide and 
40 feet long was occupied. Remington typewriters 
and adding machines and Art Metal equipment and 
supplies were taken on as Mr. Gruys branched out into 
the office supply business. He found it feasible to hire 
two full-time mechanics and one salesman. As busi- 
ness continued to grow, it was necessary to move 
again, in April of 1944, to a location which afforded 
four times the previous amount of floor space. As the 
sale of office furniture increased, still another expan- 
sion was made in May of this year. The latest type 
of equipment has been installed for cleaning, over- 
hauling and general repairing of all types of office 
machines. 
———-o—aee 

P. E. CASSIDY JOINS AGENCY PAPER COMPANY 


Joining the Agency Paper Company, New York, N.Y., 
on July 1, Philip E. Cassidy will represent Sky-Rite 
airmail stationery and other company products to the 
wholesale drug trade. 

Mr. Cassidy comes to the Agency Paper Company 
from Druggists’ Supply Corporation of New York, 
N.Y., with which organization he occupied the posi- 
tion of secretary during the past eight years. In this 








PHILIP E. CASSIDY 


connection, his work involved the merchandising and 
distribution of drug sundry merchandise to a major 
group of wholesale druggists on a national basis. 
Prior to 1937, Mr. Cassidy for several years was 
eastern sales representative for Strong-Cobb & Com- 
pany, Inc., pharmaceutical manufacturers of Cleve- 


land, Ohio. 
' ———-7—-  —__- 


INDIANA OFFICE MACHINE DEALERS MEET 


Members of the Indiana Office Machine Dealers As- 
sociation were the guests of Ralph and Richard 
Showers, president and general manager, respectively, 
of the Indiana Cash Drawer company, Shelbyv.lle, Ind.. 
at their country place on Blue River on June 17 and 18. 
Fishing, swimming and golf was enjoyed. One of the 
most enjoyable features was an old-fashioned chicken 
dinner, with enormous heaping platters of delicious 
fried chicken and large bowls of cream gravy, green 
beans and peach pie. The excellent dinner will long 
be remembered by all those attending. 

The following were elected officers of the organiza- 
tion: John Dannenfelser, Jr., New Albany, Ind., pres- 
ident; Louis I. Bland, Indianapolis, vice-president. 
Directors are E. P. Derler, Indianapolis; Miller Hug- 
gins, Anderson; Al Pedigo, Frankfort; H. H. Marlin, 
Bloomington, and J. B. Gandolph, Richmond. 

Manufacturers’ representatives attending were Gor- 
don Laurence, Allen Calculators, Inc.; P. J. Kelly, Rem- 
ington Rand; Mr. Acox, Victor Adding Machine com- 
pany, and Paul Cottril, Underwood Corporation. Jim 
Ward of Chicago again gave much information re- 
garding surplus office machines. Quite a discussion 
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Yesterday... today...tomorrow... 


A NAME 
THAT STANDS FOR 
SUPER-QUALITY! 








GHAND 
PRIAL 


TYPEWRITER 
RIBBON § 
and 
C A R B ON 
ee Ee mes 


Especially in wartime have ‘Grand Prize” prod- 
ucts proved their supreme dependability. From 
the sharper, cleaner, smudge-free work, you can 
tell that “GRAND PRIZE” has held fast to its dis- 
tinctive standard of super-quality and super- 
performance! 


Over 50% of “Grand Prize’ Typewriter Ribbons 
and Carbon Paper goes to speed the work of 
Victory. 





TIME TO BUY 
ANOTHER 














WAR BOND 
a 


* 


PACIFIC CARBON & 
RIBBON MFG. COMPANY 


J. FRANCIS O’CONNOR, Pres. 


Head Office and Factory: 
1451 Harrison Street . San Francisco 3, Calif. 
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AMERICA'S 


FASTEST SELLING 


DRAWING INSTRUMENTS 





Now available from one of America's largest stocks 
—the complete line of CHARVOS INSTRUMENT 
SETS as listed below. We can supply you with any 
quantity—and there is no priority rating required. 


Quick Deliveries! Quick Turnovers! Quick Profits! 


SET 814 (Illustrated above), De Luxe Set with Center Wheel bow 
Instruments. Contains: Compass, 6”, new streamlined design with 
knuckle joint in each leg, straightening device, head adjustable 
for desired tension. Pen and Pencil Parts, and Lengthening Bar. 
Divider, 6”, equipped with micrometer adjustment and tension- 
adjustable head. Bow Divider, 3°4” center wheel adjustment. Bow 
Pencil, 3°%” center wheel adjustment. Bow Pen, 3°” center 
wheel adjustment. Ruling Pen, 5%”, octagon shape carbon steel 
with hand finished point. Screw Driver, Needles, Leads, and Parts. 
Velvet lined two flap pocket-type case. 
$18.00—Maximum Trade Discount 
SET 612 Contains: Com- 
pass, 6”, Straightening De- 
vice with Pen & Pencil 
Parts and Lengthening Bar, 
Ruling Pen 5%”, Bow 
Pencil 3°4”, Bow Pen 
3°34”, Serew Driver with 
Needles and Leads, Velvet 
lined two flap pocket-type 





case. 


$10.80—Maximum Trade Discount 


SET 614N Contains: Com- 
pass, 6”, Straightening De- 
vice with Pen & Pencil 
Parts and Lengthening Bar, 
Ruling Pen 5%”, Divider, 
6” with Straightening De- 
viee, Bow Divider 3°”, 
Bow Pencil 334”, Bow Pen 
334”, Serew Driver with 


Needle and Leads, Velvet 
lined two flap pocket-type 





$15.00—Maximum Trade Discount 


Additional Discounts On Volume Orders Over $1,000 Net 


One of America’s foremost suppliers of material to artists and draftsmen 
Py 


pane The Department Store of Art Materials 


(252) ) ARTHUR BROWN & BRO. 
*/ 67 West 44th St., New York 18, N. Y. 
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followed and a resolution was drawn up recommending 
that NOMDA direct its efforts toward channeling 
Government surplus office machines through legiti- 
mate wholesalers. 

It was decided to hold the next meeting at French 
Lick, Ind., about the middle of August. It was also 
suggested that the secretary get in touch with the Illi- 
nois Office Machine Dealers Association to try to 
promote a joint meeting at the above time and place. 


en 


CO-OPERATIVES SHOULD PAY SAME TAXES AS 
BUSINESS ORGANIZATIONS, SAYS CREDIT MAN 


American business cannot maintain itself half tax 
exempt and half heavily taxed, declares Henry H. 
Heimann, executive manager of the National Associa- 
tion of Credit Men in the issue of his Monthly Busi- 
ness Review released June 17. He points out that if 
we are to have “equal rights for all and no special 
privileges for a few, then the Federal Government 
should either tax the business transactions of all co- 
operatives or eliminate all taxes from private business 
and rely solely upon individual taxes for its revenue. 

“Because many co-operatives are practically tax- 
exempt,” Mr. Heimann says, “the advantage they have 
Over tax-paying business is quite startling. It re- 
quires no stretch of the imagination to see that as 
new tax-exempt co-operatives are launched, private 
enterprises—tax-paying businesses—are put further in 
jeopardy. The tax-paying businesses must not only 
make a return on their investment if they are to sur- 
vive but in addition they must absorb the tax-exempt 
co-operatives’ share of the tax burden of government 
—a burden shifted to their shoulders from the co- 
operatives by the tax-exemption features of our 
Federal laws.” 

The large growth of co-operative organizations, 
which engage in business in competition with private 
organizations, present a poser for the future of our 
Federal economy, Mr. Heimann says. “Each and 
every time a tax-exempt co-operative organization is 


| launched, an added burden of the cost of government 


| were exempt from taxation. 


is placed upon private business. The consequence of 
this expansion is obvious and frightening. Where will 
it end and how are we to pay for government? are 
natural questions. If the tax-exempt co-operative 
plan is, as its proponents contend, the answer to our 
economic problems, then it would be logical to assume 
that every business institution in this country should 
adopt this form of enterprise. But should this occur, 
you would have, in reality, a modified form of a social- 
istic type of government. It will leave to the reader 
his own conclusion as to how burdensome the cost of 
government might be to individuals if all businesses 
If all businesses could 
organize as co-operatives, with the practical exemp- 
tion of our present tax laws, there would be only nom- 
inal amounts of Federal taxes collected from business.” 


Advantages to Co-operative 


As an example to show how tax-exemption works to 
the advantage of the co-operatives, Mr. Heimann re- 
lated that on a recent trip through the Northwest he 
was told that a co-operative organization in that local- 
ity “redistributed” about $200 to members purchasing 
a combine-harvester machine. “Of course the co- 
operative distributor paid no Federal tax,’ Mr. Hei- 
mann points out. “Had privately owned distributing 
companies been spared Federal tax, they could have 
refunded slightly more than did the co-operative, but 
since they were taxable they are facing the law of 
diminishing returns and eventual liquidation of their 
business. Each new tax-exempt co-operative com- 
petitor they face means that their own taxes will be 


‘higher and the returns on their investment will be 


less. It can’t be otherwise because they will have 
to make up the deficiency in the cost of government 
which the tax-exempt co-operatives do not pay. The 
co-operative may say that the individual who receives 
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This NEW 


DESIGNED AND MADE FROM 
SMOOTH, COLORFUL, DURABLE 


StttLo PLASTIC... 
A FAST-SELLING PROFIT-MAKER 


EVERYONE likes a desk letter tray like this 
—smartly modern in design, with only two 
slender side supports instead of the usual 
obstructive posts on each four corners. No 


sharp edges or corners, inside or out. Con- 






MOULDED 


PLASTIC PRODUCTS AND CUSTOM-MOULDERS 
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5172 NORTH 32nd 





venient slots on each tray for inserting file 


tab. And because of new design, top tray 
can be swung aside to allow easier removal 
of paper in lower tray. Light in weight, yet 
strong and durable. Attractive colors har- 
monize with any office fittings. 


Ws “A. A, 
uw Ww Ww 


CONTACT YOUR JOBBER now — or write 
direct for prices and complete facts about this 
newest idea in smartly designed letter trays. 


PRODUCTS COMPANY 


STREET @© MILWAUKEE 9, WISCONSIN 





FOR re 
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THE ORIGINAL 


NORTA 


PLASTIC 
TYPE CLEANER 





EQUAL TO PRE-WAR QUALITY 


MR. DEALER ... 
This attractive display container on your counter means ready 
sales. 
To see—'s to buy this popular cleaner . . . no dirty, inky hands, 
no soiled clothing, no brushing, scrubbing or rubbing. 
It can be recommended with confidence. 
Unlike other cleaners NORTA is clean, efficient and quick; just 
press, roll gently back and forth and the job is done. 
Its remarkable qualities make it the ideal cleaner for typewriter 
type, Stamps, etc. 

Excellent value ... Fast seller 


Order today—Reorder tomorrou 


NORTA 
DISTRIBUTING 
Co. 


119 WEST 40th ST., NEW YORK 18, N. Y. 





ALL METAL ‘TECHNYSCOPE 
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THE OUTFIT CONSISTS of the Scope Table and T Square; also a separate, 
Movable Lamp. The four legs with rubber feet are all removable. The longer 
legs may be placed on the right side thereby tilting the scope at a different 
angle for work the long way of the stencil. The T Square is provided with a 
wooden locking device which holds it tightly in position wherever set. 


The Movable Lamp is placed under the Scope and can be adjusted to bring the 
greatest light right under the working area. The Plastic Diffusion Shield 
avoids glare and does not accumulate heat. It also protects the lamp from being 
accidentally broken 


The Scales in each side of the table are divided into sixteenth inches and 
standard typewriter spaces for the entire length of the stencil. Scales, top and 
bottom, show regular typewriter pica and elite spaces. ‘Technyscope is 16% 
inches wide by 21% inches long 


Price, complete with Lamp, Ball Point Stylus, $1450 
Flexible Writing Plate and Four Manuals niceugntly 

i r west 

of Rockies) 


TECHNYGRAPH CO. TECHNY, ILL. 











DUPLICATING INK 


Our 45 years’ experience in the 
manufacture of duplicating 
inks enables us to offer you the 
etel=¥-1@ o) dole Koi t-Mepollodtelede)(-neoek 
where. 

Our PREMIUM INK is a high 
grade black ink that has the 
properties of Quick Drying and 
\bbetboctbocM acbetciecedileyeMBtol Comm tel 
paper. The finest ink made for 
first class stencil duplicating 
work. 

BULLETIN INK fills the need for 
a jet black ink where price is 
a factor. Excellent results at a 
poobbebtestttecMe) Mele) a 


All inks manufactured under the personal 
supervision of rred B. Canode. 


WRITE TODAY FOR SAMPLES AND PRICES!! 


INK SPECIALTIES CO. INC. 


CHICAGO 22, ILL. 





519 N. HALSTED ST. 


SATISFACTION GUARANTEED OR YOUR MONEY BACK 
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Hot . humid weather ahead... 
perfect spot for 


ALL-WEATHER 


STAMP PADS 
INK 


The ideal team to lick such conditions. 
Sell ’em that way.... 


5 of SPECIALTY CoO. 


200 Fifth Avenue, New York 10, N. Y. 


Factory at Elizabeth 1, New Jersey 
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ASK ADIRONDACK! 


FOLDING 
_A\ CHAIRS 


AND TABLE ARMCHAIRS 


CARBON PAPERS 


Many Styles 





TYPEWRITER RIBBONS 


’ Made right— Priced right — 
“Saar eon? Sold right. Here’s a ribbon 
All styles Folding Chairs, nes and Ca rbon proposition you 


tor opany ie yg alli can turn into real profit. 


ok, See ee. You can always count on our 


State whether or not wae 
priority rating is avail- cooperation. 


able. 


IMMEDIATE SHIPMENT EXCLUSIVELY for 
ADIRONDACK DEALERS * STATIONERS | 


CHAIR COMPANY Complete details on request 
Dept. No. 15-1 


1140 BROADWAY ALLEN & COMPANY 


NEW YORK 1, N. Y oares an 
1 Nomis 11-13-15 VANDEWATER ST. 
Corner 26th Street 


NEW YORK 7, N. Y. 
Telephone: Ashland 4-1385 ” 

















POCKET SEALS oF QUALITY 





SORRY ws 
No Typewriters yet! 

lt The “ALUMINUM” Pocket Seal 
We still have better ribbons and car- UNCONDITIONALLY 
bons—at better prices. GUARANTEED 





REGALRITE ... “BEST SELLER” for 40 YEARS 


Carbon Papers 
Typewriter Ribbons 
Adding Machine Ribbons 


Bookkeeping Machine Ribbons The “OFFICIAL” Pocket Seal 


HEADQUARTERS ... REALLY EMBOSSES 
Royal Typewriter Parts for Dealers HEAVY PAPER 


A CORPORATE SEAL 
POCKET SIZE 





THE NOTARIES FAVORITE 











NOW 


You, should try REVIVO; it: renews 
platens and cleans type amazingly! 








FURNISHED IN 3 SIZES 





ANTICIPATE... 


The manufacture of a limited produc- FREE LEATHERETTE POCKET CASE with EACH SEAL 


tion of new typewriters has been re- 
10D sel_te MaamM Bde (ol bel-M-JelolF tle Mel-Moa'coil lode)(-) 
soon. List your needs with us to be 
notified as soon as they come in. 





MANUFACTURED BY Cry 


&iko MEYER & WENTHE, Inc. ‘o, 
Established 1854 Sse 


Dependable Service for 87 Years 


REGAL TYPEWRITER COM PANY 30 SOUTH JEFFERSON STREET, CHICAGO 6, ILLINOIS 


(INCORPORATED) PLACE YOUR ORDER WITH YOUR LOCAL 


200 Hudson Street New York 13, N. Y. MARKING DEVICE DEALER 
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NOW 


The weapons forged in the plant of 








THE HERRING-HALL-MARVIN SAFE CO. 


are helping to bring closer the day of 
VICTORY 


NOW 


Is the time to place your orders for Safes, 


Chests, Vault Door & Treasurgards 


NOW 


THE HERRING-HALL-MARVIN SAFE CO. 


can accept orders for future delivery. 


NOW 


Don’t Delay 








Branches: WASHINGTON 
NEW YORK BOSTON 
CHICAGO HOUSTON 
ST.LOUIS ATLANTA 


HERRING-HALL-MARVIN 


SAFE COMPANY 








HAMILTON, OHIO 





; a 
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the refund deducts it from his cost of operation and 
his income is greater and thus he pays more taxes to 
the Government. The answer to such a statement is 
that, assuming this is correct, there is but one tax 
collected by the Government from an individual and 
not double taxation as occurs in the ordinary corporate 
business. 

The co-operative type of business organization has 
grown rapidly in the past few years and today we are 
in reality in an era of super-co-operatives. In the past 
few years various means have been employed to avoid 
making a full distribution of co-operative savings. The 
plan and practice in some instances is to allow earn- 
ings or savings to accumulate. These accumulations 
are then utilized to add to the co-operative structure 
by acquiring new businesses or launching new co- 
operative ventures. The result is super-co-operatives. 

“Let us take a tax-exempt super-co-operative and 
compare it to a similar size business that is paying its 
taxes. The large size tax-paying business will have to 
pay at least 80 per cent of its earnings in Federal 
taxes. The giant co-operative pays practically no tax. 
The giant co-operative, furthermore, may ingeniously 
give so-called patronage dividends in stock and not in 
cash. They can then use this accumulated reserve of 
cash to buy out tax-paying competitors, to establish 
factories and for any other purposes of expansion. 

“What is to be done about it? My suggestion is that 
you who are in private business, and who are carrying 
the load of the cost of government, state your objec- 
tions to your representatives in Congress. Ask them 
either to tax the co-operatives or to free you of taxes 
on business. Well, let us assume that you try this and 
fail. Then there seems only one solution. My answer 
is to adopt the philosophy of the Irishman who said, 
‘If you can’t lick ’em—join ’em.’ If ten per cent of the 
existing profit-paying businesses would rush to re- 
organize on a co-operative, tax-exempt basis, our Gov- 
ernment would soon place the co-operative business 
enterprises on a tax-paying basis.” 

ee 


ARE YOU SALES-MINDED? 


“Pulse,” published by Occidental Life, gives the fol- 
lowing tips on how and how not to approach a sale— 
there’s a lesson in it for all of us. 

A prominent airline formerly replied, when ques- 
tioned if flights were scheduled for that day, “No, we 
are sorry, but the weather will not permit our flight 
this afternoon.” Connotation: Air travel is hazardous. 

Now the answer has been changed to: “No, our flight 
has been cancelled because the weather is not up to 
our standards.” Connotation: Safety ideal of the air- 
line is high. 

Here are other tips on how to put yourself in the 
other fellow’s place. 

Wrong—“I was down this way and thought I’d drop in 
to see you.” 

Right—“I planned this trip because I wanted to see 
you about—” 

Wrong—“Do you understand what I mean?” 

Right—‘‘Am I making myself clear?” 

Wrong—“You won’t be sorry if you buy it.” 

Right—“‘You will always be glad you made this choice.” 

Wrong—‘“Sorry you are not willing to give my line a 
try.” 

Right—“Thanks for going over this with me. I’m 
sure we’ll work together later on.” 


KENDRICK-BELLAMY HOLDS ANNUAL BANQUET 


The annual banquet of the Kendrick-Bellamy Com- 
pany, Denver, Colo., usually held during the regional 
meeting each year, was staged in the Colorado capital 
recently. Present were the firm’s many employees, 
who enjoyed a fine feast and later won several beau- 
tiful prizes through their skill at bingo and other 
games. The party was such a success that a committee 
was appointed to make arrangements for an outing to 
be held in the mountains this summer. 
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PENDAFLEX 


is a registered trade-mark 


| 
“I / 





PENDA — pendant, hanging 
FLEX —flexible 


Oxford Pendaflex folders are unique because they HANG. 


The Pendaflex filing method is completely FLEXIBLE, for with it any 
filing system arrangement can be contrived for any filing purpose 
correspondence, orders, catalogues, invoices, tariffs, blueprints, ete. 
That in brief is the story behind the word PENDAFLEX. 

The word PENDAFLEX is not, however, a generic term, but a regis- 
tered trade mark. It may be used only in reference to products of the 


Oxford Filing Supply Company, originators and sole manufacturers of 
this modern filing method. 





Brooklyn 6, N. Y. 
St. Louis 2, Mo. 
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Stall Cham pion!! 


Sinclair and Valentine (fo. 


DUPLICATING 
CLIMATE-PROOF 





Champion Quality Duplicating Ink has been 
carefully compounded to get a free flowing, 
smooth and quick drying ink. Enabling 
you to produce the maximum of copies 
with one inking in a pleasing and 
“easy to read” gray-black tone. 


Sinclair and “Valentine Co. 
611 W. 129th Street GTO 





New York 27, N. Y. 


Albany Philadelphia Dayton New Orleans Detroit 
Baltimore Chicago Charlotte Cleveland Nashville 
New Haven Boston Birmingham Dallas Kansas City 


Champion Duplicating Black 








CARBON PAPERS 


. relate} 
TYPEWRITER RIBBONS 














WRITE way 
to gain more 
customers 
















People all around your store are buying WRITE 
products—and they ought to buy them from you. 


Display WRITE Carbon Papers . . . famous for 
making more and cleaner copies from each typing. 


Display WRITE Typewriter Ribbons . 
ferred for sharp, legible originals. 


.. pre- 


Let people know you carry WRITE products 
—and watch them buy—FROM YOU. 


Send TODAY for Samples and 


Discounts. 
Immediate Deliveries—No Delays 


. Avenue 
420 Lexington 
WRITE New York 17... .¥: 


ATED 





FACTORY: Bridgeport, Conn. 











NEF 


<GEEDWARD P: FOLEY ! 
12 8D BOMBER SQUADRON q 
SAKMY AIR FORCE 






étfe vy 4 
mARC 
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SOLID BRONZE 


HONOR ROLLS 
AND 


WAR MEMORIALS 


Once again you can sell honor rolls, signs, tablets and me- 
morial plaques of International Solid Bronze. Quick, profitable 
sales to your regular customers — businesses, churches, insti- 
tutions, fraternal organizations, etc. Dignified, imperishable, 
modest in cost. 


1g ae iterente patente Ost NEE BE IE PTE hfe rg 


For the ultimate in economy, we continue to make handsome 
International Simulated Bronze honor rolls — mounted on 
solid, hand-rubbed walnut. 


Many standard designs available in both solid and simulated 
bronze — or we submit sketches of custom designs without 
charge. Every cooperation given dealers. Write for complete 
details and free Catalogue A, 





INTERNATIONAL BRONZE TABLET COMPANY, INC. 


36 East 22nd Street, New York 10, N. Y. 
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BRIGHT 





i 
| 
| 
| 
| 


Wartime regulations have imposed severe restrictions on our out- 
put, on our materials and availability of labor—all of which have 
proved a severe handicap to our ability to serve our many good 
customers in the prompt and efficient manner which has been our 
custom. We are sincerely grateful for the patience and under- 
standing which you have given us, and we do want you to know 
we will continue to do the best we can for you at all times. 


Sorry. No BRIGHT catalogs available. Present conditions make it 
inadvisable to publish another until the war is over. 


| 
| 
| 
: 
| 
| 
; 
: 
| 


BRIGHT CHAIR CO., INC. 


127-133 BLEECKER ST. NEW YORK, N. Y. 


ichipertdihemaieinaienmanpipemmsnnete 
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Sell 


a complete line 


Eaton’s Berkshire Type- 





writer Papers line includes 





| 
| 
Here is definitely a new and improved blackboard. Pat atm a ose = 
An unusual writing finish has been applied to a fine paper for every office 
SERVICE PLASTIC FIBRE BOARD. Guaran- oo ae ae anes oe 
teed not to peel, splinter or warp. need. Satisfied customers 
Number Size Price ‘ 4 aS a oe : 
pos 1K” + 34° $1.10 come back for more. 
802 18” x 24” 1.35 
803 24” x 36” 2.60 t, 
Each size packed 6 to carton. ‘4 
) gATON 
Each blackboard has a sturdy twelve inch grooved | * . 
trough for chalk and eraser. There are two holes y TYPEWRITER | 
| at the top which are reinforced with metal eyelets PAPERS & 
for hanging on the wall. ©p \e 
| Write for descriptive circular. KS 
| SERVICE PRODUCTS CoO. 
| 2035 So. Calumet Ave.  * Chicago 16, Ill. EATON PAPER CORP. PITTSFIELD, MASS. 














S i G6 ; b p , ; Fine papers for business and social use 


Built-in 
quality 









New plastic heads... 
uniform colors. . . light- 
er weight. Needle sharp 
points. RIGHT through- 


out. 


GEORGE B. GRAFF COMPANY 
64 Washburn Ave., Cambridge 40, Mass. 


FREE 


111 ODVDIHD ‘NOINITD '(N 9€ ‘VINYOJITV> ‘HDV38 DNOI 
AN YYOAMIN LSYINIVMOD AGLI ddYOD TIJNYVG 


SIGNALS 
and MAPTACKS 
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Gtatns/ 
pyinx 


HAND 
CLEANER 





EXTRA PROFITS for the TRADE 


DEALERS . . . put Copyinx Hand Cleaner on your 
counter today. Enjoy Plus Profits and capture customer 
good will. This outstanding Copybrite Product removes 
Hectograph ink stains without injury to the skin, leaving 
the hands clean. 


Write for FREE SAMPLE and complete details. 











\. 
ONE SOURCE OF SUPPLY UNDER ONE BRAND NAME 
RECORD CARBONS Writing Plates Alco Run Papers 

& RIBBONS Styli Copyinx Hand Cleaner 


Lettering Guides 


‘. ss 
Typewriter Carbons Shading Sceeens es 


Pencil Carbons 


* Copysco 
inked Ribbons Stencil File Folders GELATIN SUPPLIES 
ses Type & Platen Cleaner Gelatin Rolls 
STENCIL SUPPLIES (White or Amber) 
Stencils . . . Blue as (Fibre or Cloth) 
White . . . Yellow Gelatin Films 


Heavy or Light Coated FLUID DUPLICATOR Hecto Ribbons 
Stencilrite Sheets DIRECT PROCESS Hecto Carbon 


(Film Stencils) SUPPLIES Copyinx Hand Cleaner 
Stencil Typing Plates Alco Carbons Original Master Paper 
Stencil Ink Alco Units Fastbrite (Coated) 
Correction Fluid Alco Ribbons Copy Paper 
Stencilrun Papers (for Alco Fluid Recordrun Papers 


Reproducing Copies) Alco Original Papers (Maximum Run) 


COPY PAPERS Inc. 


700 WEST LAKE ST....CHICAGO 6, ILL. 


‘Do It Right uxth , Copy brite” 





Send for FREE SAMPLE today! 


a “| 


Please send me sample of Copyinx Hand Cleaner and literature. 
NAME 
ADDRESS 


TAX FACTS 


By FRED MERISH 
id 


HERE is a divergence of opinion as to the part 

income taxes play in the calculation of business 
operations. Three types of opinions are offered: (1) 
Some businessmen say that income taxes should not 
be considered a cost of operation but public participa- 
tion in the profits of the taxpayer’s business. In other 
words, a business turns over the tax to the Govern- 
ment for the use of all. (2) Other businessmen con- 
tend that the tax is paid by shareholders in a busi- 
ness who get lower dividends or incomes after the 
tax is paid. (3) Still another group state that income 
taxes are simply costs, which must be paid by the 
consuming public in prices, that such taxes are really 
hidden sales taxes. 

Many accountants believe that the term “net profit 
before taxes” is misleading, that taxes should be in- 
cluded as a charge in the determination of net profit, 
that taxes do have a bearing on prices because rev- 
enues must be high enough to pay all costs, including 
taxes, and to provide an adequate return on invest- 
ment, which, in the final analysis, is the ultimate 
measurement of the profitableness of a business. 

Whether the office appliance dealer should include 
this tax in costs is a matter for him to decide. Some 
feel that if they do this, their prices will be increased 
to the point that business will go to a competitor who 
does not. Although this may be so, there is no set rule 
to cover the point. The taxpayer must use his judg- 
ment. We can say, however, that every sale actually 
carries a tax and if it is not considered when setting 
prices, the profit may be below expectations, particu- 
larly if the dealer is in the higher brackets. The more 
business you get, the higher the tax on each sale, so 
the matter should be given consideration, at least, 
when determining costs or setting up budgets. 

Those who contend that tax is a cost, state that 
when taxation is decreased, more working capital is 
available, expansion increases, creating higher produc- 
tion, lower costs, lower prices in many cases, and more 
profit. In other words, lower income taxes benefit con- 
sumers and businessmen. So, conversely, consumers 
should pay their share when taxes increase—and this 
is accomplished by including the tax in business costs 
so that it is carried in selling prices. At present, the 
businessman who does not include the tax in costs 
pays the tax, the consumer does not. 

——— 2 


EMPLOYEE TARDINESS 


Office managers of the Chicago metropolitan area 
consider the problem of tardiness more annoying than 
the problem of absenteeism, and find that the ten- 
dency of tardiness results in a total loss even exceed- 
ing absenteeism. This consensus of opinion is a con- 
clusion arrived at at a recent survey in the Chicago 
area, covering office employees only, conducted by the 
Office Management Association of Chicago. 

It is the effect of the tardiness of one individual on 
the work of others who are on time that is important 
in the eyes of the office managers. And from the em- 
ployee’s standpoint, tardiness almost generally results 
in a lowered opinion of the worker by the management. 
The apparent unimportance of tardiness to an indi- 
vidual tends to result in tardiness by many persons. 

The special survey concerned the use by companies 
of rewards for punctuality and penalties for tardiness. 
The results indicate that rather than using deterrent 
devices on the entire staff, individual attention is paid 
to offenders. Similarly, individual results, such as pro- 
motion, are used as rewards to punctual persons rather 
than any general reward for an entire staff. 

A conclusion might be reached that companies in 
general do not. take as many steps as might be taken, 
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Again Available 


SUNLOCKE’S FAMOUS 588P 7 7 7 — 
with 
METAL SWIVEL MECHANISM 






Once again you can offer your cus- 
tomers this old favorite, the 588P. 
This chair has been so popular in 
the past that it is one of the first 
Gunlocke chairs to be offered in its 
new postwar form. 

The 588P has always been pre- 
ferred because it assures the user’s 
natural working position and her 
ability to work without strain or 
fatigue. It will continue to be a 
sales leader. 

And you can make reasonably 
prompt deliveries in oak, walnut 
finish or genuine walnut, with gen- 
uine brown leather upholstery. 

Here is your chance to cash in on 
the first product of Gunlocke’s 


postwar plan. 


.H. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
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No. 1509 (illustrated) 


@ Capacity, 5 lbs. by 
14 ounces. Computes 
postage for air mail, 
first class mail and 
merchandise up to 4 
Ibs. Easy to use, simply 
place mail matter on 
2 m the platform and 
SYMBOL OF QUALITY pointer automatically 
indicates the correct 
weight and amount of 


DEALERS and STATIONERS postage required. 


Accurate and durable. 











rvTvvVvwwYwwYYvYvvYTYTYTYTYTVTYTvTTVvTvTT,TTCrTT,rTrTTTTTeTT YS 
Re OOOOOwment 








Ibs. for all postal zones. 
Dial 8” diameter. Plat- 
form 7” square. Overall 
dimensions 8” x 7142” x 
10”, Weight packed 9 Ibs, 
List $9.50 














have found profit and satisfaction List $7.75 
in representing the Bucki line of SPECIFICATIONS 
‘ T ~ aw $ 4” i 
$ CARBON PAPERS and INKED RIBBONS me 6, ee ee 
$ figures on white, red for 
$ for 50 years — black for 
: Platform: 51” square. 
$ backed 10) ] 1h) Dimensions: 612” x 614” 
£ i. y 1V x 914". PARCEL POST SCALE 
$ rY 4 Packing: One to a carton, No. 1515 
$ Weight packed 6 Ibs. 2 mgr 4 50 Ibs. by 1 
: , . , eas cunce. Computes postage 
3 has earned this recognition. See your supply house. for merchandise up to 50 
: 
@ 
; 





Samples and prices gladly furnished. 










HANSON 


The Buckeye Ribbon & Carbon Co. 3 SaereViees 


oenitiedil 3. Ohio : x, 5325 North Ada Street, Chicago 22 Wlinoi 
: ’ nois 
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NEWEST PUBLICATIONS 
MAPS MAPS 


OF ALL : sania aati 
DESCRIPTIONS FOR EVERY USE 





s 
SCHOOL — BUSINESS — TRAVEL 


Specialty maps of every description and for every 
possible purpose on hand. 


COLORPRINT MAPS 


Detailed maps of each Continent and United States 
Possessions. Handy for checking World War 
progress. 


BLACK & WHITE CLEARTYPE MAPS 
Vv , c T O R Y M O D E L The all purpose Maps for business—current events 
C ‘@) p y bd Oo L D E e and popular interest in world events. 


The RITE-LINE Copyholder is now available in non-critical COMBINATION 
materials and can be sold without priority. It is a small RAILROAD — AUTO MAPS 


self-contained unit that can be placed anywhere inde- 
pendent of the typewriter. It guides the eye of the typist 





Folded in pocket form also flat sheets. 


along the line she is copying. Prevents errors. Speeds 7 per 
production. Price U.S.A. $11.85. A few exclusive territories DEALERS! Be prepared to meet the 
still available. Send for folder. demand. 

RITE-LINE SALES CO., INC. Send for catalog and prices. 





101 Park Ave., New York 17, N. Y. 


RITE-LINE AMERICAN MAP CO., INC. 


Reg. U. $. Pat. Of. 16 EAST 42 ST. N. Y. 17, N. Y. MU2-7581 
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CARDS 
GUIDES 
FULODERS 


With Extra 
Refinements that 


Cost No More 


* * * * 


WRITE FOR 
CATALOG 
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TUBULAR Corin WRAPPERS 


Stationers! It's your Line—Exclusively! 








"Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pirate your 
customers and cash in on your missionary 
work. 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Currency Racks 
Wrapper Cabinets 


Coin Wrappers 
Bill Straps 

Coin Bags 
Currency Bags 
Draw String Bags 
Metal Clasp Bags 


Night Depository Bags —- Trays 
Linen Shipping Tags Coin 
Downey Change Trays 


torage Trays 














THE C. L. DOWNEY CO. HANNIBAL, MO. 














Seating America’s 
Office Workers 
Correctly 







is @ responsibility that 
Jasper Seating Co. 
knows how to accept 





Jasper Seating Co. 


JASPER, INDIANA 


REPRESENTATIVES 
CHICAGO: L. H. Farber, 30 E. Congress St. Phone WEBster 3217 








NEW YORK: Office Furniture Warehouse Co., 573 Broadway 
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MONTCLAIR, NEW JERSEY 


CARDINELL CORPORATION - 
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THE GREATEST CONVENIENCE ) 


OFFERED IN ANY BRIEF CASE... 
To convert the CONVERTO from a loose- 
leaf binder portfolio to a regular portfolio, 
just remove the ring metal! NO LOOSE 
PARTS! NOTHING TO GET OUT OF ORDER! 
Takes few seconds only! Replace in a jiffy! 


| 
ACTUALLY TWO Portrouios In ONE! 


peated 


@® First Quality Booster-Type Metal 





Pat. No. 2,226,387 


Metal Reinforced Back-plate 


Full length slide fastener permits complete opening 


Sturdy Construction ... Finest Quality and Cratfts- 
manship in Every Detail 


Available WITH or WITHOUT Disappearing Handles 


Made in a variety of styles, sizes and leathers to 
meet most requirements 


® CONVERTO Zip Cases enjoy national preference 
a of their rich beauty and long-lived dura- 
ility. 


Write for Descriptive Circular and Prices 


REUBEN CO. 





557 W. JACKSON BLVD., CHICAGO 6, ILL. 
Manufacturers Since 1920 
OF QUALITY LEATHER ZIPPER RING BINDERS & PORTFOLIOS 
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both in individual handling and with factors covering 

the entire staff, to reduce the tardiness which all the 

companies seem to feel is so detrimental. Similarly, 

while all companies desire punctuality, the vast ma- 

jority seem to take no practical steps to achieve it. 
f iis 

NEWS NOTES FROM NSA DISTRICT NO. 7 








Merrill D. Hasty, Correspondent 





Carl Anderson of The Brainerd Office Supply Com- 
pany, Brainerd, Minn., finds it rather difficult to work 
in his beautiful gift and stationery store since the 
weather has compelled him to get that speed boat 
painted up. You know, fellows, Carl only lives in 
Brainerd a few months of the year because the lake 
is so attractive. 

* * * 

Pike fishing is not a thing of the past. Ed Erickson 
of The Hibbing Office Supply Company, Hibbing, 
Minn., often finds time to catch his limit with his 
many friends. This goes for BIG lake trout, too. 


* * * 


Miracles never cease. I’ve been informed that Harry 
Woodmansee, Bismarck, N. Dak., has a 5-B classifica- 
tion. You all know, fellows, this is a middle-aged busi- 
ness man with baldness, bridgework, bifocals, bay- 
window and bunions. 

7 + ca 

Lt. Bob Jerue, son of Sterley Jerue of McClain & 
Hedman Company, St. Paul, Minn., just wrote his folks 
a most interesting letter, telling of his many experi- 
ences from the time that he left home in 1942 to the 
present. He has been in the following countries— 
England, Germany, Belgium and France. It is under- 
stood Bob is in Paris, France, at the present writing. 
We are looking forward to his early arrival home. 

ca * * 


George Johnson of The Transcript Publishing Com- 
pany, Little Falls, Minn., was recently temporarily out 
of display material. So the retired chief of the Little 
Falls fire department filled his display window with a 
hand-made replica of a hook-and-ladder and chemical 
wagon. This is to keep his buying public shopping- 
minded. Along with the above, the Associated Press 
keeps a Teletype going to keep buyers informed of the 
return of new merchandise. 

* * * 

Well, what do you know? Norm Lincoln, Eaton Paper 
Corporation, the right-hand bower of our friend, 
Frank Palmer; Herb Morgan, Pacific Northwest repre- 
sentative of the National Blank Book Company, and 
Merrill Hasty had a reunion with our friends in 
beautiful Salt Lake City, where East met West in a 
golden jubilee. Upon arriving in the Utah capital, it 
was a very pleasant surprise to meet so many repre- 
sentatives of the Oregon Trail, Rocky Mountain,Golden 
State and the Northwest travelers clubs. Arthur Carl- 
son of Charles R. Berry Company, Clint Martin, manu- 
facturers’ representative, and Johnny Edwards of Co- 
lumbia Ribbon and Carbon were on hand to join in the 
festivities. 

* * * 

The A and E Office Supply Company at Duluth, 
Minn., will now welcome your sales meetings. They 
hold weekly meetings every Monday morning and seek 
your co-operation. Here is a chance to present your 
post-war plans and the merits of your line to the sales 
force of this progressive organization. 

* * x 

Carl Doerner of St. Cloud, Minn., has a home where 
his lawn rambles down to the banks of the Mississippi 
River. This is where he spends his idle hours fishing 
for pike. Carl uses the latest method of catching pike, 
inasmuch as his fish are so hep to the ordinary fisher- 
men. Carl says that the pike skin the frogs by nibbling 
until ready to grab. This is the signal to haul them 
in. So help us, it’s the truth. 


OFFICE APPLIANCES, July, 1945 








we 
wit 
the 


qui 





OF 


l- 


le 
it 








...of course...but we’re still on the job! 


It’s easy to “carry on” when times are normal. It’s during times of stress that companies 
as well as individuals prove their mettle. When the history of this war period is written, 
we will all learn the extent of American business ingenuity in producing the equipment 
with which to further the war effort. Myrtle Desk has encountered its share of obstacles 


the last few years. Despite all this, we’ve stayed on the job. Our goal is to satisfy, as 


quickly as possible, your needs for more MYRTLE DESKS. 


MYRTLE DESK COMPANY 


member WOOD office furniture institute 


HIGH POINT NORTH CAROLINA 
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“Ammunition” is anything that hastens Victory. Time 
saved in clerical work is high-power ammunition. Impor- 
tant time savings can be made by using Cook’s Steel 
File Signals on cards and ledger sheets to segregate 
groups of facts for quick reference. In 12 non-chip colors 
for all filing systems. Card of samples on request. 


The H. C. Cook Co., 14 Beaver St., Ansonia, Conn. 
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GENUINE LEATHER 











For School—Approved 


No. 75—9 x 4” large zipper pouch in 
genuine leathers: Ten articles: —3 
super-smooth OTHELLO rubber-tipped 
pencils, 2 rubber-tipped TIGER pen- 
cils, 2 colored pencils, 1 penholder, 1 
ruler, 1 eraser. 6 to a box... GENU- 
INE LEATHER stamped on pouch. 

No. 56—8 x 3%”, in assorted colors. 8& 
articles: penholder, pen point, eraser, 
rule and 4 pencils. One dozen to box. 
GENUINE LEATHER stamped on pouch. 

(Illustrated above) 
Snap Button Pouch Leatherette Pouch 


No, 43—Genuine leather. No, 270— Available in 

Contains 10 articles, One sorted colors Contains 10 

dozen to a box. A great ‘SOrtec =: ee 
articles. 1 dozen to a box. 


value! 
WRITE FOR PRICES, 


SWAN PENCIL CO., Inc., 221-225 Fourth Ave., N. Y. City 3 





O.P.A. Prices! 
Genuine Leather ZIPPER Pencil Pouch 
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INVESTIGATE 
THE MERITS OF 


ROBERTS 


MODEL 95 


The Quality five action, all 
steel and nickel, Numbering 
Machine. 











% Capacity for ten wheels. 





HONOR ROLL PLAQUES 
of GENUINE BRONZE! 


Available again—due to 
relaxed W.P.B. rulings! 


Your customers are in the market for 
Honor Rolls of real solid Bronze—a de- 
mand you can now meet! Let us show 
you the way’to increased sales and profits 
through these fast-moving items. No 
investment on your part; full coopera- 
tion extended on all inquiries. 


WRITE TODAY FOR ILLUSTRATED CATALOG 
AND COMPLETE SELLING INFORMATION 


“BRONZE TABLET HEADQUARTERS” 
570 BROADWAY, NEW YORK 12, N. Y. 


UNITED STATES BRONZE SIGN CO. INC. 














% Priced competitive to ordinary ma- 
chines of four and less actions. 


%* UNCONDITIONALLY 
GUARANTEED. 


Your large discounts give you a 
real incentive to sell these units. 


The 
ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue’ Brooklyn 8, New York 


Western Distributor LOUIS MELIND COMPANY 
362 W. Chicago Ave., Chicago 10, Illinois 
593 Market St., San Francisco 5 








Have You 


a Friend—o- business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us the 
name, address and business and we will 
send a sample copy with our com- 
pliments. 
THE OFFICE APPLIANCE COMPANY 


600 WEST JACKSON BOULEVARD, CHICAGO 6, U. S. A. 
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PREMIER CUTTING BOARDS 
Contributed lowards the 


Defeat of Germany 





Representatives 
Fred Deutsch, 3525 Southwestern N. L. & K. 
@ivd., Dallas, Texas—Texas and Okla. Eighth St., 
Milton Stone, 320 Broadway, Room 625 R. E. Horter, Ind., Ili., Mich., Ohio 
New York City, covering New York. 2523 W. 109th Pi., Chicago, Ill. 
Marry Henkel, 163 Second St., San S. Lichenstein, 1228 Locust Ave., 
francisco, Calif. Philadelphia, Pa. 


W. Zeagier, 1709 W. 
Los Angeles, Cal. 
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SHALLCROSS 


STENCIL 
DUPLICATOR 


The ink that sells 
itself by its fine 
performance 


Made in four grades to fit every 





purse and purpose—and guaranteed 
to satisfy your customers’ demands 
for dependable, trouble free stencil 
duplicating. 


SELL SHALLCROSS INKS 
for repeat orders. Write, 
today, for descriptive 





booklet and prices. 


The SHALLCROSS COMPANY 


Manofacturers of 


Inks-Ribbons-Stencils-Papers 
FORTY EIGHTM and GRAVS FERRY ROAD 
PHILADELPHIA 43, PENNA. 
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Price lists, specifications, instruc- 
tion sheets, etc. always in order 
and ready for quick reference 


Amfile 


when you use these 






Binders. 





Send for complete « 
1100 Amfile items for 


1608 Duane Blvd. 


i 





~ 


LAR LYE 


pean TYPE CLEANER 


THE MO 
















e 31 Sizes and Styles 


e Durable 30-Pt. Red 
Pressboard 


Rounded corners. Cloth- 
reinforced binding 
edges. With or without 
metal fasteners. Packed 


12 sets to a box. 















ttalog showing more than 


more efficient offices. 


AMBERG FILE & INDEX COMPANY 


Filing Specialists Since 1868 


° Kankakee, Ill. 
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FOR FASTER WORK, CLEANER, 
MORE Britciant Copies 


... USE REX-O-graph 


Fluid Duplicator Supplies 
With REX-O-Graph Fluid Duplicator 
Supplies, you are bound to get more 
satisfactory results—not only on the REX- 
O-Graph Duplicator, but with other 
makes of machines as well. 
To make sure of perfect duplicating 


results, specify these top quality REX-O- 





Graph supplies. 
e “End-Fold” PROCESSED MASTER SETS 


e CARBON PAPER 
Intense, Regular, and Systems 


e DUPLICATOR FLUID 
“Brite-Run” and ‘Long-Run’ 


e SPIRIT MASTER PAPER 

e CORRECTION PENCILS AND PLATES 

e BACKING SHEETS 

e CLEANSING CREAM if 


‘ 


‘ 
> 


Your REX-O-Graph dealer can give you prices and full 
facts about Fluid Duplica- i 
tors and supplies. 





The REX-O-Graph Fluid Type 
Duplicator with "Quick-Change” 
Master Clamp 


REX-O-graph, Inc. 
3729 N. Palmer St. ° Milwaukee 12, Wis. 


Fluid Duplicator & Supplies 
for Superior Results 
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“WHEN YOU WANT—” CARDS 


EATLY PRINTED cards with information of local 

interest can be one of the best (and certainly the 
least expensive of all) methods for advertising the 
office supply and equipment business. But no matter 
how attractive the appearance, the important part is 
care in selecting the facts to be printed. Several points 
need special attention: 

1. Plan to revise the list quarterly, on a definite 
schedule. Drop items no longer of interest, and add 
new ones. For example, with the progress of the war 
effort, we see some agencies and projects discontinued 
while others come into prominence. Such changes 
should be reflected in the advertising cards. 

2. Make the appeal local and specific, with correct 
names, addresses, and telephone numbers for the per- 
son who wants to do anything from register for volun- 
teer Red Cross work to reporting a burglary to the 
police. 

3. Don’t hesitate to get out special editions for such 
groups as the farm trade or the returning service men. 


| But take the time for research that will make these 


cards helpful. If the office supply and equipment 
dealer prints only what he and everyone else already 
knows, there will be no advantage in the customer’s 
retaining the card. Add plenty of items they may 


/some time need, and which they could not locate 


easily from other sources. 
4. The first card may be dated, and mailed out to 
the full mailing list. The date of the next edition 


| may be noted also, with a reminder it will be ready for 


those who call at the office supply and equipment store 
for it. Or it may profitably replace some less effective 


| piece of direct mail on a regular schedule. 


5. Use good quality heavy stock. If possible, change 
color for the new edition. Approximately four inches 
by nine inches is a convenient size for the desk, 


| and should be punched for those who prefer to hang 
| it in a handy spot. This size can be mailed first class 


in a standard No. 10 business envelope, thus reducing 
the work and delay in getting the card to the cus- 
tomer. Consult printer before deciding on exact size, 
to use best advantage the stock he now has available. 

6. Printing on blotter stock with one smooth surface, 
doubles the chances that the customer will keep it 
until he calls for the next edition. 

7. About every fifth or sixth item should be a boost 
for the office supply and equipment dealer. But make 
these parts short, interesting, helpful. Start the item 
“When you want—” and complete it with some product 
or line the customer may not have realized you stock. 
These “plugs” scattered through the list will prevent 
removing your advertising message by trimming your 
name and address from the bottom of the card. Re- 


| member, you want it to pay you, as well as the cus- 


tomer, to keep the card. 

8. Get people in the habit of referring to your 
“When you want—” cards whether they need help in 
locating the ration board, applying for unemployment 
compensation, or contributing waste paper to the Boy 
Scouts. But don’t start it unless you are willing to do 
a thorough and completely accurate job, and to keep 
it up to date. The nearer you come to perfection in 
those respects, the more profitable the cards will be 
as an advertising program.—GMD 


— ii 
RUTH TODRANK OPERATES LATE FATHER’S FIRM 


Miss Ruth Todrank, daughter of the late G. Albert 
Todrank, who for many years conducted a typewriter 
and office supplies business at Evansville, Ind., and 
who died suddenly on April 28 at his office, has taken 
over the management of her father’s business. Ob- 
taining a leave of absence from her position as a 
teacher in the Bosse High School in Evansville, Miss 
Todrank plans eventually to resign the school position 
and devote all her time to the typewriter and office 
supplies business —-WBC 
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as kept your customers sold 


To help you get the biggest possible share of post-war business, 
“Y and E” has been carrying on a consistent national adver- 
tising campaign to your customers and prospects. 
The above publications with a circulation of over one-half 
million are some of those reminding them that ‘‘Y and E”’ is 
planning for greater production of steel office equipment, 
systems and supplies than ever before. 
Some of the equipment and services emphasized are: 
“Plan Now to Convert Your Files” 

(Offering a helpful booklet) 





“Plan Now to Use and Enjoy Style-Master Steel Desks” 
(Offering a new planning service) 
“‘What about Your Steel Equipment Needs?” 
(A service to hospitals) 
“Can Your Commercial Students Answer These 
Questions?” 
(A service to schools) 
Cash in on this sales building program. Contact your prospects 
and customers frequently. Enjoy the full advantages of the 
“Y and E” Franchise. 


FOREMOST FOR MORE THAN SIXTY Wwe 

BRANCHES AGENTS AND 
war YAWMANANDFRBE MFG.@. 

LARGER CITIES aia meats EVERYWHERE 


1015 JAY STREET, ROCHESTER 3,N.Y. 





OFFICE APPLIANCES, July, 1945 


155 








PEERLESS STEEL EQUIPMENT CO. 


UNRUH AND HASBROOK 





THE SOFT SEAT STOOL CUSHION 
WITH 
ELASTIC 
GRIP 
HOLDS ON 
STOOL FIRMLY 
HAIR FILLED 
CLOTH COVERED 
AVAILABLE IN 
13-14-15 INCH 
DIAMETERS 







p 4 





Unavoidable delays due to wartime restrictions of materi- 
als and manpower shortage have slowed up our production. 
We are sincerely grateful for the patience you have shown 
and needless to say we will continue to do our best to fill 
your requirements in the shortest possible time. 


“PERFECT” 
HAIR FILLED 
OFFICE 
CHAIR CUSHIONS 
FIBRE OR CLOTH 
COVERINGS 


THE PERFECT RUBBER SEAT 


CUSHION CO. 


Se 
te 





1412 UNITY STREET ° PHILADELPHIA 24, PA. 
ELT PE LE = 
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STS ELA DELPHIA, PA. 


There's ™ 
undetermn ’ 


made their mark. 


Send For Leaflet No. 18 


KOH-I-NOOR PENCIL CO., INC. 


BLOOMSBURY, NEW JERSEY 
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FOR 
IMMEDIATE 
DELIVERY e 


MASONITE 
FLOOR MATS 


SIZE 36” x 48” $5.00 LIST 
SIZE 48” x 54” $7.00 LIST 


COLORS—MAROON, BROWN, GREEN 
NO EXTRA CHARGE FOR COLORS 


MASONITE 
DESK TOPS 


SIZE 72” x 36” $5.40 LIST 


SIZE 60” x 34” $5.10 LIST 
Add 10%, in lots of less than 12 


LARGE STOCK OF OFFICE 
FURNITURE USUALLY AVAILABLE 
TO DEALERS 


OFFICE FURNITURE WHOLESALE 


DISTRIBUTORS 
74 BROAD ST. N. Y.4,N. Y. 


Bowling Green 9-8231 

















WARSH AW ecw: 


Meet the mid-season transfer time de- 


ROLL LABELS 


GUIDES mand . .. Make this season a success 
INDEX CARDS by featuring WARSHAW index cards and 
filing supplies... . 
FOLDERS 
WARSHAW products find a ready sale 
PROTEX wherever and whenever offered because 
STICKONS they are made to give lasting satisfaction. 
MENDING TAPE No fuzzy edges on these index cards. 
GUMMED Regular and uniform margins and rules. 
INDEX TABS Good quality stock. 
a A real buy for any man's money. 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET BROOKLYN 1, N. Y. 











Web rintAsa_ *- 


BOSTON PENCIL SHARPENERS 

ARE BEING SHIPPED IN ye 

ACCORDANCE WITH GOVERNMENT 
PRIORITY REGULATIONS 


WE APPRECIATE YOUR 
CONTIN G BO 
GRACIOUS UNDER- 
STANDING OF PRI- 
ORITY CONDITIONS. 
WE LOOK FORWARD 
TO CONDITIONS 
WHICH WILL PERMIT 
GREATER PRODUC- 
TION. 


|b LOM EO) \! 





PENCIL SHARPENERS 





C. HOWARD HUNT PEN COMPANY 


CAMDEN, N. J. 


Also Manufacturers of 


SPEED BALL PENS 
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HUNT PENS 












Patent No. 2,185,985 


IT HAS CHARACTER 


A trimming board is not an intricate piece of mechanism 
but to do its work right it must be built right. In the 
PRECISE trimming board the metal is of high quality steel, 
all parts are accurate and the alignment is perfect. We 
of PRECISE are proud of our trimming board and you will 
do well to recommend them. 

We are still tied up on government work but as soon as 
materials are available we will immediately start civilian 
production. Our factory has been enlarged and equipped 
with new machinery and soon we will be in position to 
serve you promptly and efficiently. 

Now is a good time to let us know your requirements and 
to get your order on file. 


Precise DEVELOPMENTS CO. 


1100 W. Washington Blvd., Chicago 7, Ill. 
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CHALLENGE CLIP BOARD 


with the Engineered Clip Head 


Built for long, hard service 





Letter and Legal Size 
REASONABLY PROMPT DELIVERY 





MAKERS g FILES AND “FILING EQUIPMENT : 


CAGE 16° 





PERMA-BILT 


Sectional filing 
equipment for 
every standard 
record size. 


PERMA-BILT 
EQUIPMENT 
COMPANY 


HANNA BUILDING 
CLEVELAND 15, OHIO 














ROLLING STORE LADDERS 
“A” Type Ladders . Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 


Defense plants use 
Rolling Ladders. 
Send for Folder and 


prices and go after 
some of this business 











Manufactured by 


D. COTTERMAN 4535 poten nagsng Ave. 











MAGIC FLOW 


An Excellent 
Duplicating Ink 


Duplicating Stencils 


Samples and prices upon request. 


tf CONTINENTAL 
“ue BB INK COMPANY 


3144 S. Austin Blvd., 
Cicero, Ill. 


. rou @ ER 
Supreme Quel’! 
A Propoct oF 7 





NON-RUBBER 


Typewriter 
Keys 







¢ 
The SPRING’S 
the THING! 


MASTER 
SPEED KEYS 


Guaranteed for three 
years. 


335 Columbus Place 
Brooklyn 33, New York 





Speed Key Mfg. Co. 











the ACME 


MIDGET 


A light weight, handy 
“desk stapler with 
quiet, velvet smooth 
lever action! 






The ACME Midget, like every other member of the Acme Silverstreak 
line, is built to stand more than ordinary abuse—to last many years 
with minimum service requirement. ACME is favorite with large indus- 
trial concerns. In stapling, ACME does more and does it better. 
See our Silverstreak folder. 


ACME STAPLE COMPANY 


1648 Haddon Ave. Camden, N. J. 
ALSO MFR. ACME NO. I—NO. Re <pree 


















S0-EASY 
MOISTENER 


I can now supply you. 


For moistening stamps, 
envelopes, gummed 
labels. 


Priority required. Send your order or write 
for free information. 


A. MOHLER, Manufacturer 


Onamia, Minn. 
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Bh en 
| FOR THE STATIONER | | presto Profit Makers 


e Line Daters will be at your service 
e Die Plate Daters — BETTER THAN EVER 


e Self-Inking Stamps +: soebigiienibstiediais 


CONSOLIDATED STAMP MFG. Co. «alias adaes 
SPRING VALLEY NEW YORK 








World's Fastest Selling Desk 
Stapler in Pre-War Record. 








3. — Amazing PRESTO 


f= 
Ps — Staple Remover 
\ Sturdily built of 
colorful plastic and 
hardened steel. 











4.— PRESTO 
Personal Paper Punch 


Provides for all legally required 
Income Tax Records, Federal and 
State, under one cover. Place 
samples of all Income Tax Records side by 
side, regardless of price, and 9 customers counter card. — 


Metal Specialties Mfg. Co. 


3200 Carroll Avenue Chicago 24, Illinois 





RETAIL PRICE 
Generous Discounts 


Sells itself — with attractive 





for high Mark-up. out of 10 will BUY the LIBERTY. 


Commonwealth Publishing Company 





508 So. Dearborn St. Chicago 5, Ill. 


In and Out Resietecs: tn 9 





Desk Name Plates 
Bulletin, Directory and ROUND BACK STYLE 


M Board —— 
sieteenen Spring back, durably constructed, 


black levant-grained imitation leather 
over stiff boards. Complete with inner 
folder. Stock sizes 4%” to 2” capac- 
ities. All sheet sizes. 


Changeable letter signs 
for every purpose. Send 














ie hii: ality. sal. ante Prices and Illustrated Circular 
. 20-page catalogue. On Request 
ACME) 2200205 2 [MAJESTIC LOOSE LEAP INC. 
) : = 55 %s"s"aaa"e"ass"et 122 SPRING STREET N. Y. 12, N. Y¥. 








Guibtite BANDS Bee 


Successor 


ee iLL ey To Rubber 


Bands 








Holds papers, deeds, mort- 
gages, insurance policies, can- 
celled vouchers, etc., neatly 


and in order. Obtainable in 

lengths from 6” to 54”. Used 
' = by manufacturers, retailers, 
commercial institutions, banks, 


UU ete. Write for samples. 


DAYTON STENCIL Rochester Wire-0-Binding, Ine. 
WOR KS ee. wawe. Rochester 4, N. Y., Dept. 2-0 
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srecvess KLERADESK 


by Sengbusch 


» « « keeps up your 
equipment volune NOW! 


Made without an ounce of steel or 
rubber — without altering the 
basic design which made its reputa- 
tion as one of the greatest aids to 
desk workers, Your customers ap- 
preciate the opportunity to keep up 
efficiency with an item obtainable 
now; their satisfaction brings you 
repeat orders . . . The base and as- 
sembly rods are wood. The uprights 
are treated hardboard which gives 
a warm, —. appearance and 













: great durability. A companion item 

Equals 6 baskets aoe Model o¥-S tg the successful glass Handi-pen set. 
i (illustrated) meets 

or trays — ie] 4-35 ‘ j requirements of the Stock both oe Ne Write for circulars. 
. average business desk. Models 


3¥-S to 12¥-S use standard as- Senghusch Self-Closing Inkstand Co. 
307 Sengbusch Bldg. Milwaukee, Wis. 


® FIRST ww LINE 


Tuey ie all be back soon — those office appliances you need — are 


less space than 1. 








waiting for. First in line of march will be Error-No line-by-line, all- 


steel copyholders. 


Of course we are taking orders for Error-No for future delivery. No 


No will be first to receive them when they 


come off the production line. 


Other famous 
j Hall-Welter 
products are 


THE HL AW , fF G e CORP. Chexsigno 
re 62> a (Check Signer) 


= and Speedrite 
DIVISION OF (Check Writer) 


Hall-Welter Co. 


ROCHESTER 7, N.Y. 
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dates . . . no promises until the shooting is over. 
Those first in line now with orders for Error- Laror- No 


1945 











Visible Record Depts.— System Men 


Get Information About Handifax Selected Dealer Plan 

























































J —_ ae Easy to sell. Price complete in Join cards 
| ee Bea Steel Equipment is half usual together, 
roe : price tor visible rec rds. You file in 
\ een w can sell along with your other letter 
x Suse visible equipment. Make sales folders, 
waar 100 cards to 100,000 cards 
; Bis Se a eel bee or on 
: = Liberal discounts. You find card sheet 
; t_ _\ prospects; send us forms they a aes pistvong ] backs in 
| Hi el cer ey ee 
: ae iH want. We help work out plans | files. 
SSzu to sell installations Bess 
10 Years National Use Sateore enn) 
j Ring-Binders 
Handifax Ring Ask for Catalog 


for 100 to 500 cards. 





ROSS-GOULD COMPANY 


Instant Reference File Saves Executive Time— 2000 to Saves Clerical Time—2O0,000 cards 
Pull Out—See—Push Back 6000 conveniently at hand for quick reference or posting. 


It's probably no news to you that Triumph Self-Inking Band Daters 
sell at three times the price of simple rubber stamps. But maybe 


you haven't thought about it this way—each Triumph Self-Inking 


Band Dater you sell in place of a rubber stamp adds up to three 


times the sales total and three to five times the profit! In addition, 


) you make a friend of your customer—Triumph Self-Inking Band 
TRIUMPH 


Daters give him instant action, less waste effort, greater efficiency. Selt-Inking 


BAND DATERS 


A snap of the wrist does the 
| complete marking job. Unex- 
GET more! celled quality and sturdiness 
are built into this efficient 
time-saver. 





Sell Triumph Self-Inking Band Daters . . . you GIVE more and you 


The War isn’t over until our 


last Mother's Son is safe from 


harm. Buy more Bonds. : R U B B 3 R S at IN P 
MANUFACTURERS 
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AMAZING INDEX POWER | [Hi-Speed Changers 


ENABLES RECORDS, NOTES, AND FILES TO EXPAND IN 
TIMELY USEFULNESS IN A STRIKINGLY SIMPLE WAY ACCURATE—Easy 


THANKS TO THE BOOKARDAN 


B-E-C-A-U-S-E 





Prevents loss; modern hi-speed 
efficiency. Durable, long-lasting; 
well made of cold rolled steel. 


—each sheet indexes 120 names visually; 
— there is joint alphabet and number sequence; $315 4 TUBE 
— all references are in chronological relationship; MODEL 


Also made in 3 & 5 Tube 
Models. Easy to operate. 





— classifying positions are supplied by anticipation; 
— it's a permanent book having stay-put records. 


MR. EXECUTIVE: , P 
DEALERS: Write for prices and 
SAVE — EXTRICATE — RETRENCH — VITALIZE illustrated folder ““F” 
7 











b ing the Bookardan Finger-Tip Knowledge in planning and direct- : : 
yg Pog mg gre sate . c Quick Selling, Profitable Item 


ing. $1.25 brings 1140 name-capacity Bookardan—l!2 pages—and 
J. L. GALEF & SON 


eye-opening new indexing method. 
SALESMEN - AGENTS - DISTRIBUTORS WANTED 
5 Chambers St. New York, N. Y. 


NU-PLAN RECORD CO., 1410 H ST., N.W., WASHINGTON, D. C. 


 ptacen’ in BEST PRICES PAID 


: ‘ai "Get Our Bid Before You Sell” 
FILING SUPPLIES Filing et Our “en ou Se 


Folders Addressographs Multigraphs Folders 


























Filing | 


Systems 
. | m Elliotts Mimeographs Sealers 
ee are Printed and Ruled Kardex, Acme and Rand 
Stock Forms * 





All Office Machines Now Available 
SPECIAL FORMS FOR YOUR SPECIAL NEEDS "Get Our Bid Before You Buy” 
THE DACO CARD & INDEX CO. MAILERS’ SERVICE & EQUIPMENT CO. 


38 W. 15th St. (Mailers Bldg.) New York 11, N. Y. 








9 Federal Court Boston, Mass. 























MEILICKE Withholding Tax 
and Payroll Calculators 


serve war plants and all in- 
dustry with fast, accurate 
calculation of all details in 
the payroll figuring, the 
most important relationship 
between management and 
labor. Figured to the near- 
est half cent, clear and di- 
rect, simple and easy. 






Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need. 
Write us for details. 


Markilo Company, Mfrs. 
3633 S. Racine Ave. Chicago 9, U.S. A. 


BLUEBONNET Baez bis Pachagy 
TYPE CLEANER 


PLEASANT 
TO USE! 


No "Insect Spray" Odor 


Cleans quickly and positively .. . 
won't burn or explode .. . more 
economical to use! 


——— ee RITE-RITE MFG. CO. DOWNERS GROVE, ILL. 
Product of System Service Company, Paterson, N. J. SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 
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Also make interest, discount, lum- 
ber, coal, freight and many other 
calculators. Write us about your cal- 
culation problems. 


3458 North Clark St. 
Meilicke. Systems, Inc. 3% ae 
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BANK PASSBOOKS 


and Pocket Check Corers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R 
and Burroughs Window Ma- 
chine Passbooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 






Write for samples and prices. 
Full particulars on request. 


MERICAN PASSBOOK CO. 


CLEVELAND, OHIO 








EXPENSE BOOKS 


Everyone needs them now — 
more than ever before — for 
income and payroll tax deduc- 


tions. 
BEACH’S 
“Common Sense” 


Expense Books are recommended 
by income tax men and endorsed 
by the countless army of salesmen 
and travelers who have used them 
for more than half a century. 


DETROIT 2 


Beach Publishing 60. wicuican 

















Cam's GLOBAL 
WAR ATLAS 


(Latest Edition—with Special Treatment of 








the Far East War Areas ... and Complete 
World Coverage) 

Large detailed maps of Japan, Oki- 

nawa, The Kurils, The Philippines, 

Formosa and other battle areas. Many 

of them are double page size, 21 x 14 


inches. Printed in beautiful colors on 
fine super stock. Completely indexed. 
32 pages, with board covers. Order 
from this ad, or send for Bulletin 
G.A.-4. 


The George F. Cram Company, Inc. 


Maps, Atlases & Globes Since 1867 
730 E. Washington St. Indianapolis 7, Ind. 


25S 
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Save Strain — Speed Work 


SEE YOUR STATIONER 





List Price—Only 


$1.00 
























NATIONAL BLANK BOOK 
HOLYOKE, MASS. 


co. 
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PRECISION 
STENCIL 


CORRECTION 
FLUID 


Every day, new users sing praises of 
its excellence and declare it to 
THE FINEST FLUID in THE BEST 
PACKAGE. 


For full information, prices and samples, write 


STARKEY PAPER & SUPPLY CO. 
3800 Agnes Avenue Kansas City 3, Mo. 














New Wartime 
Emergency Location 


UNTIL THE 
VICTORY IS WON 








EHRLICH 
UPHOLSTERY WORKS 


306 ECKFORD ST. 
BROOKLYN, N. Y. 





J. Soa ee CER, 


53-55 WORTH § 


NEW YORK.N_Y 


CLEANS TYPE 


with a whisk of a brush! 


The cleaner fluid is in the 
bottle-handle. It flows 
through brush when you 
push the button. In a 
jiffy, type is clean. No 
mess. No fuss. No waste. 
Hundreds of firms use 
Speed-Mo type cleaning 
brush. 





RIVET-O MFG. CO. 
96 Jason St. 
Orange, Mass. 


SPEED-MO 


FOUNTAIN BRUSH 











IMPROVED 


J 
§ 
cl — t 
| 
REG_U S_PAT.OFI PATS APPLIED FOR 
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SINGLE MODEL 
—1200 CARDS 






THEY SELL ON SIGHT... 


Most dealers tell the same story ... When ROCK-A-FILE is displayed with 
contents—in window or interior, or shown to a customer—‘“‘They sell on 
sight’. It’s amazing how many customers want such ROCK-A-FILE advan- 
tages as space-saving and instant accessibility. 


Backed by National Advertising, ROCK-A- 
FILE sells easily when displayed. Profes- 
sional and small business men want one or 
two. Large companies can use quantities... 
for each desk, for every dealer’s spare parts 
inventory, for each insurance agent’s prospect 
or client file, and many similar purposes. 


ALL MODELS ARE NOW AVAILABLE! 
We'll furnish merchandising materials to help 
you cash in. Act now and profit. Order today, 
or write for prices and complete information. 
®@® ROCK-A-FILE SINGLE (above) and TWIN 
right) Models come in Standard Green or Genuine 
Walnut in3x5,4x 6, and 5 x 8 sizes 


ROCKWELL-BARNES COMPANY 


“Specialists to the Stationer Since 1903” 
35 EAST WACKER DRIVE CHICAGO 1, ILLINOIS 





- 










GET YOUR STORE 
ADVERTISING 
MATERIAL NOW! 
WRITE TODAY! 


THE TWIN— 
2400 CARDS 


You Can Get It...NOW! 












BOX 258 D 





Fairly prompt shipment. 


TIME SAVER FILES 


Wr. Dealer... 


Today's expenses and profits are in wood files while waiting for 
steel. Sorry we can't give you steel files this month but we can 
ship 2, 3, 4, and 5-drawer letter and legal with and without lock 
in wood. Upright cards files 4 x 6 and 5 x 8 double compartment. 


BUSINESS EFFICIENCY AIDS 


SKOKIE, ILL. 
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FAULTLES 
VISIBLE RECORD 


+ Pewee Tire... 


DOUBLE OPENING 
FEATURE INSURES A 
FLAT WRITING SUR- 
FACE... 


METAL BACK AND 
METAL HINGES . 


A MOST UNIQUE 
SHIFT LOCK ... SO 
EASY TO OPERATE 


STATIONERS 
LOOSE LEAF CO 


MILWAUKEE 1, 524 N. Broadway 
NEW YORK 3, 114-116 E. 13th St. 





. EFFICIENT 
STRONGLY BOUND 
LIGHT IN WEIGHT 








* 
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TRI-PLY Combines RED & GRAY RUBBER 


NO. 3900 
TRI-PLY 
“Whisk” 


NO. 399 TRI-PLY 
The leading typists’ eraser. 


CENTER PLY D, With new 
Soft gray ink eraser to style brush. 
erase single letters; J 


a eae elie: Pa sae 
— Part of the complete 
OUTER PLIES ek, 
quality line of 


Red rubber for erasing 


on originals and. carbon /// / Weldon Robents &rarenrd 


copies. 


Correct Motakes wn Language 
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WELDON ROBERTS RUBBER COMPANY 
Newark 7, New Jersey 


ee —< nn ern Wi 
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Aman’s a fool to go around with his pants pocket burning 


with extra folding money when he ought to buy an extra ONE PERSON CAN START IT! 
Bond, because that loose lettuce is the stuff inflation is 
made of. When that extra dough goes hunting for civilian 
goods (that are as hard to find as Crosby in a tuxedo!), it 
tends to push up prices. Besides, it doesn’t make sense 
when twelve million kids are fighting our battle for any 


of us to hike up the cost of living by buying anything we 


You give inflation a boost... 


—when you buy anything you can 
do without 


—when you buy above ceiling or 
without giving up stamps (Black 
Market!) 


when you ask more money for 
your services or the goods you sell. 


DBP III BE EE EP IP PPO 
tite 








DLP PPP PP lc 


A United States War message prepared by the War Advert 


— 
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can live without. SAVE YOUR MONEY. Buy and HELP 

hold all the War Bonds you 

y 

can afford—to pay for the war cs 
? and protect your own future. KEEP 
} Keep up your insurance. 
5 
) ing Cour approve y the Office of War Information; and contributed by this magazine in cooperation with the Magazine Publishers of America 
) 
) 


PDL LLB LPB PPP PPP PPP PPP PPP OL 





“FAVORITE” Autocopy 
DUBL-FRONT File Pocket CLEANSING 


CREAM 




















~ Removes Hectograph, 
wil r Mimeo and other Dupli- 
he} cating Ink stains, oil, 
= YY grease, etc. 
ere Quick effective, pleasant— 
enjoys enthusiastic approval 
of copy machine operators. 
They like its thorough, yet 
SS — gentle action, its pleasant 
id 4 scent and the way * keeps 
75 YEARS ~ 4 hands soft and smooth with- 
out disturbing nail polish. It 
Bea R ye ‘ has b tested, d 
Giving values without sacrificing quality, | =< pi oteemed tor ana 
supplying fast selling stationery specialties ny, (aan many large firms including 
has been and is our aim. The number of } = Bethlehem Steel, Timken, 
years we have been in business is your 5 Ib. cans 4 A. Inland Stedh Crane 
assurance that we have done a good job TRIAL ORDER—Send your 
ee ree eee me oe SS eae TERRITORY AVAILABLE! 
t 1s- 
THE COOKE & COBB COMPANY ps ‘will be poland DEALERS — WRITE FOR 


PROPOSITION 


Originators of Expan ding Specia lives 
57 NINTH AVE. NEW YORK 11, N. Y. f 5 VLC. 


466 West Superior Stree’ Chicago 10, Ill. 


NEV: “Rowe 
<i A (LEAR PRINT proouct 
SE Ae ‘ < E} [ 
4 ALL puRrPO 
THE 




















CARBON PA PAPER 


FOR 
sual | IT'S HOT....1 | orrice nome 


HOSPITAL 
In the humid summer months the ex- Retail S 


clusive advantages of Nev-R-Kurl all- 





purpose Carbon Paper really show up. 3 

In exacting rush work, clear, clean cut 00 

copies are no problem because Nev-R- List 
Kurl does not curl, wrinkle or smudge. Walnut, ONE 
These temper and time-saving features Green and White HOLDS: 
induce users to order Nev-R-Kurl over Reg. dealer discount +10 BOOKS 


and over again. READING BOOK 


TABULATING SHEETS 














: ADDRESSING LISTS 
- - DICTIONARIES 
| Will not curl, tree, wrinkle or smudge. DISPLAYS: 
SHEET MUSIC 
Gives 35 to 50% more copies per sheet ARTISTS- DESIGNERS 
by actual tests. 
Universal adaptation—same sheet SIZES: 
works on standard or noiseless typewrit- 7/o""x12" 
ers, billing or bookkeeping machines. Ost 3" 





Wood Stamp Pads 
Typewriter Ribbons 
Carbon Papers 


Special sizes to order. Folds 
flat when not in use. 


PEP PRODUCTS CO. 
1776 Broadway 








ay 


ROCESS eo Inc 
STREET 


e | ek BREE eS : New York 19, N. Y. 


rica 





ee eee eee 
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selling strategies. 






Here’s your 4-point program to pace your Bond 
selling advance to the victory gains of our armed 


forces. 4 


Regular Employee Bond Buying helps employees 
to sell more Bonds! Encourage this systematic 
saving to help tie the grasping hands of inflation 


promotion! Every line of Bond advertising is a 


more space to Bond advertising. 


3 Bond selling Window and Store Displays pre- 
vent let-downs in Bond sales! Use more eye- 


168 


k Congratulations! 


Thousands of American Retailers have won spe- 
cial recognition for ‘‘distinguished service’’ for 
their share in the success of the Mighty 7th War 
Loan! Now, like many of our overseas heroes, 
taking time out for only a congratulatory hand- 
shake as they move from Europe to the Pacific, 


these retailers are busy planning new Bond 


* This is an official U. S. Treasury advertisement prepared under the auspices 








—.,, then—back to 
~ BIGGER BOND VICTORIES: 


catching displays to keep the urgency of Bond 
buying before the public. 


Sell more Bonds by keeping your 7th War Loan 
Bond selling organization on the job! Maintain 
all Bond Selling Booths as essential ‘‘pill boxes 
against inflation.” 


—and build the thrift habit. - , a , 
— : ” Eternally keeping at it’ is the price of 


Didvestidtan ie the hs rtillery of Bond sal ee 
@ Ravertising is the heavy artillery of Bond sales tinued Bond sales—and the “uncondi- 


life-line to prosperity in the postwar world. Allot tional surrender” Bonds help to speed. 
Today and EVERY DAY buy, advertise, 
display—and SELL War Bonds! 


The Treasury Department acknowledges with appreciation the publication of this message by 


OFFICE APPLIANCES 
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of Treasury Department and War Advertising Council * 
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EXPORTER 


@ Published in Great 
Britain every three 
months this popular 
Journal contains up- 
to-date news of the 
activities of British 
Manufacturers of 
stationery and allied 
lines. A number of 
lines advertised in 
this journal, how- 
ever, are not neces- 
sarily available for 
export at the present 
time. 


Scores of American 
dealers are on our 
regular mailing lists 
and we shall be 
pleased to send you 
a copy FREE each 
quarter if you will 
complete and return 
the form below. 


BRITISH STATIONERY 


SEND US THIS COUPON 








ar 


WOODSTOCK 


TYPEWRITER 





WOODSTOCK TYPEWRITER COMPANY 


WOODSTOCK, ILLINOIS 

















To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONERY EXPORTER, 

34, Bridge Street. HEREFORD, ENGLAND 

(Late of Grand Buildings, Trafalgar Square, London, W. C. 2.) 


Please send to the address below Free Copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


| ee Pee B Ee er Re Erne eR ERNE SON CE Bie TaN oe NC 
(Please attach your busines: card or letter-head) 


I ee oe nee ee et eee Pee Ces CAMBER TE oh Ro 


a em 
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WITH CESCO PRODUCTS 


e VISIBLE RECORD BOOKS 


for Inventory and Stock Control, Purchase and Sales, 
Personnel, and all important records which require 
close control. 


@ PAYROLL SYSTEMS 
Pen Posted, Strip Forms, One-Time Writing Systems, 
complete outfits to meet all conditions. 


@ CATALOG AND ADVERTISING COVERS 


In demand everywhere for Post War Planning. Cash in 
on it! Many styles and types. 


@ GENERAL UTILITY BINDERS 
High Quality Sectional and Solid Post, Prong, Perma- 
nent Transfer and Ring Binders, Ledgers and Price 
Books. 
Write for literature today! 


The C.E. SHEPPARD CO., 


44-Ol 21° Street,- LONG ISLAND CITY, N.Y. 
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pa task is half done. Total 
victory is approaching. Right 
now our production is still lim- 


ited toswar work. 


But as*soon as conditions per- 
mit—Royalchrome will be on its 
way to you once again. It will be 
the same beautiful, quality Roya/- 
chrome you've known and liked, 
plus new features to make it even 
better. The Royal Metal Manu- 
facturing Co., 175 North Michi- 
gan Avenue, Chicago 1, IIl. 


LINE OF TOMORROW 


Metal Furniture Since '97 


3 \\giot f / 7 


Royal Steel Folding Chairs + * = « Royal Housewares 


Dis limeCtivé #yuanrtuast 
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GELATINANDSPIRIT.Z 


The outstanding quality of HEYER'S Complete 
Line of Supplies for Gelatin and Spirit Type 
Duplicators is responsible for the major success 
and ever increasing demand for this fast, inex- 
pensive and flexible method of printing. 


Thousands of operators in offices, schools, 
churches, clubs, stores and restaurants have 


proved HEYER Quality—not only in HEYER 


HEKTOGRAPHS and Roll or Film Duplicators, 
but also in HEYER Supplies. 


And regardless of the machines they operate 
—Heyer, Ditto, Vivid, Standard or others, they 
insist on HEYER HEKTOGRAPH Inks, Carbon 
Paper, Pencils and Ribbons and HEYER Spirit 
Fluid and Spirit Carbon, knowing that they con- 
tain the secret of producing master copies which 


insure perfect DUPLICATION. 


Recommend HEYER PRODUCTS—They build sales and GOOD-WILL. 


a 
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(s you sit down wan and weary, 


With the outlook far from cheery . . . 


Your book loaded with dictation notes and such... 


It is mighty comfy knowing 
That the rest is easy going... 


On your Underwood, 


with Keys you love to touch! 


You'll find ev’ry key you're striking 


Has a touch that’s to your liking, 


In these days when working comfort means so much. 


Without pounding, fuss or worry, 
You can type things ina hurry . 


On your Underwood, 


with Keys you love to touch! 


= 


It’s a “smooth-as-velvet” feeling, 

{nd your neat work is appealing 

To the Boss, you want to please so very much. 
For his picture's in each letter, 

And you'll make that picture better... 


On your Underwood, 


with Keys you love to touch! 


Dear Boss: > 
It will pay you to buy Oh ae - 
Underwood. Not only wl ! esi ae 
happver on the job. but she ‘a ¢ ‘ fe 
ters that are alway s nee 
letters that will be a 
y make a eood 


turn out let 
and accurate. 


credit to your 
sstOn U here 


firm, and 
| per they are sent. 
impre - 
| nderwood Corporatio! 

» Park Ave., New York 16.1%. Xs 
()ne é ! danas 


—— 
—— 


.. TYPEWRITER LEADER OF THE WORLD! 


Copyright 1945, Underwood Corporation 





